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L  de  Cs  is  Ae 

IT  is  one  of  the  world’s  largest  semi-secret  societies — non-sectarian,  • 
non-political,  but  tremendously  influential.  It  has  never  had  a 
convention  or  common  meeting,  because  no  structure  in  the  world  is 
large  enough  to  hold  even  its  subscribing  members.  If  each  of  them 
could  visit  you  for  only  a  half  minute  apiece  in  your  office,  the  calls 
would  consume  your  next  three  business  years.  '«'«  Of  every  eight 
people  in  New  York  City,  one  is  a  subscribing  member,  infants  to 
octogenarians  included.  In  almost  every  other  New  York  home  is  a 
subscribing  member.  These  subscribing  members  have  paid  dues 
in  excess  of  twenty-four  million  dollars  in  the  last  six  years.  They 
include  all  types  of  society,  all  ranges  of  income  and  represent  a  mini¬ 
mum  two  billion  dollar  market  t  And  there  are  thousands  of  associate, 
non-paying  members  besides.  They  wear  no  pins  or  badges,  no 
visible  identification  marks.  You  can  see  them  in  small  numbers  only 
at  certain  places — newsstands.  They  are  members  of  the  Largest  Daily 
Circulation  In  America,  readers  of  the  News,  New  York’s  Picture 
Newspaper  They  number  now  about  900,000— the  largest  local¬ 
ized  audience  for  advertisers  in  the  world.  You  can  do  business  with 
them  daily  through  the  tabloid  pages  of  the  News  And  the  largest 
circulation  in  New  York  is  available  at  the  lowest  cost!  Get  the  facts. 


Al^ry  Averages 

Daily — 9ol,903 

(The  largest  daily  circulation  in  America') 

Sunday — i,i  1 1,847 


THE  IH  NEvtS 

INew  York's  ^Picture  JYeivspaper 

25  Park  Place,  New  York,  Tribune  Tower,  Chicago 


Photograph  Made  In  Chicago  T tibune,  Chicago,  Illinois — 6o  Linotypes 


Editor  &  Publisher  for  June  6,  1925 


“A  Natural  Location  for 
Development  and  Expansion” 

JUDGE  GARY 

Tennessee  Coal,  Iron  and  Railroad 
Company,  a  part  of  the  United  States  Steel 
Corporation,  has  vast  holdings  in  the  Bir- 
mingham  district.  Ore  and  coal  fields, 
furnaces,  steel  mills  and  many  other  allied 
plants  employ  22,000  men  with  an  annual 
payroll  of  ^35,000,000. 

Judge  Elbert  H.  Gary,  chairman  of  the 
hoard  of  the  United  States  Steel  Corpora* 
tion,  together  with  several  other  officials 
visited  Birmingham  recently  inspecting  the 
Corporation’s  holdings  in  this  district. 

While  in  Birmingham  Judge  Gary  made 
the  statement  printed  below: 


*‘That  the  Steel  Corporation  will  make  additional  appropriations  for  improve¬ 
ments  here  should  almost  go  without  saying,  for  the  reason  that  we  find  here  a 
natural  location  for  development  and  expansion  of  the  steel  industry,  and  because 
we  know  we  shall  receive  the  sympathy  and  co-operation  of  all  the  best  citizens. 

As  to  when  and  in  what  line  we  shall  make  extensions,  naturglly  we  cannot  with 
certainty  predict,  but  so  long  as  we  meet  the  disposition  as  has  been  shown  towards 
us  and  the  large  and  increasing  markets  continue  to  grow,  we  shall  undoubtedly 
expend  money  for  development  whenever  we  have  the  money  to  spend  and  can  see 
in  advance  there  will  be  reasonable  profit.** 

NET  PAID  CIRCULATION  GREATER  THAN 
80,000  Daily  90,000  Sunday 

(She  ®irmmoiham 

The  South* s  Greatest  Newspaper 

NATIONAL  REPRESENTATIVES 

KELLY-SMITH  CO.  J.  C.  HARRIS,  JR.  KELLY-SMITH  CO. 

New  York  AtUnU  Chicago 


Sheet  Steel  Mill  of  T.  C.  I.  at  Ensley 
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PHILADELPHIA 

is  a  steady  market 

Sales  success  is  always  most  marked  where  population  is  abundant  and 
stable,  where  business  is  not  subject  to  violent  fluctuations,  where  the  wage 
earner  is  not  dependent  on  one  line  of  manufacture. 

This  is  strongly  evident  in  Philadelphia,  where  there  are  6,583  diversified 
factories  and  43,339  retail  and  5,007  wholesale  business  places. 

Add  to  this  the  fact  that  Philadelphia  is  a  home  city,  most  of  the  homes 
being  owned  by  their  occupants,  and  you  can  get  a  line  on  the  steadiness  of  the 
Philadelphia  market. 

Advertising  campaigns  launched  in  Philadelphia  are  usually  brought  to 
a  successful  climax  because  of  the  vast  purchasing  potentiality  of  that  city’s 
population. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 
“nearly  everybody”  reads — 


€knii®  l&iilltlin. 

PHILADELPHIA’S  NEWSPAPER 


‘In 
Philadelphia 

veiyhotly  reads 

JheBuHetiii 


518,357 

Average  daily  net  circulation  for  the  year  ending 
December  31,  1924. 

The  circulation. of  The  Philadelphia  Bulletin  is  the 
largest  in  Philadelphia  and  is  one  of  the  largest  in  the 
United  States. 


NEW  YORK 

814  Park-Lexiligton  Bldg., 
46lh  Street  &  Park  Avenue. 
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Verree  &  Conklin,  Inc.,  C.  L.  Weaver,  Verree  &  Conklin,  Inc., 

28  East  Jackson  Boulevard  117  Lafayette  Boulevard 


SAN  FRANCISCO 

Thomas  L.  Ejnory,  Verree  &  Conklin,  Inc. 
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KANSAS  CITY,  MO. 

C.  J.  Edelmann,  Verree  &  Conklin,  Inc., 
1100  Davidson  Bldg. 
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Should  Newspapers  Sell  Advertisers  Time 
On  Their  Radio  Stations 


Some  Publishers  Like  Idea,  But  Majority  Polled  Regards  Such  Business  as  Injudicious  and  Unsound — 
Radio  Unproven  as  Producer  of  Results  for  Advertisers  and  Has  No  Economic  Basis  as  New 

Medium,  Opposition  Finds 

.  TS  it  good  business  and  good  public  By  ARTHUR  ROBB  commercial  broadcasting  must  be  of  an 

policy  for  a  newspaper  which  operates  entertainment  nature,  with  only  the  name 

a  radio  broadcasting  station  to  sell  “air  any  of  the  following  musical  programs  to  from  any  other  place  than  the  KSD  of  the  advertiser  given.  The  broadcast 

space”  to  advertisers?  Is  it  legitimate  to  be  furnished  by  the  program  director  of  studio  in  the  Post-Dispatch  building,  advertising  is  sold  independently  of  the 

offer  broadcasting  privileges  as  “co-opera-  KSD:  there  is  an  additional  charge  of  $35  for  newspaper  and  only  a  small  proportion  of 

tion"  to  merchants  and  others  who  buy  1.  Classical  or  semi-classical  programs  the  first  hour  and  $10  for  each  additional  the  time  is  sold.  \V’e  sell  either  to  local 

,  space  in  the  newspapers?  Should  agency  by  a  string  quintette.  consecutive  hour.  or  national  advertisers  at  a  base  rate  of 

commission  be  paid  on  broadcast  advertis-  2.  Popular  or  semi-classical  program  The  Fall  River  (Mass.)  Herald,  one  ol  $300  an  hour  and  pay  no  agency  com- 

;  ing?  These  are  among  the  questions  by  four-piece  concert  orchestra  and  two  the  pioneer  newspaper  broadcasters,  sells  mision.  The  revenue  does  not  promise 

I  which  have  arisen  among  publishers  since  singers.  no  advertising  space  on  the  radio  at  to  meet  the  expenditure  for  broadcasting, 

^  the  recent  announcement  that  the  St.  3.  Musical  program  by  male  quartette  present,  but  gives  certain  privileges  to  and  we  do  not  know  yet  whether  broad- 

Louis  Post-Dispatch  was  successfully  sell-  and  pianist.  national  food  advertisers  in  the  Herald,  cast  advertising  can  be  considered  a 

ing  air  space  on  KSD,  organizing  this  4.  Musical  program  of  quartette  and  Following  the  scheduled  weekly  address  sound  newspaper  operation.” 

business  as  thoroughly  as  that  in  its  daily  solo  numbers  by  mixed  quartette  and  on  home  economics,  the  Herald’s  an-  Station  KCAV,  operated  by  the  Port- 

I  columns.  pianist.  _  nouncer  describes  several  recipes,  incliul-  land  Oregonian,  will  go  on  a  commercial 

t  The  Post-Dispatch,  as  related  in  5.  Dance  program  by  six-piece  jazz  ing  by  name  the  product  of  the  advertiser,  basis  Sept.  1.  It  will  be  recommended 
Editor  &  Publisher  of  May  9,  sells  radio  orchestra.  _  This  service  carries  no  extra  charge.  that  firms  taking  broadcasting  time  tie 

advertising  through  its  national  advertis-  Additional  artists  can  be  included  at  “We  are  selling  broadcasting  time  to  it  up  with  newspaper  copy,  but  this  will 
ing  department,  pays  agency  commissions,  slightly  increased  rates.  advertisers.”  states  the  Pittsburgh  Press,  not  be  compulsory,  .\ccording  to  present 

V  provides  for  both  daylight  and  evening  Where  programs  are  to  be  broadcast  which  operates  through  WC.^E,  “but  all  plans,  practically  all  broadcasting  of  this 


broadcasting,  on  .  -  station  will  be  on  a 

the  following  rate  - - - - — - - — - - commercial  basis, 

schedule ;  excepting  utility 

casting  is  from  10  SENT  THROUGH  SPACE  ACROSS  AMERICAN  CONTINENT 

a.  m.  to  6  p.  m.  The  weather,  etc.  The 

open  rate  for  half- - — - — — — —  schedule  of  rates  is 

Viniir  r„>ri'r>/tG  AarVi  pot  definitely  de¬ 

termined  yet.  but  it 
is  planned  to  make 
them  approximate¬ 
ly  defray  broad¬ 
casting  expenses. 

“Broadcasting  is 
legitimate  name 
publicity  and  is 
g(xvl  if  customers 
understand  it  and 
if  it  is  properly 
handled  it  should 
not  compete  with 
newsi>aper  adver¬ 
tising,”  declares 
the  Oregonian. 

“We  have  not 
sold  radio  time  to 
advertisers,  but  are 
making  arrange¬ 
ments  this  month 
to  do  so,"  states  M. 
J.  Mingo,  manag¬ 
ing  editor  of  the 
Tacoma  (Wash.) 
Ledger.  “The  time 
sold  will  be  allotted 
to  IfHral  firms  only 
who  are  interested 
in  having  our  sta¬ 
tion  on  the  air  at 
certain  times  dur¬ 
ing  the  day  when 
it  is  now  silent.  We 
look  upon  this  as  a 
means  of  co-oper¬ 
ating  with  our  ad- 
verti.sers  who  de¬ 
sire  a  service  which 
we  alone  can  give. 

S'ng  of  any  pro-  .or-  .  o.  .  •  or--  ^  advertising 

ai;r;tni-  or  talent  by  Th'*  remarkable  pirture  of  the  Board  of  Directors  of  the  San  Franrisco  .Advertising  Club,  meeting  at  San  rrancisco  was  vvhich  these  firms 

aKSD,  and  usually  transmitted  to  EDITOR  &  PUBLISHER  by  wire  through  the  instrumentality  of  the  magical  telephotograph.  The  picture  shows  will  get  will  be 
fitionafLlks  right,  in  the  first  row;  Miss  (^orgie  Ashland,  Don  E.  Gillman,  Hal  H.  King,  President  Charles  Wooley,  Dorothea  Gilray;  be"^^m5tted 

r  The  evening  rates  •'“w:  Hartley  E.  Jacobson,  Perry  Epsten,  Andrew  E.  Lawrence,  Edwin  Scou.;  third  row:  Richard  N.  Newstadt,  Melville  to  put  on  only  high - 

include  the  cost  of  E.  Cresswell,  .Arthur  W.  Towne  and  Theodore  Weston.  class  entertainment 
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E.  Cresswell,  .Arthur  W.  Towne  and  Theodore  Weston. 


class  entertainment 
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during  the  hours  of  broadcasting  spon¬ 
sored  by  them.  We  are  not  making  a 
charge  based  on  the  advertising  they  may 
indirectly  receive,  but  merely  a  nominal 
charge  for  the  extra  broadcasting  and  to 
help  carry  the  load  of  the  station.  We 
are  operating  station  KGB  strictly  as 
an  added  entertainment  and  educational 
feature  for  Ledger  readers,  believing  it 
good  advertising  for  us.  We  do  not  be¬ 
lieve  radio  listeners  would  stand  for  direct 
advertising,  but  do  Ix-lieve  indirect  ad¬ 
vertising  legitimate.” 

(iuy  C.  Earl,  Jr.,  speaking  for  the  Los 
An"clcs  Express  and  its  station,  KNX, 
says  “Our  station  sells  time  as  service 
to  our  newspjipiT  advertisers.  Ninety- 
live  per  cent  of  the  time  between  six 
o’clock  p.m.  and  midnight  is  sold.  Com¬ 
missions  are  allf)wed.  Our  lowest  con¬ 
tract  rate  is  $130  i)er  hour,  inclusive  of 
entertainment.  Certainly  it  is  not  profit¬ 
able.  but  it  meets  the  overhead.  We  be¬ 
lieve  radio  publicity  a  legitimate  service 
to  news|iaper  advertisers.” 

The  Dallas  Xczl's  does  not  now  sell 
broadcasting  time,  but  believes  that  it 
is  the  proper  tendency  of  broadcasting 
and  is  inclined  to  favor  the  sale  where 
it  does  not  conflict  with  the  newspaper’s 
interest. 

“We  do  not  believe  broadcast  advertis¬ 
ing  is  sjjund  newspaper  operation  per  se,” 
the  News  spokesman  says,  “but  where 
sale  of  time  does  not  conflict  with  our 
interests  as  sellers  of  advertising  or  as 
advertisers,  we  believe  it  proper.” 

The  Oakland  Tribune  has  not  yet  useil 
its  station,  KLX,  for  advertising,  per¬ 
mitting  advertisers  to  furnish  an  occasion¬ 
al  program  under  the  newsp;ipcr's  super¬ 
vision.  No  charge  is  made  for  this,  other 
than  the  payment  for  current  used. 

“We  believe  broadcast  advertising  will 
gradually  develop  on  legitimate  lines  and 
may  prove  beneficial  to  newspaper  opera¬ 
tion.”  reasons  B.  A.  P'orsterer  of  the 
Tribune. 

So  much  for  those  that  do.  There  is 
a  very  impressive  line-up  of  those  that 
don’t. 

“Selling  time  at  station  WGN  is  against 
the  policy  of  the  Chieago  Tribune,”  is  the 
terse  verdict  of  George  Morris,  in  charge 
of  radio  affairs. 

“The  Memphis  Commercial  Appeal 
owns  and  operates  WM('  for  itself  alone,” 
succintly  remarks  C.  P.  J.  Mooney,  edi- 
tr)r.  “We  sell  nothing  through  the  radio. 
We  operate  it  at  our  own  expense  for 
the  benefit  of  our  readers  and  friends. 
We  doubt  that  under  our  contract  we 
crtuld  sell  advertising,  but  we  would  not 
if  we  could.  Radio  advertising  is  a  waste 
of  money  for  the  advertiser.  Radio 
auditors  rather  resent  business  announce¬ 
ments  through  the  radio.  Radio  advertise¬ 
ment  is  not  legitimate,  because  it  is  not 
advertising  that  will  secure  results.  Even 
the  advertising  that  comes  to  our  paper 
because  of  radio  is  very  small  in  amount. 

“When  we  put  fm  a  program  that  is 
furnished  by  a  business  concern,  as  a 
matter  of  compliment  we  mention  the 
name  of  the  concern.” 

The  thought  that  radio  advertising  is 
not  welcomed  by  listeners  is  also  in  the 
mind  of  Frank  R.  Hussey,  business  man¬ 
ager  of  the  Chieago  Evening  Post,  oper¬ 
ating  WEBH. 

“\Ve  have  never  given  away  or  sold 
either  advertising  or  publicity  over  the 
radio,”  Mr.  Hussey  states.  “Our  station 
is  on  the  air  every  other  hour  evenings 
and  Saturday  and  Sunday  afternoon,  has 
a  regular  schedule,  and  carries  only  the 
highest  grade  entertainment,  which,  we 
believe,  is  the  only  way  to  keep  your 
listeners.  Poor  programs  or  too  much 
advertising  will  drive  them  away.  A 
twist  of  the  dial  and  the  unsatisfactory 
I)rogram  or  unwanted  advertising  is  elim¬ 
inated  and  another  station  tuned  in.” 

The  Chicago  Daily  A^ews  also  holds 
this  view  and  its  station  WM.A.Q  does 
not  sell  broadcasting  time  in  any  form 
or  at  any  price,  believing  that  in  the 
present  state  of  industry  there  is  no 
economic  basis  for  such  an  arrangement, 
and  that  until  something  develops  as  the 
result  of  a  demand  from  the  public,  “radio 
broadcasting  is  an  expensive  luxury.” 

The  Detroit  Tree  Press,  operating 
WeX,  is  carefully  watching  developments 
and  has  reached  no  decision  as  to  its 
future  action.  So  far  its  programs  have 


ALMA  MATER  HONORS  DRAPER 


Arthur  S.  Draper,  London  correspondent  of  the  Xew  York  Herald  Tribune, 
and  Mrs.  Draper,  arrived  home  this  week  in  time  for  Commencement  Day  at  New 
Aork  University,  which  has  conferred  an  honorary  degree  on  Mr.  Draper  for 
distinguished  service  abroad. 


been  kept  free  from  advertising  excepting 
on  two  occasions,  “which,  because  of  the 
(|uality  of  the  program,  were  justified.” 

The  Scranton  (Pa.)  Times  is  not  op¬ 
erating  its  station  WQ.VN  for  direct 
profit,  J.  D.  Keator,  managing  editor, 
states.  It  has  never  accepted  any  com¬ 
mercial  proposition. 

“The  great  amount  of  space  given  to 
radio  has  brought  but  slight  increase  to 
the  advertising  department,”  Mr.  Keator 
adds.  “Radio,  however,  has  proved  a 
big  news  feature  and  has  made  the  Scran¬ 
ton  Times  known  and  appreciated  far 
tn-yond  the  limits  of  possible  circulation. 
Radio  is  expensive  as  a  purely  entertain¬ 
ment  feature,  but  from  the  responses  re¬ 
ceived,  it  is  greatly  ajipreciated  by  thou¬ 
sands  locally,  state-wide,  and,  in  fact, 
over  a  great  portion  of  the  United  States 
and  Canada.  It  is  the  kind  of  service  the 
Times  wants  to  give  and  its  local  terri¬ 
tory  boasts  of  high-class  talent.  On  this 
basis,  revenue  does  not  promise  to  meet 
expenses,  so  long  as  the  Times  adheres 
to  its  radio  policy  of  entertaining  at  its 
own  expense,  rather  than  commercializing 
the  service.” 

“The  Pittsburgh  Post  and  Sun  do  not 
sell  time  on  the  radio  to  any  advertiser,” 
says  J.  hi.  Trower,  advertising  manager 
of  these  papers,  which  were  the  first  to 
broadcast  programs,  although  not  owning 
their  own  station.  They  operate  through 
KI)K.\,  the  great  Westinghouse  station 
near  Pittsburgh. 

The  Kansas  City  Star,  which  has  main¬ 
tained  its  station  near  the  top  in  broad¬ 
casting  efficiency,  does  not  use  radio  for 
advertising  in  any  way.  “VVe  have  never 
tried  to  make  the  station  self-supporting 
and  do  not  believe  radio  advertising  is 
judicious  for  the  newspaper,’’  this  paper 
states. 

Another  of  the  pioneers,  the  Detroit 
Nezi's,  whose  WWJ  wSs  the  first  station 
owned  and  operated  by  a  newspaper,  has 
never  permitted  paid-for  advertising,  with 
the  exception  of  entertainment  through 
W'E.AF  in  the  New  York  hookup. 

“The  question  of  the  use  of  station 
W'W'J  for  advertising  purposes  will  re¬ 
ceive  serious  consideration,”  declares  H. 
S.  Scott,  general  manager  of  the  News, 
“but  in  any  case,  such  advertising  would 
not  be  sold  in  combination  with  the  news¬ 
paper.  If  such  privileges  are  sold,  we 
see  no  reason  for  discrimination  between 
local  and  national  advertisers.  In  the 
latter  ca.se.  commissions  would  undoubt¬ 
edly  be  treated  the  same  as  in  connection 
with  newspaper  advertising.  It  would 
seem  that  there  is  a  large  field  of  possi¬ 
bilities  for  legitimate  advertising  revenue 


in  this  direction,  but  we  cannot  see  where 
newspaper  operation  is  concerned.  They 
are  two  separate  and  distinct  enterprises.” 

Probably  the  “serious  consideration” 
mentioned  by  Mr.  Scott  is  also  being 
given  this  question  by  the  Louisznile  Cour¬ 
ier-Journal  and  Times,  whose  radio  exec¬ 
utive,  Credo  Harris,  says.  “We  have  not 
begun  to  sell  radio  advertising.” 

The  Poston  II rrald  and  Traz'cler,  which 
hrf)adcast  through  the  WestinglK)Use 
Springfield  station,  WBZ,  state  through 
(j.  H.  Jaspert : 

“The  station  with  which  we  are  con¬ 
nected  does  not  sell  broadcasting  time. 
Neither  the  station  management  nor  we 
believe  broadcast  advertising  is  a  legiti¬ 
mate  or  sound  newspaper  policy.” 

Other  newspapers  which  broadcast 
through  stations  they  do  not  own  were 
also  queried. 

“With  one  big  department  store,  this 
newspaper  h<<s  an  agreement  for  occa¬ 
sional  broadcasts  at  joint  expense  for 
time  on  the  air,”  states  J.  Newton  Colver, 
radio  editor  of  the  Seattle  Post-Intelli¬ 
gencer.  “Otherwise  we  do  not  sell  broad¬ 
casting  time  to  advertisers.  Less  than 
five  per  cent  of  our  time  is  sold,  and  to 
local  advertisers  only.  No  commission  is 
paid.  Our  rate  is  ^.25  per  hour  during 
daylight  and  $12.50  per  hour  at  night. 
The  revenue  meets  only  about  half  of 
oqr  broadcasting  exi>enditure.  We  do 
not  own  our  own  broadcasting  station, 
but.  if  we  did,  our  opinion  is  that  broad¬ 
cast  advertising  is  legitimate,  if  properly 
censored.” 

The  San  Francisco  Call,  which  broad¬ 
casts  through  KFRC,  owned  and  operated 
by  the  City  of  Paris  Drygoods  Company, 
finds  that  the  combination  works  out  very 
well,  says  E.  J.  Gough,  managing  editor. 

“The  owners  of  the  station  sell  very 
limited  time  on  the  air,”  he  reports.  “We 
have  no  financial  investment  in  the  sta¬ 
tion,  merely  using  it  for  the  entertain¬ 
ment  of  listeners-in,  and  to  broadcast  our 
features.  We  find  it  works  to  big  ad¬ 
vantage,  so  far  as  goodwill  is  concerned.” 

The  Los  Angeles  Times  operates  its 
station,  KHJ.  on  a  rigid  non-commercial 
basis,  according  to  J.  Baum,  business 
manager. 

“Our  radio  station  is  absolutely  non¬ 
commercial,  broadcasting  exclusively  the 
highest  type  of  entertainment,  educational 
matter,  and  news.  This  policy,  while 
adopted  as  a  matter  of  principle  and  not 
from  business  considerations,  has  proved 
the  greatest  possible  contribution  to  radio 
development  and  is  the  chief  factor  in 
popularizing  radio  in  Southern  California 
where  150,(XK)  receiving  sets  are  now  in 


use.  Neither  do  we  charge  advanced 
rates  for  radio  advertising.  Times  radio 
and  Times  news  columns  are  unpurchase¬ 
able,  which  we  believe  gives  Times  ad¬ 
vertising  space  a  power,  prestige,  and  in¬ 
fluence  otherwise  impossible.” 

The  Long  Peach  (Cal.)  Press-Tele¬ 
gram  leases  broadcasting  periods  on  sta¬ 
tion  KFGN,  using  an  hour  and  a  half 
daily  itself  and  selling  five  hours.  Only 
local  advertisers  are  using  the  service 
and  agency  commission  is  paid  when 
earned.  The  base  rate  is  $50  an  hour 
and  the  revenue  promises  to  meet  the 
broadcasting  outlay,  but  hasn’t  done  so 
yet.  The  Press-Telegram  believes  that 
radio  cannot  produce  direct  results,  but 
is  solely  of  an  entertaining  nature  and 
u.seful  only  as  a  goodwill  builder. 

These  f)pinions  represent  a  fair  cross- 
section  of  the  thought  of  newspaper  ex¬ 
ecutives  who  have  been  directly  con¬ 
cerned  by  this  question.  They  don’t 
answer  the  question  for  the  man  who  is 
considering  it  in  all  its  phases  and  ap¬ 
plying  his  conclusions  to  some  conditions 
that  may  be  purely  local.  They  do  sug¬ 
gest  to  this  writer  that  the  whole  prob¬ 
lem  may  be  boiled  down  to  this  form : 

Radio  advertising  is  a  new  and  un¬ 
proven  force.  Its  ability  to  produce  re¬ 
sults  commensurate  with  the  advertiser’s 
investment  is  doubtful  and  can  seldom  be 
determined.  Its  ability  to  produce  an 
operating  profit  for  the  broadcasting  sta¬ 
tion  is  also  doubtful  and  can  be  scouted 
in  every  city  which  has  not  a  large  retail 
centre  and  a  reputation  already  earned 
as  a  good  market  for  nationally-advertised 
goods.  The  public  attitude  toward  broad¬ 
cast  advertising  is  at  least  doubtful  and 
is  hostile  unless  the  advertising  pill  is 
sugar-coated  by  excellent  entertainment. 
In  view  of  all  of  these  doubtful  factors, 
is  a  newspaper  broadca.ster  justified  in 
risking  the  support  of  such  a  medium 
which,  it  should  he  noted,  consumes  funds 
that,  if  invested  in  his  proven  newspaper 
advertising  columns  for  a  planned  cam¬ 
paign  behind  intelligent  selling  of  a  good 
product,  will  almost  infallibly  net  the  ad¬ 
vertiser  and  the  publisher  a  profit? 

The  broadcasting  publisher  who  cr.i 
answer  that  question  satisfactorily,  after 
reading  these  opinions  and  from  his  own 
experience,  knows  whether  or  not  he 
wants  to  engage  iri  this  new  business. 

JOINT  PRESS  MEETING 

Three  New  York  Groups  to  Gather  at 
Jamestown,  July  9-11 

The  mid  summer  meeting  of  the  New 
York  Press  Association  will  be  held 
jointly  with  the  Associated  Dailies  and 
New  A'’ork  State  Publisher’s  Association 
at  Jamestown,  N.  Y.,  July  9-11.  The 
New  York  State  Publisher’s  Association 
will  hold  their  business  meeting  on  July 
9;  the  Associated  Dailies  on  July  10  and 
the  New  York  Press  Association  on  July 
11.  A  joint  dinner  of  the  three  associa¬ 
tions  at  the  Hotel  Jamestown  will  be  hold 
on  Friday  evening,  July  10.  This  is  the 
second  joint  meeting  of  these  associations 
— the  first  meeting  being  held  in  Syracuse 
last  February. 

John  W.  Baker,  of  the  Ithaca  Jourml- 
Xezvs  is  president  of  the  New  A'^ork  Press 
Association.  Henri  Hall  of  the  James- 
tozvn  Ezrning  Journal  is  president  of  the 
.Associated  Dailies  and  Frank  Gannett  of 
the  Rochester  Times-Union  is  president  of 
the  New  York  State  Publishers’  Associa¬ 
tion. 

Mr».  Pulitzer’s  Estate  $275,931 

Mrs.  Elinor  Wickham  Pulitzer,  wife 
of  Joseph  Pulitzer,  Jr.,  publisher  of  the 
St.  Louis  Po.st  Dispatch,  who  died  in 
New  A’ork,  March  12.  as  the  result  of 
an  automobile  accident,  left  an  estate  of 
$275.9.31  according  to  an  inventory  filed 
in  St.  Louis  May  28.  Mr.  Pulitzer  and 
the  St.  Louis  Union  Trust  were  named  as 
executors.  In  a  will  filed  prior  to  her 
death,  Mrs.  Pulitzer  left  all  the  e-tate 
coming  from  her  husband  to  her  thr« 
children,  Joseph  Pulitzer  3d,  Kate  Davis 
Pulitzer  and  Elinor  Wickham  Pulitzer. 
■All  property  from  the  estate  of  h« 
mother,  Mrs.  Family  Catlin  Wickham,  is 
to  be  divided  lietween  Mrs.  Pulitzer's 
sisters.  Mrs.  Francis  Wickham  Moore 
and  Mrs.  Emily  Wickham  McKittrick- 


N.  E.  A.  TO  STRESS  LAW  ENFORCEMENT 


‘Grass  Roots’’  Papers  Must  Support  18th  Amendment  and  Fight  Frauds,  President  Marble  Tells 
Annual  Convention — Frank  O.  Edgecombe,  Blind  Nebraska  Editor,  Elected  President — 

{By  Telegraph  to  Editor  &  Publisher)  California  Next  Meeting  Place 


tion  atifl  publisher,  Kichmomi  News- 
Leader;  Richard  1).  Hehh,  public  rela¬ 
tions  department.  Swift  &  Co.:  Chicago 
and  Herman  Rih',  Northtield,  Minn. 

The  results  of 
the  annual  prize 
Competitions  were 
announced  a>  fol¬ 
lows  :  bor  liest 
community  serv¬ 
ice,  Qiialcershns.ti, 

(  Pa. )  I'ree  I'rcss. 
first ;  (/  (’  )i  c  ii 

(Neb.)  Siiiiutl, 
second;  Hiee 
L  a  k  c  (  \\  i  s. ) 

Chronoty[<e,  third. 

For  the  best 
front  page :  lloul- 
ton  (\Ie. )  Times, 
lirst ;  XiirtliHeld 
(Minn.)  A'rtt’.v, 
second;  Nosers  (.\rk.)  Democrat,  third. 

Best  editorial  pjige  :  Rhiitebeck  (N.  \.) 
(iaselte,  first;  Houltoii  (Me.)  Tilth’s 
second;  Carlisle  (Neb.)  ,\!ercury,  third. 

Standing  committees  for  the  next  year 
were;  ,\udit.  C.  M.  Meredith,  Quakers- 
town.  Pa.;  (1.  C.  McCormick,  Fort  Col¬ 
lins,  Col.;  and  lolin  A.  Kuypers,  l)e  Pere, 
Wis. 

Resolutions:  John  Clyde  Oswald,  New 
York,  L.  C.  Hall,  Wareham,  Mass. ;  H. 
S.  Sturgis,  Neosho,  Mo.;  George  Hos- 
mer.  Fort  Myers,  Fla. ;  and  F.  O.  Edge- 
comlx',  Geneva.  Neb. 

Credentials:  (i.  S.  Chapman,  Saunder- 
ville,  Ga. ;  Timothy  Brownhill,  Puente, 
Cal. ;  C.  A.  Berry,  Eldorado,  .Ark. ;  A.  L. 
Kates,  Claremore,  Okla.,  Harry  Parker, 
Bradford,  \’t. 

Officers’  Reiiorts;  J.  S.  Huhhard,  Mis¬ 
souri  ;  Paul  Scarbrough,  Franklin,  \’a. ; 
William  (irote,  Pike.svillc,  Ky. 

Necrology:  Paul  Goildard,  Washington, 
Ill.;  Garry  Willard,  New  York,  and  M. 
J.  Zeed,  Daytona,  Fla. 

Nominations:  C.  H.  Fogg,  Houlton, 
Me.;  L.  M.  Nichols,  Bristow,  Okla.; 
R.  I,.  Davis,  Mount  Sterling,  Ill.;  O.  O. 
Buck.  Harvard,  Neh.,  and  E.  A.  .Alhright, 
Gallatin,  Tenn. 

The  as.sociation  adopteil  a  code  of 
ethics,  which  ap|)cars  in  full  on  page  .17. 

hollowing  ailjournment,  more  than  143 
delegates  prepared  for  the  two  weeks’ 
tour  of  historic  Virginia  which  will  be 
made  in  a  special  train.  The  itinerary  of 
I  the  tour  include  such  points  as  Williams¬ 
burg,  Yorktown,  Jamestown,  Newport 
News.  l.angley  Field,  Fort  Monroe,  Nor- 
,  folk,  the  naval  base,  a  Hampton  Roads 
’  trip  by  boat,  Danville,  Bedford,  Roanoke, 
,  Natural  Bridge,  Ix;xington,  Charlottes- 
'  ville,  Staunton,  Harrisonburg,  Woml- 
stock,  Strasburg,  Winchester  and  Front 
Royal,  then  to  Charlestown  and  Harpers’ 
Ferry,  W.  Va. ;  Frederick,  Md. ;  Gettys¬ 
burg,  Pa. :  Quantico  and  Fredericksburg, 
■  Va.,  and  Washington,  D.  C.,  where  the 
party  will  disband  and  the  delegates  de- 
'■  pjirt  for  their  respective  homes. 

L  The  party  will  be  accompanied  over 
the  entire  route  by  Paul  Scarbrough, 
President,  Virginia  Press  As.sociation, 
and  a  group  of  Virginia  editors  and  press 
.  officials. 


particularly  the 
Eighteenth 
■Amendment,  will 
be  the  outstanding 
objective  of  the 
National  Editor¬ 
ial  Association 
during  the  next 
year  it  was  indi¬ 
cated  at  the  for¬ 
tieth  annual  con- 
cention  w  h  i  c  h 
closed  here  today 
following  a  three- 
day  session.  Other 
objectives  close  to 
the  business  end 
of  the  publishing 
jpted  in  resolu¬ 
tions  adopted  at  the  closing  business 
session.  One  will  be  a  determined  fight 
on  free  publicity  in  all  its  varied  forms, 
another  spells  the  vigorous  continuation 
of  the  campaign  to  have  the  government 
stop  the  printing  of  stamped  envelopes, 
and  still  another  is  in  protest  of  the  in¬ 
crease  in  postal  rates  which  the  associa¬ 
tion  claims  has  fallen  most  heavily  upon 
the  country  newspaper. 

Frank  O.  Edgecombe,  blind  editor  the 
Genez’a  (Neb.)  Signal  was  elected  presi¬ 
dent  of  the  association  to  succeed  George 
W.  Marble. 

Herman  Roe  of  Northfield,  Minn.,  was 
elected  vice-president  and  W.  W.  .Aiken, 

Franklin,  Inu.,  treasurer.  Directors 
elected  were .  C.  M.  Meredith,  Quaker- 
town.  Pa.;  L.  C.  Hall,  Wareham,  Mass.; 

Irving  Funk,  Rogers,  Ark.,  and  George 
Dolliver,  Battle  Creek,  Mich. 

The  next  convention  will  be  held  ‘  in 
California.  In  the  voting  on  the  next 
meeting  place  Los  Angeles  received  62 
votes.  The  nearest  competitor  to  Cali¬ 
fornia  was  Colorado  with  12.  Plans  for 
the  next  convention  and  formal  selection 
were  left  to  the  executive  committee 
which  will  investigate  railroad  facilities’ 
costs  and  other  items  of  the  trip. 

The  convention  was  one  of  the  most 
successful  in  the  history  of  the  associa¬ 
tion  both  from  the  standpoint  of  business 
transacted,  ideas  exchanged,  and  entertain¬ 
ment  received.  Despite  the  fact  that 
Richmond  sweltered  under  the  hottest 
weather  of  the  .season  none  of  the  usual 
pep  and  vigor  that  has  characterized  the 
annual  sessions  was  lost.  Nearly  200 
delegates  registered  during  the  three  days 
and  these  were  from  every  section  of  the 
country.  Entertainment  features  included 
luncheons  and  dinners  and  sightseeing  ,1^, 
trips  to  Civil  War  battlefields  and  to  the 
many  historic  spots  in  and  near  the  old 
capital  of  the  Confederacy. 

It  wa.?  President  George  W.  Marble,  tr 
Hitor  of  the  For/ A rotf  (Kan.)  Tribune-  attempts  by  means  of  pitiless  publicity. 

;  Monitor  who  initiated  the  discu.ssion  of  (The  full  text  of  Mr.  Marble’s  remarks 
)  law  enforcement  in  his  annual  address.  are  contained  elsewhere  in  this  issue.) 
I  Later  during  the  sessions  the  Richmond  H.  C.  Hotaling,  St.  Paul,  Minn.,  exc- 
I  hi  nvs- Leader  p<jlled  the  delegates  for  an  cutive  secretary,  declared  in  his  report 
^.expression  on  prohibition,  the  result  of  that  the  National  Editorial  Association 
the  vote  being  overwhelmingly  in  favor  was  fast  becoming  the  most  powerful 
it.  President  Marble  exhorted  the  force  in  America.  He  pointed  out  that 
l;editors  to  throw  the  weight  of  their  the  association  has  had  remarkable  suc- 
K  power  on  the  side  of  respect  for  law  cess  in  its  various  objectives  during  the 
Sgenerally.  He  said  in  part;  year  past  with  the  exception  of  the  mem- 

y  “Upon  the  suggestion  of  two  of  my  bership  campaign.  Mr.  Hotaling  urged 
^predecessors  in  this  office  this  association  the  delegates  to  obtain  500  additional 
yhas  gone  on  record  as  deprecating  the  members  before  the  next  convention  as- 
gw’idespread  tendency  on  the  part  of  metro-  sembles.  He  said  the  engraving  depart- 
fjpolitan  newspapers  and  more  or  less  in-  ment  was  gradually  reducing  the  cost  of 
Hnuential  citizens  to  join  with  the  lawless  cuts  for  members  and  that  the  business 
a*l«nents  in  flouting  the  prohibition  handled  during  the  past  year  averaged 


Herman  Roe 


W.  W.  Aikens 


FRANK  O.  EDGECOMBE 


Who,  lliough  blind,  has  edited  the  (Geneva  (Neb.)  Signal  since  1894.  \  brief 

sketch  of  the  career  of  the  new  president  of  the  N.  E.  A.  appears  on  page  37. 
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DRESIDENT:  Frank  O.  Edge- 
combe,  editor,  Geneva  (Neb.) 
Sifinal. 

Vice-president:  Herman  Roe, 
Northfield  (Minn.)  News. 

'Treasurer:  W.  W.  Aikens,  pub¬ 
lisher,  Franklin  (Ind.)  Star. 

Directors:  C.  M.  Meredith. 

Quakertown.  Pa.;  L.  C.  Hall, 
Wareham,  Mass.;  Irving  Funk. 
Rogers.  Ark.;  George  Dolliver, 
Battle  Creek,  Mich. 

Next  convention:  California, 
place  and  date  to  he  decided. 
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Editor  &  Publisher  for  June  6,  1925 


WAR  DECLARED  ON  BUSINESS  FRAUDS 
BY  PRESIDENT  MARBLE  OF  N.  E.  A. 

Bankruptcy  Has  Grown  to  Gigantic  Parasite  on  Conunerce, 
He  Says,  Taxing  American  People  $2.50 
Each  Annually 


today  larger  and  more  effective,  I  believe  Mr.  Hotaling  we  have  a  very  able  and 
than  ever  before.  But  I  willingly  concede  honest  official.  The  responsibility  of 
to  the  field  secretary  and  those  from  whom  holding  the  organization  together  and 
he  has  received  co-operation  throughout  maintaining  its  service  to  the  membership  I 

...1*. _ ^1-- _ 1^,..  r-_  ...t-- _ ».i.  :«•  ■ 


the  year  the  credit  for  the  growth.  center?  almost  exclusively  in  this  office. 

“For  a  number  of  years  I  have  been  Marble  then  discuss^  the  finances 

more  or  less  active  in  efforts  to  promote  Association,  which  he  declared 

the  well-being  of  the  newspaper  trade  m  a  soimd  condition, 

thrniiph  varioiKi  organizations  in  which  _  In  discussing  community  service  Mr. 


STOCK  frauds  and  other  devious  subtle  fluential  citizens  to  join  with  the  lawless  through  various  organizations  in  which  comrnunity  service  atr. 

methods  bv  which  immense  capital  is  elements  in  flouting  the  prohibition  amend-  I  have  been  enlisted  in  the  hope  of  being 

constantly  beffig  withdrawn  from  legiti-  ment  to  the  constitution.  I  believe  it  to  able  to  cement  a  force  that  could  accom-  convinced  that  the  economic  aspects  ol  a 


be  the  duty  of  every  member  of  this  plish  big  things,  and  it  is  my  observation  newspaper  are  intimately  associated  with 
Association  to  throw  the  weight  of  his  as  a  result  of  this  experience  that  the  hycliness.  »  r  .<  • 

influence  on  the  side  of  respect  for  law  chief  obstacle  to  effective  organization  of  Ordinarily  the  chief  interest  of  this 
generally,  and  in  support  of  the  enforce-  the  trade  is  a  sort  of  inherent  lack  of  organization  relates  to  the  prosperity,  and 
ment  of  the  prohibition  law  in  particular  cohesion  among  publishers  that  prevents  therefore,  to  the  technic^  mterests  of  the 
because  of  the  tendency  on  the  part  of  so  their  uniting  in  aggressive  co-operative  cratt  he  continued.  _  But  vei^  largely 
many  to  condone  the  violation  of  that  undertakings.  This  is  due,  to  some  extent,  our  membership  consists  of  those  who 


law.  Respect  for  and  obedience  to  law  no  doubt,  to  the  comparative  isolation  of  combine  the  profcssion  of  journalism  with 


constantly  being  withdrawn  from  legiti-  ment  to  the  constitution.  I  believe  it  to  able  to  cement  a  force  that  could  accom- 
mate  channels  of  bt  the  duty  of  every  member  of  this  plish  big  things,  and  it  is  my  observation 

commerce  were  .Association  to  throw  the  weight  of  his  as  a  result  of  this  experience  that  the 

hit  by  President 
George  \V.  Mar¬ 
ble,  president  of 
the  association, 
in  the  course  of 

dress^'this^*  week  jIB  constitute  the  cornerstone  of  the  struc-  country  publishers.  Not  more  than  one-  *be  trade  of  publishing.  Usually  prece- 

He  also  denre-  ture  of  government.  To  contend,  as  is  fourth,  1  should  say,  of  the  men  and  dence  is  given  in _  our  interest  _  to  the 

cated  the  "wide-  commonly  done,  that  any  certain  law  may  women  engaged  in  the  publishing  of  news-  uiatenal  con^derations  entenng  into  the 

snread  tendency  be  ignored  or  transgressed  because  it  does  papers  throughout  this  country  attend  or-  problems  of  the  business  office.  My  years 

on  the  nart  of  t>of  represent  public  sentiment  is  a  pre-  ganization  meetings  with  sufficient  regu-  experience  are  leading  me  more  ai^ 

on  me  part  oi  i  conviction  that  the  economic 

ni  e  t  r  o  p  oh  t  a  n  - - - -  "i  problems  of  a  newspaper  are  more  in¬ 
newspapers  to  timately  associated  with  its  spiritual  live- 

join  with  the  lavv-  liness  than  we  are  wont  to  take  into 

less  elements  in  George  \V.  Marble  account.  Experience  has  taught  me  that, 

flouting  the  pro-  ji,5t  as  honesty  is  the  best  policy  from  a 

hibition  amendment.  selfish  point  of  view,  so  disinterested, 

“I  desire  to  cimmend  to  the  considera-  crvKir'C  rvc  TUr  r'D  ACT  aggressive  promotion  of  the  principles  of 

tion  of  the  members  of  this  association  SONGS  Or  THE  CRAr  1  religion  and  patriotism,  and  the  quicken- 

the  recent  tremendous  tendencies  to  fraud,  ,  H  rittcn  Exclusively  for  Editor  &  Publisher)  ffig  of  civic  consciousness  are  pecuniarily 

waste  and  profligacy  in  the  habits  of  n  u  iri  j  w  advantageous  to  a  newspaper,  even  if  it 

finance  that  nave  sprung  up  in  this  coun-  “y  Henry  Edward  Warner  were  possible  to  discount  the  considera- 

try,  and  to  suggest  that  it  is  the  duty  of  GENESIS  I'on  of  moral  responsibility  naturally  fall- 

the  grass-roots  newspapers  to  keep  their  ing  to  those  engaged  in  a  business  which 

public  advised  of  the  devious  subtle  meth-  What  did  he  do  when  his  world  was  young,  inherently  involves  the  direction  of  pub- 

ods  by  which  immense  capital  is  con-  This  giant  of  giants,  men  among?  lie  thought  and  interest.  And  I  make 

stantly  being  withdrawn  from  legitimate  This  guy  who  roars  in  the  whole  world’s  ears  bold  to  hold  that  it  is  not  a  violation  of 

channels  of  commerce  through  the  float-  So  that  even  the  deafest  of  deaf  men  hears?  the  proprieties  for  me  here  to  stress  the 

ing  of  fictitious  or  fraudulent  stock  is-  What  did  he  do  when  his  pants  were  short  importance  to  the  members  of  this  .\sso- 

sue.s,  as  well  as  bv  highly  technical,  sys-  \Fho  now  stands  high  in  the  proudest  court?  ciation  of  the  obligation  under  which  they 

tcmatic  methods  of  credit  frauds,”  he  de-  Why,  dig  just  a  little  and  you  will  see  rest  by  reason  of  the  opportunity  which  is 

dared.  “The  .Arnerican  ptople,  we  are  That’  when  this  man  was  youngster  he  peculiarly  their’s  to  encourage  all  the 

told,  last  year  jiaid  a  (>er  capita  tribute  5^1, j  newspapers!  recognized  virtues  of  citizenship.” 

of  $2.50  to  credit  criminals,  whose  fraudu-  In  closing  President  Marble  discussed 

lent  operations,  through  the  bankruptcy  The  Governor  sits  in  his  big  arm-chair  increased  postal  rates, 

courts  and  other  established  agencies  of  .And  frowns  on  the  problems  rising  there;  “.At  the  recent  sweeping  increase  in 

liquidation,  cost  legitimate  business  more  The  Senator  scowls  at  the  Senate  clock  rates  of  second  class  postage  has  operated 

than  $250,0(K).()I)0 — an  amount  $100,000,-  Or  yawns  as  he  drags  with  the  latest  bloc;  proportionately  as  harmfully  upon  the 

000  in  excess  of  the  losses  occasioned  by  The  hanker  goes  golfing,  of  labor  weary,  provincial  press  as  upon  the  newspapers 

bank  robberies  and  all  other  forms  of  The  broker  looks  on  a  prospect  dreary,  of  more  extended  circulation,”  he  state  ! 

crime.  AIv'  attention  has  been  particularly  .And  the  onlv  rift  in  the  clouds  ihev  see  ”I  interpret  the  position  of  this  Associa- 

directed  during  the  past  two  or  three  |g  memorv’s  glimpse,  when  they  merrily  tion  in  the  matter  of  postal  rates  to  be 

years  to  evils  that  have  de%eloped  almost  Sold  newspapers.  that  it  asks  no  gratuities  from  the  govern- 

generally  in  the  bankruptcy  courts  by  ment,  nor  any  consideration  inconsistent 

which  estates  are  wantonly  dissipated  in  No  King,  no  Emperor  ever  knew  with  sound  business  practices;  that  it 

costs  and  fees,  leaving  the  bankrupt  dis-  The  joys  of  democracy,  as  they  do  feels  that  the  recent  increase  was  based 

honored  and  his  creditors  fleeced.  The  Who  start  in  life  with  the  swing  that  comes  upon  a  misleading  and  prejudicial  con- 

iniquitous  practices  of  bankruptcy  courts  Outside  the  door  where  the  big  press  hums!  elusion  as  to  relatives  costs  of  handling 

have  become  so  widespread  as  to  require  Those  pampered  princes  of  petty  power—  the  different  classes  of  mail.  We  should 

modification  of  the  laws  and  increased  re-  What  can  thev  know  of  the  thrilling  hour  demand  a  thorough,  impartial  determi- 

strictions  upon  the  administration  of  That  came  to  an  embryo  President,  nation  of  the  cost  of  handling  legitimate 

bankrupt  estates  in  protection  of  legiti-  When  he,  for  the  gaiii  of  a  copper  cent,  newspaper  mail,  take  into  account  its  rela- 

mate  business.  Certainly  this  subjret  newspapers?  t'on  to  the  cost  of  the  general  service, 

comes  within  the  purview  of  the  legiti-  rationally  apply  the  factors  of  value  of 

mate  concern  of  such  a  body  as  this.  newspaper  distribution  to  the  government, 

Four-fifths  of  the  nation’s  business  is  done  to  society  and  to  commerce,  and  from 

on  credit.  The  credit  system  must  be  this  premise  establish  an  equitable  rate, 

safeguarded  against  the  wiles  of  the  crook  free  from  suggestion  of  favoritism  or 

and  the  unscrupulous  executor  of  the  laws  political  penalty.” 

enacted  to  facilitate  the  credit  system. 

“In  this  connection  no  apology  need  be  tense  prompted,  usually,  by  interest  in  its  larity  to  enlist  their  keen  interest  and 
offered  for  the  suggestion  on  this  occa-  violation ;  and  is  a  challenge  to  the  co-operation,  or  to  make  their  limited 
Sion  that  a  public  sentiment  should  be  principle  of  majority  rule  and  a  menace  participation  in  the  affairs  of  trade  or- 
cultivated  in  active  sympathy  with  the  to  all  law.  Orderly  government  is  de-  ganizations  fruitful  of  any  permanent 
organized  movement  to  encourage  thrift  pendent  upon  the  sovereignty  of  con-  assistance.  It  has  occurred  to  me  this 


SONGS  OF  THE  CRAFT 

(HVi«c»i  Exclusively  for  Editor  &  Publisher) 
By  Henry  Edward  Warner 
GENESIS 

What  did  he  do  when  his  world  was  young. 
This  giant  of  giants,  men  among? 

This  guy  who  roars  in  the  whole  world’s  ears 
So  that  even  the  deafest  of  deaf  men  hears? 
What  did  he  do  when  his  pants  were  short 
Who  now  stands  high  in  the  proudest  court? 
Why,  dig  just  a  little  and  you  will  see 
That  when  this  man  was  youngster  he 
Sold  newspapers! 

The  Governor  sits  in  his  big  arm-chair 
.And  frowns  on  the  problems  rising  there; 

The  Senator  scowls  at  the  Senate  clock 
Or  yawns  as  he  drags  with  the  latest  bloc; 
The  hanker  goes  golfing,  of  labor  weary. 

The  broker  looks  on  a  prospect  dreary, 

.And  the  only  rift  in  the  clouds  they  see 
Is  memory’s  glimpse,  when  they  merrily 
Sold  newspapers. 

No  King,  no  Emperor  ever  knew 
The  joys  of  democracy,  as  they  do 
Who  start  in  life  with  the  swing  that  comes 
Outside  the  door  where  the  big  press  hums! 
Those  pampered  princes  of  petty  power — 

What  can  they  know  of  the  thrilling  hour 
That  came  to  an  embryo  President, 

When  he,  for  the  gain  of  a  copper  cent. 

Sold  newspapers? 


ottered  tor  the  suggestion  on  this  occa-  violation;  and  is  a  challenge  to  the  co-operation,  or  to  make  their  limited  ^  jq  Play  Golf  Again 

Sion  that  a  public  sentiment  should  be  principle  of  majority  rule  and  a  menace  participation  in  the  affairs  of  trade  or-  t  t>  r.  i 

cultivated  in  active  sympathy  with  the  to  all  law.  Orderly  government  is  de-  ganizations  fruitful  of  any  permanent  L.  B.  Palmer,  general  manager  of  thf 
organized  movement  to  encourage  thrift  pendent  upon  the  sovereignty  of  con-  assistance.  It  has  occurred  to  me  this  -American  Newspaper  Publishers  Associa- 

among  our  own  people.  If,  twenty  years  stituted  authority.  No  constitutional  re-  last  year  that  possibly  the  greatest  task  tion,  has  reappointed  the  golf  committee 

ago.  each  newspaper  of  this  organization  striction  may  be  more  than  another,  nor  before  this  .Association  is  to  work  out  which  functioned  this  year  to  arrange  for 

had  begun  a  studied  ami  constructive  can  one  of  its  provisions  be  violated  with  some  method  of  impressing  newspaper  ®  1926  tournament  to  1^  held  at  the  time 

campaign  to  promote  thrift  among  its  impunity  without  affecting  the  integrity  publishers  with  the  opportunities  of  or-  the  annual  conrention.  Members  are 
readers,  each  community  in  which  such  a  of  all  others.  .As  sacred  as  those  pro-  ganization.  I  believe  that  nothwithstand-  ^oy  Hollis,  hew  For*  Daily  Nnvs;  } 

campaign  had  been  properly  conducted  visions  vouchsafing  liberty  and  protecting  ing  the  constructive  efforts  that  have  been  Bresnahan,  Nnv  York  World;  Jolm 

would  today  be  vastly  more  wealthy  than  the  rights  of  property  is  that  provision  devoted  to  the  perfection  of  the  organiz-  C.  Martin,  New  York  Evening  Post  and 
it  is.  The  bank  deposits  would  be  ap-  prohibiting  the  manufacture  and  sale  of  ation  of  the  country  press  of  the  United  Bernard  Ridder,  New  Yorker  Stoats- 

proximately  doubled  or  trebled:  the  mer-  liquor.  There  can,  of  course,  be  no  just  States,  it  has,  of  all  the  professions  or  Herold. 

chants  would  be  selling  mcire  goods ;  the  criticism  of  sincere  efforts  by  fair  means  trades,  been  less  successful  in  enlisting  _ 

people  building  better  homes ;  the  auto-  to  repeal  an  objectionable  law,  but  to  the  potential  powers  of  its  craftsmen  in 

mobile  dealers  selling  more  cars  and  the  tolerate  the  assumption  that  because  a  the  obvious  advantages  to  be  derived  POOR  RICHARDS  TO  MOVE 

volume  of  business  generally  would  be  law  is  unpopular  in  a  community  it  may  from  co-operation.  _ 

increased  l^cause  the  people  would  have  be  disregarded  there,  is  to  concede  the  “Nevertheless,  through  the  instrumen-  F»raw»1l  P.rtv  Jim*  s  In  niJ  rink- 


mobile  dealers  selling  more  cars  and  the  tolerate  the  assumption  that  because  a  the  obvious  advantages  to  be  derived  POOR  RICHARDS  TO  MOVE 

volume  of  business  generally  would  be  law  is  unpopular  in  a  community  it  may  from  co-operation.  _ 

increased  ^^cause  the  ^ople  would  have  be  disregarded  there,  is  to  concede  the  “Nevertheless,  through  the  instrumen-  Farewell  Party  June  8  In  Old  Club- 
accumulated  wealth.  \\  hat  more  con-  impotency  of  the  essential  principle  of  our  tality  of  this  Association  there  appears  to  u  r  .—  a 

struct! ve  work  could  a  newspaper  under-  whole  system  of  government.  Therefore  a  gradual  awakening  of  newspaper  nouae  on  Camac  street 

take  in  its  community  than  to  interest  we  should  heartily  support  the  recently  publishers,  and  I  hope  that  by  continued  Final  ceremonies  in  the  old  home  of  th* 
Its  constituents  in  the  inevitable  benefits  inaugurated  policy  of  this  government  to  efforts  along  the  line  of  building  up  Poor  Richard  Qub,  organization  oi 

to  society  that  would  accrue  from  settled  rout  Rum  Row  and  disperse  the  alien  service  and  stimulating  interest  we  shall  Philadelphia  advertising  men,  will  be  held 

habits  of  thrift.  .An  effective  tie-up  with  enemies  who  have  been  gnawing  at  the  accomplish  our  aims.  Tune  8.  Howard  C.  Story,  president 

the  National  Thrift  Week  movement  by  vitals  of  constituted  authority  by  flooding  “The  wisdom  of  the  establishment  of  a  elect,  will  be  inducted  into  office  with  d« 


to  society  that  would  accrue  from  settled  rout  Rum  Row  and  disperse  the  alien  service  and  stimulating  interest  we  shall  Philadelphia  advertising  men,  will  be  held 

habits  of  thrift.  .An  effective  tie-up  with  enemies  who  have  been  gnawing  at  the  accomplish  our  aims.  Tune  8.  Howard  C.  Story,  president 

the  National  Thrift  Week  movement  by  vitals  of  constituted  authority  by  flooding  “The  wisdom  of  the  establishment  of  a  elect,  will  be  inducted  into  office  with  d« 

all  our  member  papers  would  be  con-  our  shores  with  illicit  liquors  in  con-  central  business  office,  with  a  paid  field  formality  and  will  preside  over  the  fare 

structive  and  issue  in  beneficent  results,  tempt  of  the  .American  constitution.”  secretary,  has  been  fully  justified,  as  has  well  party  in  the  clubhouse  which  ha^ 
“Upon  the  suggestion  of  two  of  my  .  speaking  of  the  progress  of  the  asso-  choice  of  the  .Association  in  the  man  been  headquarters  for  more  than  15  years 
predecessors  in  this  office,  this  .Association  ciation  during  the  past  year  Mr.  Marble  originally  selected  for  that  responsible  Pending  the  completion  of  the 


has  gone  on  record  as  deprecating  the  ^s^'d: 


position.  I  have  to  some  extent  gone  into  clubhouse  nearby,  several  months  fro® 


widespread  tendency  on  the  part  of  met-  “There  has  been  some  progress  this  past  the  methods  and  processes  of  the  executive  now,  the  Poor  Richards  will  take  ten- 
ropolitan  newspapers  and  more  or  less  in-  year  in  the  building  of  the  N.  E.  A.  It  is  secretary’s  office,  and  am  convinced  that  in  porary  quarters. 
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2ND  DISTRICT  BACKS  PURE  ADVERTISING  LAW 


H.  C.  Squires  of  Scranton  Elected  Chairman  Succeeding  Lowe  Stewart  at  Annual  Meet — Retail 

Advertising  Topic  Stressed  by  Many  Speakers — 300  Attend 


nKTHLEHKM,  Pa..  June  2.— Harold 
C.  S<|uires,  president  of  the  Better 
Business  Bureau,  of  Scranton,  Pa.,  and 
chairman  of  the  committee  that  made  up 
the  tine  speaking  program  for  the  annual 
convention  of  the  Second  District  Asso¬ 
ciated  Advertising  Qubs  of  the  World, 
here  June  1-2,  was  elected  chairman 
of  the  District  at  the  concluding  busi¬ 
ness  session  at  the  Hotel  Bethlehem  late 
Tuesday  afterntKHi.  Tlic  election  came 
as  a  tribute  to  Mr.  Squires’  work  for 
the  success  of  the  annual  meeting.  He 
succeeds  Rowe  Stewart,  general  manager 
of  the  Philadelphia  Record. 

Richardson  Webster,  secretary  of  the 
Brooklyn  Advertising  Club,  was  re¬ 
elected  secretary ;  P.  Ross  Bundick,  pre.si- 
dent  of  the  Baltimore  Advertising  Gub, 
just  been  admitted  to  membership  in  the 
Second  District,  was  chosen  vice-chair¬ 
man  which  is  a  new  office  in  the  organ¬ 
ization. 

The  delegates  voted  49  to  42,  and  then 
made  it  unanimous,  to  meet  next  year 
in  Lancaster,  Pa.  Wilmington,  Del., 
made  a  strong  bid  for  the  next  con¬ 
vention,  but  after  the  vote  was  announced, 
conceded  their  votes  to  Lancaster. 

•Retiring  Chairman  Stewart  praised  the 
Bethlehem  Advertising  Gub.  its  officers 
and  committees  for  their  fine  work  in 
entertaining  the  convention.  Chairman- 
elect  Squires  spoke  briefly,  pledging  his 
best  efforts  for  the  coming  year. 

At  the  closing  session  Tuesday,  the 
convention  adopted  a  resolution  favoring 
the  passage  of  a  “pure  advertising”  law 
in  this  State,  through  an  amendment  of 
the  present  law  covering  the  subject. 

Mayor  J.  M.  Yeakle  handed  over  the 
proverbial  key  to  the  city  and  Charles 
K.  Goodenough,  president  of  the  local 
Advertising  Club  greated  the  delegates. 
Six  papers  occupied  the  business  part 
of  the  morning  session  Monday  and  eight 
papers  the  afternoon.  At  noon  there  was 
a  “get  acquainted”  luncheon. 

The  variety  of  subjects  discussed  Mon¬ 
day  was  wide.  Carl  L.  Gibson,  of  the 
Standard  Corporation,  New  York,  in 
reading  a  paper  on  “Pleasing  the  Boss,” 
referred  to  the  boss  as  the  public. 

“Isn’t  the  average  advertising  man,” 
he  said,  “already  doing  everything  within 
his  power  to  please  the  boss  ?  The  answer 
is,  no!  Too  frequently  he  doesn’t  even 
remember  who  the  boss  is.  The  boss 
is  the  public,  and  advertising  to  l)e  profit¬ 
able  must  please  the  boss.” 

“Owners  of  stores  are  merely  holders 
of  franchises  which  the  public  can  revoke 
at  will,  a  privilege  which  is  often  ex¬ 
ercised.  Too  many  store  owners  ad¬ 
vertise  to  please  themselves  or  to  satisfy 
a  bunch  of  ag:gressive  buyers.  Too  many 
buyers  advertise  to  please  themselves  and 
their  owners,  and  too  many  advertising 
managers  are  so  interested  in  pleasing 
themselves  and  other  advertising  men 
and  at  the  same  time  so  fearful  of  not 
pleasing  the  buyers  and  the  owner  that 
the  real  boss,  the  public,  get  little  or 
no  consideration,  and  being  a  reasonable 
boss  he  gives  the  same  consideration  in 
return. 

“The  better  stores  around  the  country 
are  making  real  progress.  They  are 
coming  more  and  more  to  realize  that 
advertising  is  a  powerful  and  a  com¬ 
plete  form  which  must  be  properly  con¬ 
trolled  and  directed  if  it  is  to  truly  rep¬ 
resent  a  store  and  build  permanent 
business.” 

In  speaking  on  “Advertising  Outlook,” 
Miss  Lois  Z.  Guck,  of  the  Chatham  Ad¬ 
vertising  Agency,  New  York,  .said:  “In 
interviewing  such  houses  as  Franklin  Sim¬ 
on,  Best  &  Co..  Russeks,  Bon  wit  Teller 
and  Saks  of  Fifth  avenue,  there  was 
one  fundamental  principle  wTiich  was 
thrust  upon  me  more  strongly  than  ever 
— that  price  is  not  the  predominant  lever 
for  the  moving  of  merchandise. 

“In  each  instance,  I  was  as.sured  the 


{By  Telegraph  to  Editor  &  Pcblisher) 


newsp;qK-r  as  it  appears  every  day  is  not 
a  sufficient  recommendation  for  the  use 


tacular  sale  in  which  $75,tXK)  worth  of  columns,  with  such  advertising  as 

merchandise  was  sold  in  ten  davs  at  an  "‘•H  accept,  assurances  otherwise 


would  be  of  IK)  value.” 

Another  newspaper  man  .speaker,  E. 


idea  of  a  sale  is  that  an  impression  can  be  Lase,  business  manager  of  the  IFf/- 
made  by  noise  and  wild  gestures.  I  can-  iMmsport  (Ha.)  .Sun,  advised  against  the 
not  bring  myself  to  believe  that  intelligent  *  insidious  injection  of  propaganda  into 
people  who  have  money  to  spend  are  in- 


fluenced  to  any  degree  by  a  lot  of  boister¬ 
ous  shouting. 


“W  hen  a  reader  buys  a  newspaper  he 
wants  news,"  he  said.  “Nothing  destroys 


“Without  doubt  the  old-fashioned  conlideiice  of  a  reader  in  a  newspaper 
clearance  sale  has  had  awl  now  has  a  jnore  quickly  than  to  find  that  he  has 
legitimate  place  in  retail  business.  It  is  trapped  into  reading  an  article  he 

to  business  what  a  gwKl  Spring  tonic  is  'thought  was  news  and  then  discover  that 
to  the  human  system.  It  acts  as  a  stim-  contains  propaganda  which  has  been 
ulus — but  when  stimulants  are  used  insidiously  injected. 


regularly  or  in  over-doses  they  lose  their 
power  and  become  dangerous.  A  busi- 


“Sometimes  local  merchants  are  tempt¬ 
ed  to  request  things  of  a  similar  nature. 


ness  that  is  built  on  a  foundation  of  generally  recognize  the  fact  that 

stimulants  is  very  apt  to  be  like  the  house  ^  advertising  and  editorial  departments 


that  was  built  upon  the  sands.” 


of  a  newspaper  must  he  absolutely  di- 


HIGH  PRESSURE  “BUNK”  excess  gross  profit,  over  normal  mark-  "ould  be  of  iw  value. 

BLAMED  FOR  AD  WASTE  up,  of  more  than  $10,000.  The  general  Another  newspaper  man  speaker,  E. 

idea  of  a  sale  is  that  an  impression  can  be  Lase,  business  manager  of  the  IFf/- 
TGNORANCE  and  high  pressure  made  by  noise  and  wild  gestures.  I  can-  ‘Mmsport  (Pa.)  .Vim,  advised  against  the 

“hunk”  are  the  two  chief  causes  not  bring  myself  to  believe  that  intelligent  “insidious  injection  of  propaganda  into 

of  waste  in  advertising,  Robert  K.  people  who  have  money  to  spend  are  in- 

Leavitt,  New  York,  secretarj-  of  fluenced  to  any  degree  by  a  lot  of  bolster-  *  M  hen  a  ^reader  buys  a  newspaper  he 

the  Association  of  National  .Adver-  ous  shouting.  wants  news,  he  said.  “Nothing  destroys 

tisers,  asserted  this  week  at  the  an-  “Without  doubt  the  old-fashioned  Confidence  of  a  reader  in  a  newspaper 

nual  convention  of  the  Second  Dis-  clearance  sale  has  had  awl  now  has  a  nwn'c  quickly  than  to  find  that  he  has 

trict  of  the  Associated  Advertising  legitimate  place  in  retail  business.  It  is  trapped  into  reading  an  article  he 

Clubs.  to  business  what  a  gwKl  Spring  tonic  is  'thought  was  news  and  then  discover  that 

“Phineas  W.  Buzzer  made  bustles  to  the  human  system.  It  acts  as  a  stim-  contains  propaganda  which  has  been 

and  advertised  ‘Buzzer’s  Bustles  ulus — but  when  stimulants  are  used  insidiously  injected, 

are  Best’,”  said  Mr.  Leavitt.  regularly  or  in  over-doses  they  lose  their  Sometimes  Iwal  merchants  are  tempt- 

He  knew  all  there  was  to  be  power  and  become  dangerous.  A  busi-  request  things  of  a  similar  nature, 

known  of  advertising  and  sales  ness  that  is  built  on  a  foundation  of  but  they  generally  recognize  the  fact  that 

methods  and  proceeded  to  get  rid  stimulants  is  very  apt  to  be  like  the  house  "'e  advertising  and  editorial  departments 

of  all  the  members  on  his  staff  that  was  built  upon  the  sands.”  ot  a  newspaper  must  he  absolutely  di- 

who  ventured  a  constructive  idea.  Mr.  Taft  was  of  the  opinion  that  the  i  what  would  hurt  the 

“Bustles  went  out  of  stvle  Mr  trouble  with  retail  advertising  was  first  news  value  of  their  paper  would  in- 

Buzzer’s  business  nearlv  ’  went  ‘hat  it  was  not  being  read  as  thoroughly  decrease  the  value  of  their  adver- 

‘busted’  It  hunit  on  for  a  time  it  used  to  be  and,  secondly,  that  the  “  t,-  ,  .  . 

howevOT  until  Mr  Buzzer  fell  into’  public  had  lost  at  least  a  portion  of  its  “  publisher  insists  ujxin  always 

however,  until  Mr.  Buzzer  tell  into  co„,i^en<.e  in  it  publishing  news  as  news  and  advertising 

he  hands  of  a  high-pressure  adver-  the  greatest  reason  why  re-  advertising,  he  is  not  only  protecting 

.  ,  ,  .  .  tail  advertising  is  not  being  read  is  be-  himself,  but  he  is  also  protecting  his 

“The  agency  induced  him  to  «*ovcriisnig  is  ikii  uemg  rcau  is  ^  readers  and  the  legitimate  aHvertieer  A.I 

.pend  hi.  ,e»,.i„ip,  fund,  in  11.™.  4o’ fa"  .  fnT  Sen'?,  t’'  appea'i  "SSr 

twe  “  ’’  ™  c,.p,-inleres>  i.  incerne,!  it  might  all  !»  l!i«.  <»“  y*!"'  f«.llwt  money 

firm  have  come  from  the  .same  office — almost  ^7  resisting  the  free  publicity  tempta- 

from  the  same  copy-writer.  A  line  cut 

_  of  .some  kind — a  big,  splashy  circus-type  .  Newspapers  have  been  a  strong  factor 

mention  of  price,  a  meaningless  phrase  !!'  ‘hii  elimination  of  the  so-called  border 
great  theme  of  their  advertising  is  not  or  two  about  style  and  possibly  a  re-  decept^e  advertising,  which 

so  much  the  price  effort,  as  the  style  ference  to  a  sharp  reduction  from  the  legally  correct  are 

effort.  previous  figure — and  there  you  have  the  |^‘>rally  mi.sleading  and  confusing,  Ber- 

"^‘The  DsvcholoKv  of  the  avenue  has  average  retail  advertisement  which  is  ex-  Boyd,  manager  of  the  Better  Business 
me  psycnoiop  oi  tne  avenue  nas  .  .  •  •  -  i  oeoole  Biireau  of  .Scranton,  Pa.,  said, 

proven  beyond  the  shadow  of  a  doubt  ‘o  oring  m  crowcis  oi  pe  P‘e  “H,.tter  Business  Bureaus  have  fonrwl 

that  women  will  lx?  smart  at  whatever  ‘lesirous  of  purchasing  an  article  which  Btuer  Business  Bureaus  have  touml 
mat  women  will  ix?  smart,  ai  wnaiever  conform  to  the  all  too  strong  allies  in  the  newspapers,  he  ad- 

cost,  and  their  patronage  is  measured  coniorm  xo  me  an  loo  .  simnle  reasnn  t  nt  these 

bv  her  fashion  confidence  in  her  store”  vague  specifications  in  the  copy.  simple  reason  that  these 

by  her  tashion  conntience  in  her  store.  principal  reason  that  retail  ad-  publications  realize  that  their  greatest 

Retail  advertising  rom  the  newspa^r  ..^rtisements  are  not  being  believed,  is  be-  asset  lies  in  the  confidence  of  their 

^int  of  view  vvas  discussed  by  A.  M.  whole  are  undermining  >■«(  ers.  am  they  desire  to  retain  this 

Umholtz,  advertising  manager  of  the  ,i,r,y„«h  th^ir  reader  conlidence  absolutely.” 


Mr.  Taft  was  of  the  opinion  that  the  vorced,  and  that  what  would  hurt  the 
trouble  with  retail  advertising  was  first  news  value  of  their  paper  would  in- 
that  it  was  not  being  read  as  thoroughly  cyijuniy  decrease  the  value  of  their  adver- 
as  it  used  to  be  and,  secondly,  that  the  ,  .  . 

public  had  lost  at  least  a  portion  of  its  ®  publisher  insists  ujxin  always 

confidence  in  it.  publishing  news  as  news  and  advertising 

“Possibly  the  greatest  reason  why  re-  advertising,  he  is  not  only  protecting 
tail  axlvertising  is  ix)t  being  read  is  be-  himself,  but  _  he  is  also  protecting  his 


cause  it  is  too  stereotyped  in  style,”  he  readers  and  the  legitimate  advertiser.  Ad- 
said.  “So  far  as  any  diffrence  in  appeal  vertisers  incidentally  assist  the  publisher 
or  copy-interest  is  concerned  it  might  all  Rivc  them  full  value  for_  their  money 
have  come  from  the  .same  office — almost  v  rpisting  the  free  publicity  tempta- 
from  the  same  copy-writer.  A  line  cut 

of  .some  kind — a  big.  splashy  circus-type  .  Newspapers  have  been  a  strong  factor 


V.I.1  loiiz  auvcrus.iig  o.c  confidence  of  the  public  through  their 

hasten  (Pa.)  Express;  R.  L  Harris,  ad-  insistence  upon  featuring  out  prices 

vertismg  manager  of  the  Itica  (N.  Y.)  ,  .  ,  .  .  •*"  .  ■  , 


manager.  New  York  Times. 


reader  confidence  absolutely.” 

“There  are  three  planes  of  advertis¬ 
ing  or  selling: 

1.  That  which  announces — or  simply 


verusiiig  iiYiidger  o  me  o  .  tu  i.v.  x.;  ,ng  or  Selling: 

^  "In  ni'fler  ‘o  restore  confidence  it  is  L  That  which  announces— or  simply 

ru  p'  nece.ssary  that  retail  advertisements  statc.s  that  you  have  such  and  such  mer- 

Chubbuck  Bing/mwi  on  (N  \  )  Press,  chamhse  at  such  and  such  a  price.  , 

and  Hugh  O  Donnell  assistant  business  rather  than  exaggerate.  A  2.  That  which  describes-this  gives 

manager,  Aat-  York  Tones.  pr.licy  of  this  kind,  coupled  with  the  "lore  details  and  facts  .Relative  to  the 


2.  1  hat  which  describes — this  gives 
more  details  and  facts'  ..'relative  to  the 


Local  ^  tie-up  copy  increases  the  re-  proper  use  of  institutional  advertising,  ‘yP®  of  merchandise  and  possibly  uses 
taller  s  interest  in  the  products  advertis-  ^.j||  eventually  restore  the  public’s  faith  comparative  price  to  show  the  un- 
«l  by  the  manutacturer,  Mr.  Umholtz  printed  word  as  it  appears  in  re-  usual  va  ues  offered, 

ass^ted.  _  ,gj]  copy  and  the  supplying  of  the  neces-  .  2.  And  highest,  that  ‘yp*  of  adver- 

‘  Tie-up  copy,  he  continued,  increases  intorpst  will  i  ;iWp  thp  advprtisptnpnts  tising  or  selling  which  tells  the  customer 

the  effectiveness  of  national  advertising  read  *  ,  what  the  merchandise  will  do  for  that 

because  it  eliminates  friction  and  lost  “Today,  there  is  something  wrong  with  customer — or  in  other  words,  copy  which 
motion.  A  housewife  may  read  an  ad-  retail  advertising,  but  I  firmly  believe  that  actually  creates  a  desire  in  or  shows  a 
vertisement  about  a  certain  iron  and  be  rnoment  sfor’en  izenerallv  analvze  the  ueed  for  the  merchandise  which  the  ad- 
convinced  that  that  brand  is  the  one  she  situation  and  apply  the  necessary  re-  vertiser  has  to  offer.” 
will  buy.  Tie-up  advertisements  tell  Iwr  medies  they  will  find  that  their  copy  pays  Addressing  the  convention  June  1,  on 
quickly  just  where  to  get  them  There  them  is  handsome  dividends  as  those  “f'easmg  the  Boss,”  Crtorge  Burton 
IS  no  chance  ot  going  wrong.  All  fric-  which  are  being  returned  to  advertisers  Hotchkiss,  chairman  of  the  Department 
tion  and  lost  motion  is  eliminated.  national  field  where  the  correct  Advertising  and  Marketing,  New  York 

If  the  manufacturer  does  nxit  take  principles  have  long  been  applied.  University,  gave  his  idea  of  good  ad- 


enough  interest  in  the  sale  of  his  pro-  “in  the  newspaper  business,  our  ideal 
duct,  and  does  iK)t  co-operate  with  the  to  have  every  merchant’s  advertising 
retailed  in  the  matter  of  advertising,  you  take  in  handsome  dividends,”  Mr.  Chub- 
can  rest  assured  that  the  retailer  is  go-  buck  said. 

ing  to  push  the  sale  of  a  competitor’s  “Tixlav  the  daily  newspaper  does  not 
pnxluct,  providing  the  comixtitor  is  wil-  aim  so  much  for  quantity  and  total  line- 


“In  the  newspaper  business,  our  ideal  copy.  _ 

to  have  every  merchant’s  advertising  Gojxl  advertising  copy  has  a  three- 
ke  in  handsome  dividends.”  Mr.  Chub-  character— it  is  salesmanship,  educa- 

irW  cairl  n™  literature,  he  said. 


“It  is  salesmanship,  because  it  does  a 
part  of  the  necessary  work  of  selling.  It 


ling  to  co-operate  with  him  and  his  pro-  age  as  it  does  to  help  make  advertising  is  education  because  it  transmits  knowl- 
duct  is  a  good  one.  pay  the  merchant.  \Ve  have  come  to  the  edge  that  benefits  _  the  consumer.  It_  is 

TIic  theme  of  ^Ir.  Hflrris  uddress  wss  l^nowIcdKC  thst  in  order  to  m^intciin  3  litersture  Dccsuse  it  must  be  interesting 
that  the  “.sale”  was  being  over-played  by  sales  curve  in  our  advertising  department,  enough  to  be  read  in  the  face  of  com- 
retail  stores.  have  ROt  to  give  the  advertiser  some-  petition  from  other  advertisements  and 

“When  I  see  one  I  know  that,  if  it  is  thing  more  than  white  space.  We  have  from  the  editorial  contents  of  the  pub- 
legitimate,  the  merchant  is  admitting  that  come  to  the  knowledge  that  the  adver-  lication.  ’  .  #  .  »r  v  h 

he  is  a  pxxir  business  man,  that  he  had  tiser  who  is  a  business  man.  strangely  Garstin  of  the  New  YorU 

overstocked  or  bought  unwisely  and  I  am  enough  expects  returns  in  dollars  and  Evening  spoke  Monday  afternoon 

not  inclined  to  trade  too  often  with  a  cents  from  his  advertising.”  o?  . I  Were  A  Retail  Advertiser, 

jxior  merchant,  or,  I  am  more  likely  to  Censorship  by  newspapers  of  the  ad-  Riving  instructive _  suggestions  on  how  to 
assume  that  it  is  just  another  Barnum  vertising  as  well  as  the  news  in  their  make  store  publicity  pay.  The  merchant, 
stunt  designed  to  catch  the  suckers,”  he  columns  was  advocated  by  Mr.  O’Don-  he  said,  must  know  his  business  and  keep 
said.  nell.  check  on  the  sales,  not  only  the 

“Once  in  a  while  there  is  a  legitimate  “’The  best  policy,”  he  said,  “is  no  policy  total,  but  in  each  department.  Robert 
sale,  but  more  often  in  the  stress  of  com-  — just  honesty,  industry  and  untram-  K.  Leavitt,  secretary  of  ‘he  Asswation 
petitions  an  overzealous  merchant  mis-  melled  judgment.  The  management  of  of  National  Advertisers,  New  i  ork_ spoke 
uses  a  real  reason  for  a  sale  to  fool  his  the  Times  declines  to  discuss  the  policy  on  “Preventable  Wastes  m  Advertising, 
trade.  I  could  tell  you  of  a  recent  spec-  of  the  paper  with  axlvertisers.  If  the  He  told  the  story  of  the  old  Buzzard 
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bustle  concern,  of  years  ago,  which  be-  Firing  Line”,  and  “Copy  that  Gets  Re¬ 
cause  of  old  fashioned  advertising  meth-  suits’’  was  the  caption  cf  a  paper  read  CDtP  DI  TDf  It  *I'I*V’  I  C  DI?AT\I7D  IKITCDgCT 

ods,  lost  money  and  trade  long  before  by  George  Burton  Hotchkiss,  New  York  rlxtll*  rUoLd^ll  I  IvEiALlUx.  llNlCilxEOl 

the  bu^le  went  out  of  style  Univer^ty.  „  ,  p  „  AND  CHEAPENS  VALUE  OF  PAID  SPACE 

Herbert  W.  Hess,  of  the  University  of  Is  Honesty  the  Best  Policy  ,  a  paper 
Pennsylvania,  took  up  at  length  the  by  Berlin  Boyd,  of  the  Scranton  Better  L— — 

question  of  “Advertising  and  Sales  Man-  Business  Bureau  was  deemed  one  of  the  n  ^  j  l  ^  ur 

agement”  and  then  the  convention  passed  best  of  the  afternoon.  .  following  are  excerpts  from  an  ad-  fit  through  the  request  for  the  publi^. 

on  to  hear  a  paper  on  “Advenising  Early  Monday  afternoon  delegates  were  ^  ^  Clarence  J  tion  of  his  free  stuff,  becomes  the  ulti- 

Rates”,  by  WebsteV  W.  Baker,  of  the  the  guests  of  the  Lehigh  Vallly  Transit  Smith  znce-presuient  and  managing  ed-  mate  goat.  He  finally  pays. 

Ithaca  (N.  Y.)  Journal.  Company  at  Central  Park,  arriving  back  There  was  a  time  when  a  ^n  bought 

A  short  report  on  the  club  member-  in  the  city  in  time  to  attend  a  cabaret  c  othes  and  the  dealer  throw 

ship  of  the  district  was  given  by  Reginald  and  dance  at  the  Hotel  Bethlehem.  Convention,  Bethlehem.  Pa.  into  the  deal  a  pair  of  sus^ders.  Busi- 

piley,  of  the  New  York  A.  A.  C.  W.  While  the  men  were  in  convption  the  '^HENEVER  and  wherevef  the  edi-  fifst  phce  suspenders'^  Jppear  to  hSe 

Unsburg  York  and  Al.o»a  Pa.;  a.  ,he  gnidanco  of  mSI,  J.  Upon  and  JTf  ftL“'’'>f.r 

Ixxrkport  and  Schenectady,  N.  Y.  The  then  to  the  Woman  s  Quo  for  tea.  ^  ^  , 

A*i  ^  r'**.  1  u  !•  u  j  A  T?ir  a  rYO'jau  ‘ixa.  Xa.u  fhis  OF  that  Dfand  ot  irec  publicity,  when  our  wives  drop  in  with  our  pay 

Atlantic  City  club  disbanded.  Eftorts  On  Tuesday  the  social  features  for  the  „*ii  ^x  i.  a  u  ^ 

s  •  j  ^  •  1  i_  •  •  1  j  j  •  L.  •  •  j  its  use  will  crowd  out  ot  the  news  envelopes  lammed  in  their  hand  baes, 

are  being  made  to  orjjanize  clubs  in  many  women  included  a  sight-seeing  trip  and  i:„oc  u  a  *  ^  u-  *  -4.  **u  .r^7 

.afVaor  t«,.rr.c  -atari  Jta  tiao  C^r-ra,,^  r-aa-rl  .ararfa,  ot  t1a»  Qo.Tr-raaa  rra,r.atr„  Plaala  COlumilS  ]USt  that  many  linCS  Of  rCal  hand  OUt  3.  Shirt  WaiSt  With  CVCry  pUr- 


other  towns  and  cities  in  the  Second  card  party  at  the  Saucon  Country  Club. 
District,  which  is  now  the  the  largest  The  men  had  dinner  with  the  Lions  Club 


for  access  to  which  the  aver-  chase  of  a  dress.  Nor  do  the  furniture 


i^ibinei,  wrin;ii  is  now  irie  inc  larMesi  i  ne  ineii  nau  uiriricr  wiin  iiic  i-.i(jiis  \...iuu  u:«  i  -  a.  ^  _ • _ _ 

in  the  country  because  it  includes  New  and  heard  an  address  by  Rowe  Stewart.  ^  «>iprp  tVi^ ^aHvprfi'cina^  rlpnartmnnt  ^  ^  ♦  presen  i  o 

York,  Philadephia  and  Baltimore.  general  manager,  Philadelphia  Record.  T’’""  T  ^ 

I  c-  /-L  uL  1  J  r-  ■  -J  r  f  ri  Ti  TO'  1  1  L  T  msists  upoo  tPe  use  ot  propaganda  ture.  Your  milk  man  does  not  leave  you 

L.  S.  Chubbuck,  advertising  manager,  president  of  the  Poor  Richard  Club  of  _  ^  ‘  ^  ^  k».o.,c» 


L,.  :3.  ^nuuiniCK,  advenisms  manacer,  nresiaeni  oi  tne  roor  ivicnaru  ^^lun  oi  *u«  u  1...1  x  ^  u  u 

Binghamton  (N.  Y.)  Press,  followed  Philadelphia,  and  chairman  of  the  Second  f  t,.  of  cream  because  you  have 

<111  .  Cl  .  t  au  a  ■  .  r-i  V  ever  any  increase  in  the  space  allotted  bought  a  pint  of  milk,  and  when  you 

with  a  paper  on  Hot  Shots  from  the  District  Clubs.  accomodate  the  ^tra  matter,  build  a  home  the  coniractor  does  not 

_  '  _  The  new's  space  is  always  curtailed  and  throw  in  an  extra  fire  place  or  a  break- 

.  _ _ _ _ —  .  - _  1  the  efficiency  of  the  editorial  department  fast  room  because  vou  have  favored  him 

ADVERTISER  MUST  LINK.  EXPERT  SALES  is  lesened  in  proportion.  with  your  contract. 

FPT’ORT  WITH  COPY  TO  MAWP  IT  PAY  -Jttst  as  long  as  there  will  remain  in  To  my  mind,  looking  over  towards  the 

VTlin  1  iw  11  1  j  busines  sof  publishing  newspapers,  advertising  department  from  the  editorial 

'  men  who  have  not  yet  convinced  them-  room,  there  is  no  difference  in  any  of  the 

UPON  the  advertiser  himself  rests  the  and  I  shall  give  vou  a  few  of  them,  selves  of  the  actual  value  of  space  and  cases  just  cited  with  the  advertising  man 

burden  of  making  advertising  pay  “1.  Avoid  transient  advertising.  Keep  "ho  bring  themselves  to  deal  with  space  who,  in  seeking  the  sale  of  space,  either 
results  in  sales,  Walter  B.  Winstock  of  pegging  away  steadily  with  small  space  as  a  definite  commexhty,  just  so  long  will  accepts  or  promises  to  use  a  single  inch 
the  advertising  staff  of  the  Philadelphia  regularly.  ‘"ere  be  found  the  special  writer  grind-  of  accompanying  reading  matter  for  use 

Bvcnhig  Bulletin  told  delegates  to  the  “2.  Never  insert  an  advertisement  until  mR  out  his  copy  and  the  advertiser  pre-  in  the  news  columns  of  his  paper.  Every 

Second  District,  Associated  Advertising  you  are  sure  it  is  definite  and  true.  senting  it  with  a  request  for  publica-  time  he  does  it  he  cheapens  his  com- 

(  lubs  of  the  World  convention  meeting  “3.  Do  not  over-advertise  and  do  not  ‘'on,  honoyed  with  some  form  of  a  con-  mi^ity  and  unconsciously  admits  his  own 

in  Bethlehem,  Pa.,  this  week.  under-advertise.  Decide  on  a  definite  tract  for  paid  space  or  still  more  often,  unbelief  in  its  rpl  worth.  And  it  will 

“The  best  advertising  copy,  the  most  budget  in  the  dominant  newspaper  in  your  "'‘h  a  promise  of  a  contract  to  follow  probably  always  hold  true  that  something 

alluring  prices,  and  the  biggest  circula-  communitv  and  stick  to  it.  the  publication  of  the  free  stuff.  The  gotten  for  nothing  is  not  worth  more, 

tions  are  as  naught  when  the  advertiser  “4.  Do  not  try  to  be  smart,  exclusive  weak-kneed  publisher  cringes  with  fear  When  free  publicity  and  propaganda 
or  his  salesman  fail  to  link  up  to  the  or  flippant  in  your  advertising  copy,  but  at  the  prospect  of  either  losing  an  ad-  crowd  out  of  the  columns  live  news  of 

advertising,”  he  said.  “By  this  I  mean  stick  to  plain  interesting  store  news.  vertiser  or  jMSSing  up  a  contract  and  the  the  day  reader-interest  will  lag  and 

that  the  final  test  of  business  ability  is  “5.  Avoid  letting  your  impressions  or  propaganda  finds  its  way  into  the  news  finally  drop  off.  The  inevitable  result 
the  sale  of  the  goods  advertised.  The  personal  preferences  or  family  likes  and  columns  of  the  paper,  ^lumns  of  it  is  loss  of  circulation  when  reader-interest 
advertising  writer  and  the  newspaper  can  traditions  sway  you  into  buying  news-  space  handed  over  for  free  is  lost. 

bring  the  prospective  purchaser  to  the  paper  advertising  space.  Apply  to  this  publicity  grows  alarmingly.  Every  day  My  topic  was  slated  to  answer  who 
store  but  unless  the  sales  force  are  on  the  same  careful  buying  methods  you  use  ^o^e  and  more  live  telegraphic  or  local  pays  for  free  publicity.  In  reply  I  apert 
their  toes  the  sale  is  not  made.  I  will  cite  in  buving  merchandise.  Take  the  time  *icws  is  crowded  out  of  the  paper  and  the  that  m  my  belief  it  is  the  advertiser  him- 
vou  a  few  instances.  and  tfouble  to  check  up  on  the  mediums  reader  fina  ly  becomes  disgusted  and  self  for  asking  for  something  that  will 

'  “A  shoe  store  advertised  a  certain  men’s  in  the  field  you  want  to  cover.  Lay  on  elsewhere  for  his  real  newspaper,  detract  from  the  real  news  worth  of  the 

shoe  at  a  certain  price.  A  man  read  the  the  table  all  the  data  you  gather  and  He  becomes  lost  to  the  advertiser  and  the  publication  in  which  he  seeks  his  market 
ad  and  was  practically  sold  on  that  par-  compare  it  carefully,  and  then  only  let  ^lAvertiser,  the  fellow  who  hopes  to  bene-  through  interested  circulation, 
ticular  shoe.  But  when  he  called  at  the  your  positive  findings  tell  you  what  news-  _ 


store  the  salesman  insisted  on  showing  paper  is  the  best  for  your  business.  It  is 
him  other  shoes  and  argued  that  the  other  important  that  you  should  know  the  exact 
shoe  was  what  the  man  should  buy.  The  circulation,  the  class  of  readers,  whether 
salesman  was  one  of  those  rapid  fire  talk-  the  circulation  was  obtained  through 
ers  that  did  not  give  the  customer  a  worth  as  a  newspaper  or  through  artificial 
chance  to  get  a  word  in  edgewise,  and  the  circulation  methods  such  as  prizes,  guess- 
customer  got  mad  and  walked  out  of  the  ing  contests,  etc.  The  newspaper  that 
store  without  buying.  Thus  through  the  sells  the  most  copies  on  its  merits  as  a 
tactlessness  of  the  salesman  was  that  sale  newspaper  will  usually  have  the  largest 
lost,  but  that  store  will  never  again  get  circulation,  have  the  greatest  advertising 
that  man  within  its  doors,  no  matter  how  value,  and  carry  the  largest  number  of 


PAINT  ASS’N  URGING  Save  the  Surface  Committee  in  the  fol¬ 
lowing  manner: 

LOCAL  AD  DRIVES  “The  committee  sent  letters  to  all 

_  painters  and  retailers  with  proofs  of  the 

Save  the  Surface”  Backers  Furnish-  advertisements  urging  them  to  co-operate 


alluring  its  future  offerings  may  be. 

“In  holding  a  brief  for  newespaper  ad¬ 
vertising  for  the  retailer  I  have  put  down 
Six  Reasons  for  Newspaper  Advertising 
as  follows : 

“1.  Newspaper  reading  is  a  universal 


advertisements.” 


Barry  Paris  Weds 


“1  Newsoaner  reading  is  a  universal  Barry  Fans,  associate  editor.  Interna-  The  Bourse,  Philadelphia,  News  .qq  signatures  were  obtained  for  this 

.  •  .1,  tional  News  Service  was  married  lepers  and  painters  are  promised  adver-  "ay,  iw  signaiures  were  ooiamca  lor  inis 

daily  habit ;  .newspaper  advertising  there-  ‘lonai  xvews  service,  was  marriea  annlication  to  that  advertising,  which  made  the  advertise 

fore  in  Dominant  newspapers  reaches  each  ednesday,  June  3,  m  Miss  OmaEarly,  . ,  ^  ^  PP  ments  four  full  columns, 

day  virtually  all  who  buy.  ^ashmgton,  D.  C,  at  Port  Chester,  ,  ■  i  i  cost”  the  **^"  addition,  the  newspaper  received  ad- 

rr“  w  t"  ".ewspapers  is  the  J-  o^^h^Balffc  fo^^TtHp^brS  Pointers  are^old,  “Jou  can  show  home  vertisements  from  a  number  of  painters 

life-blood  of  local  retail  stores,  because  -'.""P  "  V- I” •  P  .  t  owners  the  advantages  of  nainting  now  and  dealers  who  wanted  to  use  Space  out- 
it  touches  all  consumer  sources  in  every  'l"nng  which  Mr.  Faris  wdl  inspect  I,  N.  w^tf  wffich  it'^^?^  don^  side  the  co-operative  ads.  The  r^ainder 

rommiinitv  S.  foreign  bureaus.  Mrs.  Fans  is  a  sister  ana  me  ea:>e  wim  wnicn  it  can  oe  aone  ,  .  /  .  -.l  --tipip. 

T  Newspaper  advertising  e„ts  retail  ?.*,  P"”  ™  v^Sr'tS  ^irt  anS  ^nSsh  Kslt*d  b.  Sale  tfe 

sellings  costs,  because  it  entails  no  waste  r  ilTffi  onhe^k^^  The  partial  payLm  plan  for  painting  Surface  Campaign  Headquarters, 

in  reaching  prospects.  Every  buyer  or  c  Washington  bureau  was  formulated  at  the  October  convention  ,  Newspa^rs  in  many  cities  already 

.subscriber  to  a  newspaper  and  his  family  Holmes  will  assume  Mr.  Faris’  the  National  Paint,  Oil  and  Varnish  ?8rced  to  co-o^rate  on  a  similar 

IS  a  possible  prospect.  .  .  .  duties  in  the  N>w  York  office  during  the  -Association,  the  Paint  Manufacturers  ‘t  connection  with  these  Instalment 

“4.  NewsDaoer  advertising  insures  joyk  omte  uunns  uw  4^^^.  .-  ^  Plan  advertisements.” 


„  .  .  .  1 .  ..  stating  that  a  representative  of  the  news- 

ing  Mats  and  Asking  Cooperative  paper  would  call  on  them.  The  news- 

Copy  in  Newspapers — Stressing  paper  advertising  solicitors  called  and 

Partial  Payment  Plan  obtained  an  agreement  from  each  retailer 

and  painter  to  pay  a  small  sum  for  the 
A  newspaper  advertising  campaign  is  placing  of  his  signature  at  the  tettom  of 
being  urged  on  local  painters  and  decora-  these  advertisements.  A  three  line  signa- 
tosr  by  literature  sent  out  by  the  “Save  was  used  giving  the  firm  name,  ad- 
the  Surface  Campaign  Headquarters,”  telephone  number  and  type  of 

—  —  _  . . materials  or  service  furnished.  In  this 


in  reaching  prospects.  Every  buyer  or  c'  ii-  u-  ’ .  u 
.subscriber  to  a  newspaper  and  his  family  ‘  as  ing  on  1 
is  a  possible  prospect  . 

“4.  Newspaper  advertising  insures  f^^mer’s  absence' 
quick,  thorough  and  economical  dealer 

distribution.  Retailers  make  more  money  - 

selling  national  products  advertised  in  Oliver 

their  home  town  newspapers. 

“5.  Newspaper  advertising  enables  A  contest  ove 


Oliver  Will  Contetted 

A  contest  over  the  will  of  the  late 


.Association  of  the  United  States,  and  the  aavertisemenis. 

National  Varnish  Manufacturers’  Associ-  ^“7,  "7  7~.  T  - 

New  Daily  for  Atlantic  City? 

The  method  of  using  the  free  advertis-  Rumors  prevalent  in  Atlantic  Gty  are 
ing  mats  is  explained  as  follows:  that  the  Philadelphia  (Pa.)  Daily  News 

“Is  there  a  Paint  Club  in  your  city — a  will  publish  this  Autumn  a  new  evening 


manufacturers  to  tell  people  in  any  given  Edwin  .\.  Oliver,  veteran  editor  and  Master  Painters  Association — a  Dealers  paper  from  the  plant  of  the  Amusement 

community  what  retailers  in  that  section  humorous  writer  of  Yonkers,  N.  Y.,  who  Association?  Organize  the  leaders  of  Publishing  Company,  which  publishes  the 

handle  their  goods.  died  on  April  22,  last,  has  lieen  started  these  asociations  into  a  co-operative  Ventor  News  and  other  weekly  papers. 

“6.  Newspaper  advertising  costs  less  by  George  S.  Cowles,  one  of  the  heirs.  Save  the  Surface  Committee.  If  these  Purchase  of  the  Gasette-Review  by  th'* 

than  any  other  kind,  because  it  is  of  Mr.  Oliver,  it  was  rejxirted  at  the  time  organizations  do  not  exist,  from  a  Save  Press  and  Union  leave  the  latter  papers 

known  quanity  and  known  quality  and  is  of  his  death,  left  an  estate  valued  at  the  Surface  Committee  whose  member-  without  comix-tition. 

sold  at  a  known  price.  about  $110,000.  ship  represents  master  painters,  local  re-  — - 

“The  foregoing  six  points  have  been  _  _  tail  and  wholesale  distributors  of  paint  -A  little  town  in  Dakota  last  year  ship- 

verified  after  many  years  of  experience  and  varnish.  This  Committee  should  as-  ped  out  nearly  $100,000  worth  of  Ger- 

on  the  Evening  Bulletin.  Gutzon  Borglum,  his  attorney  says,  is  sume  direct  charge  for  organizing,  and  man  police  dogs  that  were  born  there. 

“In  our  experience  we  have  noted  seeking  reinstatement  as  sculptor  of  Stone  conducting  the  campaign.  That’s  on  a  par  with  the  manufacture  jn 

some  pitfalls  that  it  would  be  well  for  Mountain.  He  has  the  courage  of  his  “A  co-operative  newspaper  campaign  Wisconsin  of  imported  cheese. — Louis- 

retailers  to  avoid  in  their  advertising,  idealism. — Springfield  Republican.  was  conducted  in  Philadelphia  by  the  local  s-ille  Courier-Journal. 


Editor  &  Publisher  for  June  6,  1925 


9 


MODERN  SPACE  SELLING  METHODS  ANALYZED 


i  Newspapers  Fail  to  Properly  Sell  Their  Space  to  National  Advertisers  Says  Slomanson 

Wasted  on  Direct  Mail — Solicitors  Talk  Bromides 


Money 


TT  is  astonishing  to  know  that  the 
classified  advertising  of  all  newspapers 
in  the  twelve  largest  centers  in  the 
United  States  during  1923  was  approx¬ 
imately  182,000,000  lines,  and  that  this 
amount  was  about  25,000,000  lines 
greater  than  the  total  volume  of  all 
national  advertising  in  the  same  papers. 

During  the  first  six  months  of  1924 
a  compilation  of  870  newspapers  showed 
that  only  approximately  1/  per  cent  of 
the  total  represented  national  advertising, 
evidencing  the  fact  that  most  newspapers 
fail  to  properly  sell  their  space  to  na¬ 
tional  advertisers. 

This  situation  warrants  some  counsel 
being  given  to  the  publishers  and  their 
salesmen,  and  this  article  is  not  written 
to  direct  criticism,  but  merely  to  explain 
some  of  the  negative  methods  in  modern 
space  selling. 

Most  circular  matter  mailed  to  agen¬ 
cies  are  invariably  announcements  of 
lineage  carried,  but  this  form  of  adver¬ 
tising  very  seldom  fulfills  its  purpose  as 
several  papers  in  each  city  usually  claim 
superiority  and  with  bold  type  announce 
their  being  first  in  their  respective  city. 
Of  course  when  the  agency  or  business 
executive  reads  the  entire  circular  he 
will  find  that  one  paper  may  be  first  in 
classified,  another  first  in  local  Sunday, 
and  perhaps  another  first  in  national 
daily,  but  very  seldom  do  busy  executives 
read  the  mass  of  circular  matter  placed 
on  their  desks  each  morning. 

An  extensive  investigation  recently 
proved  that  very  little  of  this  kind  of  ad¬ 
vertising  is  read  or  accepted,  and  when 
space  buyers  are  deluged  with  such  cir¬ 
cular  matter  from  newspapers  in  the  same 
city  claiming  leadership,  they  can  be  only 
in  a  quandary  as  to  what  it  is  all  about. 

This  investigation  also  proved  that  the 
great  amount  of  circular  matter  reaching 
the  advertising  man’s  desk  each  morn¬ 
ing  is  thrown  into  the  waste  basket, 
without  being  read. 

It  is  the  wise  publisher  today  who 
strives  to  have  his  promotion  department 
obtain  the  home  addresses  of  the  agency 
men  and  national  advertisers,  so  as  to 
deliver  all  circular  matter  to  the  home, 
in  order  that  the  announcements  will  be 
given  some  notice.  Numerous  ma^- 
zines  through  their  salesmen  are  building 
up  a  large  home  mailing  list,  and  it  is  a 
method  that  could  be  adopted  to  great 
advantage  by  live  newspapers. 

Another  method  of  promotion  waste 
is  the  distribution  of  data  books,  replete 
with  figures  and  abstract  statements. 
These  broks  are  usually  mailed  by  news¬ 
papers  in  the  larger  cities,  and  im¬ 
mediately  when  one  newspaper  distributes 
such  books  their  contemporaries  sh  irtly 
afterward  also  distribute  books  making 
the  same  superiority  statements  of  the 
other  newspaper,  or  disputing  the  claims 
made  by  the  other  newspaper  in  their 
book. 

.Mthough  some  papers  are  conservative 
in  their  criticisms  of  their  contempor¬ 
aries.  still  most  of  them  waste  time,  ef¬ 
fort  and  money  in  disputing  each  other’s 
claims  and  the  result  is  that  the  adver¬ 
tising  men  who  buy  space  have  learned 
that  newspaper  publicity  doesn’t  mean 
anything  nowadays. 

Mostly  all  publications  throughout  the 
country  employ  men  to  write  copy  for 
promotion  matter,  who  never  had  agency 
experience,  and  are  so  close  to  the  news¬ 
paper  business  that  they  are  unable  to 
'  get  a  true  perspective  of  the  outFjde 
viewpoint.  This  is  mainly  the  reason 
for  the  mass  of  uninteresting,  prosaic 
circular  matter  that  is  very  seldom  read, 
and  most  always  discarded  in  the  waste 
basket. 

.Another  large  waste  is  the  mailing  of 
circular  matter  to  old  addresses.  There 
|s  a  large  turn-over  in  the  agency  bus- 
'oess,  and  names  of  executives  away 
from  agencies  several  years  arc  still  on 
ptiblications  circular  matter  mailing 


By  A.  J.  SLOMANSON 


Don't  Say  the  Old  Things  in 
the  Old  Way  If  You  Want  to 
Sell  Advertisine,  .Advises  .A.  J. 
SLOMANSON,  Space-Buyer. 


lists.  Moreover,  some  of  the  country’s 
largest  publications  are  addressing  cir¬ 
cular  matter  to  executives  long  gone 
from  organizations. 

The  greatest  money  waste  of  most 
publications  is  their  mailing  circular  mat¬ 
ter  addressed  to  all  executives  of  an 
agency,  whereas  the  promotion  men  re- 
.sponsible  for  the  mailing  of  this  circular 
matter  never  sat  at  a  space  buyers’  desk, 
and  do  not  realize  that  all  such  circular 
matter  addressed  to  the  President,  Vice- 
President,  and  account  executives  of  most 
agencies,  are  routed  to  the  space  buyer, 
and  very  seldom  perused  by  the  major 
executives. 

Such  circular  matter  is  addressed  to 
most  all  executives  by  newspapers  and 
magazines  throughout  the  country,  and 
if  these  e.xccutivcs  were  tc  siwnd  their 
time  reading  such  data,  they  never  would 
have  the  opportunity  to  attend  to  their 
other  business  matters,  which  usually 
take  up  most  of  their  time.  However, 
if  any  form  of  circular  matter  was 
printed  that  could  shock  these  executives 
into  reading  the  announcements,  it  would 
be  advantageous  to  circularize  the  major 
executives  of  agencies. 

A  publisher,  realizing  that  they  must 
shock  the  agency  executives  in  order  to 
have  them  read  their  circular  matter,  re¬ 
cently  mailed  packages  to  agency  execu¬ 
tives  throughout  the  country  with  the 
following  addressed  in  hand  writing: 

“Found  at  I^t.  29  N. — Lon.  95  \V  in 
the  Gulf  of  Mexico  by  Henry  J.  Cohan 
and  forwarded — 

TO  (name  of  addressee) 

Most  executives  when  receiving  these 
packages  must  have  been  thrilled  when 
opening  to  find  a  bottle,  with  sheets  of 
paper  rolled  so  that  it  coukl  be  taken 
from  the  bottle  without  breaking.  Of 
course  the  sheets  of  paper  were  an¬ 
nouncements  about  the  salient  facts  of 
the  newspaper,  and  the  recipient  was 
shocked  into  reading  the  circular  which 
was  taken  from  the  bottle. 

This  may  l)e  a  little  more  expensive 
than  the  usual  circular  matter  enclosed 
in  envelopes,  but  if  there  is  an  accurate 
mailing  list,  eliminating  all  waste  cir¬ 
culars  addressed  to  unemployed  parties, 
and  those  not  read  by  executives,  it  is 
more  economical  in  the  long  run,  and 
accomplishes  its  purpose. 

Of  course,  all  publications  cannot  mail 
such  packages  and  this  is  merely  being 
mentioned  to  bring  out  the  point  that 
the  agency  executive  must  be  shocked 
into  reading  circular  matter  of  any  in¬ 
terest,  and  is  up  to  the  promotion  de- 


that 


partment  of  a  publication  to  find 
way  to  shock  the  agency  men. 

Another  publisher  mails  a  cardboard 
folder,  and  on  the  inside  right  page  is  a 
disc  that  can  be  turned  around.  This 
disc  contains  numerous  questions  such  as 
"How  is  its  circulation  distributed,’’  and 
“What  is  the  character  of  its  circula¬ 
tion,”  et  al.  These  questions  on  the  disc 
are  turned  to  an  arrow  pointed  from 
the  top  of  folder,  and  then  the  front 
flap  of  folder  is  placed  on  the  disc, 
thus  giving  contact  to  a  magnet  which 
directs  a  light  metal  pointer  to  the 
answer  of  question  printed  on  front  of 
folder. 

When  the  recipient  receives  this  folder 
he  cannot  but  help  turning  the  disc  to  a 
certain  question  and  seeing  the  metal 
pointer  turn  to  the  answer. 

The  inside  left  page  of  folder  gives 
analysis  of  circulation,  rates,  etc.,  and 
the  back  cover  illustrates  a  manufacturer 
on  an  island  sending  his  message  in  a 
boat,  the  boat  representing  the  publica¬ 
tion,  with  its  name  on  the  sail.  On  the 
opposite  island  are  illustrated  various 
men  representing  the  character  of  circu¬ 
lation  reached  by  the  publication  which 
is  represented  as  the  boat  in  this  case. 

A  folder  as  above  described  is  not  very 
expensive  and  is  one  of  the  outstanding 
direct  by  mail  folders  distributed  by  any 
publication. 

This  folder  does  not  shock  the  recipient 
into  reading  the  announcements,  but 
arouses  his  interest  in  working  the  disc, 
and  his  curiosity  causes  him  to  turn  the 
disc,  and  the  folder  automatically  gives  a 
description  of  the  publication’s  announce¬ 
ment  and  therefore  accomplishes  its  pur¬ 
pose. 

Several  magazine  publishers  who  real¬ 
ize  the  tremendous  waste  of  mailing  cir¬ 
cular  matter  have  solved  their  problem  by 
not  mailing  such  circular  matter  and 
using  the  money  in  presenting  the  facts 
of  their  medium  by  advertising  in  news- 
iwpers  and  advertising  trade  magazines 
mentioning  salient  facts  regarding  their 
character  of  circulation,  editorial  policy, 
and  other  important  information  about 
their  publication. 

.Another  magazine  believes  that  they 
have  solved  their  problem  by  placing 
special  inserts  in  the  copies  of  their  mag¬ 
azines  which  are  mailed  complimentary 
to  the  agency  executives  and  large  na¬ 
tional  advertisers.  An  advertising  man 
will  usually  glance  through  a  magazine 
to  study  some  of  the  ads,  and  when  an 
eight  page  insert  is  contained  in  the 
magazine,  it  probably  has  his  attention. 


The  above  mentioned  methods  of  dis¬ 
tributing  circular  matter  prove  that 
numerous  ideas  can  be  originated  by  dif¬ 
ferent  public<ations  in  order  to  have  their 
circular  matter  given  proper  attention 
by  advertising  agency  executives. 

It  is  generally  known  that  one  of  the 
most  successful  ways  to  inform  the  a(>- 
vertising  and  business  world  about  the 
important  facts  of  a  publication  is 
through  the  medium  of  the  progressive 
advertising  trade  magazines. 

Another  great  waste  of  time  and  effort 
is  the  personal  solicitation  by  numerous 
of  the  space  salesmen.  Following  are 
the  usual  questions  asked  space  buyers 
by  most  space  salesmen : 

Is  there  anything  new? 

Not  on  the  list — how  was  it  ixissible 
to  overlook  us? 

We  have  always  carried  the  business 
in  the  past,  why  not  now? 

Who  else  can  1  speak  to  regarding  this 
account  ? 

When  can  you  take  lunch  with  me? 
Don’t  you  think  you  are  wrong  in  leav¬ 
ing  us  off  the  list? 

When  will  you  make  up  the  next  list? 
Such  expressions  as  the  above  men¬ 
tioned  ones  are  an  imposition  on  a  busy 
space  buyer’s  time. 

If  the  representatives  would  bring 
.some  idea  along  with  them,  or  if  some 
outstanding  facts  were  mentioned  re¬ 
garding  their  publication,  it  would  be 
possible  to  obtain  more  business  from 
agencies.  The  space  buyer  is  always  re¬ 
ceptive  to  ideas  and  to  pertinent  in¬ 
formation  about  any  publication,  and 
pace  salesmen  may  be  able  to  sell  more 
space  by  giving  such  important  informa¬ 
tion  regarding  their  publication. 

Most  space  salesmen  talk  of  increases 
in  lineage,  circulation  figures,  and  in 
fact,  about  everything  the  space  buyer 
has  in  his  files  or  Standard  Rate  and 
Data  Book,  but  hardly  is  there  a  sug¬ 
gestion  made  for  the  improvement  of  the 
advertiser’s  business.  Space  salesmen 
should  know  all  cardinal  facts  to  present 
to  the  space  buyer  and  should  also  know 
how  to  discuss  it  in  a  way  profitable  to 
the  advertiser. 

Standardized  sales  talks  are  also  preva¬ 
lent  among  space  sellers,  aral  the  cause 
of  failing  to  put  over  a  sale  at  times. 
This  standardized  talk  encourages  an 
even,  dull,  uninteresting  tone  and  lacks 
forcefulness. 

A  space  salesman  recently  claimed,  re¬ 
ferring  to  one  of  the  country’s  largest 
advertisers,  that  “they  started  advertising 
in  our  publication  in  small  space  when 
they  started  in  business,  and  since  then 
have  grown  to  their  present  position  due 
entirely  to  the  results  obtained  from  our 
magazine.”  Such  exaggerations,  with 
many  others,  are  made  from  time  to  time 
by  various  space  salesmen. 

A  good  many  salesmen  endeavor  to 
see  the  major  executives  or  account 
managers  of  agencies  quite  often,  but 
seldom  are  successful  in  doing  so.  The 
average  agency  executive  is  a  very  busy 
man  and  usually  has  his  next  day  planned 
for  calling  on  clients,  and  agency  talks, 
therefore  is  unable  to  see  representatives. 

Before  the  advertising  staff  of  a  large 
metropolitan  newspaper  recently,  Gilbert 
Kinne,  vice-president  of  the  J.  Walter 
Thompson  Company  in  a  talk  on  “How 
Can  Advertising  Solicitors  be  Given  a 
Proper  Audience  in  Advertising  Agen¬ 
cies”  said; 

“.As  I  grow  older.  T  frequently  become 
resentful  at  two  things.  One  is  that 
when  the  party  is  over  at  night  nobody 
seems  to  have  sense  enough  to  go  home. 
And  the  second  is  that  the  salesman  feels 
he  must  ask  me  how  my  golf  game  is 
before  getting  to  what  he  has  come  to  see 
me  for.  I  believe  he  should  come  in 
with  a  program.  T  am  not  objecting  to  a 
little  gossip,  but  if  a  man  comes  in  to 
(Conthiued  on  Paf^c  10) 


/ 
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PERSONAL*  AFFAIRS  EXEMPT  FROM 
NEWSPAPER  PUBLICATION  IN  FRANCE 

Laws  Drastically  Restrict  Printing  of  News  Which  Discredits 
An  Individual,  Says  Brainard — French  Have 
Cleanest  Newspapers 

L^kKNCH  law  drastically  restricts  ficent  plant.  The  new  paper,  he  said, 
newspaper  publication  of  the  news  of  publishes  a  page  of  Dr.  1-rank  Cranes 
crime  or  domestic  infelicity,  such  as  the  editorials  on  I-  ridays.  "By  the  way,” 
details  of  divorce  testimoiiy.  The  Paris  said  Mr.  Brainard,  “Dr.  Crane's  editorials 
press  gave  less  space  to  the  discovery  of 
the  hideous  crimes  of  Bluebeard  Landru, 
his  sensational  trial  and  nnal  execution, 
than  flid  the  newspapers  of  New  York. 

T!ie  l^tin  mind,  accepts  neurotic,  highly 
realistic  and  peppery  sex  stuff  infection, 
hut  rejects  sensationalism  in  newspapers. 

Returning  from  a  four  months’ 

European  cruising  tour,  Clinton  T.  Brai¬ 
nard  this  week  discussed  this  curious 
paradox. 

"The  .\nglo-Saxon  who  studies  Latin 
temperament  and  social  psychology,”  he 
said  to  Eiiitor  &  Pi  blisher,  "discovers 
that  French  customs  which  would  be  ir¬ 
reconcilable  in  -America  are  often  based 
on  logic  and  principle  of  a  high  order. 

For  instance,  the  French  believe  that 
news  which  discredits  individual  integri¬ 
ty  is  essentially  an  invasion  of  private 
affairs.  The  F'rench  citizen  is  allowed 
the  right  to  his  own  personal  experiences. 

The  courts  or  press  have  little  concern 
or  [latience  with  problems  which  are  held 
t->  be  private.  Newspapers  are  privileged 

to  report  the  fact  that  a  divorce  action  Clinton  T.  Brainard 

has  resulted  in  a  verdict  and  sometimes 


-AD  SPACE  ON  ELEPHANTS 
NOT  FOR  SALE 

A  FAKE  advertising  scheme  was 
uncovered  in  Des  Moines 
recently,  with  the  arrest  there  of 
“Mickie”  Davis.  Police  said  Davis’ 
scheme  was  to  precede  the  Roh- 
bins  Brothers  circus,  claim  he  rep¬ 
resented  the  outfit  and  sell  mer¬ 
chants  advertising  signs  to  be 
carried  on  the  sides  of  the  ele¬ 
phants  and  camels  in  the  street 
parade.  Circus  men  said  space  on 
their  animals  was  not  for  sale. 


H.  M.  GODDAM)  BACK  IN 
NEWSPAPER  FIELD 

Late  President  of  Goddard  and  Staff, 
Inc.,  New  York  Agency,  Named 
Advertising  Director,  San 
Francisco  Call  and  Post 

Horace  M.  Goddard,  lately  president 
of  Goddard  and  Staff,  Inc.,  a  New  York 
advertising  agency,  has  returned  to  the 
newspaper  field 
after  20  years’ 
absence,  leaving 
the  east  this 
week  for  San 
Francisco,  there 
to  become  adver- 


Old  Harper  &  Bros.  Home  to  Be  Garage  week  for  San 
The  old  home  of  Harper  &  Brothers,  t^'^^become  adver- 

t  s*  t  11*  f*  VT  1  I*'  IJCvLrIIlC  ClAA  V  d 

publishers,  Franklin  Square,  New  York,  •  (i:„ctor  of 
IS  soon  to  be  converted  into  a  garage.  Francis- 

-  CO  Call  and  Post. 

SPACE-SELUNG  METHODS  It  Ihi 

ANALYZED  “turn  of  the 

road,”  Mr.  God- 
{Conhnned  from  page  9)  dard  said  in  an 

-  interview  with 

u  A  u  u  Editor  &  Pur!-  Horace  M.  Goddard 

sec  me  1  want  to  know  what  he  has  come 

to  see  me  for  first  We  can  take  up  the  boarding  the  transcontinental  train, 
social  side  of  it  afterward.  A  salesman  ^be  possible  ad- 

needs  no  apology  to  come  in  and  talk  in  their  W:.l 


Horace  M.  Goddard 


directly  of  his  subject.  We  are  very 


vertisers  are  buying  space  in  their  local 
dailies,  he  pointed  out,  and  suggested 


may  cite  the  grounds  of  his  action,  thus  are  now  published  in  26  newspapers  on 


busy  I  think  that  is  increasingly  true  ra^  ng  this  low  percenTage 

of  all  business  men.  The  pressure  does  _ ® 

not  seem  to  relax.  It  seems  to  increase. 

I  have  been  in  the  selling  end  myself.  “After  all,”  he  said,  “a  newspaper,  to 

I  am  not  unsympathetic.  I  like,  as  far  prry  all  the  news,  must  l«  a  complete 

as  possible,  to  maintain  those  contacts,  index  of  current  prices  in  its  local  mar- 

but  I  cannot  maintain  them  on  a  social  each  day.  There  are  a  thousand  and 

basis.  one  things  for  sale  in  every  community 


to  establish  the  status  of  the  litigants,  the  Continent  and  in  many  other  foreign  oeonle  if  thev  have  ^nd  prices  of  them  all  should  be  found 

but  a  report  of  the  testimony  IS  ^ohibit-  countries,  indi^^  the  spread  ot  his  something  important  to  tell’me,  and  I  am  in  the  daily  newspaper  advertising  col- 
e-l.  Murder,  suicide,  personal  scandal  are  brilliant  ideas.  ,  ,  “  umns 

onlv  cautiously  published,  if  at  all,  and  Discussing  his  tour,  Mr.  Brainard  said;’  “\f  a  a  *• 

never  to  the  exLt  that  they  are  used  "I  am  loyal  to  Colorado,  but  the  beauty  morning.  Practically  any^dy  can  More  and  more  advertisers  are  re- 


‘More  and  more  advertisers  are  re- 


n  the  AmericanTes"^^^  oJ  The  l^rvVra.  Mon^^  see  me  before  9 :30  in  the  morning.  They  alizing  they  must  sell  in  volume  at  the 

jieople  seem  to  be  well  content  with  the  mountains  of  Northern  Africa  holds  one  seldom  see  me  after  10  o  clock  point  of  sale.  The  day  of  scattered,  s«v 

cleanest  newspapers  I  have  ever  seen.  spell-bound.  I  found  tremendous  interest  Saturday  morning.  I  called  national  advertising,  I  believe,  is 


anest  newspapers  1  have  ever  seen.  speii-Doun<i.  i  lounti  tremendous  interest  '  .  i  —  “r - r-'  - *  - .  -  - - “  *  : - 

One  result  of  this  svstem  is  that  the  in  Palestine,  which  I  visited  for  tlie  first  .‘h'"*"  ^  mistaken  passing  and  the  day  of  intensive  adver- 

courts  are  not  abused  as  they  are  here.  time.  idea  of  how  he  should  fit  into  the  other  tising  through  local  mediums  has  come, 

o  li-jc  Q  timp  nf  it  “At  Monte  Carlo  I  beard  Miss  mans  time.  I ou  see,  wc  have  our  talks  Throiitrh  comolete  analvsis  of  the'-- 


The  blackmailer  has  a  hard  time  of  it  “At  Monte  Carlo  I  heard  Miss  iime.  lou  see,  we  nave  our  laiKS  - ^  - ^ -  -  _  . 

in  France.  He  soon  learns  the  peril  of  Madeline  Kielty  sing.  She  is  a  young  organization  markets,  newspaper  advertising  men  can 

attempting  to  impose  on  the  press  or  the  Boston  girl  who  has  mastered  18  operas  work  wnicn  is  surely  under  way  Irom  lU  best  increase  their  advertising  lineage, 

courts.  This  is  equally  true  of  individuals  and  has  become  a  rage.  I  lielieve  she  will  t  see  any-  Goddard’s  opinion.  Advertisers 

who  seek  to  profit  from  discreditable  per-  carry  New  York  and  Chicago  by  storm.  *^oy  alter  that  time.  But  _1  will  see  may  be  standardized  into  different  classes 

soiial  situations  which  are  regarded  in  She  and  her  mother  nearly  starved  while  ^'"’ost  anybody  who  comes  m  early  in 

this  country  as  legitimate  ground  for  the  girl  was  fighting  her  way  to  operatic  hiorning.  1  don  t  say  that  this  is 

litigation.  For  the  first  time  in  25  recognition.  She  sang  recently  at  the  ^  is  general, 

years  a  breach-of-promise  case  was  re-  great  ceremony  at  the  V'atican  at  Rome.”  ^fcat  an  asset  it  is  to  the  salcs- 

cently  brought  in  a  Paris  court.  A  Mr.  Brainard  said  that  an  astonishing  ptsti  when  occasionally  he  gets  something 
woman  sought  80,0(X)  francs  as  heart-  ilevelopment  in  France  was  the  ixjpularity  ®  •bspiration  from  the  or- 

balm  and  recovery  of  4,df)0  additional  of  the  English  language.  Motion  picture  K^ntzation  back  of  him.  I  remember  a 


Through  complete  analysis  of  the'-- 


Mr.  Brainard  said  that  an  astonishing  man  when  occasionally  he  gets  something 


“Go  back  to  census  statistics  and  make 
a  thorough  study  of  them,”  he  advised. 
“Take  shoe  selling  for  instance’.  Dis¬ 
cover  the  total  volume  sold  in  a  year 
in  your  city,  the  number  of  retailers. 


balm  and  recoverv  ot  additional  ot  the  fc-nglish  language.  Motion  picture  lwad.  o.  ..n,,:  a  .cnicmucr  a  -  ,  oprvice  and  salesmen 

francs  which  she  alleged  she  had  ex-  titles  are  in  Ixith  French  and  English,  '"V  ma7he^“as  ^sent  Lwn  will  ’be' found,  can  be  divided 

fiended  tor  a  trousseau.  When  the  case  and  the  l-rencn  are  thus  making  a  study  P®  a  young  man  he  was  sent  down  .  .  .  ,  .  middle  and  nonular  \ 

w  as  called  the  judge  sat  back  in  his  chair  of  our  language.  “English  .spoken”  signs  Mexico.  He  didn  t  understand  the  •  -  ’r  jbe  nresent  advertisers  mav 


and  glared  at  the  woman.  ‘Stand  up!’,  appear  in  almo.st  every  shop  window, 
he  commanded.  ‘What  do  vou  mean  by  In  the  fashionable  Park  Avenue  section 


language.  He  was  lonesome. '  All  he  °  a  w  ^  advertisers  may 

received  in  the  way  of  mail  were  two  **  gatl^red  by  study  of  the  towns  news- 


ne  commanaea.  nai  no  you  mean  oy  in  inc  lasnionaoic  rarK  venue  section  f:ip« 

disarranging  the  serious  business  of  this  of  Xcw  York  Mr.  Brainard  is  complet-  httle  letters  from  the  firm,  criticizing  '  1.1.1  1  j  i_  j  j 

court  by  bringing  your  little  personal  ing  a  novel  new  home.  It  is  an  eight  him.  Just  two  little  critical  notes.  He  VVith  such  knowledge  at  hand,  an  ad- 
disappointments  here?  It  is  nothing  to  room  stucco  and  tile  bungalow  type  in  S^it  so  mad  that  he  went  out  and  got  vertising  manager  should  be  provided 
this  court  that  a  man  has  not  married  remarkable  design,  built  on  the  roof  of  drunk!  He  made  up  his  mind  that  if  with  a  good  lever  to  stir  up  advertising 
you.  This  court  has  something  more  to  an  apartment  house,  18  stories  above  the  was  sales  manager,  as  he  is  to-  activity. 

do  than  listen  to  such  private  affairs  as  street.  The  huge  roof  has  been  converted  he  would  make  his  man  feel  there  “In  educating  recalcitrant  advertisers 

you;  would  inflict  upon  it.  This  action  is  into  a  garden,  with  trees  and  shrubs,  always  is  somebody  back  in  the  office  to  the  possibilities  of  advertising,  solicit- 
an  insult  to  tlie  court  and  you  may  leave.’  fountain  and  pagoda,  with  nothing  but  who  believes  in  him  and  will  help  him  ors  should  first  be  educated  themselves. 

“The  woman’s  lawyer  arose  and  asked  sky  overhead  and  the  noise  and  dirt  of  meet  difficult  conditions.  The  salesman  Perhaps  this  is  usually  best  done  by 
the  court  to  consider  her  claim  for  4,0(X)  the  city  streets  far  removed.  has  to  meet  the  resistance  of  the  other  having  different  space  salesmen  concen- 

francs  for  the  trousseau,  but  the  judge  “My  reason  for  visiting  Northern  man.  It  is  a  hard  game.  A  game  where  trate  on  different  trades.  They  should 

.exclaimed;  ‘Let  her  use  it  when  she  mar-  -Africa  was  to  locate  antique  furnishings  your  enthusiasms  will  at  times  lag.  But  study  the  trade  press  of  their  prospects, 
,rics  someone  else,  and  I  fine  you  500  for  my  new  home,”  he  said.  “I  found  if  you  will  go  in  with  an  idea,  if  you  be  able  to  talk  the  retailer  lingo  con- 
francs  for  disarranging  the  orderly  busi-  carved  chairs  with  leather  covers  mel-  will  show  that  you  have  taken  trouble,  vincingly,  and  be  equipped  with  the  in- 
ne.ss  of  this  court.’  lowed  by  more  than  a  century  of  use,  that  you  have  though  it  out  in  advance,  side  figures  of  the  business  he  hopes  to 

“The  French  believe  that  individuals  tapestries,  rugs  and  ornaments  of  rare  if  you  go  into  the  office  and  say,  ‘This  interest  in  advertising.” 

have  the  right  to  defend  their  honor,  with  interest  and  I  advise  those  who  are  in-  is  the  thing  I  have  come  in  to  say,’  and  Refore  izoinir  into  the  advertisine 


the  minimum  of  public  or  legal  inter-  terested  in  Spanish  antiques  to  visit  do  it  quickly,  concisely,  and  interestingly, 
ference.  For  instance,  when  a  woman  Gibraltar  and  Morocco  and  feast  their  you  will  be  developing  the  highest  tech- 
defends  herself  against  the  brutality  of  a  eyes.  nique  of  modern  salesmanship.” 

man,  even  though  she  may  kill  him  or  “I  do  not  claim  originality  as  a  bun- _ _ 


man,  even  though  she  may  kill  him  or  “I  do  not  claim  originality  as  a  bun- 
put  his  eyes  out  with  vitriol,  it  is  rare  that  ^low  roof  dweller,  but  I  do  say  that  it 
the  case  is  vigorously  prosecuted  and  I  is  a  first-class  combination  of  country 
believe  that  there  has  only  been  one  con-  luxury  and  city  convenience.” 
viction  of  this  sort  in  many  years.  Before  leaving  -America  Mr.  Brainard 


tne  tmng  1  nave  come  m  to  say,  ana  Before  going  into  the  advertising 
interestingly,  ajirgncv  business,  Mr.  Goddard  had  a  long 
u  will  be  developing  the  highest  tech-  newspaper  training.  He  started  as  a 
r,ue  of  modern  salesmanship.  journeyman  printer  in  Sioux  Falls,  S.  D. 

- —  He  was  also  connected  at  different  times 

Campaign  to  Educate  Radio  Firms  with  the  Chicago  Evening  Post  and  the 

William  L.  Green,  acting  director  of 

e  NDtinnM  ViEriUnr.  CnJLuf..  fk.  Conducted  the  Advertisers  Special  Serv- 


viction  of  this  sort  in  many  years.  Before  leaving  -America  Mr.  Brainard  the  National  Vigilance  Committee,  of  the  •  t- 
Nothing  is  more  interesting  than  a  study  resigned  as  president  and  secretary  of  Associated  -Advertising  Clubs  of  the  corpora  ion 

of  this  pyschology,  to  us  at  first  shock-  Harper  &  Brothers  and  accepted  the  World,  announced  this  week  that,  in  co- 
ing,  but  well  established  and  convincing  chairmanship  of  the  Board  of  Directors,  operation  with  Radio  Retailing,  a  Me-  Fresh  Air  I 


in  the  Latin  mind.  Paris  is  not  the  place 
to  start  a  sensational  newspaper.” 


“I  shall  henceforth  devote  mv  time  Graw-Hill  publication,  an  educational 
chiefly  to  the  McGure  and  Wheeler  campaign  has  lieen  launched  to  teach 


Fresh  Air  Fund  Drive  Launched 

The  New  York  Herald  Tribune  this 


Mr.  Brainard  said  that  a  newspaper  Syndicates,  largely  the  latter,  which  will  radio  dealers  the  fundamentals  of  adver-  week  opened^  its  49th  Annual  Fresh  -Air 

had  been  started  in  Paris  which  pub-  bring  out  some  strong  features,”  he  said,  tising  and  that  truth  in  advertising  pays.  Fund  campaign  to  provide  country  vaca* 

lishes  features  exclusively  and  has  gained  “J.  M.  Bell  has  been  engaged  as  the  Newspapers,  he  said,  by  strict  censorship  tions  for  Hew^York  tenement  chijdr^ 

400,000  circulation  in  18  months.  It  is  active  manager  of  the  Wheeler  Syndicate,  of  their  advertising  columns,  had  already 

the  property  of  Senator  DuPuy  who  is  Miss  O’Dell  is  now  in  London  com-  considerably  lessened  the  danger  to  hon- 


Last  year  $117,000  was  raised  and  10,000 
children  wree  given  outings.  This  year’s 


famous  as  the  editor  of  Le  Petit  Parisien  pleting  negotiations  for  an  important  est  advertisers  from  dishonest  dealers  goal  is  $150,000,  which  it  is  estimated 


and  the  Sightseer  and  maintains  a  magni-  feature.” 


making  impossible  claims  in  radio  copy.  will  provide  vacations  to  18,000  children. 


I 
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JOURNALISM  GATEWAY  TO  LITERARY  SUCCESS 

Robert  H.  Davis,  Magazine  Editor,  and  Former  Newspaper  Man,  Declares  Golden  Opportunity 

Awaits  Men  of  Imagination  Today  in  the  Field  of  Fiction 


A  TORCH  was  flung  this  week  to  news- 
^  paper  men  of  imagination  working 
away  on  rickety  typewriters,  recording 
the  births,  deeds,  crimes,  and  deaths  of 
people  in  their  towns. 

From  the  lips  of  Robert  H.  Davis, 
of  the  Frank  A.  Munsey  Company,  friend 
of  newspaper  men,  the  torch  fell  flam¬ 
ing. 

“There’s  more  chance  today  to  carve  out 
an  independent  literary  career  than  ever 
before  in  the  history  of  journalism,” 
“Bob”  Davis  said. 

“There’s  a  greater  demand  today  for 
men  of  imagination  as  magazine  writers 
and  novelists  than  there  ever  was  in  the 
so-called  ‘Golden  Age’  of  Park  Row’s 
better  days.  It’s  the  chance  of  a  life 
time. 

“There  are  250  magazines  now  to  50  a 
few  years  ago,”  he  continued.  “There 
are  a  thousand  and  one  editors  ready  to 
buy  imaginative  wares.” 

News,  although  still  a  necessary  evil,  is 
losing  much  of  its  significance  now,  in 
the  belief  of  Mr.  Davis,  who  laughs  loud¬ 
est  in  telling  that  he  has  definitely  cut 
himself  loose  from  the  newspaper  world ; 
has  become  a  real  romanticist,  a  self-con¬ 
fessed  liar,  if  you  please,  whose  only  care 
for  a  fact  is  that  it  become  “a  convenient 
peg  on  which  to  hang  a  first-class  lie.” 

fact  is  beautiful,”  he  said.  “But 
unfortunately  the  truth  is  a  fixed  quan¬ 
tity.  Imagination  has  no  limitations. 

“Imagination  is  the  one  thing  left  that 
the  radio  can’t  get  first. 

“And  there  is  no  better  place  in  the 
world  than  a  newspaper  office,  with  all 
its  present  faults,  for  a  man  with  imagina¬ 
tion  to  train  himself  to  write  fiction.  The 
newspaper  business  is  still  the  first  step¬ 
ping  stone  to  hi^er  literary  worlc 

“Press  association  flimsy  has  taken  the 
place  of  foot-work,  yes;  but  imagination 
need  not  lie  stifled  and  chained.  _ 

“.Advertising,  news  condensation,  and 
fact-writing  is  crowding  the  good  men 
out  of  the  newspaper  business,  but  they 
are  finding  places  elsewhere — good  places, 
too.  well  worth  other  men  seeking. 

“These  men,  just  to  name  a  few,  Samuel 
G.  Blythe.  Irvin  S.  Cobb,  Peter  B.  Kyne, 
Charles  E.  Van  Loan,  David  Grabam 
Phillips,  Theodore  Dreiser,  Arnold  Ben¬ 
nett,  William  Slavens  McNutt,  Ring 
Lanlner,  George  Ade,  George  Barr  Mc- 
Cutchcon,  Will  and  Wallace  Irwin, 
Samuel  Hopkins  Adams  and  numerous 
others  didn’t  succeed  by  chance.  Every 
one  of  them  graduated  from  the  news¬ 
paper  school. 

“It  is  a  matter  of  capacity,  plus  a  news¬ 
paper  experience.  In  a  newspaper  office 
embryo  writers  learn  the  first  law  of 
literary  success,  the  use  of  words.  The 
use  of  invention  follows  naturally. 

“Imagination  is  one  thing ;  ability  to 
create  is  quite  another.  A  man  may  be 
able  to  imagine  the  best  sort  of  mystery 
>lot.  the  sweetest  of  love  .stories,  the  most 
thrilling  melodramas,  but  it  is  of  no  use 
to  him  unless  he  has  learned  how  to  em¬ 
balm  it  in  words. 

“Comlensation  and  photographic  ac¬ 
curacy,  the  modern  conception  of  news,  is 
destructive  to  fertile  imaginatifuis.  No 
newspaper  today  can  give  space  to  the 
man  of  originality  for  expression  of  his 
Own  ideas.  But  any  newspaper  can  train 
him  how  to  use  words  in  writing. 

“While  in  the  newspaper  training  school, 
those  men  who  really  have  an  imagina¬ 
tion  and  a  desire  to  express  themselves, 
must,  tritely,  just  keep  at  it. 

“Ben  Ames  Williams,  once  on  the  copy 
desk  of  the  Boston  /imertcan,  while  there 
wrote  82  stories,  before  he  was  able  to 
sell  one. 

“Octavius  Roy  Cohen,  an  Alabama 
newspaper  man,  wrote  nearly  a  hundred 
stories  before  he  really  began  to  attract 
attention.  Now  he  gets  exactly  what  he’s 
entitled  to. 

“Covering  the  Thaw  trial,  Irvin  Cobb 
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By  PHILIP  SCHUYLER 


Imagination  is  the  one  thing  left 
that  the  radio  can’t  get  first. 

•  *  * 

The  newspaper  business  is  still 
the  first  stepping-stone  to  higher 
literary  work. 

*  «  * 

Any  newspaper  ran  give  a  man 
training  in  the  use  of  words. 

•  *  • 

There  is  a  greater  opportunity 
to  carve  out  a  literary  career  than 
ever  before. 


Robert  H.  Davis 


wrote  10,000  words  a  day,  and  wrote  it  in 
long  hand,  too.  That’s  the  way  to  learn 
how  to  use  words.  If  you  have  imagina¬ 
tion,  it  will  not  be  difficult  to  put  such 
acquired  knowledge  to  work  in  profitable 
fields  outside  the  newspaper  of  today.” 

Mr.  Davis  believes  that  a  well  edited 
fiction  story,  thoroughly  advertised,  is 
an  excellent  newspaper  circulation  maker. 

“A  serial  for  newspaper  use  should  be 
edited  as  carefully  as  a  piece  of  news,”  he 
said.  “All  padding,  psychology  and  de¬ 
scriptive  matter  should  be  eliminated.  It 
is  the  dialogue,  the  action,  and  the  intro¬ 
duction  of  dramatic  scenes  and  moments 
that  count.  It  is  these  that  make  circula¬ 
tion. 

“Fine  writing  is  quite  ineffective,  and 
an  author  who  permits  himself  to  make 
excursions  off  the  main  line  merely  to 
show  that  he  comprehends  all  phases  of 
the  human  psychology,  might  just  as  well 
cap  his  fountain  pen  and  go  into  retire¬ 
ment.  There  is  a  place  for  him  on  the 
book  shelves,  and  if  his  copyrights  are 
clear  sf)me  of  his  dcscendents  may  reap  a 
reward,  but  he  has  little  value  as  a  circu¬ 
lation  maker  for  daily  newspapers. 

“Far  better  to  select  carefully  the  kind 
of  story  that  will  hold  the  interest,  with¬ 
out  being  unduly  exerci.sed  over  literary 
value,  and  push  it  vigorously. 

“The  reading  public  has  little  time  to 
analyze  literary  quality  and  style  and 
clearness  and  unity.  What  it  wants  is 
force,  vitality,  variety  and  suspended  in¬ 
terest — always  that. 

“.Attractive  herf)es  and  heroines,  in¬ 
teresting  pi-rsonalities  wh<j  have  strength 
of  character,  are  <|nite  necessary.  A  dis¬ 
agreeable  and  offensive  personality  run¬ 
ning  through  an  entire  story  is  liable  to 
get  on  one’s  nerves  and  destroy  what 
might  otherwise  have  much  in  its  favor. 

Highly  imaginative  stories  in  serial 
form  are  effective  because  the  author  is 
not  restricted  even  by  the  fourth  dimen¬ 
sion.  and  if  he  possesses  art  there  is  no 
limit  to  which  he  may  not  soar  with  his 
reading  public. 

“The  habit  of  dropping  a  reader  in  the 
midst  of  a  thrilling  situation  and  carry¬ 
ing  him  into  another  chapter,  with  brand- 
new  characters,  new  surroundings  and 
new  situations,  is  fatal  to  successful  seri¬ 
alization  in  daily  newspapers.  It  is  a 
shock  to  the  mind,  from  which  the  aver¬ 


age  readers  can  recover,  of  course,  but 
most  of  them  refuse  to  be  shocked  more 
than  once.  They  do  not  like  it.  and  so, 
without  any  argument  whatever,  the  story 
is  deemed  uninteresting  and  a  reader  slips 
backward. 

“The  mere  business  of  getting  a  good 
serial  is  not  all  the  game.  Intelligent  ad¬ 
vertising  is  necessary.  The  man  who 
makes  a  practice  of  reading  the  news 
columns  only  must  find  himself  confronted 
by  frequent  references  to  the  serial  to  be 
found  elsewhere  in  the  paper.  The  quality 
of  that  story  must  be  forced  upon  him  in 
display  and  reading  advertising,  until 
finally  he  turns  his  eyes  from  the  news, 
telegraph  and  editorial  pages  to  the  two- 
and-a-half  or  three  columns  of  fiction.  If 
that  fiction  does  not  reach  out  and  take 
hold  of  him — gather  him  in.  so  to  speak — 
it  isn’t  the  right  kind. 

“If  .Alexander  Dumas,  /vre,  could  be 
resurrected  and  put  to  work  on  daily 
newspaper  serials,  he  would  be  good  for  a 
million  circulation.  His  genius  in  the 
manufacture  of  dialogue  full  of  surprises 
would  make  him  invincible. 

“It  is  quite  impossible  for  any  editor  to 
select  with  unfailing  accuracy  the  kind  of 
reading  matter  the  whole  public  is  likely 
to  approve,  but.  nevertheless,  it  will  be  of 
some  advantage  to  one  associated  with  the 
fiction  columns  of  daily  newspapers,  or 
magazines,  for  that  matter,  to  get  it  out 
of  his  head  that  he  thinks  for  the  public. 
Far  better  for  him  to  put  himself  in  such 
a  frame  of  mind  that  he  thinks  like  the 
ptiblic. 

“That  is  the  solution  of  the  mystery  of 
editorial  pfiwer.” 

Mr.  D.avis  needs  introduction  to  only  the 
extreme  youngsters  in  the  newspaper  busi¬ 
ness.  He  has  helped  hundreds  of  authors 
write  tlurtisands  of  books,  and  has  himself 
written  many  .stories,  many  vaudeville 
sketches,  not  a  few  plays,  an<l  a  poem 
“I  Am  the  Printing  Press,”  which  is 
known  to  practically  every  newspaper  man 
and  has  been  copied  by  almost  every  ad¬ 
vertising  writer. 

For  years  now,  he  has  been  editor  of 
the  Munsey  magazines,  has  threatened  to 
retire  more  than  once  but  fortunately  still 
stays  on. 

Of  course  he  himself  offers  the  best 
example  of  the  newspaper  graduate. 
When  he  was  14  years  old.  he  started  as 


printer's  devil  on  the  Carson  City  (Nev.) 
Appccd.  .At  19  he  had  been  a  reporter 
on  the  San  Francisco  Examiner,  San 
Francisco  Call  and  San  Francisco  Chron¬ 
icle  at  various  times.  When  not  much 
older,  he  started  his  own  paper  called  the 
Chic,  which  had  a  short  but  riotous  ca¬ 
reer. 

In  18t)4  he  came  to  New  York  to  join 
the  Hearst  stars  on  the  Xezv  York  Jour- 
nal.  Then  res|)ectively  he  became  asys- 
tant  Sunday  editor  of  the  Sexv  York 
World,  and  e<litor  of  the  New  York  Sun¬ 
day  News.  In  1905  he  became  editor  of 
the  Munsey  magazines. 

In  1910  he  was  introduced  to  Broa>|- 
way  as  a  playwright  when  his  “The 
h'amily”  was  first  pnxluced.  \\  itb  Owen 
Davis  he  wrote  “.Any  House,”  shortly 
afterwards.  One  of  his  best  known  plays 
is  the  war  i)lay  “Efficiency.” 

_  Probably  few  creations  of  the  imagina¬ 
tion  have  been  as  widely  copied  as  his 
apostroplie  to  the  printing  press,  which, 
according  to  tradition,  he  dictated  to  his 
stenograplier.  Within  30  days  after  it 
was  first  printed  in  Munsey ’s  Magazine 
as  an  advertisement  for  R.  Hoe  &  Co., 
it  was  reprinted  in  more  than  2,000  news¬ 
papers  in  the  United  States.  It  has  been 
translated  into  virtually  every  language., 

F’riends  of  Mr.  Davis,  whose  first 
stories  be  bought,  paying  one  cent  a  word 
for  them,  laugh  at  him  for  the  pay  he 
himself  receiv^  for  this  one  poem. 

It  brought  him  $500  in  a  rather  round¬ 
about  way.  The  president  of  the  Na¬ 
tional  Cash  Register  Company  paid  hiih 
$2  a  word  for  a  paraphrase  of  it  which 
be  used  in  an  advertisement  for  his 
product. 

Mr.  Davis  had  done  something  more 
than  write  a  remarkable  poem.  He 
started  a  devasting  epidemic  of  the  “I 
am”  style  of  editorial  and  of  advertising. 

And  Strickland  Gilliland  subsequently 
contributed  the  following : 

“I  am  the  Ode,  born  of  Bob  Davis. 
My  style  looks  easy,  and  many  bonehead 
copycats  think  they  imitate  it. 

“I  am  the  particular  pampered  pet  of 
the  puerile  p;ir<anoiac,  the  petered  out  and 
paretic  parodist ;  tbe  hobby  of  self- 
bypnotized  people  wbo  have  kid<led  them¬ 
selves  into  lielieving  they  are  writers.  .  . 

“I  am  the  patient  purveyor  of  perennial 
platitudes  that  every  home  grown  Plato 
thinks  he  originated,  right  after  he  reads 
them  somewhere. 

“I  am  the  champion  nuisance  of  the 
solar  system  and  properly  adjacent  there¬ 
to  and  abutting  tbereon. 

“I  am  the  Ode — owed  to  Bob  Davis,  but 
never,  of  course,  acknowledging  the  debt.’’ 


KENT  COOPER  HONORED 


Tendered  Tettimonial  Dinner  by  22 
Friends  at  Lotos  Club 

Twenty-two  personal  friends  of  Kent 
Cooper,  newly  elected  general  manager 
of  tbe  .Associated  Press,  attended  a  testi¬ 
monial  dinner  given  in  Mr.  Cooper’s  hon¬ 
or  at  the  Lotus  Club.  New  A’ork,  June  4. 

Those  attending  were:  Robert  H.  Da¬ 
vis,  Bruce  Barton,  Newcomb  Carlton, 
Cliarles  H.  Wilson,  J.  J.  Pulleyn,  T.  J. 
fJ’Reilly,  S.  W.  Burton.  D.  .A.  Bechstein, 
Martin  Egan.  Benjamin  Strong,  Keats 
Spee<I.  Roy  W.  Howard,  W.  W.  Haw¬ 
kins,  Maj.  Loring  Pickering,  Frank  S. 
Marlow,  Irvin  S.  Cobb,  Marlen  E.  Pew, 
W.  (.'.  Cannon,  T.  Harold  Forbes.  J.  K. 
Fraser,  Norris  Huse,  and  Melvill.-  K. 
Stone. 

The  dinner  was  arranged  by  Mr.  I)avis, 
Mr.  Huse,  and  Mr.  Stone. 


The  Government  reports  that  before 
the  war  the  life  of  a  dollar  bill  was  four¬ 
teen  months,  but  that  now  it  lasts  only 
eight  months.  The  swift  pace  tells,  and 
is  wearing.  Money  never  traveled  so  fast 
as  it  dfK's  tf.'day. — Detroit  I  rcc  Press. 
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By  ALBERT  EYAKDER  COlEMAN'^IYcanon  fheNcwyorlHerald 
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BKXXEIT  once  offered  $50  for  the  lx;st  editorial  on  a  given 

subject.  Fifty-seven  members  of  the  staff  wrote  on  it,  but  none 
of  the  “screeds”  were  acceptable ;  the  one  who  most  nearly  met  his  ideas 
got  a  ten  dollar  bill. 

Card  playing  was  the  favorite  diversion  of  the  editorial  staff  in 
“the  wee  sma’  hours”  between  editions,  when  waiting  for  important 
news  to  break,  and  sometimes  the  stakes  w’ere  big.  Mr.  Bennett  on 
hearing  of  this  had  the  following  order  posted  on  the  office  bulletin 
board ; 

“The  New  York  Herald; 

New  York,  September  8,  1910. 

NOTICE 

‘Pools’  for  any  purpose,  as  well  as  gambling  in  any  other  form,  are  forbidden 
in  any  part  of  the  Herald  Establishment,  or  in  any  of  its  branch  offices. 

(Signed)  GENERAL  .MANAGER.” 

Mr.  Bennett  was  a  stickler  for  the  correct  use  of  familiar  words 
in  all  stories.  He  detested  abbreviations  of  any  kind,  and  one  day  the 
following  notice  appeared  on  the  board : 

“Do  not  use  ‘  ’plane’  instead  of  word  biplane — on  par  with  word  ‘  ’phone’ 
instead  of  telephone. 

“1  object  strongly  to  these  abbreviations.  Inform  ‘Doggerel’  Office  generally. — 
BENNETT.” 

At  that  time  “Doggerel”  was  the  cable  code  word  for  his  staff. 
The  code  had  been  compiled  with  infinite  pains  and  after  months  of 
hard  labor  by  the  late  George  J.  Taylor,  news  editor  at  the  time,  and 
knowing  of  Mr.  Bennett’s  fondness  for  dogs,  he  had  introduced  such 
code  words  as  “doghead,”  “dc^foot,”  “dogeye,”  “dogtail,”  “doggerel,” 
etc.,  for  office  use.  and  they  gradually  became  by-words  among  “the 
boys.” 

Herald  Editors  Labored  Under  Difficulties 

The  editorial  utterances  of  the  Herald  were  in  nearly  all  cases  the 
personal  views  and  opinions  of  Mr.  Bennett — in  fact  his  editors  lived 
in  perpetual  dread  of  writing  something  he  might  disagree  with.  His 
cabled  instructions  were  often  brief  and  obscure,  and  his  writers  heard 
from  him  in  a  very  peremptory  manner  when  they  ventured  to  take  an 
original  view  of  a  subject  that  displeased  him,  and  big  heads  were  re¬ 
peatedly  “chopped  off”  for  lack  of  caution. 

The  late  Tom  Hamilton  weathered  the  storms  ever  whirling  around 
the  editorial  chair  about  as  long  as  anyone. 

He  was  too  well  aware  of  Mr.  Bennett’s  idiosyncracies.  and  when 
orflered  by  cable  (almost  daily)  to  write  on  any  topic,  unless  full  instruc¬ 
tions  were  sent,  made  it  a  rule  to  call  on  the  Index  Department  to  furnish 
him  with  previous  editorials  on  the  given  subject — he  especially  sought 
the  “leaders.”  tagged  as  Mr.  Bennett’s  own  by  being  double  leaded. 

There  was  one  member  of  the  staff  to  whom  this  feeling  of  dread 
did  not  apply — -that  was  the  late  Rev.  Dr.  Hepworth.  He  wrote  freely 
and  lengthily  on  a  vast  variety  of  topics,  and  many  a  time,  as  a  last 
resort,  to  fill  an  editorial  gap,  the  “Doc.”  was  called  on  as  late  as  lip.  m.. 
to  write  an  emergency  editorial. 

Lighting  one  of  his  famous  (or  infamous)  “cabbage  leaf”  cigars, 
of  which  a  box  was  always  kept  on  his  desk,  and  were  generously  handed 
out  to  all  comers,  he  rapidly  jx'uncd  the  desired  “filler”  and  they  always 
passed  Mr.  Bennett’s  censorship. 

As  was  once  said ;  “Bennett’s  achievements  make  him  and  his 
papers  talked  about  all  over  the  world.”  He  could  be  brilliant,  fertile, 
inventive,  full  of  resource,  yet  he  was  all  the  time  attending  to  and 
expanding  his  business  without  visiting  the  Herald  office  even  once 
a  year. 

Yacht  racing  was  largely  indebted  to  him  for  its  development;  in 
coaching  he  was  a  pioneer.  He  introduced  polo,  trap  shooting,  etc.  He 
was  a  fine  athlete,  siiending  part  of  his  time  every  day,  in  the  open  air, 
and  finding  in  it  health  and  vigor. 

Until  near  the  end  of  his  life  Mr.  Bennett  walked  with  erectness; 
his  white  hair,  tanned  skin  and  powerful  features  giving  him  a  curious 
air  of  distinction,  .strongly  suggesting  the  im|Terious  com.mander. 

Though  he  lacked  his  father’s  wit  and  sense  of  humor,  yet  in  his 
writings,  his  forcible  style  and  grasp  of  the  subject  under  discussion 
were  most  effective.  He  had  a  sort  of  contempt  for  “fine  writing.”  His 
own  articles  were  easily  recognizable  by  their  vivid  directness,  and  at 
times,  their  peculiar  cynical  tone.  Where  his  father  attacked  with  the 
rapier,  he  u«ed  the  bludgeon. 


Herald’s  Famous  Owl  Club 

The  most  notable  social  organization  of  American  newspaper  men 
was  undoubtedly  the  famous  (3wl  Club  of  the  Herald,  composed  of 
members  of  the  large  editorial  staff. 

In  the  last  decade  of  the  paper’s  existence,  the  club  practically 
included  all  the  editors  and  reporters,  and  its  annual  dinner  and  enter¬ 
tainment  were  looked  forward  to  with  eagerness,  for  the  event  was 
alw'ays  of  the  highest  order  of  excellence,  both  as  to  cuisine  and  the 
lively  flow  of  wit  and  informal  gaiety  that  characterized  the  gathering. 

“The  Ijoys”  published  the  “Little  Herald”  preliminary  to  “the  feed 
and  show,”  and  it  fairly  scintillated  with  the  bright  sayings  and  jokes 
of  the  clever  group  of  writers. 

In  the  issue  dated  March  4,  1917,  a  large  picture  on  the  front  page 
showed  a  group  of  Heraldians,  in  realistic  feminine  disguise.  Clean 
shaven  faces  well  adorned  w’ith  heads  of  luxuriant  tresses  of  long  hair, 
brought  out  the  “beauty”  of  these  posed  gentlemen. 

Among  the  editors  and  reporters  who  entered  into  this  laughable 
“Beauty  Show',”  were  the  late  Randolph  Marshall,  managing  editor  and 
afterward  the  Herald’s  Washington  correspondent;  John  G.  Logan,  for 
years  dramatic  editor  of  the  Herald ;  George  Lotridge  Cooper,  who  had 
the  credit  of  putting  the  Telegram  on  a  prosperous  basis ;  Owen  Oliver, 
the  Sunday  editor,  who,  photographed  in  a  high  hat  as  the  “Lord,  Oh! 
Oh !”  posed  as  the  haughty  aristocrat.  T.  O.  Davidson,  manager  of  the 
Syndicate  Department;  Deltus  M.  Edwards,  for  years  on  the  city  desk, 
and  an  Arctic  explorer;  the  late  James  T.  Petty,  known  familiarly  as 
“the  Judge”;  H.  C.  Silver,  last  news  editor  of  the  Herald;  Truman 
Talley;  (jcorge  S.  Wheat,  who  served  as  naval  lieutenant  during  the 
war;  Francis  E.  Ackerman;  J.  S.  S.  Richardson,  who  served  through  the 
war  as  Major;  Alfred  Head,  of  the  dramatic  department;  J.  P.  Donlon; 
Richard  Conover ;  Ernest  Dupuy,  an  officer  during  the  w’ar ;  Messrs. 
Howard  Mullen,  Henry  Newman,  Robert  Doyle,  Hugh  Robertson,  the 
late  Napoleon  .\.  Jennings,  once  a  Texas  Ranger;  Allen  Eddy,  J.  S. 
Bestar,  automobile  editor;  Joseph  Canavan,  later  night  city  editor  of  the 
Herald  under  Mr.  Munsey’s  ow’nership;  Mr.  Price,  the  late  Howard  C. 
Hillegas,  W.  R.  Golden,  society'  editor;  M.  Haggerty,  C.  Hawthorne 
and  others. 

The  “Owl  Alphabet,”  an  extremely  funny  string  of  limericks  hit 
off  the  foibles  of  “the  boys”  to  perfection  and  got  around  the  letter  Z 
as  follow's : 

'  “Z  is  a  letter. 

We  cannot  deny  it ; 

But  that’s  all  it  is, 

-\nd  we’re  glad  we  are  by  it.” 

J.  Norman  Lynd  of  the  art  department,  was  the  photographer  for 
whom  the  staff  posed.  Mr.  Ly'nd  is  a  talented  cartoonist,  whose  baseball 
pictures  made  a  hit  at  the  time. 

Among  prominent  members  of  the  ever  changing  staff  w'ere  John 
T.  Burke,  long  the  faithful  night  editor ;  W.  A.  Willis,  city  editor  for 
a  time;  the  late  R.  L.  Beecher;  the  late  Hugh  Beirne,  F.  E.  Blackw'ell; 
Charles  A.  Collman.  a  feature  writer;  .Mbert  S.  Crockett,  R.  G.  Dill, 
at  the  desk  for  a  while  as  assistant  city  editor;  Herbert  Bayard  Swope, 
now  executive  editor  of  the  New  York  World;  Charles  Dumas,  the  late 
A.  N.  Easton,  W.  C.  Cavanagh,  J.  F.  Humes.  E.  M.  Jenks,  Arthur 
Mack,  real  estate  editor ;  F.  A.  Steele,  F.  M.  de  Stefano,  society  photog¬ 
rapher;  E.  W.  Voute,  the  late  James  McCarthy,  for  15  years  in  charge 
of  the  Brooklyn  Bureau;  Roland  Kilbon,  Mr.  Niver,  Albany  correspon¬ 
dent;  Mr.  Van  Slyke,  Wellington  Wright,  w'ho  served  during  the  war. 
.Another  prominent  member  of  the  staff  was  Paul  Drane,  the  librarian, 
a  Sun  “graduate,”  and  connected  w'ith  the  Herald  for  m.ore  than  20 
y'ears — for  a  large  part  of  the  time  as  assistant  city  editor,  and  who  is 
now'  the  efficient  librarian  of  the  Nc7v  York  Sun.  Also  mention  should 
l)e  made  of  Matthew  Redding,  exchange  editor  for  a  time,  and  now 
the  librarian  of  the  Evening  Telegram.  George  Willard  Bonte  was 
the  art  editor,  having  succeeded  the  late  Mr.  Baker,  and  continuing  in 
charge  to  the  end.  Among  other  members  of  the  staff  were  Ran¬ 
dolph  Lewis,  long  on  the  Sunday  Flerald ;  Messrs.  James  McElhone. 
Charles  K.  Ulrich,  Wallace  Powers,  R.  H.  Fuller,  John  C.  Flinn,  now 
prominent  in  the  moving  picture  field ;  the  late  William  S.  Walsh,  eminent 
as  literary  editor  for  many  years,  and  his  successor,  James  L.  Ford: 
H.  F.  Woods,  Ray  Bailey,  and  William  J.  Guard,  now'  publicity  direc  tor 
of  the  Metropolitan  Opera  Company. 

(To  Be  Continued  Next  Week) 
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The  Crowded  Paper 
Means  Crowded  Stores 


ONCE  upon  a  time  an  ambitious  young  man  in  a 
small  town  asked  the  Croesus  of  that  community 
how  he  got  rich,  and  the  old  gentleman  replied, 
“By  going  where  money  is.” 

The  same  principle  holds  good  for  advertising.  If  you 
want  to  be  successful  in  advertising,  place  it  where  others 
have  won  success.  The  crowded  paper  is  invariably  the 
leading  advertising  medium  of  its  field  and  it  is  so  because 
people  want  to  read  that  paper. 

Advertisements  are  matters  of  news  to  the  housewife. 
The  paper  that  carries  the  department  store,  specialty 
store  and  classified  announcements  is  the  paper  that  the 
general  public  wants. 

It  is  as  much  a  matter  of  importance  to  the  average  fam¬ 
ily  to  read  what  special  offerings  or  what  new  features 
the  stores  and  manufacturers  are  offering  as  it  is  to  read 
about  a  revolution  in  Portugal  —  and,  for  that  matter, 
much  more  vital.  As  the  business  man  follows  the  stock 
market,  so  the  purchasing  agent  of  the  household — male 
or  female — follows  the  advertisements. 

In  Detroit  the  newspaper  that  carries  the  greatest  vol¬ 
ume  of  advertising — local,  national,  classified,  or  total — 
is  The  News,  and  that  is  the  medium  everyone  reads. 


The  Detroit  News  led  the  world 
in  total  advertising  during  1924 
and  again  leads  the  recognized 
leaders  so  far  in  1925. 


The  Detroit  News 

Greatest  Circulation  Week  Day  or 
Sunday  in  Michigan 
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New  Printinc  School  in  KansM 

A  school  of  printing  has  been  estab¬ 
lished  by  the  Kansas  Star  Teachers’ 
College,  Pittsburgh,  with  seven  instruc¬ 
tors  under  Superintendent  Ralph  M. 
CofTelt,  and  50  pupils.  There  is  a  steady 
demand  for  the  graduates  of  the  state 
college,  especially  from  rural  publications 
which  are  installing  machines.  The 
regular  routine  of  a  large  commercial  shop 
is  carried  on  in  as  much  detail  as  the 
shifting  of  classes  will  permit.  Six  typ<;- 
setting  machines  are  in  use  while  one  is 
utilized  to  demonstrate  the  mechanism. 
The  college  paper  bulletins,  catalogues 
and  other  material,  furnish  copy  for  the 
students. 


JOURNALISM  STUDENTS 
TO  TOUR  MEXICO 


TEACHING  JOURNALISM  IN  PEKING 


of  Missouri  Group  Will  Spend  3 
Weeks  in  Mexico  City  Studying 
Conditions  and  Writing — 

Prof.  Martin  Heads  Party 


What  is  to  be  virtually  a  course  in 
foreign  correspondence  taught  by  actual 
practice  is  to  be  undertaken  by  the 
School  of  Journalism  of  the  University 
of  Missouri  this  summer.  It  is  the  first 
known  attempt  to  teach  this  phase  of 
newspaper  work. 

A  “field  trip”  into  Mexico  will  be 
made  by  10  students,  under  the  direction 
of  Prof.  Frank  L.  Martin.  Each  student 


Editor’s  Asssulant  Held  for  Trial 

Sam  W'inkler  charged  with  assaulting 
L.  W'.  Osborne,  editor  of  the  Tomahaivk, 
(Wis.)  Leader,  has  been  bound  over  to 
the  Lincoln  county  circuit  court  for  trial. 
W'inkler  and  his  son  are  alleged  to  have 
attacked  the  editor  following  the  publica¬ 
tion  of  an  article  regarding  conditions  in 
dance  halls. 


Women  Publishers  Injured 

Misses  Tessie  and  Katherine  McLain, 
publishers  of  the  LaSalle  ( Ill.)  Daily 
Post  were  .seriously  injured  recently  when 
an  automobile  in  which  they  were  riding 
overturned.  They  are  recovering  in  a 
Glover  Promoted  local  hospital. 

W  arren  Irving  Glover,  now  third  as-  Belgrade  Publisher  Jailed 

Peking  Journalism  School  Body  Seeks  sistant  Postmaster  General,  w'lll  succeed 

Paul  Henderson,  as  second  assistant  when  Micha  Piade.  Communist  publisher  of 
the  latter  resigns  .August  1,  Postmaster  Belgrade,  was  sentenced  to^20  years’  im- 

a  conference  with  President  Coolidge.  paper  and  pamphlets. 


The  first  students  of  the  Journalism  Department  at  Yen  Ching  Ta  Hsueh,  or 
Peking  University  as  it  is  sometimes  railed  in  .America,  and  Roswell  S.  Britton 
•  left),  formerly  of  the  New  York  Times,  now  Director  of  this  Department,  and 
Vernon  Nash  (right),  correspondent  of  the  Kansas  City  Journal,  Associate  Instructor. 


STUDENTS  RUN  NEWS  SERVICE 


Practice  and  Revenue 

.  tne  latter  resigns  .-vugust  i,  rosimasicr  neigiauc,  was  scmcutirvi  .... 

llte  journalism  department  of  Yen  General  New  announced  this  week,  after  prisonment  for  issuing  a  subversive  news- 
Clung  (Peking)  University  has  started  .  ... 

a  news  service  to  provide  practice  for  the 
students  and  to  help  maintain  the  depart- 
Six  papers  are  taking  the 


ment  revenues. 

service,  two  in  Peking,  two  in  Tientsin, 
and  one  each  in  Shanghai  and  Hongkong. 

Early  stories  consisted  of  campus  news, 
especially  interviews  with  distinguished 
visitors.  Later  students  were  assigned  to 
outside  stories.  F'eature  stories  and  book 
will  write  news  and  feature  stories  for  reviews  are  also  included  in  the  service, 
several  newspapers  and  magazines.  Sum-  Profits  are  being  used  to  buy  journalism 
mer  courses  in  special  correspondence  by  and  reference  books  and  filing  equipment 
means  of  tours  through  middle- western  for  the  morgue.  The  department,  which 
states  during  the  past  two  years  proved  was  opened  in  1924.  is  out  for  $500,000  to 

so  successful  that  a  broadcasting  of  its  staff  and  equip  itself  as  a  first-class  school. 

■  ■  ■  '  -At  present  it  has  no  fixed  income,  and 

of  Dean  own  earnings,  without  drawing  upon  the 

fixed  University  funds. 


Prof.  Frank  L.  Martin 


scope  was  decided  upon. 

Among  the  students  on  this  year’s  trip  is  operating  upon  special  grants  and  its 
are  Edwin  Moss  Williams,  son  cl  L  — 

Walter  Williams,  and  Paul  F'ung,  pro¬ 
prietor  of  the  Canton  (China)  Times, 
which  publishes.  English  and  Chinese 
editions.  Others  in  the  party  are 
Frederic  McPherson,  James  A.  Foltz, 

Irvin  Borders,  James  Patton,  Edward 
Weatherley,  (Charles  Scarritt,  Robert 
Hereford  and  Flarle  O’Day  who  will 
serve  as  photographer. 

•Although  the  traveling  will  only  be 
for  a  period  of  five  weeks,  three  weeks 
of  intensive  study  of  Mexican  social, 
economic  and  political  conditions  pre¬ 
cedes  the  trip,  and  a  week  devoted  to 
writing  interpretative  articles  will  be 
spent  in  Columbia,  upon  the  students’ 
return. 

The  party  will  leave  June  15,  going 
to  Dallas  for  24  hours,  then  to  Houston 
for  a  like  period,  by  ship  canal  to 
Galveston,  then  to  Brownsville,  and  into 
Mexico  by  way  of  the  Mexican  National 
Railway.  After  a  24-hour  stop  in 
Monterey,  the  party  will  go  on  to  Mexico 
City  where  they  will  remain  for  three 
weeks. 

It  is  planned  to  make  three  trips  into 
the  interior  of  Mexico  bv  rail  or  auto¬ 
mobile  out  of  Mexico  Cjty  each  week. 

Students  will  cover  assignments  for  their 
papers  or  send  copy  on  their  own  initia¬ 
tive  throughout  the  trip.  The  entire  cost 
for  each  student,  including  transporta¬ 
tion,  board  and  hotel  bills,  is  estimated 
at  approximately  $250.  (Credit  toward 
the  academic  degree  is  given  for  this 
work. 


w;as  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  combined) 
for 

The  Six  Months 
Ending  Mar.  31 

For  the  same  period,  the  aver¬ 
age  net  paid  per  issue  circulation 
of  THE  SUNDAY  SUN  was 

182,031 

Everything  in  Baltimore 
Revolves  Around 

the 

Morning,  Evening,  Sunday 


School  Named  For  Editor 

A  new  public  school  in  Springfield, 
Mass.,  will  be  named  the  “Samuel  Bowles 
School,”  in  honor  of  Samuel  Bowles  3rd, 
editor  of  the  Springfield  (Mass.)  Re- 
^blican  from  1878  to  1915  the  local 
Board  of  Education  has  announced. 


LARGEST  RROOKLTN  aRCULATION  OF  ANT  iROOKLTN  NEWSFAFER 
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The  primeval  man  silenced  opposition 
with  a  club.  He  could  not  consider 
ideas  not  his  own. 

Even  today,  men  who  are  not  “up”  on  a 
thing  are  usually  down  on  it. 

Tolerance  is  a  quality  of  the  highly  civilized, 
broadly  educated  mind. 

The  editorial  policies  of  Scripps- Howard 
Newspapers  attract  readers  who  are  them¬ 
selves  tolerant,  open-minded,  liberal  and 
well-  info  rmed. 


Scripps^Howard 

Newspapers 
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I.  C.  C  REFUSES  CHANGE  land  in  Proposed  Increases  in  New  Eng-  claim  the  Washington  Publishers’  Asso-  RAILWAYS  ASK  HIGHER 

i  land,  49  1.  C.  C.  421,  modihed  to  reilect  ciation  complained  merely  of  the  rate  from  _ 


IN  INK  FREIGHT  RATE 

Volume  of  Traffic  in  Commodity  from 
Point*  Named  by  Publishers 
Not  Sufficient  for  Tariff 
Wanted 


subsequent  horizontal  increases  and  reduc-  Morrills  to  Washin^on,  compared  with  RATES  FOR  U.  S.  MAIL 

tions.  Thus  it  appears  that  while  relief  the  rate  from  Morrills  to  Baltimore.  It  _ 

is  not  sought  through  a  change  in  the  was  there  stated  that  ‘the  members  of  the  ,  ,  xu  *  a  ^  c  a* 

classification,  the  grievance  here,  at  least  Association  do  not  feel  that  they  should  ec  inat  Amount  ot  Matter 

in  a  measure  grows  out  of  the  rating,  bring  about  a  reduction  in  the  Baltimore  Carried  Has  Greatly  Increased 
“As  further  supporting  their  views,  rate  pending  a  general  revision  *  *  Since  the  Tests  of 

complainants  urge  that  official  classifica-  and  that  in  the  event  a  formal  complaint  1919 

tion  accords  a  sixth-class  rating  on  some  was  filed,  the  establishment  of  commodity  _ 


.  D  1  •  manufactured  articles  including  hub  rates  upon  the  basis  of  fifth  class  under 

The  complaint  of  the  Baltimore  and  aslistos  shingles  pipe  casing,  rail-  the  new  England  Zone  A  scale  would  be  The  railroads  feel  that  the  present  rates 

\\ashington  newspaj^rs,^  including  the  .  ^^^^inkling  outfits,  railway  rails,  glue,  asked.  paid  by  the  Government  for  the  transpor- 

W  ashington  Publishers  Association,  preparations,  prepared  chalk,  “Certain  of  the  class  rates  in  this  ter-  tation  of  United  States  mail  are  too  low 

against  the  rates  on  n^spnnt  ink  in  car-  wooden  boxes;  also  that  as  that  ritory  appear  to  need  readjustment  but  and  have  applied  for  an  increase.  Acom- 

loads  from  Bayonne,  Hoboken  and  Jersey  classification  provides  a  less  number  of  the  general  class  rate  structure  is  now  m'ttec  of  counsel  representing  the  prii.ci- 

Cit>,  N.  J.,  Brookl>n  and  .  ew  \ork  t^ty,  classes  than  southern  or  western  classifi-  under  consideration  in  another  proceeding.  carriers  of  the  country  has  filed  ajK  ti- 
^ston  and  Morrills,  Mass.,  and  ^iladel-  cations  and  a  larger  per  cent  of  the  car-  The  rates  assailed  may  not  properly  be  *>9"  the  Interstate  Commerce  Com- 
phia,  to  Baltimore  and  ashin^on,  as  ratings  are  fifth  class,  a  lower  basis  condemned  upon  the  record  now  before  m'ssion  asking  for  an  investigation  of  the 

iinrt^sonable,  was  order^  dismissed  by  ,  exceptions  oc  commodity  rates  has  us,  and  we  accordingly  find  that  such  Present  service  performed  with  a  view  to 

the  Interstate  Commerce  Commission  this  necessitated.  In  this  connection  they  rates  were  not  and  are  not  unreasonable,  orckring  higher  rates. 


ordering  higher  rates. 

The  present  rates  were  fixed  bv  the 


f  .u  •  •  f  11  show  an  extensive  list  of  articles  accorded  This  finding  is  without  prejudice  to  the  ^he  present  rates  were  fixed  by  the 

The  report  of  the  commission  follows  comnv>dity  rates  in  official  classification  conclusions  that  may  be  reached  in  the  commission  on  Dec  23,  1919  after  Con- 
*  1  *  •  *u  1  territory,  referring  particularly  to  lard,  proceeding  referred  to.  The  complaint  had  giyen  authority  to  fix  mail  rates 

The  complainants  were  the  larger  I  by  a  law  passed  in  1916.  Detailedsta- 

S!^J.^g‘‘fnrBXrrr  f  TcornseToT"^'"  - -  tist.es  we^re  compiled  from  a.  selected  test 

included  also  the  Washington  Publishers’  "  complainants’  exhibits  of 

Association,  a  voluntary  organization  of  ,,iff,rent  articles  from  Boston. 


included  also  the  Washington  Publishers’  ;  ,  (.omnlainants’'  exhibit^  of  OPEN  WALL  STREET  OFRCE  their  petition,  the  average  loadings  of  all 

Association,  a  voluntary  organization  of  different  articles  from  Boston,  _  units  and  the  total  weight  of  the  mails  has 

Washington  pubhshmg  companies.  York  and  Philadelphia  to  Washing-  r  r  i  m  r'  •  •  t  m  increased  that  the  rates  are  not  fair. 

“The  classification  _  provides  separate  averace  ner-  N.  Greig  m  Charge  of  New  The  present  loading  of  storage  units,  they 


period.  Since  then,  the  carriers  assert  in 
their  petition,  the  average  loadings  of  all 
units  and  the  total  weight  of  the  mails  has 


inc  cassn, canon  pruvmes  sei«raie  and  Baltimore  discloses  average  per-  . . . .  The  present  loading  of  storage  units,  they 

rating  on  marking  ink,  printing  ink  and  car-mile  earnings  considerably  Senpps-Howard  Bureau  say.  is  twice  that  of  the  test  period,  upon 

and  ^Rher  than  the  per-car  and  per  car-mile  The  Scripps-Howard  Newspapers  this  the  existing  rates  are  based,  and  the 

trades  of  black  and  colored  inks  used  earnings  under  the  rates  on  printing  ink  ^veek  opened  an  office  for  serving  f ^  units  has  increased 

m  nrintinjr  Newsnrint  ink  is  described  respective  points.  financial  advertisers  at  80  Wall  street,  two-thirds.  w  •  i 

^  ui  1  S  •  I  a  f  '1  “Printing  ink  is  rated  fifth-class  in  each  personal  charge  of  Carlisle  N  Greig  The  substitution  of  the  space  basis  of 

^  a  VISCOUS  black  fluid  made  of  oil,  car-  classifications,  and  moves  without  fina’^cial  maLgef  payment  for  the  old  weight  basis,  it  is  said, 

bon  black,  varnish  and  toning  agents,  used  anc  ai  manager.  has  enabled  the  Postoffice  Department  to 

in  printing  newspapers  This  commodity  ^^^e^  Defendants  claim  that  sixth  greatly  increase  the  amount  of  mail  carried 

IS  the  lowest  grade  of  printing  ink,  the  ^  J*  ^  ^nager  of  the  New  YorklVorld  and  in  a  given  space  without  giving  the  rail- 

present  value  being  about  4  cents  per  [^aific  that  the  carload  movement  during  the  past  three  years  has  been  en^ged  roads  more  for  it.  It  is  also  asserted  that 
pound.  It  19^3  from  Morrills  to  Washington  and  JP  business  promotion  of  t^  8  the  roads  are  required  to  provide  greatly 

,„.^or  many  years  prior  to  November  15,  less  than  4  per  cent  of  the  Senpps-Howard  newspapers  published  in  increased  trucking  and  terminal  service. 

19^,  official  classification  rated  printing  j^jai  n^Q^-emcnt  from  that  point;  and  that  ^hio  and  Pennsylvania.  The  total  volume  of  mails  carried  by  the 


ink.  in  carloads,  fourth  class,  carload  mini-  ^oia.  moveme.u  ..u... 

mum  30,000  piiunds.  On  that  date  the  uo  special  or  f 

rating  was  reduced  to  the  present  fifth-  shown  to  war  ,iprartiirp  from  the 

class  basis,  minimum  .36.000  Munds. 


no  ana  rennsylvania.  The  total  volume  of  mails  carried  by  the 

- railroads  has  almost  doubled  since  1917,  it 

Editor  Returns  Aher  13  Year*  as  indicated  by  the  fact  that 

^  ,  postal  revenues  in  that  time  have  increased 

Daniel  W .  Arthur,  a  victim  of  aphasia,  from  $329,726,116  in  1917  to  $572,948,778 


class  basis  minimum  ^.000  pounds.  ciacTbasis  is  reouired  on  complainants’  ,  I^aniel  W  Arthur,  a  victim  of  aphasia,  from  $329,726,116  in  1917  to  $572,948,778 

‘  From  Boston,  the  fifth-class  rate  IS  the  jj  j  departures  from  returned  to  his  home  at  Northport,  in  1924,  while  the  railway  mail  pay,  ad- 

b“'’  haVbas  s  could  no  reasonaL- be  avoided  L.  I.,  after  an  absence  of  13  years  He  jousted  to  the  Postoflice  Department’s 
while  the  first-class  rate  is  12  cents  higher  '"at  oas  s  c  portion  of  ^n  owner  of  the  North-  fiscal  vear  ending  June  30,  has  increased 

to  Pittsburgh  than  to  Baltimore  From  traff  in  oS  da  s  M  the  time  of  his  disap-  from  $74,165,246  in  1917  to  $97,298,011  in 

Boston  and  New  York  to  Washington,  uimi.  on  pearance.  1924. 

the  fifth-class  rate  is  5  cents  higher  than  tory.  ,  .  .  ,  .  ^ 

to  Pittsburgh,  while  the  first-class  rate  “The  reduction  in  the  rating  to  titth 
is  4.5  cents  lower.  From  Boston,  New  class  was  made  at  the  request  of  the  |  | 

York  and  Philadelphia,  the  first-class  National  Association  of  Printing  Ink  ]  ; 

rates  are  higher  to  Washington  than  to  Manufacturers.  It  appears  that  compli- 

Baltimore  by  7.5  cents  rates  are  higher  ance  with  this  requpt  was  largely  in-  11  Das!  D  a  aL  C 


by  5,  .5  and  6  cents,  respectively. 

“W'ith  respect  to  the  rates  from  Phila- 


fluenced  by  the  fact  that  this  basis  applied 
on  paint,  the  value  and  transportation 


delphia.  the  haul  from  Baltimore  to  characteristics  of  these  commodities  being 
W’ashington  is  a  considerable  portion  of  similar  except  that  the  movement  of  paint 
the  aggregate  haul  from  Philadelphia  to  is  much  _  greater.  In  defense  of  the 
W’ashington.  However,  complaints  refer  classification  defendants  refer  to  various 
to  these  alleged  inconsistencies  of  the  semi-sojid  fluids  taking  the  same  rating 
class-rate  adjustment,  particularly  as  as  printing  ink  and  more  or  less  analogous, 
lietween  Washington  and  Baltimore,  as  except  moving  in  much  greater  volume: 
evidencing  the  unreasonableness  of  the  to  varnish,  from  a  standpoint  of  value  and 
rates  assailed;  also  the  necessity  for  com-  method  of  transportation  said  to  be  par- 
miKlity  rates,  inasmuch  as  a  r^uction  in  ticularly  analogous,  rated  fourth  class , 
the  rating  would  not  afford  the  relief  also  to  many  commodities  actually  moving 
desired.  But  while  an  attack  upon  the  under  the  fifth-class  rates,  at  l<^ast  some 

classification  is  expressly  disclaimed,  of  which  are  said  to  move  in  considerable 

nevertheless  complainants  complain  of  the  volume.  Measured  by  mimtxous  other 
rating  on  newsprint  ink  in  that  it  is  not  fifth-class  rates  shown_  as  applying  for  cor- 
lower  than  the  rating  on  other  grades  of  responding^  distances  in  this  territory,  the 
printing  ink;  also  that  the  specific  rates  rates  assailed,  excepting  l>ossiblv  those 

asked  are  described  as  the  equivalent  of  from  Boston  and  Morrills  to  W  ashington. 

the  sixth  class  rates  under  the  Zone  A  do  not  appear  exce'^sive. 
class  scale  prescribed  within  New  Eng-  “In  ihe  informal  presentation  of  this 


“THE  BEST  PRINTING  MATS 
WE  HAVE  EVER  USED” 


Built  on  the  Bed  Rock  Foundation  of 
Quality— That’s  Certified! 


Ledger  Syndicate 
Philadelphia.  Pa. 


Danville,  III. 
Mav  12.  192.3. 


We  are  getting  a  beautiful  print  from  the  mats  you  -end  U-. 
as  you  will  note  from  the  inrlosure. 

These  are  the  best  printing  mats  we  have  ever  u-ed. 

Very  truly  your-. 

THE  DANVILLE  MORNING  PRESS. 

Frank  P.  Hanapin.  Ekiitor. 

Send  for  New  Catalogue  of  Our  Mat  Service 

LEDGER  SYNDICATE 


INDEPENDENCE  SQl'ARE 


PHII.ADEI.PHIA.  PA. 


To  build  a  business  on  “price”  is  to  build  on  shifting  sands; 
conditions  change,  prices  change,  and  what  may  be  a  low  price 
today  may  be  the  highest  tomorrow. 

To  build  on  “QUALITY”  is  to  build  on  bed  rock,  and  that  is 
why  CERTIFIED  DRY  MATS  arc  made  and  sold  with  but  one 
idea  uppermost  in  mind — QUALITY  first,  last  and  all  the  time. 

In  Certified  Dry  Mats  “QUALITY”  stands  for  certain,  definite 
characteristics  which  we  literally  weave  into  each  and  every  mat. 

These  characteristics  are  reflected  in  your  work  with  Certifieds  by: 

(1)  Readiness  of  conditioning  without  steaming,  and 
with  UNIFORMITY  of  shrinkage; 

(2)  Ease  of  molding  with  minimum  of  wear  and 
tear  on  forms  and  roller; 

(3)  Depth  of  impression  without  breaking; 

(4)  Minimum  of  packing  in  open  spaces; 

(5)  Adjustment  to  contour  of  casting  box; 

(6)  Unsurpassed  facility  in  casting  without  applica¬ 
tion  of  foreign  substances; 

(7)  Fidelity  of  reproduction  through  perfection  of 
plates. 

It  costs  you  nothing  to  try  Certifieds;  but  it  certainly  is  worth 
your  while. 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue,  New  York,  N.  Y. 

For  wet  mat  printing  with  DRY  MAT  facility— use  Certifieds. 
Made  in  the  U.S.A. 
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Two  Incomparable  Sunday 

Features 

(illfr  fork  Ointps 


ROTOGRAVURE  SPORTS 
SECTION 

The  new  Rotogravure  Sports  Section 
is  the  first  and  only  publication  of  its 
kind  in  the  world.  It  reproduces,  by  the 
perfected  rotogravure  process,  impor¬ 
tant  sports  events  throughout  the  United 
States  and  abroad — professional  and 
amateur.  Some  of  the  pictures  are  of 
activities  occurring  four  days  before 
publication.  They  include: 


BASEBALL 


FOOTBALL 

LACROSSE 


SffIMMIJSG 


SHOOTING 


YACHTING 


TRACK  AND  FIELD 
ARCHERY 


BASKETBALL 


The  Rotogravure  Sports  Section  offers 
special  advantages  to  the  manufacturer 
and  distributor  of  sports  equipment  of 
all  descriptions,  sports  wear  for  men 
and  women,  camping  outfits,  etc. 

Advertising  rate  $2.10  an  agate  line. 
Forms  close  nine  davs  in  advance. 


ROTOGRAVURE  MAGAZINE 
SECTION 

The  Magazine  Section  is  a  combined 
newspaper  and  magazine.  It  has  the 
news  value  of  a  newspaper  and  the 
home  circulation  and  long  life  of  a 
magazine. 

With  at  least  four  issues  each  month, 
the  Magazine  Section  of  The  Times  has 
a  monthly  distribution  of  2,400,000 
copies.  Five  standard  monthly  maga¬ 
zines,  comparing  in  quality  with  The 
Times  Magazine  Section,  have  a  total 
combined  circulation  of  599,000. 

Thus  far  this  year,  the  volume  of  ad¬ 
vertising  in  the  Magazine  Section  of 
The  New  York  Times  is  more  than 
double  the  total  published  in  the  corre¬ 
sponding  period  of  last  year. 

The  cost  of  advertising  space  in  The 
Times  Magazine  Section  is  $1.00  an 
agate  line,  equivalent  to  one  cent  per 
line  for  each  6,000  of  circulation — the 
lowest  rotogravure  advertising  rate  ob¬ 
tainable  in  the  United  States. 


The  rotogravure  process  .  gives  advertisers  the 
advantage  of  illustrations  with  a  fidelity  to 
detail  not  attainable  by  the  usual 
newspaper  halftone. 

yET  PAID  CIRCLLATlOy,  SUNDAY  EDITION  OF  THE  NEff  YORK  TIMES,  MO.OOO  COPIES 

In  five  months  of  this  year  The  New  York  Times  published  11,521,334  agate  lines 
of  advertising,  a  gain  of  478,390  lines  over  the  corresponding  period  of  last  year  and 
an  excess  of  4,520,900  lines  over  the  next  New  York  newspaper. 
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KANSAS  DAILIES  LAUNCH  cause  to  be  published  in  any  newspaper, 

magazine,  periodical  or  circular,  except 
STATE  AD  CAMPAIGN  as  same  may  be  necessary  in  the  institu¬ 
tion  or  prosecution  of  any  civil  or 
criminal  court  proceeding  or  in  the  com- 
Twenty  Three  Dailies  Unite  In  Drive  to  pilation  of  records  pertaining  thereto,  the 


POUCE  URGED  TO  ALLY  “If  the  newspaper  were  made  the  medium 

IT*!  1  W/CD  A  DC  D  ^  tnroi^h  which  to  publish  the  likeness  ^nd 

WllH  IvlLWOr  Ar  E<Ko  description  of  a  criminal,  the  general  pub- 

-  lie  would  become  a  part  of  the  machir.erj- 

Sheboygan  (Wia)  Press  Thinks  Idea  apprehending,  and  enable  a  more 


“Build  and  Boost  Kansas” — 

M  arco  Morrow  Re-elected 
President  of  Group 

Beginning  this  week  23  Kansas  newspa 


u/  ij  D  u  •  r'  (  speedy  capture  of  criminals, 

identity  of  a  female  who  may  have  been  W^d  l^ult  in  ujjjg  g^eat  trouble  with  the  average 

raped  or  subjected  to  any  similar  More  Cnnunals  Through  officer  is  that  he  will  not  trust  a  news- 

criminal  assault,  shall  be  punished  by  im-  Added  Publicity  paper  man,  and  he  seems  to  get  more 

prisonment  in  the  county  jail  for  not  _  satisfaction  out  of  bottling  up  a  mystery 

more  than  one  year  or  by  line  not  ex-  than  he  does  of  taking  someone  into  his 

ceeding  $500  or  by  both  such  tine  and  im-  confidence.  A  more  co-operative  spirit 

prisonment.  This  act  shall  take  effect  between  the  law-enforcing  ofeers  and  tS 


^rs“will  miite  in  a  "Bmld  and  ^st  uj,;,";;' passage  VndVubli^fion. newspaper  iouidt'l^^^ 

Kansas  campaign  launched  to  sell  Kan-  97  107^  ”  publishers  for  the  better  apprehension  of  •  _ 

sas  to  Kansas."  The  new  spapers  back-  crime  and  at  the  same  time  criticising  the  T*  Ihn  S  ^  ^  ^ 

fr,  -  n„lirp  for  thrir  of  thr  now*™-  desperate  Criminals  who  ought  to  be  be- 


18V2-Ye.r  Connection  association  formed  betwem  the  police  of¬ 

ficers  and  publishers  of  all  daily  newspa- 
John  L.  Irvin,  classified  manager  of  pers,”  asserts  the  Press.  “Up  to  this  time 
the  Dcs  Motth's  Register  and  Tribune-  there  has  been,  to  a  large  extent,  a  lack 
.\cu's,  has  resigned,  effective  last  Satur-  of  co-operation  between  the  various  po- 
day.  He  has  lice  departments  and  the  newspapers  of 
I - -rr~ -  not  announced  the  country.  There  is  every  reason  why 


future  plan 


K.insas  campaipi  launefied  to  sell  Kan-  27  1925."  ' 

sas  to  Kansans."  The  newspapers  back-  *  •  •  , 

ing  the  plan  have  pledged  themselves  to  - 

print  more  information  regarding  the  JOHN  L.  IRVIN  RESIGNS 

state's  chief  industries  and  resources. 

The  plan  was  adopted  at  a  meeting  of 

the  Kansas  Daily  Newspaper  .\dvertising  Classified  Manager,  Des  Moines  Regis- 
.\ssociation  held  recently  in  Topeka.  ter  and  Tribune-News  Severs 

Marco  Morrow,  assistant  publisher  of  the  18’2-Year  Connection 

Capiier  Publications,  was  re-elected  presi¬ 
dent  and  John  Nicholson,  of  the  Hutchin-  John  L.  Irvin,  classified  manager  of 
son  Xezi's,  was  named  secretary.  the  Des  Moines  Register  and  Tribune- 

In  September  the  23  newspapers  com-  Xeu's,  has  resigned,  effective  last  Satur- 
prising  the  association  will  give  fotxl  and  day.  He  has 

radio  shows  in  the  20  towns  in  which  | - not  announced 

they  are  published.  -  future  plans. 

Following  the  meeting  the  representa-  |  ^Ir.  Irvin  re- 

tives  were  the  guests  of  Senator  .\rthur  *  tired  last  month 

Capper  at  luncheon  at  the  Hotel  Kansan.  .HgHNBk  j  as  president  of 

In  the  afternoon  they  were  entertained  Association 

at  golf.  4  '  .  Newspaper 

.\mong  those  in  Topeka  for  the  meet-  ^  |  Classified  Adver- 

ing  were :  -  tising  Managers, 

Henry  J.  Allen,  Wichita  Beacon;  Dan  after  serving  two 

Anthony  and  Dan  Anthony  HI,  of  the  terms  as  execu- 

Leaz'cnzvnrth  Times;  \V.  A.  Bailey,  tive  of  this  or- 

Knowlton  Parker,  Kansas  City  Kansan;  ganization. 

W  ill  Townsley,  Great  Bend  Tribune; - '  He  will  take  a 

Roy  F.  Bailey,  Salin<i  Journal;  Agelo  c  «  r  -  vacation  of  at 

Scott,  lola  Register;  W.  C.  Simon,  Lav}-  Fcoyd  .  .  c  «a\  month 

retu'c  Journal-World ;  Jack  Harris,  Of-  before  making  a 

Unoa  Herald,  T.  N.  Gretzer,  ITichita  new  connection. 

■Eagle;  R.  E.  For^-,  £/  Dorado  Times;  jrvin  has  lieen  with  the  Register 

W.  L.  Kelley,  Galina  inion;  Marks  and  Tribune-News  organization  for  eight- 
Pinkston,  Jr.,  Fort  Scott  Tributie;  Jess  one-half  years.  He  began  as 

Denius,  Jtodge  City  Globe;  (Jscar  Stauf-  office  fioy  on  the  old  Des  Moines  Leader. 
teur,  Arkansas  City  Traveler;  Hugh  J.  he  worked  in  the  circulation  de¬ 


police  for  their  distrust  of  the  newspa¬ 
pers,  the  Sheboygan  (W’is.)  Press  has 
aroused  the  interest  of  the  newspaper 


hind  the  bars. 

“Newspapers  are  not  like  circulars. 


editors  of  W'isconsin  with  its  striking  They  reach  every  comer  of  the  country, 
plan.  if  a  general  system  were  adopted 

“\Ve  believe  that  there  ought  to  be  an  along  fhe  lines  suggested,  we  believe 


there  would  be 
crooks  at  large.” 


smaller  number  of 


these  two  agencies  should  co-operate  to 


Buys  Into  California  Company 

E.  M.  Mosher,  Montana  publisher,  has 
purchased  an  interest  in  the  C.  O.  Broxon 
Publishing  Company,  Inc.,  publishers  of 


Pomotropic  and  Arcadia  Journal. 


as  president  of  “Through  this  association,  newspapers  ^ 

the  Association  "ould  be  appointed  to  publish,  together  published  the  UvGstown  (Mom)  fVrm 

of  Newsoaoer  "'*1’  a  description,  photographs  of  crim-  ^nusnea  me  L.ewisiown  y^Moni.;  rergu 

Oassified  A^v?r-  inals  or  other  likenesses,  that  would  County  Argus. 

tising  Managers  lessen  criminal  activities  and  be  the  means  - 

Cid«.  Ch.,.„  H..d. 

tive  of  this  or-  crculars  are  mailed,  and  many  of  these  Richard  Elam  and  O.  H.  Lachenmever, 
ganization  1’'*"^  *^P  ‘I’®  P*^*'*^^  station  or  sher-  joint  publishers  of  the  Pau’husk 

He  will  take  a  office,  where  they  are  of  very  little  (Okla.)  Daily  Capital,  have  purchased 
.xf  o*  value.  the  Cushinz  (Okla.)  Dail\  Citizen. 


terms  as  execu¬ 
tive  of  this  or¬ 
ganization. 

He  will  take  a 
vacation  of  at 
least  one  month 
before  making  a 


Cushing  Citisen  Changes  Hands 

Richard  Elam  and  O.  H.  Lachenmever, 
joint  publishers  of  the  Pawhuske 
(Okla.)  Daily  Capital,  have  purchased 
the  Cushing  (Okla.)  Daily  Citizen. 


The  Providence  Journal 


Coffeyiille  Journal; 


department 


Duvek,  Atchison  Globe;  VN;alter  Hughes.  business  office.  He  has  been  classi- 
kmporw  Gazette;  Llyde  Rcm.  I  arsons  ^ed  advertising  manager  for  nine  years. 


Daily  Sun;  Arthur  Capper.  Marco  Mor¬ 
row,  Topeka  Daily  Capital;  .\rthur  J. 


(ESTABLISHED  1829) 

and 


Floyd  E.  McCray  has  been  appointed 


row,  opeza  vauy^  Lapttai.  Artnur  j  ^  ^ 

Carruth,  J^  Paul  Morgan.  Topeka  State  ^ment.  He  has  been  with  the  Regis- 
(paries  Nicholson  Wu/cMiwon  ^  Tribune-News  since  1919.  Mr. 


^icCray  served  in  the  local  display, 
-ow  er,  mpon  ~  .  automobile  and  rotogravure  department 

during  this  period.  The  past  year  he 
LAW  PROTECTS  WOMEN  has  been  in  the  rotogravure  department. 

_ _  Before  coming  to  the  Register  and  Tri- 

Newspapers  Prohibited  from  Printing  ^une-News,  Mr.  McQay  was  with  Wal- 
.  .  ...  .  „  laces  l-armer  and  the  .Alton  Democrat. 


LAW  PROTECTS  WOMEN 


Criminal  Aaaault  Victima’  Name* 


E.  R.  .'Kppel  of  the  news  department 


Wisconsin  newspapers  will  hereafter  be  of  the  Register,  will  fill  the  vacancy  in 
violators  of  the  law  and  the  editors  will  the  rotogravure  department,  left  by  Mr. 
be  subject  to  a  fine  of  $500,  one  year’s  McCray. 

imprisonment,  or  both,  if  they  publish  the  - - 

name  of  any  woman  who  has  been  sub-  Ford  Reports  on  Air  Freight 

ject  to  rape  or  similar  criminal  assault. 

The  law  recently  signed  by  the  Henry  Ford’s  recently  inaugurated  air 
governor  after  being  passed  by  both  freight  service  between  Detroit  and  Chi- 
houses  of  the  legislature  went  into  ef-  cago  carried  63,802  pounds  in  the  first 
feet  May  28,  upon  publication.  The  words  fortnight  of  operation  at  an  average  cost 
of  the  law  are :  of  8)4  cents  a  pound,  it  was  announced 


".^ny  person  who  shall  publish  or  this  week. 


“PFB” 

(Publishers  Financial  Bureau) 

This  is  the  hall  mark  of  high  authority  on  daily 
and  weekly  business  and  financial  features 
for  newspapers.  It  is  the  “Babson  signature” 
on  all  but  Mr.  Babson’s  weekly  articles. 

For  specimen  of  “P  F  B”  features 
and  terms  address 

Publishers  Financial  Bureau— Babson  Park,Ma88. 

“The  Largest  Statistical  Community  in  America" 


The  Evening  Bulletin 

(ESTABLISHED  1863) 

have  never  given  a  premium  to  a  single 
subscriber,  nor  have  they  ever  conducted  a 
circulation  contest. 

These  newspapers  have  built  their  circu¬ 
lation  by  publishing  all  the  news  in  an 
unbiased  way,  and  without  sensationalism; 
by  fair  dealing;  and  by  prompt  service  to 
dealers  and  subscribers. 

The  editorial,  news,  and  advertising  col¬ 
umns  are  clean  which  makes  them  respected 
and  welcomed  regularly  into  the  great 
majority  of  English  speaking  homes  in 
Rhode  Island. 

Average  net  paid  circulation  for  six  months 
ending  March  31st,  1925, 

102,342 

Providence  Journal  Company 

Providence,  R,  I, 

REPRESENTATIVES 

Chat.  H.  Eddy  Company  R.  J.  Bidwell  Company 

Boston  NEW  YORK  CUcago  Loa  Angeles  San  Frandao' 
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WORLD  WIDE  ] 

LEADERSHIP 


INCH  APRIL  FIRST  it  has  been  our  pleasure  ana  privilege  to 
receive  from  prominent  users  of  Goss  Presses  in  Australia,  England 
and  America,  orders  for  additional  equipment  totalling  twenty-two 
(22)  new  Goss  Presses  of  large  capacity,  and  seventeen  (17)  pairs  of 
Goss  Folders.  In  the  same  period  (this  is  being  penned  on  May  26ch)  we  have  been 
favored  with  orders  from  other  publishers  for  four  new' GOSS  "Cornet”  Presses. 


22  Big  GOSS  Presses  Ordered  in  8  Weeks 


ENQUIRER,  CINCINNATI,  OHIO 

— Sixteen  Low-Construaion  Press  Units  and  five 
pairs  of  folders. 

MAIL,  LONDON,  ENGLAND 

— Six  Low  Construction  Press  Units  and  two  pairs 
of  folders,  making  i8  Units  and  seven  pairs  of 
folders  now  on  order. 

TIME-STAR,  CINCINNATI,  OHIO 

— Three  High  Speed  Straightline  Sextuple  Presses. 

EXPRESS,  LONDON,  ENGLAND 

— Six  Low-Construction  Press  Units  and  two  pairs 
of  folders. 

MAIL,  MANCHESTER,  ENGLAND 

— One  Special  E>esign  Unit  Type  Double  Sextuple 
with  two  pairs  of  folders. 


DAILY  SKETCH,  LONDON,  ENGLAND 

— Two  Super  Unit  Design  Octuple  Presses  with 
one  pair  of  folders  for  each. 

WEST  AUSTRALIAN  NEWSPAPER  CO.,  PERTH 
— One  Special  High  Speed  Straightline  Octuple 
Press. 

W.  F.  HALL  PRINTING  CO.,  CHICAGO,  ILL. 

— Two  96-page  Double  Web  Magazine  Presses. 

CAPITAL,  DES  MOINES,  IOWA 

— Six  Low-Construction  Press  Units  and  two  pairs 
of  folders. 

TRIBUNE,  CHICAGO,  ILLINOIS 

— Two  Low-Construction  Press  Units  and  one  pair 
of  folders. 


IN  SAME  PERIOD  ORDERS  FOR  "COMETS”  PLACED  BY 

Edinost  Publishing  Company,  Chicago,  Illinois  Press,  Glen  Cove,  New  York 

Latin  American  Publishing  Co.,  Tampa,  Florida  Iroquois  County  Times,  Watseka,  Illinois 


GOSS  Presses  are  the  choice  of  successful  publishers  everywhere! 

Catalog  on  Request 


THE  GOSS  PRINTING  PRESS  CO.,  CHICAGO 

The  Qoss  Printing  Press  Company  of  England,  Ltd.,  London 
EDWARDS  DUNLOP  COMPANY,  Ltd.,  SYDNEY— Sole  Australian  Agent 
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DmiyPapersFromOiheiiQiib 

HotalingsNews  Stand 


Broadway  AND  45rd  St. 

North  End  The  Times  Building- 


York  Herald,  Evening  World  and  Times  well  as  to  the  industry  and  trade,  for 
during  a  period  of  17  years.  Following  ii  will  protect  the  lumber  manufacturer, 
that  service  Captain  Mountfortt  spent  distributor  and  consumer  against  decep- 
several  years  in  Paris  as  an  editor  of  the  tion  and  fraud  in  lumber  merchandising. 
Paris  edition  of  the  Herald.  He  has  been  “Adoption  of  the  grade-marking  svs- 
in  Cincinnati  since  the  war.  A  notable  tern  by  this  organization  marks  an 
fact  concerning  his  staff  is  the  predom-  epochal  transition  for  Southern  pine  fr^  )m 
inance  of  young  men  in  responsible  posi-  merely  a  commodity  known  as  lumber,  or 
tions,  the  major  portion  being  college  boards,  to  a  certified,  guaranteed  product 
men  under  28  years  of  age.  of  quality,  giving  assurance  to  the  most 

inexperienced  buyer  that  he  is  receiving 
the  exact  grade  he  pays  for  and  desires.’’ 
the  association  states. 

The  “grade-marked,  trade-marked" 
idea  will  be  featured  in  the  advertising 
copy. 

Plan  Cooperative  Campaign  to  Push 
“Grade-Marked,  Trade-Marked” 

Lumber — Local  Mill*  to 
Buy  Space  Also 

The  Southern  Pine  Association  plans  to 
launch  a  national  advertising  campaign  in 
the  near  future  to  impress  architects, 
contractors,  distributors  and  the  lumber¬ 
using  public  with  the  advantages  of  grade- 
marked  and  trade-marked  Southern  pine. 

The  Association  mills  timning  out  grade- 
marked  lumber  have  consented  to  pay  an 
assessment  of  three  cents  per  thousand 
feet  on  their  shipments  to  be  used  for 
the  Association’s  national  advertising  cam¬ 
paign  and  this  will  create  a  fund  of  many 
thousands  of  dollars. 

Individual  manufacturers  likewise,  are 
preparing  to  expend  considerable  appro¬ 
priations  for  national  advertising  of  their 
grade-marked  Southern  pine,  which  in 
the  aggregate  will  amount  to  a  large  sum 
and  the  retail  lumber  dealers  in  various 
sections  are  arranging  for  local  advertis¬ 
ing  campaigns. 

The  Southern  Pine  Association's  sub¬ 
scriber  mills  on  .April  1  last  put  into 
effect  the  grade-marking  and  trade¬ 
marking  of  all  lumber  and  timber  which 
they  produce  for  the  domestic  market. 

Under  the  Association’s  plan,  on  the  end 
of  each  piece  of  lumber  and  stick  of  tim¬ 
ber  produced  by  subscriber  mills,  there 
will  be  plainly  marked  a  number  within 
a  circle,  which  identifies  the  manufac¬ 
turer  of  the  lumber,  the  letters  “SPA” 
as  the  official  symbol  of  the  Association, 
and  the  grade  of  the  piece,  for  example. 

“B  &  BTR”  for  B  and  Better,  or  “NO.  1 
COM”  for  No.  1  Common,  or  whatever 


NEWSPAPER  MAKERS  AT  WORK 

-  By  E.  L.  HAWES  _ 


SOUTHERN  PINE  ASSN. 
TO  ADVERTISE 


COL.  HARVEY  RESIGNS 
Former  Ambassador  to  Britain  Relin> 
guisbes  Washington  Post  Editorship 


CAPT.  ^  ADE  .MOUNTFOT’^T— He  Wars  On  Traffic  Abusci 


TVri-'WSP.APERS  of  the  country  can  be  “The  .American  people  are  not  fools, 
of  great  assistance  in  minimizing  the  but  they  will  not  pay  much  attention 
terrific  waste  of  life  due  to  carelessness  in  to  the  editorial  columns  of  their  news- 
mishandling  automotive  vehicles,  in  the  paper.  They  read  the  news  columns  and 
opinion  of  Capt.  Wade  Mountfortt.  man-  they  believe  what  they  see  in  them, 
aging  editor  of  the  Cincinnati  Commer-  Newspapers  all  over  the  country  have 
cial  Tribune.  In  an  interview  this  week,  written  columns  upon  columns  upon  the 
Captain  Mountfortt  told  how  this  assist-  subject  of  safety,  but  it  has  not  been 
ance  can  be  given.  seen  by  their  readers.  The  news  columns 

“Publicity  is  the  means  which  should  be  are  the  things  all  the  people  will  read 
employed  by  every  newspaper  in  this  and  especially  when  the  news  is  placed 
work.’’  he  said.  “I  would  publish  all  the  on  the  front  page  in  such  large  type  that 
details  of  every  automobile  accident  and  they  cannot  fail  to  see  it.  When  the 
place  tb<m  m  bunches  with  scare  heads  automobile  accidents  are  played  up  in  the 
on  the  front  page.  news  columns  the  people  will  begin  to 

“I  wish  every  newspaper  in  the  land  realize  how  horrible  is  this  needless  waste 
would  specialize  in  presenting  these  acci-  of  life  and  they  will  take  the  steps  neces- 
dents  in  the  most  prominent  position,  so  sary  to  stop  it. 

as  to  arouse  the  consciousness  of  the  “Public  safety  is  up  to  the  editors  of 
public  to  the  dangers  of  the  automobile,  the  United  States  and  I  hope  the  day 
“The  people  do  not  seem  to  realize  that  may  come,  when  through  a  realization  of 
a  speed  of  more  than  fifteen  miles  an  hour  this  trust,  the  newspapers  will  have  been 
on  busy  city  streets  is  a  menace  to  public  able  to  reduce  the  sacrifice  of  human  life 
safetv,  especially  with  an  irresponsible  at  to  a  minimum.  It  can  be  done,  if  the 
the  throttle  of  the  machine,  as  is  often  newspapers  of  the  nation .  will  do  their 
the  case.  They  must  be  convinced  of  this  part,  but  it  will  never  be  accomplished 
danger  and  it  must  be  a  nation-wide  cam-  unless  they  do.” 

paign  of  publicity.  Captain  Mountfortt  is  a  native  of 

“I  think  it  is  the  duty  of  every  news-  Rolla,  Mo.,  and  has  devoted  the  greater 
paper  in  the  land  to  commence  playing  up  part  of  his  life  to  the  newspaper  business, 
the  automobile  accidents  and  play  them  After  serving  the  Kansas  City  Star  in 
so  strong  that  the  people  will  sit  up  and  various  repertorial  and  editorial  capaci- 
take  notice.  t’fs,  be  was  connected  with  the  New 


When  the  advertisements  are  all  set 
there  is  no  distribution 


Mr.  J.  M.  Hammond,  Foreman, Long  Beach, Cal., 
Press-Telegram,  writes:  “I  am  glad  to  say  that 
both  our  Ludlows  are  in  fine  working  order. 
They  have  never  caused  us  the  least  trouble  since  you 
installed  them  three  years  ago.  We  are  working  six  men 
in  our  ad  alley  and  none  of  them  ever  produce  less  than 
375  inches  of  ads,  and  some  of  them  produce  as  much  as 
five  hundred.  Under  the  Ludlow  system,  when  the  ads 
are  up,  there  is  no  distribution.  You  cannot  find  a  line 
of  dead  type  in  our  composing  room,  not  even  after  a 
night  with  3500  or  4000  inches  of  ads. 

The  Ludlow  is  so  simple  that  every  man  in  our 
composing  room  can  operate  it.  They  enjoy  it  because 
the  work  is  so  clean.  There  is  always  an  abundance  of 
sorts,  and  there  are  no  heavy  cases  to  handle.” 


Ludlow  Typograph  Company 

*  2032  Clybourn  Avenue,  Chicago 

San  Francisco:  .S  Third  Street  New  York:  63  Park  Row 

Boston:  261  Franklin  Street  Atlanta:  41  Marietta  Street 


“Tsiliaiia  tlia  moat  i  l■^n<lp<lltt■l  spot  k,  Naw  York  Citjr  b  Fort^-lliird  StiMl  and 
Iwy  ...  Ham  b  a  maaninntfa  naws  ataod  which  aaUa  nawvapara  froaa  arvary 
dty  tm  tfaa  world.  .  .  £vary  <own  haa  ahnilar  stands,  but  nons  as  hi%a  as  thb, 
aod  nans  as  vnriad  aad  aa  pictureaqua  in  ita  patnakaca.” 

— Bottom  Trtmicripl,  Oc*.  29.  1911. 

HOTAUNG’S  NEWS  AGENCY,  308  WEST  40th  STREET,  NEW  YORK 
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Powers  Rotary  Film  Camera 

Essential  to  Every  Newspaper  Photo-Engraving  Plant 


Does  away  with  glass  washing,  coating  with  albumen,  flowing  of  the  plate  with 
collodion,  sensitizing  in  the  silver  bath,  focusing,  eliminates  the  use  of  glass 
entirely  for  negative  making  and  makes  unnecessary  the  coating  with  rubber  and 
stripping  collodion. 

Gives  Sharp  dense  negatives. 

Greater  Production.  (10  now  to  1  before) 
Uniform  exposures. 

Avoids  Fires. 

Powers  Film  is  non-inflammable;  is  slow  burning,  therefore  is  Safer  than  the  wet 
plate  negatives  in  general  use. 

Check  up  for  yourself  how  much  in  dollars  and  cents  all  the  above  means  to  you. 

The  film  used  comes  in  rolls  of  3  sizes,  5  inches,  ii  inches  and  18  inches  wide. 
In  exposing  you  use  only  as  much  film  as  required  for  pictures  (no  waste)  and 
after  developing  it  strips  from  its  paper  base  and  on  to  glass  flats  without  the 
necessity  of  adding  rubber  and  collodion  to  the  negative, — another  tremendous 
saving  of  time  and  money. 

We  also  have  other  highly  specialized  machinery  and  apparatus  to  improve 
quality  and  increase  production,  and  at  the  same  time  help  the  artisan  in  pro¬ 
ducing  photo  engraving. 


Every  Executive,  Manag¬ 
ing  Editor  and  Newspaper 
Photo  Engraving  Superin¬ 
tendent  should  see  this 
Camera  in  operation.  It 
may  be  seen  any  time  at  the 
Plant  of  the  Powers  Re¬ 
production  Corporation, 
205  West  39th  Street,  New 
York  City. 


POWERS,  Inc 


205  West  39  th  St.  Phone:  Penn  0600  New  York  City 


COME  IN  — YOU  DO  NOT  HAVE  TO  WRITE  FOR  A  DEMONSTRATION 


Editor  &  Publisher  for  June  6,  1925 


LURE  OF  SOUH 


To  South  Florida  the  course  of  Empire  takes  its  way.  The  prosperity  of  thislof  tlu 
the  minds  of  the  Nation’s  financial  experts  and  statisticians.  Roger  Babson  says :  “Hor*  the 
all  the  States  in  the  Union.”  Such  renowned  writers  as  Babson,  Barron,  Brisbane,  RobA,  Edi 
Some  say  it  is  climate.  Some  declare  it  is  soil.  Others  aver  it  is  climate,  ocean  and  soil.  I  agree 
Florida  that  has,  within  a  few  years,  made  of  it  a  Haven  of  Wealth  and  Happiness.  i 

Atlantic’s  waves  gently  lap  the  yellow  silken  stretches  of  South  Florida’s  coast  fee  th 
of  paradise  on  earth.  The  Palms  are  soughing  in  the  tropical  breezes  beneath  the  Soi^n. 

The  caravans  are  coming  to  South  Florida.  They  are  coming  with  their  wealti|ew  to 

The  trend  of  capital  is  to  South  Florida.  Its  cities  are  growing  more  rapidly  %herc 
Everywhere  is  construction.  Everywhere  is  progress.  Prosperity  everywhere. 

The  cities  of  Greater  Miami  and  the  Palm  Beaches  have  startled  the  world  witlj^ipren 
capital  and  population. 


THE  PALM  BEACHES 


(PALM  BEACH  AND 


^  EST  PALM  BEACH  was  the  second  fastest  growing  city  in 
the  United  States  at  the  last  census  (1920). 


It  has  had  the  LARGEST  per  capita  building  program  o(  any 
city  in  the  UNITED  STATES  during  the  last  four  months  of 
1924. 


The  population  of  WEST  PALM  BEACH  in  1900  was  564. 


Its  estimated  population  in  July,  1924,  was  24,000,  which  is  ap¬ 
proximately  three  times  greater  than  the  census  enumeration 
of  1920. 


W£^T  PALM  BEACH  entertained  over  100,000  tourists  last 


Its  BANK  DEPOSITS  are  in  EXCESS  OF  THIRTY  MILLION 
DOLLARS. 


WEST  PALM  BEACH) 

The  POST  OFFICE  STAMP  RECEIPTS  of  the  PALM 
BEACHES  for  the  year  ending  December  31,  1924,  were  $149,- 
181.12.  For  the  year  1920  the  total  receipts  were  $72,257.11. 

TELEPHONE  INSTALLATIONS  have  increased  from  982 
phones  in  1920  to  6,700  in  January,  1925. 

The  AVERAGE  WINTER  TEMPERATLIIE  of  the  PALM 
BEACHES  is  72  degrees. 

The  SlMMER  TEMPERATURE  AVERAGE  is  81. 

The  MAXIML'M  TEMPERATURE  recorded  in  the  past  30 
years  was  100  degrees. 

The  TEMPERATURE  VARIATION  of  WEST  PALM  BEACH 
is  the  LOW’^EST  of  any  city  in  North  America. 


Its  per  capita  SAVING  BANK  DEPOSITS  in  1924  were  $132.07 
for  every  man,  woman  and  child  in  the  city,  white  and  black. 


The  AVERAGE  SUNSHINE  during  the  past  30  years  has  been 
360  DAYS  PER  YEAR. 


Its  ASSESSED  VALUATION  grew  from  $478,253  in  1910  to 
$21,949,650  in  1920. 


The  total  assessed  valuation  of  the  PALM  BEACHES  in  1924 

was  $41,719,151.00. 


Actual  value  of  NEW 
BUILDING  CON¬ 
STRUCTION  in  the 
PALM  BEACHES  in 
1925  will  reach  ap- 
proximatelv  SEVEN¬ 
TEEN  MILLION 
DOLLARS. 


WEST  PALM 
BEACH  has  more 
than  100  miles  of 
paved  streets,  s.nd 
eight  miles  of  water 
front  on  Lake  Worth. 


The  MAXIMUM  SURF  BATHING  TEMPERATURE  in  MID¬ 
SUMMER  is  78  and  the  minimum  in  MID-WINTER  is  70  DE¬ 
GREES,  this  latter  temperature  is  WARMER  than  that  of 
ATLANTIC  CITY  in  MID-SUMMER. 

Southern  California  surf  bathing  water  is  20  DEGREES 
COLDER  than  here.  St.  Petersburg  on  the  West  Coast  of  Flor¬ 
ida  15  degrees  COLDER. 

Swimmers’  cramps  are  unknown  in  PALM  BEACH  SURF  due 
to  the  even  temperature  of  both  water  and  air  and  the  absence 
of  humidity. 

SNOW  is  LTNKNOWN.  Fogs,  hail,  thunder  and  lightning  so 
rare  they  are  a  curiosity. 

The  PALM  BEACHES  are  located  on  the  most  easterly  portion 
of  Florida,  which  is  the  only  place  in  its  entire  course  where 
the  GULF  STREAM  washes  the  shore. 

PALM  BEACH  COUNTY  has  67  miles  of  coast  line.  Is  the 
largest  county  in  the  state,  having  1,720,320  acres  of  land. 

Two  great  railroad  systems  now  entering  the  PALM  BEACHES. 
Deep  harbor  for  ocean  liners  now  under  construction. 


- 


FRAI#ES, 


WtBi  Paint  Srarii,  J^rtika 


IH  FLORIDA 


bl-tof  llie  country  and  its  brilliant  promise  for  the  future  are  now  exercising 
the  next  five  years  offers  the  greatest  opportunities  for  moneymaking  of 
Edmunds  and  Howe  are  writing  tlie  praises  of  this  Land  of  Sunshine, 
il.  p  agree  that  steadily  and  surely  a  trend  of  population  is  wending  to  South 


sirens  of  old  the  millions  of  men  and  women  S( 


a  modicum 


‘“■‘lew  to  build  a  new  Empire  in  the  cool  summers  and  warm  winters, 
y  %}i  rrc  else  in  the  world.  The  coffers  of  its  banks  are  laden  with  money, 


A!;!*iprc(‘cdented  growth.  An  entire  nation  is  paying  to  them  its  tribute  of 


MIAMI  — GREATER  MIAMI 

(INCLUDING  MIAMI  BEACH) 


BANK  CLEARANCES 

First  quarter  of  1924  . $  51,117,977 

First  quarter  of  1925  . 151,867,573 

Gain  197%. 

The  Miami  Clearing  House  came  into  existence  on  Januar)'  1,  1924. 

Miami  has  annual  coast-wise  tonnage  of  450,000  tons. 

Real  estate  transfers  1924  totaled  $175,000,000. 

Miami  has  115  hotels;  450  apartment  houses;  more  htan  17,000  homes. 
Miami  has  ten  golf  courses  and  has  the  greatest  variety  of  sports,  amuse¬ 
ments  and  recreational  features  of  any  resort  in  the  world.  Sea  bathing 
365  days  each  year. 

Miami  has  $1,500,000  sugar  mill  and  plantation  of  200,000  acres. 

Miami  has  45  industrial  plants,  most  of  them  utilizing  products  grown 
here  or  supplying  home  or  immediate  markets. 

Value  of  farm,  grove  and  dairy  products  in  Uade  Countv  in  1924, 
$10,700,000. 

Area  of  county,  1,4.50,720  acres;  ready  for  cultivation,  250,000  acres;  in 
cultivation,  40,000  acres. 

Miami  has  60  churches  and  religious  organizations,  with  property  and 
plants  valued  at  $8,000,000. 

Miami  has  an  (w:credited  high  school,  two  junior  high  schools  and  eleven 
grammar  schools. 

Miami  has  75  miles  of  gas  mains;  generated  in  1924,  26.000.000  kilowatt 
hours;  has  750  miles  of  electric  transmission  lines;  has  11,368  telephone 
stations;  has  125  miles  water  mains,  with  system  of  12.000,000  gallons 

capacity;  has  105  miles  paved  streets;  92  miles  sidewalks;  12  miles  storm 

sewers;  110  miles  sanitary  sewjer;  high  pressure  fire  service;  trolley  system, 

35  miles. 

CITY  OF  M1.\MI  BEACH  Assessed  Valuations 

1920  ■  .  $3,933,700.00 

1921  5,540,112.00 

1922  6,23.5,539.00 

1923  .  .  8,222,485.00 

1924  .  12.260,250.00 

Building  Records 

1922  .  $1,482,705.00 

1923  4,185,600.00 

1924  7,014,7.50.00 

To  May"  19th,  1925 .  3.091.150.00 

Ocean  Frontage  .  39,000  ft. 

Bay  Frontage  .  102,400  ft. 

Interior  Waterways  .  85,000  ft. 

95  miles  in  tree-lined  roads. 

363  acres  in  Golf  Course. 

69  acres  in  7  Polo  Fields. 

36  acres  in  City  Parks. 

28  Hotels;  95  Apartments. 


INCRE.ASE  IN  VALUATION  (City  Assessor’s  Record) 

1920  .  $52,234,550 

1921  .  58,571,310 

1922  .  64,967,724 

1923  .  69,911,300 

1924  .  87,469,874 

1925  .  150,500,000 

A  ten  year  gain  of  1,218%. 

The  assessment  is  made  on  the  basis  of  sixty-five  per  cent,  of  the  market 
value.  Of  the  assessment,  seventy-five  per  cent,  is  upon  real  estate  and 
twenty-five  per  cent,  upon  improvements. 

U.  S.  POST  OFFICE  RECEIPTS  '(Federal  fiscal  year) 

1920  .  $203,956.63 

1921  .  229,753.48 

1922  . 245,423.16 

1923  . 301,657.88 

1924  . 4. .  414380.96 

A  ten  year  gain  of  514%. 

POPULATION 

Federal  Census,'  1910 .  5,471 

Federal  Census,  1920  . 29,549 

State  Census,  1923  .  47,021 

State  Census,  1925  .  *71,419 

*ThU  repre«ents  the  population  in  the  present  limit*  of  the  City  of  Miami.  In  the  di*triet 
that  it  it  probable  will  toon  be  included  in  the  corporate  limit*  the  total  population  i*  above 
100,000.  Miami  i*  vUited  each  year  by  more  than  300,000  people. 

BUILDING  PERMITS  (Corporate  City  Limits) 

1920  .  $4356,365 

1921  .  5,415,800 

1922  .  4,642,144 

1923  .  730U66 

1924  .  17,038,164 

A  ten  year  gain  of  2,662%.  $39,853,739 

In  Greater  Miami  the  total  building  in  1924  was  above  $30,000,000. 
Building  in  Miami  for  first  three  months,  1925,  totaled  $7312,776. 

BANK  DEPOSITS  (First  quarter  each  year) 

1920  .  $17399,090 

1921  .  16,498,798 

1922  .  22,701,963 

1923  .  31347,768 

1924  .  46333356 

1925  .  111,160394 

A  ten  year  gain  of  3,070%. 

Miami  leads  all  Florida  cities  in  bank  deposits. 


Publisher 
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PRESS  RADIO  ADVERTISING 

ADIO  is  playing  a  stunt  performance  in  adver¬ 
tising.  Some  of  it  is  very  crude.  Commercial 
broadcast  concerns,  as  a  means  of  obtaining 
revenue  other  than  the  stupendous  profits  that  have 
been  made  by  the  sale  of  receiving  equipment,  have 
been  selling  “space  on  the  air”  for  more  than  a  year. 
Editor  &  PIjblisher  was  first  to  discuss  this  new 
“media”  and  to  us  it  has  always  seemed  a  doubtful 
form  of  advertising.  We  have  not  enjoyed  the  char¬ 
acter  of  some  of  the  publicity.  For  instance,  an  ad¬ 
vertising  doctor,  whose  publicity  was  refused  by 
reputable  newspapers,  was  found  giving  “health  talks” 
on  the  air.  There  were  numerous  and  sundry  sly 
advertising  performances  which  were  impudent  im¬ 
positions  on  listeners. 

The  business  from  the  first  appeared  to  be  in  the 
hands  of  individuals  who  were  headlong  bent  for 
profits,  unhampered  by  established  ethics  of  advertis¬ 
ing.  There  has  been  considerable  improvement  in 
methods  in  recent  months.  There  is  much  less  dis¬ 
position  to  deceive  the  listener,  although  it  is  still 
considered  legitimate  for  a  radio  announcer  to  weave 
paid  advertising  into  a  bed-time  story,  or  a  cooking 
recipe,  or  a  lecture.  Such  practise  has  long  been 
eliminated  from  the  newspaper  field  and  naturally 
journalism  frowns  upon  it  in  any  media.  Radio 
advertising  cannot  replace  newspaper  advertising.  For 
straight  name  publicity  it  may  be  a  good  newspaper 
hook-up,  when  properly  announced,  but  we  regard  it 
as  a  pure  and  simple  stunt. 

Radio  advertising  seems  to  sell  readily.  It  is  novel. 
We  do  not  wonder  that  some  newspapers  that  maintain 
broadcast  outfits  are  beginning  to  sell  advertising  on 
the  air.  It  is  the  only  scheme  that  has  been  applied 
to  broadcasting  in  this  country  which  yields  direct 
revenue.  Until  now  all  newspaper  radio  service  has 
been  based  upon  prestige  expectations.  A  number  of 
enterprising  publishers  have  felt  that  they  could  not 
yield  their  fields  to  any  outside  information  service. 
This  was  the  broad  view,  but  it  has  been  expensive 
enterprise. 

There  is  great  doubt  whether  “air  space”  advertis¬ 
ing  is  a  good  thing  for  the  radio  industry.  Despite 
the  effort  to  create  advertising  material  which  enter¬ 
tains  or  instructs  the  listener,  our  own  tendency  is  to 
twirl  the  dial  in  search  of  “pure  reading  matter.” 
When  the  loud  speaker  begins  to  reel  off  stuff  which 
is  obviously  intended  to  “sell”  us  as  we  sit  in  the 
privacy  of  the  home  we  just  naturally  switch  off  and 
tune  up  the  phonograph.  This  may  not  be  general 
experience.  But  raw  radio  advertising  will  ultimately 
disgust  the  average  listener. 

In  Ejigland,  as  Editor  &  Publisher  has  heretofore 
stated,  a  license  system  has  been  contrived  whereby 
the  listener  is  compelled  to  pay  a  small  sum  for  his 
radio  entertainment,  thus  solving  the  problem.  It  is 
a  sensible  plan  and  something  like  it  will  ultimately 
prevail  here.  It  is  well  enough  to  play  with  radio 
advertising  as  a  speculation,  but  for  sound  investment 
business  will  continue  to  use  paid  newspaper  space. 


Circulation  manager  E.  S.  Dobson’s  solution 
of  the  city  carrier  f>roblcm  of  delh’cry  m  apart¬ 
ment  hoxises  by  routing  the  carrier  up  the  stairs, 
over  the  roof  to  the  next  house,  and  doiun,  is  a 
little  classic  in  the  great  art  of  newspaper  dis¬ 
tribution. 


ESTIMATING  GOOD  WILL 

X  reference  to  the  moot  question  of  the  proper 
formula  for  estimating  the  value  of  a  newspaper, 
consider  this  hypothetical  case :  A  publisher  by 
sheer  force  of  capital  resources  is  able  to  monopolize  a 
field.  He  merges  two  or  more  papers  and  sets  up  a  fine 
plant.  He  develops  an  excellent  distribution  system 
and  a  complete  line  of  advertising,  both  national  and 
local.  He  has  a  large  paper,  but  his  editorial  policy 
has  been  one  of  milk  and  water,  the  news  columns 
have  been  used  to  puff  individuals  or  suppress  un¬ 
favorable  news  for  a  privileged  class,  there  has  been 
no  forthright  honor  in  editing  and  the  people  of  the 
city,  while  subscribing,  still  have  no  genuine  love  for 
the  paper.  Is  that  newspaper  worth  as  much  money 
as  one  that  has  been  developed  along  the  lines  of 
journalistic  independence?  After  all,  is  “good  will” 
just  a  phrase,  or  does  it  mean  public  appreciation 
of  community  service  done  and  anticipated? 


.\nd  above  all  things  have  fervent  charity 
among  yourselves:  for  charity  shall  cover  the 
multitude  of  sins. 

Use  hospitality  one  to  another  without 
grudging. — 1.  Peter;  IV,  8,  9. 


DON’T  BE  A  HERMIT 

H.AT  there  is  an  “inherent  lack  of  cohesion 
among  publishers  that  prevents  their  uniting  in 
aggressive  co-operative  undertakings”  was  the 
statement  of  President  George  W.  Marble  in  his 
annual  report  to  the  members  of  the  National  Edi¬ 
torial  Association  this  week.  He  truly  called  the 
situation  one  of  the  urgent  problems  of  journalism. 
Not  one-fourth  of  the  publishers  of  the  country  attend 
organization  meetings.  The  country  press  has  been 
more  backward  in  accepting  advantages  to  be  derived 
from  co-operation  than  any  other  trade  or  profession, 
he  declared. 

All  of  the  important  upward  steps  that  have  been 
made  in  newspaper  publishing  and  advertising  in  this 
country  during  the  past  25  years  have  come  through 
organized  efforts  of  minorities.  A  few  generous 
spirits  have  made  personal  sacrifices  to  lead  the  way 
to  benefits  for  the  many.  It  has  been  a  magnificent 
gift.  Failure  to  recognize  it  by  lack  of  patronage,  or 
sheer  individual  blindness,  is  not  only  unappreciative 
but  weak  business  vision.  The  largest  problems  are 
yet  to  be  solved.  The  diamond  mines  of  the  publish¬ 
ing  world  are  yet  to  be  located  and  explored.  Co- 
opeidlion  is  the  highest  social  science.  It  is  the  root 
and  essence  of  modern  economics. 

The  N.  E.  A.  itself  is  a  striking  example  of  press 
unity.  It  is  prosperous,  growing,  highly  useful.  It 
serves  to  bring  eye  to  eye  a  scattered  body  of  news¬ 
papermen.  One  who  attends  its  meetings,  reads  its 
bulletins,  follows  its  methods  is  living  and  working 
in  the  daylight  of  true  experience.  It  is  worth  its 
price  a  hundredfold. 

The  hermit  who  lives  on  the  solitary  hill  is  the 
perfect  type  of  individualist.  Self-sufficiency  is  his 
chief  conceit.  Yet  who  is  so  hopelessly  misguided  as 
he?  Don’t  be  a  hermit  in  your  profession!  Live  the 
full  and  complete  life  by  sharing  the  up  and  down 
experiences  of  your  brothers. 


As  an  editorial  page  feature  a  7ivll-written 
serial  detailing  the  industrial  life  of  your  com¬ 
munity,  surT'cying  it  as  if  for  a  cltamber  of 
commerce  report,  is  suggested. 
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MILLIONS  LOST 

OV\’  many  millions  of  dollars  that  are  legitimate¬ 
ly  due  to  publishing  interests  are  short-circuited 
into  the  pockets  of  press  agents? 

Would  five  or  ten  millions  per  year  be  an  over¬ 
estimate  ? 

There  are  thousands  of  press  agents  at  work,  as 
news  editors  are  poignantly  reminded  every  time  the 
mail-carrier  makes  his  rounds.  Many  are  handsomely 
paid.  For  instance,  one  association  of  manufacturers, 
engaged  in  promoting  a  metal  product,  is  reported  to 
be  laying  a  press  agent  $35,000  per  annum  for  his 
service  in  obtaining  favorable  publicity,  not  advertis¬ 
ing,  but  partisan  news  or  opinion  tortured  into  the 
“unpurchasable”  columns  of  the  American  press. 
This  is  but  one  account  of  that  particular  press  agent. 
He  has  dozens  of  them  and  employs  a  large  staff 
to  do  the  work. 

Another  press  agent  known  to  Editor  &  Publisher 
recently  took  as  a  client  a  body  of  professional  men 
who  seek  to  raise  a  fund  for  a  charitable  enterprise. 
The  press  agent  will  raise  the  money  and  keep  28 
per  cent  for  his  effort  and  expense,  and  we  do  not 
have  to  say  that  very  few  dollars  will  be  spent  for 
legitimate  advertising. 

Much  complaint  is  heard  of  the  activities  of  the  boll 
weevils  on  the  stem  of  journalism.  Patient  reader, 
the  arsenic  that  can  destroy  the  pest  is  in  the  hands 
of  editors.  Indeed,  they  need  but  to  say  “no.” 


The  American  army  officer  who  made  the 
worst  botch  of  his  fob  of  any  officer  during  the 
war  sat  behind  the  most  orderly  desk  we  have 
ever  seen. 


FAULTLESS  LAUNDRIES 

HERE  is  nothing  the  matter  with  the  laundry 
business  in  this  country.  The  laundryman  never 
tears  the  collar  off  your  prize  shirt.  He  has 
the  kindest  consideration  for  buttons.  He  invariably 
makes  delivery  in  time  for  the  customer  to  keep  his 
evening  and  Sunday  social  engagements. 

Other  people,  including  newspaper  people,  are  open 
to  criticism  for  well-known  failings,  but  not  the 
laundryman.  You  may  joke  about  the  plumber  and 
his  well-known  trips  back  to  the  shop  for  tools,  josh 
the  butcher  about  his  missing  dog,  make  comics  and  j 
write  humorously  of  the  human  failings  of  telephone 
girls,  department  store  floor-walkers,  street  car  con¬ 
ductors,  hotel  waiters,  theatrical  performers,  the  doc¬ 
tor,  preacher  and  undertaker,  but  you  must  not  lay 
a  word  of  criticism  at  the  laundryman’s  door. 

For  some  months,  from  various  sources.  Editor  4 
Publisher  has  been  hearing  reports  of  a  queer  censor¬ 
ship  by  a  national  organization  of  laundry  proprietors. 
The  concept  of  duty  of  the  secretary  of  that  business 
organization  is  that  he  must  regulate  public  opinion 
concerning  the  industry  by  wielding  an  advertising 
club  over  the  shoulders  of  newspaper  humorists  and 
comic  artists  who  trespass  in  the  sacred  pastures 
This  ambitious  individual  assumes  to  inform  violators 
that  the  laundryman  is  a  local  advertiser  and  has  the 
power  to  make  trouble  for  the  writer  or  the  artist 
who  finds  a  field  for  humorous  expression  in  a  ragged 
cuff'  or  a  buttonless  nightie. 

It  is  not  often  that  newspaper  men  encounter  a 
smaller  view  of  life  and  action.  Business  is  not  sacred 
and  some  phases  of  it  deserve  all  the  humorists  gin 
It  is  cutting  it  pretty  fine  to  limit  the  freedom  of  coni 
men  by  advertising  threats.  We  do  not  believe  tltf 
the  .\merican  laundry  is  constitutionally  above  enej 
serious  criticism,  let  alone  gentle  pokes  in  the  rihi 
This  opinion  is  based  upon  personal  experience,  bod 
as  regards  ruthless  handling  of  linen  and  staggeriK 
prices  which  doubtless  represent  trade  agreements. 


Does  the  New  York  law  providing  penalties 
for  those  who  give  false  information  to  nezes- 
papers  apply  to  the  press  agent  who  confesses 
that  he  has  faked  the  press  f 

AN  ADVERTISING  TRIUMPH 

HE  .American  people  are  spending  approximatri? 
$1,000,000  per  day  for  radio  receiving  apT'irattf 
and  its  maintenaiKe,  more  than  4,000,000  beet 
in  operation  in  American  homes.  This  huge  indusW 
has  been  borne  in  the  arms  of  advertising  and  ne*t 
paper  publicity  during  the  past  five  years. 
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Mr.  and  Mrs.  William  J.  Conners,  Jr., 
sailed  from  New  York  last  week  on 
the  Berengaria,  and  will  join  W.  J.  Coii- 
ners,  Sr.,  in  Europe.  Mr.  Conners,  Jr.,  is 
publisher  of  the  Buffalo  Courier  and  Star. 

Norman  Hapgood,  prominent  Hearst 
editor  and  author,  sailed  for  abroad  June 
2  on  the  liner  Resolute.  He  was  accom¬ 
panied  by  Mrs.  Hapgood  and  their  two 
children,  Elizabeth  and  Norman,  Jr. 

(jeneral  C.  B.  Blethen,  publisher  of  the 
Seattle  Times,  and  Mrs.  Blethen,  arrived 
in  New  York  June  5,  on  the  Aquitania 
from  a  trip  abroad. 

William  Allen  White,  editor,  Emporia 
(Kan.)  Gazette,  delivered  the  commence¬ 
ment  address  of  the  University  of  Ken¬ 
tucky  at  Lexington  Monday. 

Walter  S.  Montgomery,  editor  and  man¬ 
ager  of  the  New  Albany  (Ind.)  Daily 
Tribune,  visited  friends  in  New  York 
this  week. 

John  A.  Fisher,  editor  of  the  Pictou 
(N.  S.)  Advocate,  recently  underwent  a 
major  operation  in  a  Halifax  nospital.  He 
is  recovering. 

Lee  E.  Meadows,  editor,  Oberlin 
(Kan.)  Times,  has  been  named  deputy 
state  fire  marshal  of  Kansas,  in  charge 
of  publicity,  succeeding  William  P.  Wag¬ 
goner,  of  Wichita. 

G.  E.  Banks,  editor  of  the  Caledonia 
(N.  S.)  Gold  Hunter,  is  spending  a  vaca¬ 
tion  in  Boston  and  vicinity,  where  he 
joined  his  wife  and  daughter. 

Chester  C.  Platt,  president  of  the 
Batazia  (N.  Y.)  Times,  will  sail  June 
27,  for  a  ten  weeks’  tour  of  Europe. 

E.  N.  Gunsaulus,  former  owner  of  the 
London  (O.)  Times,  now  consul  general 
for  the  United  States  in  New  Zealand, 
is  spending  a  few  days  in  Columbus  with 
old  friends,  on  his  way  to  Washington. 

C.  C.  .Avard,  editor  and  publisher  of 
Sackville  (N.  B.)  Tribune,  has  been  ap¬ 
pointed  secretary  of  the  New  Bruns¬ 
wick  Silver  Black  Fox  Breeders’  Associa¬ 
tion. 


staff  of  the  New  York  American.  Mr. 

Tietsort  is  at  present  doing  special  work 
for  the  North  .American  Newspaper 
Alliance. 

Victor  H.  Lawn,  special  writer  on  the 
staff  of  the  New  York  Evening  World, 
returned  to  that  newspaper  this  week  fol¬ 
lowing  eight  weeks’  leave  -of  absence 
spent  as  publicity  director  for  the  Child 
Welfare  Committee  of  America. 

F.  W.  Ford,  news  editor  of  the  Boston 
(Mass.)  Transcript  was  one  of  the  pas¬ 
sengers  on  the  Navy  dirigible  Los 
Angeles  on  one  of  its  trips  last  week. 

Maurice  Levy,  former  business 
manager  of  the  Cincinnati  Post,  has  been 
made  state  editor  of  the  Scripps- Howard 
League  in  Ohio. 

.Arthur  E.  Hughes  has  resigned  as 
county  editor  of  the  Worcester  (Mass.) 

Evening  Post  and  will  spend  the  sum¬ 
mer  in  Nova  Scotia. 

Don  W.  Andersf)!!  has  been  promoted 
from  Sunday  editor,  Madison  Wiscon¬ 
ing  Harold  E.  McClelland  who  returns  the  Cincinnati  Typographical  Union  last 

to  his  former  post  of  motor  bureau 


TN  1894  the  Los  Angeles  Times  faced 
the  (luestion  of  hiring  practically  its 
first  stenographer -office  boy.  The  posi¬ 
tion  fell  to  Jacob 
Baum.  He  started 
in  on  the  morn¬ 
ing  of  Sept.  17, 
1994.  The  Times’ 
payroll  for  that 
year  was  $78,408 
— the  last  three 
numerals  repre¬ 
senting  the  ap¬ 
proximate  expense 
incurred  by  reas¬ 
on  of  the  newly- 
createtl  and  hy¬ 
phenated  title. 

Young  Baum 
worked  as  secre¬ 
tary  to  (jen.  Har- 


Jacob  Baum 


O.  L.  Stivers  has  sold  the  Liberty 
(Ind.)  Herald  to  T.  J.  Wright  of  Bloom- 
in^on,  Ind.  The  Herald  had  been  in  the 
Stivers  family  for  50  years. 

MARRIED 

T/’.ANCE  GRIFFITH,  former  city  edi- 
’  tor.  Culver  City  (Cal.)  Star,  to  Miss 
Jane  Blackman,  of  San  .Antonio,  Tex. 
They  will  reside  in  Robstown,  Tex. 

Martin  P.  Rice,  head  of  the  publicity 
department.  General  Electric  Company, 
Schenectady.  New  York,  to  Mrs.  Kath¬ 
ryn  Taylor  Read  Gibson,  June  1,  at  Stam¬ 
ford,  Conn. 

ON  THE  MECHANICAL  SIDE 

T  LOYD  HARRINGTON  has  been 
electe<l  president  of  the  Des  Moines 
Typographical  Union.  G.  -A.  Rigger  is 
the  new  vice-president.  W.  G.  Waters 
was  re-elected  secretary  and  treasurer. 

Harold  Murray,  printer  on  the  Cincin¬ 
nati  Enquirer,  was  elected  president  of 


IN  THE  BUSINESS  OFFICE 

'pK.\NK  J.  KIVLAN,  formerly  in  the 
national  advertising  department.  New 
York  Evening  Journal,  has  been  appointeil 
advertising  and  sales  promotion  manager 
of  Colt-Stewart  Company,  New  York, 
automobile  distributors. 

Robert  W.  Dietrich,  formerly  of  the 
advertising  staff,  Cincimujti  Post,  is  now 
secretary-manager  of  the  Electric  Club 
of  Cincinnati. 


Harry  Watts,  business  manager  of  the 
Des  .Moines  Register  and  Tribune-News, 
has  returned  after  a  business  trip  to  New 
York  and  Philadelphia. 

Howard  Waller,  of  the  Fairchild  Pub¬ 
lications,  St.  Louis,  formerly  with  the 
Hutchinson  (Kan.)  Nnvs-Herald,  has 
joinetl  the  advertising  staff  of  the  Spring- 
held  (Mo.)  Republican. 

Theodore  W.  Bockelmann,  formerly 
advertising  manager,  Atlantic  City  (N. 
J.)  Gazette-Review,  has  joined  the  ad¬ 
vertising  staflF  of  the  Atlantic  City  Sun¬ 
day  Press-Gazette. 


manager. 

Eugene  W.  Sharp,  city  editor  of  the 
Columbia  (Mo.)  Missourian  and  member 
of  the  faculty  of  the  School  of  Journ¬ 
alism,  University  of  Missouri,  and  Mrs. 
Sharp  are  parents  of  a  daughter,  Elea¬ 
nor  Mabel,  born  last  week. 

William  L.  Mapel  is  now  associate  edi¬ 
tor  of  the  Edina  (Mo.)  .Sentinel. 

B.  S.  Robb,  formerly  connected  with 
dailies  in  St.  John,  N.  B.,  and  Halifax, 
N.  S.,  is  now  managing  e<litor  of  the 
Moncton  (N.  B.)  Transcript. 

Charles  H.  Sessions,  managing  editor, 
Topeka  (Kan.)  Daily  Capital  for  many 
years,  has  obtained  a  leave  of  absence  as 
postmaster  of  Topeka  to  resume  his  old 
positiwi  with  the  Capital.  Cliff  Stratton, 
acting  managing  editor,  has  resumed  his 
former  position  as  political  writer. 

Charles  K.  Swofford,  night  city  editor, 
Cincinnati  Commercial  Tribune,  has  been 
made  day  city  editor  succeeding  Harry 
A.  Kenny  who  returns  to  the  commercial 
run.  Donald  Dearness,  assistant  tele¬ 
graph  editor,  has  been  made  assistant 
night  city  editor. 

Frank  H.  Ong  has  been  named  city 
editor  of  the  Bloomfield  (la.)  Messenger. 

George  Murray,  acting  city  editor, 
Des  Moines  Register,  has  resigned  to  join 
a  specialty  advertising  concern  in  Sioux 
City,  la. 

Fay  S.  Reeder,  managing  editor. 
Corona  (Cal.)  Independent,  has  resigned 
to  go  on  a  trip  around  the  world. 

W.  F.  Greer  has  joined  the  Calexico 
(Cal.)  Chronicle  staff. 

Harry  L.  Pratt  has  returned  to  his 
former  position  as  librarian  of  the  St. 
Paul  Dispatch-Pioneer  Press,  succeeding 
E.  K.  King.  The  three  house  organs,  of 
which  Mr.  Pratt  was  editor,  have  been 
discontinued. 


founder  of  the  Times.  In  spare  moments 
he  assisted  with  duties  in  the  circulation 
ami  business  departments,  where  Harry 
Chandler  carefully  looked  after  the  12,- 
OOO-odd  subscribers. 

When  the  latter  became  business  mana¬ 
ger,  Mr.  Baum  served  as  his  secretary, 
and  later  as  his  assistant.  The  passing 
of  General  Otis  placed  Mr.  Chandler  at 
the  head  of  the  Times,  as  publisher  and 
general  manager,  whereupon  Mr.  Baum 
was  appointed  business  manager — an  office 
he  holds  today. 

An  entire  career  of  more  than  30  years 
on  one  newspaper — now  among  the  larg¬ 
est  in  the  country,  with  a  payroll  last 
year  of  $2,274,000— gives  Mr.  Baum  a 
clear  and  uninterrupted  perspective  of 
causes  that  build  a  newspaper. 

“Teamwork  does  it,”  he  declares. 
“The  Times  organization  believes  in  it 
and  practices  it.  Such  cooperation  gets 
things  done  in  spite  of  obstacles  and  diffi¬ 
culties,  and  keeps  out  friction  and  fire¬ 
works.  Any  success  I  may  have  had  is 
due  to  the  happy  and  continuous  experi¬ 
ence  of  sincere  coopefation  all  along  the 
line.” 


week. 

J.  O.  Cullom  was  re-electe<l  president 
and  George  S.  Smith  elected  vice-presi¬ 
dent  at  a  meeting  of  the  Houston  Typo¬ 
graphical  Union  No.  87  last  Wednesday. 
W.  C.  Mulhausen  was  re-elected  secre¬ 
tary-treasurer. 

President  William  Murphy,  of  the  Buf- 
talo  Evening  Nezvs,  and  all  former  offi¬ 
cers  have  been  re-elected  by  Buffalo  local. 
No.  9,  of  the  International  Typographical 
Union. 

Turner  Wirt,  veteran  compositor  of  the 
Cincinnati  Enquirer  staff,  was  retired  last 
week  after  more  than  40  years’  service. 


has  been  sold  by  J.  H.  Wolf  to  Fred  B. 
Wolf. 

Milford  (Pa.)  Pike  County  Press,  has 
been  sold  to  J.  F.  Terwilliger,  owner  of 
the  Milford  Despatch.  The  two  papers 
have  been  merged. 

Charles  M.  Ross,  former  owner  of 
the  Fairfield  (Kan.)  Enterprise,  has  pur¬ 
chased  the  Daivson  (Neb.)  Herald. 

W.  A.  Drum,  former  owner  of  the 
lYisconsin  Rapids  (Wis.)  Daily  Tribune, 
has  purchased  the  Kilbourn  (Wis.) 
Events,  weekly. 

Kilbourn  (Wis.)  Weekly'  Events,  has 
been  sold  by  Carl  O.  Fredrichs  to  W.  .A. 
Drum,  former  owner  of  the  lYisconsin 
Rapids  Daily  Tribune. 


SCHOOLS 

TJNIVERSITY  of  Wi.sconsin  School 
of  Journalism  will  hold  an  alumni 
reunion  June  19-21,  celebrating  the  20th 
anniversary  of  the  founding  of  journalism 
courses  in  the  University.  Willard  Gros- 
venor  Bleyer,  who  taught  the  first  course 
in  1905  is  now  director  of  tin?  depart¬ 
ment. 

Eighteen  students  of  the  department 
of  journalism,  of  University  of  Colorado 
edited  the  May  26  issue  of  the  Denver 
Rocky  Mountain  News. 

Class  of  1925,  University  of  Missouri 
School  of  Journalism,  recently  presented 
the  school  with  a  meridian  plate,  a  bronze 
disk  indicating  the  directions  and  dis¬ 
tances  of  the  principal  cities  of  the  world 
from  Columbia,  Mo.,  home  of  the  school. 


WITH  THE  SPECIALS 

I^IMBALL-MOGENSEN  Company 
has  been  appointed  national  atlvertis- 
ing  representatives  by  the  Fullerton 
(Cal.)  Tribune. 

Bryant,  Griffith  &  Brunson,  Inc.,  pub¬ 
lishers’  representatives.  New  York,  have 
been  appointed  to  represent  the  Quincy 
(Mass.)  Patriot  Ledger. 


F.  L.  Babcook,  former  dramatic  editor, 
Denver  Post,  has  become  Northwest 
publicity  director  for  Universal  Pictures, 
Inc. 

-A.  H.  Longbotham,  former  secretary  of 
the  Buffalo  Evening  Post,  is  now  in  Ger¬ 
many  preparing  a  series  of  features  ar¬ 
ticles. 


HOLDING  NEW  POSTS 


William  F.  Wiley,  general  manager  of 

the  Cincinnati  Enquirer,  accompanied  the  ,  ,  nm-i-  n  T-wn-A-T-r.  r  j  .• 
Commercial  Club  of  Cincinnati  on  their  advertis- 

trip  to  Washington,  D.  C.,  last  week.  "i  '"8  department.  Hartford  (Conn.) 

Courant,  to  manager,  Schwartz  Adver- 


R.  Coleman  Du  Soe,  classified  manager, 
Honolulu  Star-Bulletin,  and  Mrs.  Du 
Soe,  sailed  from  Honolulu  with  the  Shri- 
ners’  party  aboard  S.  S.  Calawaii,  May 
23,  for  Los  .Angeles.  From  there  they 
will  visit  Texas  and  later  attend  the 
Pacific  Coast  Advertising  Clubs  Conven¬ 
tion  at  Seattle  during  July.  Mrs.  Du  Soe 
(nee  Lillian  McKeown)  ha^  resigned  her 
position  as  national  advertping  director 
of  the  Star-Bulletin. 


tising  .Agency,  Hartford. 

William  P.  Houpt,  from  staff,  Atlantic 
City  (N.  J.)  Gazette-ReviHv,  to  reporter, 
.Atlantic  City  Daily  Press-Gazette. 


IN  THE  EDITORIAL  ROOMS 


CHANGES  OF  OWNERSHIP 

PHILADELPHIA  (Miss.)  Neshoba 
Democrat,  has  been  sold  to  1.  E.  and 
R.  C.  Peeples.  Oajrton  Rand,  retiring 
owner,  will  launch  the  Gulfport  (Miss.) 
Gulf  Coast  Guide,  assisted  by  Edwin  Wil 
liams,  son  of  Walter  Williams,  dean  of 


pR.WClS  J.  TIETSORT,  aviation  the  School  of  Journalism,  University  of 
expert,  and  John  Winkler,  special  Missouri, 
writer,  have  both  resigned  from  the  Pringhar  (la.)  O’Brien  County  Bell, 


News-Photos  that  are  NEWS 
Features  that  are  FEATURES 

More  than  400  editors  are  finding  the  Central  Press  Association’s 
daily  service  an  increasingly  valuable  aid  in  their  business  of 
getting  out  the  best  and  most  interesting  newspaper  in  their  terri¬ 
tory. 

The  Central  Press  service  gives  them  a  wealth  of  news-photo 
mats,  news  feature  stories,  preparedness  art,  sport  stories  and  art. 
the  Cargill  editorial  cartoons,  the  Sords  sport  cartoons,  editorial 
page  features,  women’s  page  features,  including  fashions,  serial 
stories,  household  hints,  heart  and  home  problems  departments. 

Central  Press*  own  staff  of  correspondents  and  its  arrange¬ 
ments  with  leading  photo  services  of  the  %iroHd  enable 
it  to  supply  a  news-mat  servico  SECOND  TO  NONE. 

Write  or  wire  us  today  to  send  you  the  service  without  charge  for 
four  days. 

Cfie  Central  iPresisf  ^sisioctatton 


V.  V.  McNitt 
Pre»ident. 


Central  Press  Bldg. 
Cleveland,  O. 


H.  A.  McNitt 
General  Manager. 


P.  S. — Don’t  forget  ue  produce  the  World’s  Best  Picture  Page. 


ITS  DOCTOR  WILEY  NOW 


'T*ULARE  COUNTY,  Cal.,  editors 
and  their  wives  met  recently  at  a 
Spanish  dinner  and  elected  officers  as 
follows:  H.  Charters,  president; 

Morley  Maddox,  vice-president:  Ford 
Charters,  secretary,  and  \V.  S.  Clawson, 
treasurer.  C.  L.  Day,  owner  of  the 
Porten.'Ule  Recorder  was  admitted  to 
meniber.ship. 

Spokane  (Wash.)  Advertising  Club 
recently  elected  L.  J.  Harger,  advertising 
manager  of  the  Crescent  Department 
Store,  first  vice-president ;  Mae  Ihler- 
Biish.  advertising  department,  Spokesman- 
Review,  second  vice-president  and  Arnold 


N.  Y.  Time*  B«nine««  Manager  Given 
L.L.D.  by  Kentucky  University 

.■\n  honorary  degree  of  LL.D.  was 
conferred  this  week  on  Louis  Wiley, 
business  manager  of  the  \ew  York 


CiEOSCE  E.  ScSOGGie 


Times,  by  the  L’niversity  of  Kentucky. 
Mr.  Wiley  is  also  an  honorary  M.  A.  of 
the  University  of  Rocliester. 

Decorations  the  Times’  business  man¬ 
ager  is  also  entitled  to  wear  include: 

Legion  d’Honneur ;  Knight  Commander, 
Hellenic  Order.  Greece;  (Thevalier  of  the 
Crown  of  Italy  ;  Officer  of  Public  Instruc¬ 
tion.  France,  and  Officer  of  the  Order  of 
I^opold  II,  Belgium. 


MATTHEWS  WINS  SCHOLARSHIP 


N.  Y,  Times  Advertising  Man  Awarded _ 

Year’s  Study  Abroad 

Herbert  Lionel  Matthews  of  the  adver-  Dinner  for  Dr.  Cunz 

Using  department  of  the  New  York  Dr.  Wilhelm  Cunz,  general  director  of 

of  Schriftgiesserei  D.  Stempel,  Frankfurt, 
Germany,  and  several  associated  type 
foundries,  was  the  guest  of  honor  at  a 
clinner  party  given  by  the  Mergenthaler  suppe 
Linotype  Company  at  the  Engineers’  Qub,  paper 
^  Xew  York  City,  Tuesday  evening.  May  15.  oi 


Times  was  announced  recently  as  one 
the  winners  of  the 
Cutting  Traveling 
Fellowship  of  Co¬ 
lumbia  University 
for  1925-26.  The 
fellowships,  avail¬ 
able  after  July  1, 
and  having  a 
minimum  stipend 
of  $1,0(K}  are 
among  the  most 
highly  prized  of 
the  university’s 
honors. 

Mr.  Matthews  also  achieved  the  dis¬ 
tinction  of  winning  a  fellowship  offered 
by  the  Order  of  the  Sons  of  Italy  for  one 
year's  study  at  a  recognized  Italian  Uni¬ 
versity. 

He  received  his  A.B.  from  Columbia 
in  1922  and  has  been  doing  graduate 
work  in  Romance  languages  and  litera¬ 
ture.  He  expects  to  go  to  Italy  for  eight 
months  and  make  a  study  of  Dante. 

Mr.  Matthews  will  sail  the  last  week 
in  June  for  Rome.  He  will  study  at  the 
L^niversity  of  Rome,  at  Florence  and 
other  universities  in  Italy,  at  the  Sor- 
E.  W.  Murphy,  Chicago,  has  succeeded  bonne  in  Paris,  and  at  Cambridge  and 
Edward  P.  Halline  as  manager  of  the  Oxford  in  England.  He  will  gather 
Madison,  Wis.,  bureau  of  the  United  material  for  his  doctor's  dissertation,  "A 
Press.  Clarence  Engelbreth  remains  as  History  of  Dante  Scholarship,”  return- 
assistant.  ing  to  the  States  in  July  1926. 


OOBERT  BENDER,  general  news 
manager  of  the  United  Press  .Asso¬ 
ciations,  is  making  a  tour  of  the  U.  P. 
middle  western  bureaus. 

(jeorge  D.  Tyson,  formerly  of  the  Jack¬ 
sonville.  Fla.,  bureau  of  the  International 
News  Ser\-ice,  has  been  made  manager 
of  the  .\tlanta  bureau,  succeeding  H.  C. 
Hamilton,  resigned.  Vin  Sweeney  has 
been  transferr^  from  Harrisburg  to 
Jacksonville,  and  Hars-ey  L.  Mott  re¬ 
places  Sweeney. 

S.  P.  Hollingsworth,  manager  of  the 
United  Press  bureau  at  Harrisburg.  Pa., 
is  spending  his  summer  vacation  in  Wash¬ 
ington. 

Frederick  H.  Wright,  formerly  of  the 
Dcs  Mohu's  Capital,  has  joined  the  New 
York  staff  of  International  News  Ser¬ 
vice. 


THINK  POSITIVE  THOUGHTS 

MERCHANDISING  IN  SUMMER 


I,.  Matthews 


Is  One,  When  Vacation  Money  is  Spent  for  the  Things  to  Take 
to  the  Place  You  Go  on  YOUR  VACATION 

THE  SUMMER  SHOPPER  GUIDE 

will  be  used  by  many  Advertising  Departments 

SOME  CLASSIFIED  SOME  DISPLAY 

WE  KNEW  YOU  WOULD  LIKE  IT. 

A  UTTLE  EXTRA  WORK  MEANS  MORE 
READER  INTEREST  LINEAGE  REVENUE 

The  "Going  To’*  bee*  never  gather  much  honey; 

The  "Can’t  Be  Done”  doe*  not  count  in  the  money: 

FOR  YOU,  MR.  PUBLISHER,  FOR  YOU. 

WHAT  DOES  YOUR  STAFF  SAY? 

There’*  plenty  of  time  to  *tart  thi*  campaign  on  June  29th  for  a  ten 
week’*  run. 

We  are  prepared  to  make  prompt  *hipment*  of  matrice*  and  *upplie*. 
Wire  your  order  if  the  mail  take*  *everal  day* — a*  other*  have  done: 
and 

TAKE  A  LEAD  IN  SUMMER  LINEAGE 

WELL!  WHY  NOT? 

THE  SUMMER  SHOPPER  GUIDE 


Get  Your  Readers  to  build 

their  own  cook  books  in  a  card  in^ 
dex  box  out  of  the  columns  of  your 

W  A  card  index  box  with  the  tume  of 
1  paper  on  it  and  a  card  index  recipe 

on  your  woman's  page.  Think  that  over. 
Now  being  used  by  E)etroit  News,  Cob 
umbus  Dispatch,  Indianapolis  News, 
Louisville  Times  and  a  score  of  other 
papers.  Write  us  for  terms  and  particu' 

THE  U.  P.  C.  NEWS  SERVICE,  Inc. 

243  WaM  39tli  ScrMt,  New  York 


CE  UILLIGANDUSK  *0 
[DATED  HIaTERIAL  llELEASE  SERVICE 

FOR  NEWSPAPERS 
THE  TE1.EGRAPH  BUILDING 

PENNSYLVANIA 


HARRISBURG 

Another  Hit  Coming,  Watch  For  The 

Classified  Manager’s  Release  Series 

Of  Productive  Promotion  Material,  Sea*onable  Every  Week 
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CIRCULATION  PROGRESS 


‘‘L«t  Youncstert  Build  Your  Circula¬ 
tion’* — D.  L.  Minster  of  Portland, 
Me.,  Evening  Express 


A  successful  marriage  is  one  where  the 
wife  is  boss  but  doesn’t  know  it. — £.  A. 
Moss  in  Kingston  (Ont.)  Daily  Standard. 


The  exceedingly  highbrow  critics  would 
be  more  effectual  if  they  wrote  so  that  the 
artists  could  understand  them  without 
taking  too  much  time  from  the  job  of 
creating  things. — Don  Marquis  in  New 
York  Herald  Tribune. 


.Middle  age  is  when  a  man  begins  to 
look  at  the  limit  instead  of  going  it. — Bos¬ 
ton  Herald. 


A  sycophant  is  one  whose  business  is 
always  looking  up. — Cleveland  Times. 


Has  taught  American  exporters  that  the  best 
advertising  medium  in  Japan  is 


It’s  foolish  to  think  Bryan  descended 
from  a  dumb  animal. — Columbia  Record. 


There  are  many  admirable  things  about 
the  man,  one  being  that  you  rarely  see  a 
photo  of  Henry  Ford  in  the  act  of  hand¬ 
ing  a  caddy  a  dime. — Detroit  News. 

A  tightwad  is  a  man  who  won’t  buy  a 
poppy  until  the  veteran  shows  him  his 
gas  burns. — //.  /.  Phillips  in  New  York 
Sun. 


THE  JIJI  SHIMPO 


Every  industry  has  its  drawbacks. 
I.<M»k  how  many  trials  are  encountered  in 
the  oil  business. — James  J.  Montague  in 
NiW  York  Herald  Tribune. 


Finding  the  Pole  always  seems  to  be  so 
secondary  to  tinding  the  explorers. — De¬ 
troit  News. 


The  explanation  is  readily  apparent  to  all  who 
have  examined  carefully  the  comparative  status 
of  newspapers  in  Japan.  There  are  journals 
which  cater  to  one  political  party,  to  the  literati, 
to  gay  circles  and  even  to  the  rikisha  men  and 
coolies.  But  The  Jiji  Shimpo  is  known  through¬ 
out  Japan  as  the  Empire’s  foremost  NEWSpaper 
and  the  favorite  in  business  circles.  The  Jiji’s 
circulation  is  greatest  among  prosperous  Japan¬ 
ese.  Its  typical  readers  are  found  among  those 
progressive  Japemese  who  lead  the  way  in  the 
introduction  of  foreign  goods  in  our  country. 
To  interest  them  is  the  foreign  salesman’s  first 
requirement. 


Daniel  L.  Minster 


The  question  is  whether  prohibition 
closed  the  saloons  as  well  as  road  im¬ 
provements  have  closed  the  roads. — Cleve¬ 
land  Times. 


ET  the  youngsters  build  your  circu- 
^  lation  for  you.” 

That,  in  a  nutshell,  is  the  business  doc¬ 
trine  of  Daniel  L.  Minster,  circulation 
manager  of  the  Portland  (Me.)  Eivning 
Express  and  Sunday  Telegram. 

"The  most  valuable  circulation  is 
gained  through  promotion  with  news- 
lx)ys,”  is  how  Mr.  Minster  outlines  his 
views.  “The  right  inducement  offered 
to  a  boy  or  girl  will  always  bring  re¬ 
sults.  .\lmost  everyone  has  an  antipathy 
to  grown-up  canvassers,  •  •  • 

go  to  a  door  and  politely  and  courteously 
ask  a  prospect  to  subscribe  for  a  certain 
period,  and  he  is  pretty  certain  to  get  a  Hotel  Hayes,  Chicago,  using  Indiana,  Michi. 
try-out  at  least.  And  I  have  found  that  ... 

business  secured  through  child  canvas¬ 
sers  invariably  holds  up  better  than  that 
which  the  grown-ups  get.” 


but  let  a  toy  1  1 

Harry  Atldnaon,  IncorporalMl,  322  S.  State 
St.,  Chicago,  now  placing  SCO-line  contracts 

gan  and  Illinois  newspapers,  also  iilacing 
10,000-line  contracts  on  Stanley  Realty  &  I>e- 
velopment  Co,,  Chicago — Florida  land. 

George  Battm  Company,  Inc.,  10  State  street, 
„  .  -  Bbston.  Placing  account  of  Amory,  Browne 

Mr.  Minster  has  been  only  a  little  over  4  Company,  Boston,  "Indian  Head”  cloth, 

four  years  in  the  newspaper  business,  but 

.  .  •  t  ^  -J  J  •  a.  avenue,  Cnicago.  Has  secured  account  at 

nis  progress  has  b€en  rapid  during  that  Donald  F.  Duncan,  Chicago,  manufacturer  of 

period.  For  six  months  he  was  in  the  novelty  candy  oontainers. 

classified  advertising  department  of  the  Evans,  Kip  4  Hackett,  Inc.,  247  Park  ave- 

Leunston  fMe  ^  S’un  and  then  he  was  "*“•  placing  oilers  for  the 

LCU-WIon,  fAie.l  oun  ana  tnen  ne  was  Watch  Company.  Placing  orders 

transferred  to  the  circulation  department  f„r  Brown  Durrell  Onn^ny,  for  Fall  adver- 
and  placed  in  charge  of  suburban  circu-  tising  of  Forest  Mills  Underwear. 

lation.  He  added  to  the  circulation  in  **  Stone 

J  I  .  I  J  •  New  York.  Now  handling  account  of  the 

this  territory^  and  later  was  ^ced  m  g  Scribner  Company,  Inc.,  manufacturers 
charge  of  city  circulation.  Tlhen  he  of  the  Hexioop  and  other  radio  apparatus, 

was  made  circulation  manager,  and  re-  Charlea  C  Gncn  Advertlsinc  Agancy,  Ine., 

tnained  until  his  transfer  to  the  Evening  Es»'y  handUng 

t _  •  A  *1  ®  account  oi  the  Phuad«phia  Record. 

IR  April,  1924.  GundUch  AdvretJsilvg  Company,  400  North 

During  his  single  year  with  the  Ex-  Michigan  avenuei,  Chicago.  Placing  account  of 
press  he  has  increased  the  circulation  ‘he  U.  S.  Leather  G«»ds  Comi^ny,  Chicago, 
approximately  5.^  copies  the  greater  52  Vander- 

portion  of  this  has  been  done  through  hilt  avenue.  New  York.  H.is  secured  account 
newsboys,  who  have  not  only  done  the  of  the  Artcraft  Negligee  Company,  New  York 

canvassing  but  improved  the  quality  of  ^*7-  r- _ •  i.  w  -u 

»l,„  •  »  .1  ^  Irving  F.  PaachalL  lac.,  McCormick  Build- 

the  service.  Among  the  promotion  meth-  ingVOiicago.  Has  icured  account  of  the  Kel- 
ods  he  has  used  with  the  toys  have  been  sey  Manufacturing  Company,  E-scanaba,  Mich, 
banquets,  picnics,  and  rallies,  and  also  Pbeter-Enatman- Byrne  Cmpany,  22  West 
the  offering  of  cnbstantial  nrires  siirb  Monroe  street.  Chicago.  Placing  account  of 
aV  ,1? n!  ^  J"  .  the  Madison  Bisketcraft  Company.  Burlington, 

as  Ilolls,  coaster  wagons,  sleds,  athletic  I,„a,  manufacturers  of  baskets, 
equipment,  sweaters,  and  other  articles  of  Franklfai  P.  Shumway  Company,  453  Wash- 
wearing  apparel.  ington  street,  Boston.  Placing  account  of  the 

Mr  vrinef-r  li....  rr,....!,  NoiiWand  Ski  Mfg.  Company,  St.  Paul. 

,  *  Bnster  lavs  rnuch  of  the  responsi-  Smith,  Sturgis  A  Moore,  Inc.,  14A3  Bro^way, 

Dlllty  tor  holding  increased  circulation  New  York.  Will  direct  advertising  for  the 
upon  the  shoulders  of  the  editorial  de-  Oarod  Corporation,  Newark.  N.  J.,  makers  of 
Partment  the  “Garod”  Neutrodyne  Radio  Receiver. 

"Th.  U.,.  u-  •  I  •  Street  A  Finney,  40  West  40th  street.  New 

1  he  key  to  a  big  circulation  is  service  York.  Has  secured  account  of  Samuel  Buck- 
nrst,  last  and  always  plus  a  good  news-  ley  A  Company,  New  York  Qty.  importers 
paper,”  he  says  of  the  new  Henley-England  Golf  Ball.  Placing 

Mr  Minster  is  a  firm  advrx-ate  of  inter  -vecount  of  P.  Derby  A  Company,  chairs, 
rhaoL  t  -J  t.  "  advocate  Ot  inter-  f-^^dner.  Mass.  Alio  placing  orders  with 
cn.inge  ot  ideas  between  circulation  man-  ^vne  Easteni  papers  for  Runkel  Bros.,  Ina. 
agers  and  belongs  to  the  New  England  "Rtinkers"  cocoa  and  chocolate. 

Association  of  Circulation  Managers  and  ^m***"”  '"“"j  ^ 

Ibe  Circlatio,,  Manager,'  Kh.  'c.-SS  .’w- 

Association.  Rockland.  Me 


J.  P.  Barry,  an  authority  on  Far  Eastern  ad¬ 
vertising,  represents  the  Jiji  in  the  American 
held.  Mr.  Barry  is  thoroughly  equipped  to  assist 
you  in  planning  your  advertising  campeugn  in 
Japan,  and  will  take  pleasure  in  serving  you  in 
every  piossible  way.  Communicate  with  him  at 


JAPAN  ADVERTISER  SUITE 


342  Madison  Avenua 


THE  JIJI  SHIMPO 


Tokyo 


'In  Japan,  the  Buyera  Read  The  JijP* 


Editor  &  Publisher  for  J  u  ne  6 ,  19  2  5 


WHAT’S  WHAT  IN  THE  FEATURE  FIELD 

‘Glimericks”  Ready  for  Newspaper  Use — Two  New  Wall  Street 
Features — Modem  Youth  in  Comic  Guise 


64/ LIMERICKS, ’’  the  new  puzzle 

creation  of  Shaemas  J.  A.  Wither-  1 
spoon,  will  be  put  on  the  market  im-  * 
mediately  as  a  daily  newspai)er  feature  r 
by  Current  News  Features,  L.  F.  Parton,  I 
manager  announced  this  week. 

Syndication  of  the  puzzles  follows  re¬ 
peated  requests  from  many  newspaper 
publishers,  since  publication  a  sliort  while  ( 
ago  of  the  Glimerick  Book,  by  the 
Glimcrick  Publishing  Company,  New 
York.  , 

Hiding  behind  the  non  de  plume  of  ' 
Witherspoon,  are  two  well  known  New  ’ 
York  newspaper  men,  Guy  Jones,  editor  j 
of  the  North  American  Newspaper  ^ 
Alliance,  and  John  K.  Colter,  associate  j 
editor.  They  are  creators  of  the  new 
pastime  and  authors  of  the  limericks. 
The  newspaper  feature  will  be  illustrated 
by  Ann  Nooney.  (Jlimericks  are  de-  ' 
scribed  as  follows  :  ‘ 

“Glimericks  are  new  and  witty  lime¬ 
ricks — slightly  mystifying.  They  are 
neither  limericks  or  puzzles.  They  have 
the  best  features  of  each.” 

The  last  word  of  each  limerick  line  is 
missing,  with  a  definition,  furnishing  a  ' 
“glimmer”  of  the  meaning.  Readers  are 
to  supply  the  words  and  reveal  the  lime¬ 
rick. 

Two  new  and  different  Wall  Street 
features  were  announced  for  newspaper 
reproduction  this  week.  Written  by 
Henry  Alloway  and  handled  by  the  Mc- 
Naught  Syndicate  Inc.,  New  York,  is  a 
daily  feature  called  “The  Human  Side 
of  Wall  Street,”  intimate  anecdotes  of 
big  financiers,  while  the  Bell  Syndicate, 
Inc.,  announces  a  daily  unsigned  feature 
under  the  caption  “Stock-a-l)ay,”  which 
is  a  combination  chart  and  text,  de¬ 
scribing  activities  of  one  stock  each  day 
over  a  tive  year  period.  Alloway  has  for 
many  years  been  connected  with  the 
Wall  Street  Journal. 

Mcxlern  youth  is  treated  humorously 
in  a  new  one-column  daily  comic  art 
feature  under  the  title  “The  Boy 
Friend,”  drawn  by  Marjorie  Henderson, 
herself  very  young  and  modern.  It  is 
being  handled  by  the  Ledger  Syndicate, 
Philadelphia,  Miss  Henderson,  who  is 
only  20  years  old,  is  a  student  of  Krieg- 
hoff,  Philadelphia  artist.  Her  feature  is 
the  boy  compliment  of  "O!  Margy!”, 
drawn  for  United  Features  Syndicate. 
New  York,  by  John  Held,  Jr. 

“Building  a  Billion,”  by  John  Roberts, 
is  a  new  release  among  the  offerings  of 
the  Bell  Svndicate,  New  York.  It  is  a 
combination  cartoon  and  fiction  story, 
running  a  three  column  cartoon  with 
1,000  words  text. 

Dorothy  Stote’s  latest  feature  for  the 
Ledger  Syndicate,  Philadelphia,  is  en¬ 
titled  “Makinff  the  Most  of  Your  Looks" 
and  runs  six  days  a  week  in  a  two- 
column  mat.  Miss  Stote's  former  series 
was  "Go.'id  Taste  in  Dressing.” 


Knowing  how  is 
half  the  battle,  ,  , 
Have  you  a  battle 
that  we  can  help 
you  win? 

THE  BASIL  L  SMITH  SYSTEM,  Inc. 

Intmutimal  Adv«rti«ing 

C«ttiM*non 

Packard  Building,  Philadelphia 


“Mazie  the  Model,”  new  comic  strip  by 
Larry  Whittington,  appearing  in  the 
New  York  Mirror,  will  be  syndicated 
nationally  by  King  Features  Syndicate, 
IiK.,  New  York. 

John  P.  Medbury,  humorist,  left  New 
York  last  week  on  an  automobile  tour  to 
California. 

Miss  Charita  Moylan,  one  of  the  private 
secretaries  of  the  Metropolitan  News- 
ixiper  Service,  New  York,  was  awarded 
one  of  the  prizes  recently  offered  by  tne 
Carroll  Club,  New  York,  for  the  best 
set  of  live  rules  for  succeeding  in 
business. 

King  F’catures  Syndicate  has  transfered 
its  matrix-making  plan  from  23X  William 
street,  to  441  Pearl  street.  New  York. 

Ernest  Seeman  is  creator  of  a  new 
illustrated  historical  feature,  “The  Date 
Tree,”  to  be  handled  through  King 
Features  Syndicate,  New  York.  Paul 
Goold,  artist,  will  illustrate  the  series 
which  will  run  in  one-column  measure, 
with  brief  text  on  the  current  day’s  his¬ 
torical  date. 

“What’s  a  Girl  to  Do?”  is  a  new  daily 
talk  with  answers  to  correspondence  by 
Sarita  MacLeary,  former  feature  writer 
for  the  New  York  Graphic.  It  is  being 
handled  by  the  Wheeler  Syndicate. 


GABRIEL  SUCCEEDS  WOOLLCOTT 

N.  Y.  Telegram  Dramatic  Critic  Goes 
to  The  Sun 

Gilbert  W.  Gabriel,  dramatic  critic  of 
the  Neu’  York  Telegram  has  been  made 
dramatic  critic  of  the  Nctv  York  Sun, 
succeeding  .Alexander  Woollcott,  who  re- 


Drew  Pearson,  staff  writer  of  the 
United  Publishers’  News  Service,  New 
York,  author  of  a  series  of  articles  on 
“Europe’s  Twelve  Greatest  Men,”  is  en¬ 
gaged  in  writing  a  similar  series 
of  articles  on  American  men.  While 
in  Kansas  recently  he  interviewed 
former  Governor  Henry  J.  Allen, 
editor  of  the  Wichita  (Kan.)  Beacon; 
Victor  Murdock,  editor  of  the  Wichita 
Eagle  and  former  member  of  congress 
and  of  the  Federal  Trade  Commission; 
William  Allen  White,  editor  of  the 
Emporia  (Kan.)  Gaj:ette. 


svitte* 


signed  last  week  to  join  the  New  York 
World,  effective  Aug.  15. 

On  the  Telegram.  Mr.  Gabriel  is 
temporarily  replaced  by  Frank  Vreeland, 
who  will  handle  both  movie  and  dramatic 
criticisms. 

Mr.  Woollcott’s  connection  with  the 
World  will  cause  no  changes  in  the  staff 
of  that  newspaper.  Heywood  Broun  who 


has  been  reviewing  plays,  will  devote 
more  time  to  his  column  “It  Seems  to 
Me,”  and  to  book  reviews.  Quinn  Martin 
remains  as  moving  picture  critic. 

In  taking  Mr.  Woollcott’s  place  on  the 
Sun,  Mr.  Gabriel  is  returning  to  his  first 
newpsaper.  Since  graduation  from 
Williams  College  in  1912,  Mr.  Gabriel 
has  spent  most  of  his  time  on  the-  Sun 
as  reporter,  music  critic  and  book  re¬ 
viewer.  He  is  author  of  a  novel  called 
“The  Brownstone  Front”  published  this 
year,  and  also  “Jimmy”  and  “The  Seven 
Branch  Candlestick.” 

Minnesota  County  to  Advertise 

The  Morrison  county,  Minn.,  board 
of  .supervisors,  has  appropriated  $l,fXX) 
to  the  I^ard  of  Commerce  of  Little 
Falls,  Minn.,  to  be  used  in  advertising 
the  resources  of  the  county.  The  city 
council  has  appropriated  $400  and  the 
total  fund  will  tie  augumented  by  dona¬ 
tions  from  business  lirms. 


King  Knights  Cartoonist 

Bernard  Partridge,  famous  cartoonist 
of  the  London  Punch,  was  given  a  knight- 
luKxl  by  the  King  of  England,  June  2. 


lORESH.XDOWEI)  EVENTS 

June  8-10 — Insurance  Advertising 
Conference,  summer  convention, 
Briarcliif  Lodge,, Briarcliff,  N.  Y. 

June  9-11 — International  Circula¬ 
tion  Managers'  Assn.,  annual 
convention,  Colorado  Springs, 
Colo. 

June  11-14 — Northern  Minnesota 
Editorial  Assn.,  summer  frolic, 
Detroit,  Mich. 

June  12 — Oklahoma  State  Press 
Assn.,  group  2,  Medford,  Okla. 

June  15 — New  York  Newspaper 
Women’s  Club,  supper  dance. 
Waldorf-Astoria  roof. 
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The  Louisville  Times 

Lomtvdt^M  Biggeet  and  Bett  Netgtpagrrt 
RarreMsUd  NUImuII^  IIm  S.  C.  B«kwith  SpKUl  Aynxf 


INDlANAPOnS 


ABTl  martin,  a  feature 
written  by  Kin  Hubbard 
of  The  Indianapolis  News’  staff, 
produces  reader  interest  in  The 
News. 

News’  advertisers  can  trace  the 
super-responsiveness  of  News’ 
readers  to  this  intense  reader 
interest. 


2SrEWS 


Chicago  Office 
J,  E.  Lutz 
The  Tower  Bldg. 


\^dyettisingMajisger j. 


New  York  Office 
Dan  A.  Carroll 
110  E.  42nd  St 
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1  1 

Industry,  Commerce  and 
the  Resultant  W ealth  Are  All 

NEW  YORK  STATE’S 

In  Abundance 

That  is  why  the  Empire  State  is  the  magic  market 
toward  which  the  eyes  of  the  seller  always  turn 

New  York  State  is  an  excep-  Merchandise  your  goods  in 

tional  field  for  intensive  sales  this  territory.  Cultivate  it  care- 
promotion  through  daily  news-  fully.  Let  these  newspapers  do 
paper  advertising.  This  means  for  you  what  they  have  done 

will  quickly  convince  that  this  and  are  doing  for  other 

is  the  logical,  economical  and  National  Advertisers  who  have 
satisfactory  way  for  National  learned  how  to  link  intensive 

Advertisers  to  link  up  with  local  advertising  and  intensive  mer- 

merchants.  chandising  together  and  put 

them  to  work  in  this  intensive 

The  per  cent  cost  of  intensive  market, 
cultivation  of  New  York  State 

is  lower  than  that  of  any  other  A  daily  newspaper  campaign 

territory — first  because  of  the  co-operating  with  the  local  deal- 

preponderance  of  population;  ers  in  New  York  State  will 

second,  because  of  the  concen-  quickly  popularize  any  meri¬ 

trated  wealth  within  the  State  torious  line  of  merchandise  and 
and  third,  because  of  the  unex-  it  is  generally  accepted  that 

celled  transportation  facilities  New  York’s  approval  means 

enabling  quick  distribution.  nationwide  approval. 

Circu¬ 
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FORMER  GRIDIRON  CLUB 
PRESIDENT  DIES 

Louis  A.  Coolidfe  Serred  On  Spring* 
field  (Mam.)  Republican  5  Years, 
Later  Becominf  Correspond* 
ent  for  Boston  Journal 


Louis  A.  Coolidge,  widely  known 
leader  in  the  affairs  of  tlte  Republican 
Party  and  successful  business  man,  who 
died  in  Milton,  Mass.,  last  Sunday, 
served  his  apprenticeship  in  journalism 
on  the  city  staff  of  the  Springfield 
(Mass.)  Republican  in  th.e  live  years 
from  1883  to  1888.  He  never  allowed 
himself  to  grow  away  from  his  chosen 
profession  of  journalism. 

Mr.  Coolidge  joined  the  Republican 
statf  succeeding  George  Harvey,  another 
Republican  reporter  destined  to  rise  high 
in  the  world.  With  Mr.  Coolidge  on  the 
city  staff  were  such  men  as  Herbert 
Underwood,  long  prominent  on  the  staff 
of  the  Boston  Adz'crtiser  and  Record, 
Robert  H.  Lyman.  Ernest  Howard  and 
Mason  Green,  all  of  whom  have  since 
made  reputations  New  York  dailies. 

One  of  his  first  assignments  on  the 
Republican  was  to  cover  the  “Chicopee 
f>eat,’'  in  a  small  town  on  tlie  outskirts 
of  the  city. 

Mr.  Coolidge  left  the  Republican  to 
become  secretary  to  Henry  Cabot  Lodge, 
then  a  Congressman,  witli  whom  he  re¬ 
mained  for  three  years.  In  1891  he  en¬ 
tered  the  press  gallery  as  Washington 
correspondent  for  the  Boston  Journal 
and  for  New  York  papers.  In  1904  he 
l)ecame  president  of  the  Gridiron  Club. 

His  career  then  gradually  turned  into 
the  political  and  business  world.  He  be¬ 
came  Assistant  Secretary  of  the  Treasury 
in  19C^  and  in  1909  he  became  Treasurer 
and  Director  of  the  L'nited  States  Shoe 
Machinery  Corporation.  He  was  al¬ 
ways  active  in  public  life  and  a  member 
of  many  clubs  and  political  organiza¬ 
tions. 


Obituary 

■pOWARD  MAXWELL,  50,  political 
■^editor  of  the  Bronx  Home  News, 
New  York  sectional  daily,  died  this  week. 
He  had  worked  on  the  New  York 
Journal  and  had  been  city  editor  of  the 
Troy  Times  and  war  correspondent  for 
the  Troy  Observer. 

Alexander  Morrison,  for  many  years 
telegraph  operator  of  the  New  York  Sun, 
died  at  his  home  in  Baldwin,  L.  I.,  May 
30.  For  a  time  he  had  charge  of  the  tele¬ 
graph  wires  for  the  Laffan  Bureau  in 
the  Sun  office. 

VV'.  H.  Hicks,  for  20  years  sporting 
editor  of  the  New  York  Journal,  died 
suddenly  in  a  New  York  hospital. 
May  29. 

Mrs.  N.  J.  Levinson,  63,  wife  of  N. 
J.  Levinson,  chief  editorial  writer,  Port¬ 
land  Telegram,  died  recently.  At  the 
time  of  her  death  Mr.  Levinson  was  re¬ 
covering  from  a  critical  illness. 

H.xrold  Hooker,  47,  former  member 
of  the  Spokane  Chronicle  editorial  staff 
and  a  brother  of  Arthur  Hooker,  secre¬ 
tary-treasurer  of  the  Chronicle,  died  in 
Calgary,  Alta.,  May  21. 

Robert  W.  Whittaker,  65,  a  former 
managing  editor  of  the  Stamford  (Conn.) 
Advocate  from  1893  to  1921  died  at  his 
home  in  Stamford,  May  29.  Before  he 
took  of  over  the  Advocate  he  was  a 
member  of  the  New  York  Evening  Post 
staff  and  editor  of  the  Port  Chester  (N. 
Y.)  Times. 

Cyrus  N.  Barcl.\y,  81,  died  in  his 
home  in  Pittsburgh  after  a  brief  illness. 
He  was  editor  of  "Do  You  Remember?”, 
a  feature  of  the  Pittsburgh  Post  editorial 
l>age. 

J.  Alan  Basenfelder,  of  the  Cape 
May  County  (N.  J.)  Times  staff  was 
drowned  last  week  at  Ocean  City,  N.  J. 

E.  W.  Green,  manager,  .dlbion 
(N.  Y.)  Orleans  Republican,  died  re¬ 
cently. 


LUBY,  ONCE  N.  Y.  SUN 
EDITOR,  IS  DEAD 

Successor  to  Chester  Lord  as  Manac* 
ing  Editor  in  1913,  Died  May 
30 — Started  Career 
in  1877 

James  Luby,  who  succeeded  Chester  S. 
Lord  as  managing  editor  of  the  New 
York  Sun  in  1913,  and  had  held  many 
other  important  newspaper  posts,  died 
May  30  at  his  residence,  363  Grand  ave¬ 
nue  Brooklyn  after  a  month’s  illness  of 
nephritis  and  diabetes.  His  wife,  Louise 
Grace  Farrant  Luby,  survives.  Services 
will  be  held  at  the  home  at  8  o’clock 
Tuesday  evening. 

Mr.  Luby  was  a  native  of  Ireland,  a 
son  of  Thomas  Clarke  and  Letitia  Fraser 
Luby.  He  received  his  primary  school 
education  at  St.  Lawrence's  in  Dublin, 
his  course  being  interrupted  by  his  com¬ 
ing  to  New  York  at  the  age  of  14.  He 
later  graduated  from  the  College  of  the 
City  of  New  York,  and  in  1877  began 
his  long  career  as  a  journalist,  starting 
as  a  reporter.  Four  years  later  he  was 
made  assistant  city  editor  of  the  Phila¬ 
delphia  Times,  and  in  1887  came  back  to 
New  York  as  city  editor  of  the  Herald. 
.■\fter  two  years  under  James  Gordon 
Bennett,  he  moved  across  to  Jersey  City 
as  editor  of  the  News  there,  remaining 
until  1903. 

Mr.  Luby  first  joined  the  staff  of  the 
New  York  Sun  as  copy  editor,  and  he 
continued  in  that  post  until  1912  when  he 
was  sent  to  London  as  the  Sun's  cor¬ 
respondent  in  charge  of  its  European 
news  service.  His  stay  on  the  other  side 
was  brief,  however,  for  he  was  summoned 
home  in  September  to  become  managing 
editor  of  the  Evening  Sun.  And  his 
tenure  of  this  office  was  equally  brief, 
for  in  the  following  February  he  was 
chosen  to  be  managing  editor  of  the  Sun 
on  the  resignation  of  Mr.  Lord. 

Only  two  years  later  Mr.  Luby  made 


another  important  change,  returning  to 
the  Evening  Sun,  this  time  as  its  editor 
and  so  remaining  for  six  yeirs,  until 
1921,  when  he  became  managing  editor  of 
the  Journal  of  Commerce.  Since  1923 
he  had  been  an  editorial  writer  for  the 
Evening  Mail. 

Mr.  Luby  was  formerly  a  trustee  of 
the  Public  Library  in  Jersey  City.  He 
belonged  to  Phi  Beta  Kappa,  the  Poetry 
Society  of  America  and  the  Navy  Lea¬ 
gue  of  the  United  States.  In  politics 
he  described  himself  as  a  “Qeveiand 
Democrat.”  He  wrote  “The  Blade 
Cross”  and  “One  Who  Gave  His  Life.’ 

Allen-Clapp  Buy*  WaUon  List 

The  Allen-Qapp  Company,  Chicago, 
publishers  representatives,  this  week  an¬ 
nounced  it  had  purchased  the  list  of 
newspapers  formerly  represented  by 
M.  C.  Watson,  Inc.,  Chicago.  Mr.  Wat¬ 
son  is  retiring  from  the  field  of  news¬ 
paper  representation.  The  company  also 
announc^  the  opening  of  a  New  York 
office  at  489  Fifth  avenue.  W.  \V. 
Frazier,  for  the  past  10  years  with  M.  C. 
W’atson,  Inc.,  and  h'.  M.  Loftus  fornKrly 
with  the  Allen-Qapp  Chicago  office  art 
representing  the  firm  in  New  York. 

Cent  Verdict  for  Chaloner  Upheld 

The  District  of  Columbia  Court  of 
.\ppeals  held  June  1,  that  John  Arm¬ 
strong  Chaloner,  formerly  of  New  York 
but  now  of  Merrie  Mills,  Cobham,  Va, 
had  received  an  equitable  verdict  from  i 
jury  which  awarded  to  him  damages  of 
1  cent  against  the  IVashington  Post  for 
printing  a  news  item  concerning  tlx 
death  of  John  Gillard  at  Merrie  Mills  b 
March,  1909.  Mr.  Chaloner  sued  for 
$50,000.  Mr.  Chaloner  contended  tht 
story  made  it  appear  that  he  had  commit¬ 
ted  a  homicide. 

Of  course  it  is  costing  considerabk 
money  to  make  the  country  dry,  but  did 
anyone  l^lieve  prohibition  could  be  en¬ 
forced  without  its  costing  a  cent? — Pori 
land  Press-Herald. 


J.  C.  EASTMAN  WILL  UPHELD 


Charles  Stark,  79,  bookkeeper  and 
cashier  for  the  Chicago  Herald  and  Chi¬ 
cago  Chronicle  from  1891  to  1907  died 
at  his  home  Penn  Yan,  N.  Y.,  recently. 
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Seven  Cousins  Lose  Suit  to  Break 
Last  Testament 

W.  Frank  Dunn,  O.  L.  Hall,  and  H. 
C.  Dueter,  veteran  associates  of  the  late 
John  C.  Eastman  in  the  publication  of 
the  Chicago  Journal,  were  upheld  as 
beneficiaries  of  the  Eastman  estate  by 
Judge  Henry  Horner,  probate  judge  of 
Cook  county  on  May  29,  and  the'  will 
of  the  late  owner  of  the  Journal  ad¬ 
mitted  to  probate.  Objections  to  the  will 
made  by  seven  cousins  of  Mr.  Eastman 
were  overruled  by  Judge  Horner. 

Mr.  Eastman's  will  provided  that  the 
three  named  beneficiaries  should  act  as 
executors  of  the  estate  without  bond. 
The  Journal  was  the  princijial  property 
of  value  in  the  estate. 

Objections  to  admission  of  the  will 
into  probate  were  filed  by  cousins  on  the 
grounds  that  the  instrument  had  been 
framed  by  Mr.  Eastman  as  a  joke  and 
did  not  bear  out  the  true  wishes  of  the 
publisher. 

Kansas  Publisher-Governor  Dead 

E.  W.  Hoch,  former  governor  of 
Kansas  and  for  51  years  proprietor  and 
editor  of  the  Marion  (Kan.)  Record, 
which  he  founded  in  187-4.  died  of  heart 
disease  at  his  home  in  Marion,  Monday 
night.  He  was  born  in  Kentucky  in 
1849  and  came  to  Kansas  in  the  60s 
where  he  aided  in  the  founding  of  Pawnee 
Rock.  Barton  county.  In  the  70s  he 
moved  to  Marion  and  launched  the  Rec¬ 
ord.  His  son,  Homer  Hoch,  is  present 
publisher  of  the  paper  and  also  Con¬ 
gressman  from  the  fourth  district. 

John  W.  Adams,  Artist,  Dead 

John  Wolcott  Adams,  50,  of  New 
York ,  widely  known  illustrator,  died 
June  3  in  the  Columbus  Hospital  follow¬ 
ing  an  operation  for  acute  appendicitis. 


Joseph  H.  Janda,  widely  known 
Bohemian  editor,  died  at  Kewaunee,  Wis., 
May  24.  He  had  been  owner  and  editor 
of  the  Kewautu'e  Listy  for  many  years. 

Murr.yy  L.awsion,  77,  editor  and  pro¬ 
prietor  of  the  Yarmouth  (N.  S.)  Herald 
and  Telegram,  died  May  27. 

Syl\t.ster  L.  Lynott,  59,  editor  and 
publisher  of  the  lYoodstock  (N.  B.) 
Carleton  Sentinel,  was  found  dead  in  bed 
at  his  home  May  27. 

Llewellyn  Clark  Shaut.  62,  for  32 
years  compositor  and  j  make-up  man  of 
the  financial  page  of  the  New  York  Sun, 
is  dead. 

Horace  J.  Barney,  25,  director  of  re¬ 
search  work  for  the  Bureau  of  Business 
Research,  Daily  Newspapers’  Advertis¬ 
ing  Managers  Association,  New  York, 
died  May  30,  at  the  Methodist  Hospital, 
Brookivn. 


Another 

HOLLISTER  f 
Achievement^ 

Following  the  example  of 
many  other  of  the  largest  and 
most  successful  newspapers  in 
the  T  'nited  States,  careful  con¬ 
sideration  has  led  The  Cincin¬ 
nati  Enquirer  to  engage  the 
services  of  the  Hollister  Cir¬ 
culation  Organization  to  con¬ 
duct  its  campaign. 

Addrea  thm  abovm  papm 
until  furihnr  notiem 
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AVAILABLE 

EVERETT  A.  HOLMAN 

Advertising  Director 
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SEATTLE  POST-INTELLIGENCER 
and  Pacific  Coast  Representative 
of  Hearst  Morning  Newspapers 
ready  to  establish  newspaper  special 
representative  office  in  San  Fran¬ 
cisco  covering  coast  territory 

I  have  had  an  experience  developed  over  a  period 
of  more  than  ten  years  with  the  Hearst  Organi¬ 
zation  both  East  and  West  and  five  years  as  ad¬ 
vertising  solicitor  for  other  papers. 

Mv  acquaintance  embraces  every  responsible  ad¬ 
vertising  organization  on  the  Pacific  Coast  and 
my  relations  with  these  organizations  are  consist¬ 
ent  with  my  acknowledged  record  of  accomplish¬ 
ment  during  last  five  years  as  special  representative. 

I  am  prepared  to  arrange  a  personal  interview 
immediately  upon  receipt  of  wire  or  letter. 

Address 

EVERETT  A.  HOLMAN 


1405  Van  Ness  Avenue 
San  Francisco,  Calif. 
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HARRISBURG  (ILL.)  DAILY  RECUSTER 
OCCUPIES  NEW  HOME 


The  name  EVANS 
&  BARNHILL,  Inc, 
has  been  changed 
to  EVANS,  KIP  & 
HACKETT,  Inc.  ^ 
Mr.  Garrett  B.  Kip 
and  Mr.  Edmund  F. 
Hackett,  long  asso¬ 
ciated  as  Treasurer 
and  Vice-President 
respeftively  and  as 
Directors  of  the 
Corporation,  now 
have  their  names  as¬ 
sociated  in  the  Cor- 

with 


Tlie  Harrisburg  (Ill.)  Daily  Register  recently  moved  into  its  new  plant  and 
rclebrated  the  event  with  an  80-page  edition.  The  building  is  of  brick  construc¬ 
tion,  one  story  in  height,  and  is  considered  an  excellent  example  of  small  town 
newspaper  plant  construction.  Roy  L.  Seright  is  managing  editor  and  con¬ 
trolling  owner. 


HORACE  GREELEY  ON  PUBLISHERS’ 
ASSOCIATIONS 

-  By  DON  C.  SEITZ  - 


Recently  looking  over  a  file  of  the  country  establishments,  to  be  renewed  if 
Christian  Leader,  published  in  New  York  necessary. 

during  the  ’70s  by  the  Universalist  de-  III.  The  appointment  in  each  city, 
nomination,  which  I  found  m  the  library  principal  town,  and  county  in  the  State, 
of  my  father,  the  late  Rev.  J.  A.  Seitz,  /  of  some  single  individual,  to  act  as  CJen- 
discoi'ered  this  interesting  letter  from  eral  agent  for  the  collection  of  all  news- 
(trace  Greeley  to  Thurlow  Weed,  writ¬ 
ten  in  1837,  with  some  considerable  bear¬ 
ing  on  publishers’  associations,  and  _ 

idea  or  Hvo  that  might  work  well  at  the  bills  exceeding  $5,  and  of- 
present  day. 

New  York,  May  7,  1837. 


paper  accounts  which  may  be  sent  him,  as 
a  regular  and  permanent  business,  with  a 
an  stated  commission  of — per  cent  on  all 

-per  cent  on 

those  for  less  sums.  Said  agent  to  be 
,  ,  ,  appointed  by  the  general  concurrence  of 

Thi'Rlow  Weed,  Esq. — Dear  Sir: —  all  the  publishers  in  the  city  or  county. 
Rcing  prevented  by  the  imperative  re-  and  to  receive  all  accounts  of  the  several 
';.;ircr.,cnts  of  ^siness  from  attending  the  offices  in  the  State  against  subscribers  in 
FHifori.ll  Convention  which  (I  hope)  will  his  district,  except  of  those  which  may 
.T^'err.hle  in  your  city  next  Tuesday,  and  there  employ  a  special  agent  or  collector, 
•'■eling  a  lively  interest  in  its  delibera-  A  list  of  these  agents  to  be  published  in 
I  am  induced — being  acquainted  the  publishers’  journal,  of  course, 
v.itli  no  one  else  who  would  be  certain  I  might  extend  my  suggestions  indefin- 
attend — to  trespass  upon  your  time,  itely,  but  I  forbear.  1  will  hope  that  the 
"liile  I  offer  a  few  suggestions.  As  the  measures  I  would  recommend  will  be 
l>rincipal  object  of  the  proposed  meeting  brought  round  in  some  more  matured 
is  the  devising  of  ways  and  means  for  the  form  by  those  whose  experience  and  es- 
imiirovement  of  the  business  of  periodical  tablished  character  will  give  weight  to 
i '.ihlishing,  and  the  circumstances  and  their  recommendations.  Should  the  sug- 
f  iiuling  of  those  engaged  in  it,  I  will  gestions  here  thrown  out  be  substantially 
b"fH'  that  it  may  as  well  be  accomplished  offered  by  some  gentleman  in  attendance, 
by  the  attendance  of  twenty  as  two  hun-  you  may  pass  this  over  in  silence;  but  if 
dred  of  the  fraternity,  if  these  can  be  as-  otherwise,  you  will  oblige  me  by  bringing 
f  irifl  of  the  co-operation  of  their  breth-  them  before  the  Convention  in  such  shape 
ten  in  carrying  out  such  plans  for  their  as  you  nuy  think  proper.  Truly  yours, 
t  innuMi  benefit,  as  may  be  matured  and  ^  *  Horace  Greeley. 

tJrcod  on.  Under  this  impression,  I  New  York,  127  Nassau. 

{•roffer  in  advance  my  hearty  concurrence  —  - 

which 


porate  name 
those  of  David  G. 
Evans  and  S.  Keith 
Evans. 


iri.  and  support  of, 


in.  and  support  of,  any  measures  _ 

,1  ■  .1  ’  .  r  aianey  win*  ^anMi*  ooir  meet 

!  :ill  receive  the  sanction  of  the  majority 

H.  M.  Sidney,  of  the  Anthony  (Kan.) 
But.  not  to  trouble  you  too  far,  allow  Republican,  wpn  the  annual  tournament 
to  suggest  a  few  measures  for  the  of  jbe  Kansas  Editorial  Golf  Association 
t in  of  the  Convention,  the  adop-  at  Newton  this  week,  defeating  H.  W. 
<  'H  of  which,  I  trust,  would  tend  to  Albright,  Wichita  manager  of  the  West- 
f r. .rni the  general  welfare.  They  are:  t-m  Newspaper  Union,  1  up  on  the  18th 
I.  The  adoption  of  a  general  rule  by  hole.  The  second  flight  was  won  by  Bert 
f'l  trade — (to  be  enforced  by  a  universal  Harris,  editor,  Herrington  Times;  third 
f.  'liri,  if  deemed  necessary)  that  here-  flight,  E.  A.  Briles,  Stafford  Courier; 

no  subscriptions  will  be  received  by  fourth  flight,  G.  P.  Pruitt,  of  Kansas 
3-' '  periodical  from  persons  wholly  un-  Citv. 


r  an  advance  pay-  Cleveland  Pre»»  Veteran  Retire* 

subscription  which  .  ,  ,  , 

rs  in  arrears,  while  John  Nest  superintendent  of  the  Lleve- 
nown  to  the'esta^  Press  pressroom  retired  on  a  pension 

flv  be  discontinued.  May  29,  after  42  years’  continuous 
,  either  monthly  or  service.  At  an  informal  gathering  of 
iperintendence  of  a  b'*  co-workers  Mr.  Nest  was  presented 
of  a  sheet  devoted  with  a  gold  watch  and  chain  by  J.  J. 
c  trade— to-  contain  Lynch  assistant  business  manager  in  be- 
blishments  for  sale,  helf  of  the  Press.  A  letter  from  W.  G. 
e  foundries,  paper  Chandler,  president  of  the  Ohio  Group  of 

_ but  especially  to  Scripps-Howard  newspapers,  expressing 

sconding  or  fraudu-  appreciation  of  Nest’s  long  service  was 


Merchandising- Advertising 
247  Park  Ave.,  at  46th  Street 
NEW  YORK  CITY 
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Editor  &  Publisher  for  June  6 ,  1925 


NEWS  MEN  KEPT  FROM  The  . 
LOS  ANGELES  FUGHT  :ilx>artl 

-  greet  th 

Specially  Invite<l  Guest*  of  Wilbur 

Virtually  Ordered  From  Moor-  rring*^  ti 
ing  Ship — Investigation  of  mission. 

Incident  Under  Way  handed 

V  invited. 

\\  AMiiNr.Tox,  1).  C'.,  June  5. — Seere-  “W  ei 
tary  ot  the  Xavy  Curtis  D.  Wilbur  briskly. 


The  newspaper  men-  slwok  hands  and  GOOD 
introduced  themselves  as  they  climbed 
alx>ard  They  thought  he  was  there  to  SCO! 
greet  them.  He  was. 

“What  do  you  want?”  he  asked.  Firms  W 

The  visitors  were  taken  aback.  Recoy-  Nam 

ering  their  ixuse,  they  explained  their 
mission.  One  of  the  newspai>er  men 
handed  the  lieutenant  a  list  of  all  those 
invited.  He  scanned  it. 

“Well,  are  you  all  here?"  he  asked 


GOOD  WILL  PIRATES  The  products  he  and  his  companies  pro¬ 
duce  bear  his  name. 

SCORED  BY  LEAGUE  “We  desire  to  ascertain  to  just  what  i 

_  extent  the  name  ‘Edison’  is  associated  in  t 

Firms  Which  Trade  on  EsUblished  public  mind  with  the  manufacture  of  [ 
„  ,,  .  D  •  articles  in  common  use. 

Names  a  Menace  to  Business,  reply  to  this  letter  answers  have  i- 

Says  Fair  Trade  been  received  thus  far  from  more  tlian  f 

Group  five  hundred  dealers  and  jobbers.  The  } 

first  question  asked  was;  | 

“Are  you  familiar  with  any  product  or  ) 
Representative  dealers  in  electrical  and  products  sold  under  the  name  ‘Edison’?  ‘ 
radio  supplies,  musical  instruments  and  If  so  what  products?”  i 

fountain  iiens,  including  department  The  answers  gave  a  long  list  of  prod-  I 


on  Wednesday,  ordered  Captain  George 
J.  Meyers,  commander  of  the  Los 


They  were  all  there  but  disconcerted. 
The  lieutenant  continued:  “Stand  here  a 


\ngeles’  mooring  ship  I’akota,  to  .ninute.  Xo  smoking  is  allowed  because  stores,  retail  jewelers  and  druggists  in  ucts,  many  of  which  are  not  manufactured  f 
explain  officiallv  why  a  score  of  Wash-  >ve’ve  got  all  sorts  of  oil  aboard."  ‘‘‘"tost  every  state  of  the  union,  whose  by  Thomas  A  Edison  or  any  of  the  con- 

ington  corresiiondeiits  were  accorded  Capt.  Meyers  and  his  executive  officer  op'.o‘9I?®  were  sought  by  the  American  cems  in  which  he  is  interested.  I 

®  ‘  .  .  .  .  .  *  •  .  •  .1  •  hair  T^raHA  1  Aacnis»  nrA  v»irtiiallv  iinnnim..  'Th.rs  •  K 


Krosi  discourtesy  aboard  the  vessel  at  were  just  lighting  their  pipes  in  their  hair  Trade  League,  are  virtually  unanini-  The  second  question  was ;  ^ 

Annapolis  Tuesday.  exclusive,  safe  spot.  Capt.  Meyers  and  in  declaring  that  the  name  Edison  “With  what  particular  person,  if  any,  f 

j.  Ered  Essarv,  president  of  the  Grid-  his  executive  officer  had  passed  the  word  attached  to  any  ot  these  products  sug-  do  you  associate  the  name_  Edison  used  | 
iron  Club,  and  chief  of  the  Washington  to  ascertain  the  identity  of  the  interlopers,  K^sts  only  1  homas  A.  hdison,  the  hlec-  m  connection  with  electrical  or  other 
bureau  of  the  Baltimore  Sun,  William  and  their  duty  done,  they  dozed  off  again,  tncal  Wizard.  Their  replies  were  col-  merchandise.  •  ,  1 

PLtiin  vvnr  i'orrp<rk>ndpnt  and  The  exeriitive  ofhrer  rnme  tn  «neak  to  l^cted  and  tabulated  b>  the  rair  Trade  Answ'ers  wcre  almost  unantmousljr  i 


Philip  Simms,  war  correspondent  and  The  executive  officer  came  to  speak  to  j^^ted  and  tabulated  by  the  hair  Trade  Answers  were  almost  unanimously  j 

Scripps-Howa;d  special  writer,  and  the  visitors.  League  for  the  purj^se  of  ascertaining  the  ‘‘Thomas  A  Edison.” 

Robert  Barry,  chief  of  the  Washington  “W'e  wont  be  able  to  feed  you,”  he  «‘ent  to  w-hich  the  commercial  enter-  The  third  question  was: 
bureau  of  the  Curtis  newspapers,  were  said  by  way  of  salutation.  “We  hadn’t  Poises  in  which  Thomas  A.  Edi^m  is  What  jierson  or  business  concern,  if 

among  those  virtuallv  “kicked  off”  the  expected  you.  The  Los  Angeles  wont  l>e  'nterested  are  being  injured  by  the  u  i-  any,  would  he  suggested  to  you  by  the  j 

Pakota  by  the  olficiousness  of  the  naval  here  until  1  o’clock.  You  can  go  back  to  authorized  use  of  the  Edison  name.  In  nar^  Edison  used  on  a  radio,  electrical 

officers  they  found  in  command.  The  .\nnapolis  on  boat,  get  something  to  eat  a* 

correspondents  were  amazed  at  the  boor-  and  come  back-l^fr  ride  around-^o  ’O"'  Edmo'id  A  W  hittier,  secretary-  The  almost  unani^us  response  was 

ish  tremment  accorded  them  especially  as  whatever  you  want  to.  Come  back  if  vou  nZl  n  T-T^n  “ 

■:  ■  .  .  ..„a  ,....'11  1.*  T ...  fhe  unauthorized  use  ot  the  names  of  which  Ihomas  A.  Edison  is  interested. 

It  was  in  such  a  Startling  contrast  to  the  want  to  and  we  11  le^  nationally  known  manufacturers  to  de-  Several  dealers,  however,  said  that  the 

imtailing  courtesy  previously  shown  them  Ange  es^  ’The  newspa^  \  merchan-  name  “Edison”  might  b^  used  onlv  to 

by  the  commandant  ot  the  Naval  that  legardless  of  wh«^^^^^  dise  manufactured  and  sold  by  competi-  designate  a  product  as  being  for  electrical 

Academy  and  his  staff.  prepared  for  the  country  s  defense,  it  ^  nraror,,  ..... 


Academy  and  his  staff.  prepared  for  the  countr 

The  correspondents  had  been  specially  wasn’t  prepared  for  them. 

invited  to  journey  to  Annapolis  for  the  - - 

express  purpose  of  taking  an  air  trip  Scouts  Honor  New  Executives 
aboard  the  Los  Angeles.  Some  of  them  . 


aooara  tne  ixis  .Angei«.  ziomt  oi  men  James  W.  Irwin,  managing  editor,  and  commerce  and  advertising, 
motored  from  Washin^on,  an  hour  and  .\nderson,  city  editor,  have  been  “Certain  manufacturers  who  misap- 

a  half  drive,  others  took  the  longer  ^ute  „ame<l  honorary  scoutmasters  of  the  Mad-  propriate  these  nationally  known  names," 

by  electric  car.  They  were  s^eduled  to  (Wis.)  Boy  Scouts  because  of  the  says  Mr.  Whittier,  “attempt  to  defend  the  ers  through  the  misuse  of  their  names  but 

board  tlie  dirigible  at  lU  o clock  so  man>  successful  Mongrel  Dog  Show  the  H  iT-  practice  by  contending  that  such  names  the  extent  to  which  the  buying  publics 
of  them  missed  breakfast  to  make  an  State  Journal  staged  for  the  vouths’  are  generally  accepted  by  the  public  as  yictimiied  by  this  practice.  It  fully 

eady  start.  .  .  j  .i.  . .  i  •  organization.  A.  M.  Brayton,  publisher,  designating  a ‘type’ rather  than  the  manu-  j’listities  the  efforts  which  the  American, 

file  l»s  Angeles  was  deiaveu  m  sjart-  executives  were  guests  facture  of  these  articles  by  the  individuals  Fair  Trade  League  is  making  to  protec | 

mg  from  her  hangar  at  l^kchurst,  J.,  honor  at  the  annual  scout  banquet  last  corporations  controlling  the  rights  to  the  consumer  and  the  producer  against  tht" 
^d  the  correspondent  of  the  M  ashington  these  names.  The  League’s  investigation  pirating  of  business  good  will.”  , 


tors  is  a  growing  practice  which  deserves  uses  and  would  have  no  other  significance, 
the  attention  of  the  Federal  Trade  Com-  Two  or  three  wrote  that  the  namt 
mission  and  local  authorities  responsible  “Edison”  would  “naturally  be  associated  i 
for  the  enforcement  of  laws  governing  with  anything  electrical.” 


“The  result  of  this  investifmtion,”  con¬ 
cludes  Mr.  Whittier,  “emphasizes  not  only  | 
the  huge  losses  sustained  by  manufactur- ; 


Post  who  was  one  of  the  party  wrote : 

“The  newspaper  men,  faced  from  the 
first  by  an  apparent  lack  of  preparation 
and  disinclination  to  receive  them,  finally 
withdrew  in  a  huff,  when  Capt.  Meyers 
plainly  intimated  he  had  no  room  for 
them.” 

It  is  understood  the  trip  had  been 


these  names.  The  League’s  investigation  pirating  of  business  good  will.” 

concerning  the  use  of  the  name  ‘Edison’  _  _  -  - 

n  .  ...  absolutely  disproves  this  contention.”  ■ 

PUns  New  Pasadena  Daily  In  letter  to  dealers  the  Fair  Trade  City  Raises  $80,978  Ad  Fund  I 

J.  W.  Gammspe,  editor  of  the  Pusdi/t’Mii  League  said:  The  city  of  Norfolk,  Va.,  recently  j 

(Cal.)  Broadcaster,  lias  announced  that  “The  name  of  Thomas  A.  Edison  is  raised  a  fund  of  $80,978  for  commiri^ 
he  will  launch  a  daily  newspaper  in  associated  in  the  minds  of  the  American  advertising.  The  goal  set  was  $100,00( 
Pasadena,  to  be  known  as  the  Pasa-  people  with  a  host  of  inventions  for  which  and  it  is  expected  tliat  the  balance  wi 
dena  .l/orwing  Sun.  Officers  of  the  he  is  famous  throughout  the  world.  He  soon  be  subscribed.  The  community  jd 


“The  name  of  Thomas  A.  Edison  is  raised  a  fund  of  $80,978  for  commirityB 
associated  in  the  minds  of  the  American  advertising.  The  goal  set  was  $100,OKK 


I  I*,  rw  A  *1  VXA  ‘wrr  ^  Mr*.  Vi  lit  13  iaillVU3  llll  VU|^i  IVUi  lilt  WVliV.  X  it  3VVI1  Vt  9UI/9V I  llTtCI.  Xllt  tVllllllUllllV  4U‘ 

arranged,  or  disarrange  ,  as  t  le  o^ni  g  pi,hlishing  company  are  J.  W.  Gam-  is  a  well  known  manufacturer  as  well  as  vertising  campaign  idea  continues  tiE 
^^i  r u'u 'if*' f  *1**  v^'T.  I  A '^c  »naKc.  president  .and  manager ;  and  R.  S.  an  inventor,  and  as  a  matter  of  fact  is  one  grow  and  several  other  similar  funds  artS 
publicity  on  behall  ot  tneJNaval  Air  ^er-  wjnian^s  secretary-treasurer.  of  the  country’s  largest  manufacturers,  being  collecte<l  in  cities  elsewhere.  E 


gun.  in  an  intensive  summer  drive  for 
publicity  on  behalf  of  the  Naval  Air  Ser¬ 
vice.  Capt.  Meyers  said,  however,  or 
ratlk-r  his  executive  officer  said  for  him, 
no  guests  had  been  exjiected,  and  when 
he  was  told  the  visitors  came  at  the  in¬ 
vitation  of  Mr.  Wilbur  he  didn’t  even 
stir  from  his  shady  seat  on  the  Patoka’s 
upper  deck. 

Capt.  Meyers  and  his  executive  officer 
were  dozing  in  steamer  chairs  under  an 
awning.  The  crew  was  busily  engaged 
in  cleaning  the  ship.  Capt.  Meyers, 
awakeiKxl  by  the  men  scurrying  up  the 
gang  plank,  oiKiicd  his  eyes  and  called  to 
his  officer  on  duty,  a  young  lieutenant: 

“See  by  whose  authority  those  men  are 
coming  alniard.” 

The  lieutenant  sIoikI  at  attention  at  the 
tofi  of  the  gang  plank. 


FIRST  iH  OHIO 


6,878,820  LIN^ 

January  1st  to  April  Mth,  1I2S 
The  Dispatch  published  during 
the  first  four  months  of  192S 
over  54%  of  all  Columbus  news- 
{uper  advertising  and  1.222,076 
lines  more  than  all  other  Colum¬ 
bus  newspapers  combined. 

In  1924  it  exoreded  the  next 
largest  Ohio  newspaper  by 
2,500.909  lines. 

NET  PAID  aRCUlATlON 

CMy  . S4,K1 

Sufaurlwn  . 2t,K4 

Coiaitry  . 22,944 

GRAND  TOTAL.  .IKAlt 

LARGEST  IN  CENTRAL  OHIO 


tfolumbns 


"Mtilli-l  'uit"  Doulile  (Jiiadrtiple  (.'iniiliination  ( )ctu|)Ie  Press 
Consisting  of  four  units  with  two  folders  and  two  drives.  Note  the 
passages — four  feet  wide — between  all  sections  in  both  directions, 
giving  complete  access  to  all  four  sides  of  each  unit. 


"Multi-Unit"  and  *‘Straight-Un{t"  Presses 


W.ALTER  SCOTT  &  COMPA.W 

Main  Ofhee  &  Fartary  -  -  -  PUinfirld,  >  J 

New  York  Ofl&re  -  Brokaw  Bldg.,  Ita7  Broad wa* 
Chirago  Offire  Monadnoek 


Editor  &  Publisher  for  June  6 ,  1925 


WHAT  THEY  ARE  SAYING 


NO  SINISTER  CON  I  ROL 

A  MERICAN  journalism  has  its  faults—  that  nobody  will  deny,  least  of 
all  those  actively  engaged  in  editing  and  publishing  newspapers.  But, 
whatever  these  faults  may  be,  and  most  of  them  may  be  laid  to  worshiping 
overmuch  the  god  of  circulation,  the  fact  remains  that  our  press  is  controlled 
by  no  sinister  influence,  that  it  is  honest,  that  it  desires  to  be  consliuctive  rather 
than  destructive,  that  it  renders  public  service  of  immense  importance,  that  it 
is  enterprising  to  an  extraordinary  degree,  that  it  strives  to  cover  news  events 
with  painstaking  impartiality,  and  that  it  gives  its  readers  surpassing  value  for 
the  small  price  charged.” — M.  S.  Sherman,  Editor,  Springfield  (Mass.) 
Union. 

*  *  * 


MAKING  JOURNALISM  A  PROFESSION 

(f^O  make  journalism  a  profession  would  not  necessarily  require  a  diploma, 
^  or  a  certificate,  but  there  should  be  created  somewhere  a  general  body 
in  which  membership  would  carry  ostensible  responsibility,  to  fail  to  join  which 
would  require  explanation,  and  expulsion  from  which  would  have  the  same 
relative  effect  as  the  disbarment  of  a  lawyer  or  the  disqualification  of  a  doctor. 
Journalism  undoubtedly  has  its  high  ethics,  but  its  means  of  enforcing  discipline 
are  not  effective.” — Congressman  Harry  B.  Hawes,  Before  University  of 
Missouri  Journalism  School. 

)(■  *  * 

COURAGE  IN  ADVERTISING 


(i'~PHE  will  to  do,  coupled  with  enthusiasm  and  translated  into  action. 

*  Without  these  two  essentials  advertising  is  merely  a  game  of  chance. 
With  these  two  essentials,  it  is  a  stimulating,  powerful  factor  in  business  suc¬ 
cess.  Courage  in  advertising  means  faith,  the  kind  of  faith  that  builds  fortitude 
and  endurance  and  writes  business  insurance.  Courage  in  advertising  means 
big-mindedness.  big  invasion,  big  effort  to  keep  pace  with  big  business,  realizing 
that  advertising  is  a  process,  not  a  finished  product.  Courage  in  advertising 
means  the  expenditure  of  money.” — Bennett  Chappie,  American  Rolling  Mills 
Company,  at  Houston  A.  A.  C,  W.  Convention. 


PUBLICITY  A  CRIME  DETERRENT 


«THE  fact  that  newspapers  print  police  news  and  news  about  divorce  cases 
^  is  significant  of  the  fact  that  goodness  is  not  news,  because  goodness 


is  the  prevalent,  the  ordinary  thing.  But  one  of  the  biggest  factors  making 
goodness  prevalent  and  ordinary  is  the  disciplinary  force  that  newspapers 
assert.  Many  a  man  has  kept  on  the  straight  and  nanow  path  of  virtue  be¬ 
cause  he  could  not  bear  to  face  the  publicity  that  would  have  ensued  had  he 
stepped  aside.” — Frank  Waller  Allen.  Before  Hollywood  (Cal.)  Woman’s 
Club. 

*  *  * 

ADVERTISING  WASTE 


•  ■  JNFORTUNATELY  there  is  no  way  of  arriving  at  an  accurate  esti- 
mate  of  the  waste  attendant  upon  ill-advised  advertising  methods,  but 
it  seems  reasonable  to  attribute  the  sales  resistance  encountered  by  many  com- 
i  modities  in  the  foreign  field  to  inadequate  or  unsuited  media.” — Richard  F. 

O’Toole,  Chief,  Latin-American  Division,  U.  S.  Department  of  C^ommerce 
,  1  at  Houston  A.  A.  C.  W,  Convention. 


I  NEWSPAPERS  UNIFY  NATION 

1  ‘♦’’J'HE  new^apers  In  all  the  world,  and  most  of  all  in  America,  fill  an 
^  important  unifying  link.  I  think  that  the  newspapers  and  the  public 
A  schools  together  have  done  more  to  unify  America  than  any  one  thing.” — 
J  Chester  H.  Rowell.  Editor,  Fresno  Morning  Repuhlican. 


A  FORM  OF  COMPLIMENT 


consider  the  compliment  that  all  these  space  seekers  are  paying  to 
?  ,  legitimate  advertising.  Surely  if  newspaper  space  were  not  so  valuable 
,  <  so  many  people  would  not  be  spending  their  best  efforts  and  using  every  cun- 
nmg  device  to  obtain  even  a  little  of  it.” — From  an  Editorial  in  Kingston 
I  (Dnt.)  Dail^  Standard. 

I  ♦  * 


“COLOR”  AN  ESSENTIAL  OF  NEWS 


r“jHE  man  or  woman  who  cannot  write  a  good,  accurate  ‘color  story’ 
in  a  short  space  of  time  has  no  place  in  journalism.  Tlie  public 
V  to  know  the  interesting  little  things  that  go  to  make  up  the  mosaic  of 

pifife.  So-called  ‘color  stories’  are  absolutely  essential  to  the  modern  news- 
■  paper.  ’ — Robert  E.  MacAlarney,  Managing  Editor,  Ladies’  Home  Journal. 


ON  TOP  OF  THE  WAVE 


advertising,  we  are  riding  on  the  top  wave  of  the  greatest  news- 

_ paper  advertising  era  that  America  has  ever  known.  *  *  *  And  yet 

me  great  art  of  advertising  Is  only  in  its  infancy.” — Frederick  Cone,  of  the 
Andrew  Cone  Advertising  Agency,  Before  Nei»  Yorl(  Times  Advertising  Staff. 


I 


i 


4 
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West  Virginia,  althuiigh  a  very  small  state, 
must  be  eonsitlered  one  of  the  richest  of  the 
United  States.  What  she  perhaps  lacks  in 
gold  and  precious  jewels  she  more  than  makes 
up  for  in  the  way  of  Nature’s  endowment. 


These  are  some  of  West  Virginia’s  riches: 

A  great  climate  with  ahundant  moisture  for 
crops. 

A  fertile  soil,  yielding  ahundant  returns  to 
agriculture. 

Virgin  forests  of  both  hard  and  soft  woods 
more  extensive  than  those  of  any  other 
state  in  the  Union. 

(days,  .shale  and  silica  beds  for  brick  and  glass 
manufacture. 

Limestones  of  purest  composition  ami  ex- 
liaustless  (piaiitity. 

Ihiilding  stones  of  alim)st  every  kind. 

Natural  gas  fields  of  wide  expanse. 

(]oal,  in  great  variety  ami  (piantity. 

These  listed  dailies  can  convert  these  riches 

into  success  for  vou. 


Rate 

for 

Circu-  S.Mt 
lation  lines 


Blucfield 

••Trlefrapli  .  ... 

••Telefraph  . 

Oiorlestan 

"Gazette  . 

"Gazette  . . . 

Clarltaburc 

"Tele  grain  . 

"Telegram  . 

Huntington 

"Advertiser 
"Herald- Dispatch . . 
**Herald- Dispatch. . 


(M)  u.sn  .H 
.(S)  U.2S4  M 


(M)  1»,47S  .t7 
.(S)  23,M3  .M 


(E)  ».0M  .M 

.(S)  1»4>S  .MS 


.(E)  12.M1  .M 
(M)  14,742  .tS 
.(S)  1S.«M  AS 


Rate 

for 

Cirai-  S,ew 

lation 

Ikies 

Martinsburg 

**  Journal 

. (E) 

4,825 

.83 

Morgantown 

ttPost  . 

. (E) 

5,M» 

.825 

Parkersburg 

"Naws 

. (M) 

f,8M 

AS 

"News 

. (S) 

8,n4 

A3 

"Sentinel 

. (E) 

8,527 

.83 

••A.  B.  C  Statement,  March  31, 
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PAC  ING  circulation 
determines  the  logi¬ 
cal  choice  of  an  adver¬ 
tising  medium.  In  San 
1‘rancisco  and  North¬ 
ern  California  it  is  a 
recognized  fact  that 
The  C^hroniele  follow¬ 
ing'  has  the  buying 
power. 


N.  Y.  COURT  UMITS  USE  than  10  point,  substantially  the  following: 

“This  is  not  a  genuine  ‘Fruit  of  the 
Loom’  shirt. 

“It  is  NOT  made  or  guaranteed  by  L 
Needles-Brooker  Co.,  or  by  any  other 
authorized  licensee  of  B.  B.  &  R.  Knight, 
Inc.,  the  owners  of  said  Trade  Mark. 
This  is  a  cheaper  shirt,  made,  however, 
of  genuine  ‘Fruit  of  the  Loom’  fabric,  and 
purchased  by  Martin  &  Naylor  Company 
from  (insert  name  of  manufacturer),  the 

A  .lecision  has  just  been  rendered  by  R  R 

the  I’nited  States  District  Court,  North-  B.  B.  &  R. 

ern  District  of  New  York,  bearing  upon  V  „  ,  . 

advertising,  which  is  of  wide  interest.  Such  notice  shall  also  be  us«l  in  adver- 

A  k..  n  n  o  tiscnient  or  representations,  wliether  writ- 

C^:  >»•,  "Vl-O./  “-vs"'  “i"'  «• 

“f ™>  T,,^’7%S’erBrook"er  “'Th's'fiBht  Muicsccn.  no«."  Mr.  Ztr. 

of  New  \ork_  Ihe  L.  Needles-Brooker  ^  concluded.  “But  we  plan  to  renew 

Lo.  were  maniitacturiiig  and  sellnig  a  shir  '.-iporously,  when  the  proixr  time 

o7,riw  “«“>»"»  - « 

license  from  the  mamifactiirers  of  the 

“h'riiit  of  the  Loom”  fabric,  H.  B.  &  R.  Marshall  Hall  Writes  Novel 

Knight,  Inc.  ,  .  ,  .  Marshall  R.  Hall  of  the  Clex’dand 

Lnder  the  decismn  of  the  Court,  the  7, w.e  staff,  is  the  author  of  a  novel  “The 
Martin  &  Naylor  Company  was  perpetu-  of  Strife,”  which  has  just  been 

ally  restrained  and  ^joined  from  selling  Small.  Maynard  &  Co.  The 

or  advertising  as  Fruit  of  the  Loom  ^^ene  of  the  storv  is  laid  in  the  West 
shirts  any  shirts  except  those  made  by  the  ,jieveland  correspondent 

L.  Needles-Brooker  Company  or  the  duly  axd  Publisher. 

authorized  licensees  of  them. 

The  defendants  were  jK'rmitted  to  offer 

for  sale  and  sell  shirts  made  from  genuine  Mr.  Ramon  Navarro,  motion  picture 
“Fruit  of  the  Lotim”  fabric,  provided  star,  did  not  get  his  diploma  from  Presi- 
“Fruit  of  the  Loom”  shall  not  appear  dent  Coolidge  with  the  graduation  class 
upon  the  neckband  thereof,  or  in  any  at  .Xnnapolis.  It  must  be  tough  for  a 
other  place  except  on  a  ticket  or  label  at-  screen  sheik  to  put  in  an  entire  week  at 
tached  thereto  in  a  conspicuous  place,  not  a  naval  academy  and  then  not  be  allowed 
less  than  two  by  three  inches  in  size,  upon  to  graduate. — H.  I.  Phillips  ui  Nexv  York 
which  shall  be  printed  in  type  not  smaller  Sun. 


BON  VOYAGE”  TO  PICTURE  MAN 


Firm  Reatraineil  from  Uaing  "Fruit  of 
the  Loom"  on  Skirt*  Unie** 
Explanatory  Tag  i* 

Attacked 
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Michael  Clohne  (left),  editor  of  International  Newsreel,  bids  farewell  to  Ed 
Hattrirk.  general  manager,  who  sailed  last  week  on  the  S.  S.  Leviathan  to  visit 
the  picture  syndicate's  foreiftn  offices  in  London,  Paris,  and  Berlin. 


AGENTS  STUDY  CIRCULATION 


Jackson  S.  Elliott,  assistant  general  man¬ 
ager  of  the  Associated  Press.  It  was  a 
single  leaf  published  by  the  Tokio  Nichi 
Nithi  as  an  “extra”  describing  a  disas¬ 
trous  fire  in  a  nearby  town  and  meas¬ 
ured  about  five  by  eight  inches.  Victor 
Eubank,  P.  Tokio  correspondent,  for¬ 
warded  the  tabloid  to  Mr.  Jackson. 


Des  Moines 
Club  Will  Help 


Bureau  of  Reaearch,  A.  A.  A.  A.,  Seeks 
Qualitative  Analysis 


Dr.  Daniel  Starch,  director,  of  the  Bu¬ 
reau  of  Research  of  the  .American  Asso¬ 
ciation  of  .Advertising  .Agencies,  is  pre¬ 
paring  a  qualitative  analysis  of  magazine 
circulations. 

.At  present  the  survey  is  an  experi¬ 
mental  stage.  New  Haven,  Conn.,  has 
been  picked  as  a  typical  .American  city, 
and  post  card  questionnaires  are  being 
sent  to  residents  there.  So  far  about  3,- 
000  questionnaires  have  been  mailed  by 
the  bureau. 

Questions  asked  include  the  names  of 
magazines  subscribed  to;  those  purchased 
at  newsstands ;  number  of  readers  in  the 
family ;  and  income  of  the  family’s  head. 

An  official  report,  it  is  expected,  will  be 
made  before  the  -A.  .A.  .A.  .A.  Convention 
next  October. 

By  that  time,  if  plans  develop  as  in¬ 
tended.  Dr.  Starch  hopes  to  be  able  to 
present  figures  to  show  the  buying  pow¬ 
er  represented  behind  magazine  circula¬ 
tions. 


H.  ] 
resea  r( 
Co.  to 
Ushers' 


The  Advertising  Club  of  Des  Moines, 
Iowa,  is  planning  assistance  for  local 
churches  in  working  out  a  compre¬ 
hensive  church  advertising  program 
which  will  measure  up  to  the  scientific 
use  of  paid  space  such  as  commercial 
concerns  use. 

This  cooperation  of  advertising  clubs 
and  newspaper  publishers  with  churches 
and  ministers  is  being  strongly  urged 
by  the  headquarters  of  the  A.  A.  C.  of  W. 

It  is  recognized  that  the  churches 
need  help,  although  many  of  them  don’t 
realize  it.  If  they  could  be  shown  the 
advantages  of  using  trained  newspaper 
brains  to  assist  in  making  known  Chris¬ 
tianity  in  the  community  they  would  be 
more  likely  to  use  such  means  con¬ 
stantly.  Perhaps  you  can  stimulate  the 
club  in  your  town  to  offer  assistance  to 
the  churches. 


SERVICE 


SERVICE  TO  PUBLISH¬ 
ERS,  as  we  see  it,  means 
much  more  than  merely  get¬ 
ting  business.  That,  of 
course,  is  important,  but  the 
caring  for  it,  keeping  it  giv¬ 
ing  satisfaction,  preventing 
mistakes  that  work  harm, 
all  enter  into  the  service  we 
render. 


Nichi  Nicki  Prints  Smallest  Tabloid 

The  “smallest  tabloid  newspaper  ever 
published”  was  received  this  week  by 


There  are  hundreds  of 
ways,  some  of  them  seem¬ 
ingly  unimportant,  others  of 
supreme  importance,  where 
we  find  chances  to  do  things 
for  publishers  which  increase 
revenue  and  make  standing 
with  advertisers  —  standing 
that  counts. 


Advertising  Representatives 
of  Newspapers 

2  West  45th  St.  900  Mailers  Bldg. 
New  York  Chicago 

401  Van  Nuys  Bldg. 

Los  Angeles 

Holbrook  Bldg. 

58  Sutter  St. 

San  Francisco,  Calif. 


"Iverti.se 
twkly  1 
years. 
The  B 


CHURCH  ADVERTISING  DEPARTMENT 

A.A.C.W. 

383  Madison  Ave.,  New  York,  N.  Y. 

DR.  C.  F.  REISNER,  President 
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ADVERTISING  AGENCY  AFFAIRS 


Chicago  Agency  Change*  Name — ^Doremu*  &  Co.  Move*  to  New 
Office* — Tompkin*  Leave*  Herta-Hadley 


lyWlU  C.  THOMAS  COMPANY, 
^  advertisinK  aRcncy  of  Chicago 
changed  its  name  to  the  Buchen  Company, 
effective  June  1. 

Tile  personnel  remains  the  same  and 
there  was  no  change  in  address. 

Walter  Buchen  has  been  president  of 
the  David  C.  Thomas  Company  since 
January,  1923.  Mr.  Eliot,  vice-president 
and  treasurer;  Mr.  O’Brien,  vice-presi¬ 
dent  iind  secretary  and  Mr.  Sawyer,  vice- 
proident,  will  retain  the  same  positions  in 
the  Buchen  Comptiny. 

The  agency  was  founded  in  1914,  and  is 
a  charter  member  of  the  American  As¬ 
sociation  of  Advertising  Agencies. 


Charles  H.  Cottington  has  joined  the 
art  staff  of  X.  W.  .\yer  &  Son.  lie  was 
formerly  the  representative  of  Ignatius 
W.  Sabula  in  the  free  lance  art  field. 


Kay  Arnold,  formerly  sales  manager 
of  Critchfieli!  Advertising  Agency, 
tliicago,  has  bct;.  apixiinted  local  dis¬ 
play  manager  of  the  Milwaukee  Journal . 


George  H.  Keim,  formerly  with  the 
financial  advertising  department  of  the 
Chicago  Herald  and  Examiner  is  now 
with  Kuhl  and  Bent,  23  North  Des 
Plaines  street,  Chicago. 


Doremus  &  Co.,  financial  advertising 
agency  of  Boston,  is  moving  into  new 
quarters  on  the  street  floor  of  the  Boston 
News  Bureau  Building  at  30  Kirby  St., 
this  week.  C.  VV.  Barron  of  the  Boston 
News  Bureau  is  president  but  the  active 
management  is  under  charge  of  E.  T. 
Tomilson,  Jr.,  vice-president. 


The  Treman  comjiany,  a  new  adver¬ 
tising  firm,  has  been  organized  in  Mil¬ 
waukee  by  C.  A.  Ostermann  and  F.  R. 
Plate. 


Clyde  Tompkins,  formerly  advertising 
manager  of  the  Creamery  Package  Manu¬ 
facturing  Company,  Chicago,  and  more 
recently  vice-president  of  the  Hertz- 
Hadley  Advertising  .Agency,  Giicago,  has 
been  made  secretary  of  the  .Argiis  Press, 
Inc.,  printers  at  4450  Ravenswood  Ave., 
Chicago.  Mr.  Tompkins  has  acquired  a 
substantial  interest  in  this  company. 


W.  E.  Walker,  formerly  with  the 
LaCrosse  (Wis.)  Tribune  and  the 
Madison  (Wis.)  State  Journal,  has 
formed  an  advertising  company  in 
Madison  under  the  name  of  the  W.  E. 
Walker  Company. 


Lloyd  W.  Young,  recently  of  the  ad¬ 
vertising  staff,  W.  E.  Long  Company, 
and  who  conducted  an  agency  in  Cleve¬ 
land  for  eight  years,  has  joined  Wm.  H. 
Rankin  Company,  Chicago. 


H.  Walter  Heegstra,  Chicago  adver¬ 
tising  man,  has  returned  with  his  wife 
from  a  two  years  trip  around  the  world. 


Schwartz  .Advertising  Agency,  Hart¬ 
ford,  Conn.,  has  opened  a  new  office  at  78 
Pratt  street.  The  old  office  at  173  Asy¬ 
lum  street  is  retainetl. 


Alan  Brill  is  now  associated  with  the 
Bellamy-Neff  Company,  345  Madison 
avenue.  New  York. 


H.  P.  Connable  has  resigned  from  the  Baseball  teams  of  the  Ruthrauf  and 
research  department  of  Erwin.  Wasey  &  Ryan  Agency  and  the  Barton.  Durstine 
Co.  to  join  Archer  .A.  King,  Inc.,  pub-  &  Osborn  Agency,  both  of  New  York, 
lishers’  representatives.  were  to  play  a  postponed  match  June  6. 


ADVERTISERS  USE  WEEKLY 

CONTINUOUSLY  25  YEARS 

Smith’s 

Corner 

PbRUMlBD  POR  THB  tNTKIkfelT  OP  OUR  CUBTOMRRR 

PI  and  tmobr  who  ought  to  BS  N«  t 

riOT  VT!  moRm  or^ 

*M  u.  Mr  r.liM,  fnM 

W.'M,..cMi- 

Hr  liaard  a  tael.  aa4  triad  ta  aroet 
Aad  baai  ika  rkoo  chaa  la  It 

^  Mwk  ta  M(  kut  la 

•feMmaiy  tlila  •oath  laaalrt 

«  for  ywir  t*lKi 

•  carl«a4  •(  {•■kTr 

‘Taka  kaad  and  daa't  yaa  do  It. 

Jaat  a  fav  at  tkla  faldlat  KITCH- 
HANDY  atap  itoala  latl  Tkay  pay 
Mg  dividaada  la  mtlafaelloa 

b  2^.  Thia  iMlaAaa  «-fsih 
*  vMiha  Wa«wr 

***  P»*«aa.  afoata.  toaigfota 

jfol^ait  yaar  lapalriaa  -for  ihla 
PM*  a(  aiatli  • 

aatlagad  Par  laaiaara.  iba  oi.vict 
wba  waa  glraa  aaa»a  raadlag  matarlat 
by  tba  priaoa  aagal  "iaat  aiy  lark.’' 
■aid  bt.  “Noiblag  bat  aeaitaaad 
atartaa  and  I'ai  la  ba  baag  aaat  Taaa- 
day- 

H  Praab  PlaMrr 
fa  Btaek  aa4  cRa  aap- 

Hava  yaa  ardarad  tbaaa  r^trt 
yat*  Plaatar  abaaa.  plaatar  wira.  atr 

•“  “•  - 

ba  aara  at  tall  agalpaMal 

a  Plaaivra  ta  aaa  tha 
^  '»!  aa4  ^-oftratloa  raiaaRaR  la 

-^folafttac  at  iba  OarMa  Luther 
ta  ilM'waat  aa4  a(  la«a 

LAA  tl  Baun  tat  Tba 

^  ^  addiea* 

•rraa#*4  aa4  all  verkad  vuk 

lu  *"***—*•—  apallad 

Volume  6,  number  1,  started  the  third 
week  in  April.  This  means  that  the  firm 
has  for  260  weeks,  or  five  years,  had 
this  corner  of  the  weekly  paper  for  their 
advertising  purposes,  and  what  is  more 
they  have  had  new  material  each  week 
with  but  one  or  two  exceptions  during 
the  entire  260  weeks. 


CROSS-WORD  CRAZE  OVER? 


Bellamy  Lbr.  Co.i 

^HE  Nashua  (la.)  Reporter,  a  weekly 
^  newspaper,  has  two  advertisers,  the 
l-iH.ini  .  Lumber  Company  and  William 
il  ’indf  furniture  dealer,  who  have  had 
ivcrti  .  ments  in  the  Reporter  each 
issue  without  a  single  omission 

y  The  Bellamy  Lumber  Company  has  a 
"^rnci-  of  one  page  of  the  paper  called 
5 "I  *  Corner,”  Mr.  Bellamy’s  name 
*  Smith  Bellamy  and  his  copy  is  in  the 
of  a  miniature  newspaper  with 
^  and  underline  ‘‘published  for  the 
5!.^'^',  customers  and  those  who 

to  be.”  Beneath  are  volume  and 
"  figures. 


c 


New  York  Evening  World  Say*  “Ye*,” 
and  Drop*  Feature 

The  New  York  Evening  World  this 
week  stopped  publishing  cross  word 
puzzles,  a  feature  it  had  long  promoted. 

‘‘VV'^e  believe  the  craze  has  definitely 
subsided,”  J.  F.  Bresnahan,  business  man¬ 
ager  said  in  explanation.  He  declared 
the  Morning  World  was  now  considering 
whether  or  not  the  puzzle  would  also  be 
dropp^  from  its  pages. 

Action  of  the  Evening  World  takes  on 
significance  in  view  of  the  fact  that  the 
New  York  Sunday  World  was  the  first 
newspaper  in  the  country  to  start  printing 
cross-word  puzzles.  The  idea  was  orig¬ 
inated  by  the  World  editors  in  1912. 

‘‘In  our  opinion,”  Mr.  Bresnalian  fur¬ 
ther  said,  ‘‘the  puzzles  have  lost  their  cir¬ 
culation  value.  V\’c  decided  we  could  ob¬ 
tain  more  value  from  the  space  they  oc¬ 
cupied  through  use  of  other  features.” 

The  New  York  World  Syndicate  will 
continue  to  offer  its  cross-word  features. 


Cairne*  Wins  Low  Net  Prize 

Douglas  Cairnes,  with  a  70  net  score, 
won  the  low  net  prize  in  the  .Advertising 
Qub  of  New  York’s  tourney  at  the  Qua¬ 
ker  Ridge  Gub,  Mamaroneck,  this  week. 
John  1.  Wheaton  had  low  gross  with  85. 
Eighty-five  competed,  led  by  Giarles  C. 
Green,  president  of  the  club,  aid  Gilbert 
Hodges,  vice-president. 


Head  Your 

List  With- 

Illinois 

Now  is  the  time  to  plan  a  thoroughly 
inclusive  and  strenuous  advertising  cam¬ 
paign — so  that  your  product  will  have 
established  prestige  in  time  for  the  big 
business  that  is  to  follow.  Such  a  cam¬ 
paign  must  be  planned  and  based  on  two 
essential  points,  namely  the  effectiveness 
of  your  advertising  and  the  widespreading 
influence  it  can  create. 

ILLINOIS  is  an  ideal  territory  from 
the  point  of  view.  Your  advertising  in 
this  list  of  dailies  can  be  most  effective 
since  the  dailies  are  read  by  most  of  the 
population.  In  Illinois  there  are  237,181 
families  of  farmers,  of  which  number 
132,574  own  their  own  farms.  Farmers 
are  readers  and  staunch  believers  in  their 
newspapers. 

ILLINOIS,  through  natural  assets,  is 
the  very  center  of  Middle  West  trade  and 
through  it  radiate  the  needs  and  desires 
of  MiddleWest  people.  Around  it  revolves 
the  wheel  of  Middle  West  progress — and 
these  Dailies  here  listed  are  the  motive 
power  that  may  turn  it  toward  your 
product. 


®  -  Use  Them^———m 


CiiviilRtioa 

n*u* 

far 

UaM 

lain 

far 

ISAM 

Um 

••Aurora  Beacon-News  . 

.(E) 

17,901 

.06 

.06 

tChicago  Herald  &  Examiner . 

(M) 

355,799 

45 

.55 

fChicago  Herald  &  Examiner . 

.(S) 

1420,294 

1.10 

1.10 

Chicago  Daily  Journal  . 

.(E) 

123,016 

.26 

44 

••Evanston  New*  Index  . 

.(E) 

6,912 

.04 

.04 

tFreeport  Jonrnal-Standard  . 

.(E) 

9,665 

.045 

.045 

••Joliet  Herald  New*  . 

.(E) 

18,979 

.06 

.06 

••La  Salle  Tribune  . 

.(E) 

3,427 

.025 

.025 

••Mattoon  Journal  Gazette . 

.(E) 

5,460 

.03 

.03 

tMoIine  Dispatch  . 

.(E) 

10,680 

.045 

.045 

••Monmouth  Daily  Review  Atlas  . . . . 

.(E) 

5,590 

.035 

.035 

••Ottawa  Republican  Times  . 

..(E) 

5490 

.03 

.03 

••Peoria  Star  . (S)  23,382. 

..(E) 

30,669 

.075 

.06 

tRock  Island  Argus  . . 

.(E) 

11,248 

.045 

.045 

**A.  B.  C.  Statement,  March  31,  1925 
tGovernment  Statement,  March  31,  1925 
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SILK  HAT  DAYS  OF  JOURNALISM 


Frock  Coats  and  Glossy  Toppers  Common  40  Years  Ago  Even 
in  Composing  Room 


By  W.  D.  HORNADAY 


[T  was  not  unusual  for  newspaper  work-  the  automobile  trade  press  in  New  York. 
*-ers  of  30  to  40  years  ago  to  wear  silk  Both  Field  and  Donaldson  wore  silk  hats 


hats.  This  style  of  headgear  was  not  in¬ 
frequently  adopted  by  the  men  of  the  com¬ 
posing  room.  My  earliest  recollection  of 
a  silk  hat  in  a  printing  office  was  in  1888. 
I  was  city  editor,  reporter  and  the  whole 
local  force  of  the  Columbus  (Ind.) 
Evening  Republican.  One  morning  in 
early  spring  a  tramp  printer  entered  the 
front  office  and  applied  to  I.  T.  Brown, 
Jr.,  owner  and  editor,  for  a  job.  He  was 
given  employment  in  the  “ad  alley’’  and 
on  the  job  cases.  To  digress,  let  me  say 
that  Mr.  Brown  was  one  of  the  most 
capable  newspaper  men  of  that  period  in 
Southern  Indiana.  His  venerable  father, 
Isaac  Brown,  Sr.,  84  years  old  at  that 
time,  was  one  of  the  pioneer  new’spaper 
men  of  the  State  and  despite  his  age  he 
was  holding  a  position  in  the  business 
office  of  his  son’s  newspaper  and  was  on 
the  job  every  day,  winter  and  summer. 

In  personal  appearance  this  tramp  print¬ 
er  was  a  striking  type  of  the  itinerant 
compositors  of  that  day  before  the  lino¬ 
type  came  into  use  and  drove  them  off  the 
road.  The  man  was  about  30  years  old. 
Notwithstanding  the  fact  that  by  his  own 
admission  he  had  come  into  Columbus  “on 
the  rods”  he  wore  a  frock  coat  that  was 
glossy  and  worn,  striped  trousers,  and 
upon  his  tumbled  shock  of  long  black  hair 
was  a  silk  hat.  While  he  discussed  the 


details  of  the  prospective  job  with  Mr. 
Brown,  he  removed  the  hat  and  sought  to 
smooth  its  ruffled  surface  by  rubbing  it 
upon  the  sleeve  of  his  coat.  Notwith¬ 
standing  his  foppishness,  he  proved  an 
artist  at  setting  ads,  cards  and  hand-bills. 
He  stayed  on  the  job  for  several  weeks. 
With  his  earnings  he  bought  a  new  silk 
hat,  and  then  one  night  he  mysteriously 
departed  from  town.  He  had  previously 
confided  in  me  that  he  planned  to  spend 
the  winter  in  Florida. 

Late  in  1889  I  went  to  Denver  and 
worked  for  about  a  year  as  reporter  on 
the  Denver  Times.  Dick  Linthecum  was 
managing  editor  and  George  Williams, 
city  editor.  Linthecum  in  after  years  be¬ 
came  prominent  in  newspaper  circles  of 
Chicago  and  New  York.  I  do  not  re¬ 
member  that  either  he  or  Williams  wore 
silk  hats  with  their  every-day  working 
clothes,  but  it  was  quite  the  fashion  for 
some  of  the  reporters  to  use  this  form 
of  headgear.  I  remember  seeing  “Bat” 
Masterson  topped  off  with  a  silk  hat  on 
a  number  of  occasions,  and  even  the 
notorious  “Soapy”  Smith  once  visited  the 
city  room  of  the  Times  with  a  tall,  glis¬ 
tening  hat  upon  his  head.  Masterson 
made  the  Times  more  or  less  a  loafing 
place,  when  things  were  dull  down  at 
Murphy’s  Exchange. 

In  1890  I  was  employed  as  city  editor 
on  the  San  Antonio  Times,  long  since 
defunct.  Even  in  that  early  day,  the  silk 
hat  was  much  in  evidence.  At  that  time 
Hollis  W.  Field,  later  a  member  of  the 
editorial  staff  of  the  Chicago  Tribune, 
was  city  editor  of  the  San  Antonio  Ex¬ 
press,  and  one  of  that  newspaper’s  re¬ 
porters  was  H.  F.  Donaldson,  who  after¬ 
wards  became  prominently  identified  with 


in  their  regular  daily  rounds  of  collecting 
news,  and  they  attracted  no  unusual  at¬ 
tention  on  that  account. 

In  1891  I  was  initiated  into  wearing 
this  style  of  headgear.  I  had  accepted  an 
offer  of  the  telegraph  editorship  of  the 
Morning  Sun,  a  new  paper  was  about  to 
be  started  in  Denver  by  W.  H.  Griffith, 
former  owner  of  the  Denver  Times.  Lin¬ 
thecum  was  to  be  managing  editor  and 
Williams  city  editor.  When  the  secretary 
of  the  San  Antonio  Chamber  of  Com¬ 
merce  learned  that  I  was  to  leave  town, 
he  insisted  upon  making  me  a  present  ot 
a  silk  hat.  It  cost  him  or  the  Chamber 
of  Commerce  eight  dollars.  I  remember 
how  foolish  I  felt  wearing  it.  Some  of 
my  friends  escorted  me  to  the  railroad 
station  on  the  evening  of  my  departure. 

I  was  thankful  that  they  did  not  enter  the 
sleeping  car  and  witness  my  embarrass¬ 
ment  when  the  top  of  my  hat  struck  the 
closed  upper  berth  when  I  sat  down.  The 
blow  knocked  the  hat  off  and  it  rolled 
far  down  the  aisle.  It  was  recovered  by 
the  porter.  When  I  got  back  to  Denver 
and  went  to  work  on  the  Morning  Sun 
I  noticed  that  several  of  the  reporters 
were  wearing  silk  hats.  The  Morning 
Sun  operated  a  leased  wire  between 
Chicago  and  Denver.  George  Dewey,  a 
famous  telegraph  operator  of  those  days, 
both  put  in  long  hours  on  the  desk  and 
was  at  the  receiving  end  of  the  wire.  We 
at  the  typewriter  but  when  the  30-minute 
lunch  period  rolled  ’round  each  night  we 
would  take  our  silk  hats  off  the  pegs  and 
hurry  over  to  an  all-night  restaurant  on 
Sixteenth  street  for  a  quick  lunch. 

At  no  time,  day  or  night,  did  the  fore¬ 
man  and  copy-cutter  on  the  Morning  Sun, 
keep  their  silk  hats  out  of  reach.  It  was 
not  unusual  for  the  copy-cutter  to  sit  at 
his  desk  in  his  shirt  sleeves  with  his  silk 
hat  cocked  on  the  side  of  his  head  as  he 
plied  the  shears,  cutting  the  copy  into 
“takes.” 

In  the  days  of  open  and  legalized 
gambling  in  Texas,  many  of  the  profes¬ 
sional  gamesters  wore  silk  hats  as  a  part 
of  their  every-day  attire.  This  also  was 
true  of  some  of  the  gun-men  of  that 
period.  Ben  Thompson,  of  Austin,  who 
had  several  notches  on  his  gun,  was  sel¬ 
dom  seen  on  the  street  without  a  silk  hat 
a-top  of  his  head.  When  he  was  killed 
by  Billy  Simms  in  the  old  Variety  Theatre 
in  San  Antonio,  Thompson  was  holding 
his  silk  hat  in  his  lap. 

While  silk  hats  were  a  common  sight 
in  the  larger  Western  and  Southwestern 
towns  thirty  to  forty  years  ago,  they  were 
debarred  from  the  smaller  communities 
and  wide-open  spaces.  The  broad-brim, 
four  gallon  white  hats  were  the  prevailing 
style  of  the  rural  and  ranch  districts  of 
Texas  in  those  days,  just  as  they  are 
now.  No  silk  hat  or  other  strange  piece 
of  headgear  lasted  long,  once  outside  of 
the  larger  towns. 

I  recall  one  striking  incident  of  this 
kind.  It  was  during  the  Catarino  Garza 
emuete  on  the  lower  Rio  Grande  border 
in  1893  that  the  late  Richard  Harding 


Davis,  famous  war  correspondent  and 
writer,  arrived  in  San  Antonio  on  his  way 
to  the  scene  of  the  reported  revolution 
which  was  being  fomented  on  the  Texas 
side  of  the  border  against  Mexico.  Garza 
was  supposed  to  have  an  army  of  more 
than  one  thousand  men,  all  ready  to  in¬ 
vade  Mexico.  The  entire  force  of  Texas 
Rangers  and  several  hundred  United 
States  soldiers  from  Fort  Sam  Houston 
and  Fort  McIntosh  were  scouring  the  un¬ 
broken  wilderness  of  the  lower  border  in 
search  of  the  revolutionists.  As  one  of 
the  so-called  “war”  correspondents  on  the 
scene  of  military  action  I  was  making  my 
headquarters  in  the  camp  of  Capt.  J.  S. 
McNeel’s  company  of  Rangers.  We  were 
far  down  in  the  heart  of  the  chaparral- 
covered  region,  more  than  75  miles  from 
the  nearest  railroad  point.  Captain 
McNeel  and  his  company  were  believed 
to  be  hot  on  the  trail  of  Garza  and  for 
this  reason  Davis  was  advised  by  General 
David  F.  Stanley,  commander  of  the 
Texas  Military  Department,  to  proceed 
direct  to  McNeel’s  camp  if  he  was  hunt¬ 
ing  real  excitement.  Davis  went  by  rail 
to  a  point  on  the  Texas-Mexican  Rail¬ 
road,  where  he  hired  two  horses  and 
Mexican  guide  and  they  struck  out  for 
Captain  McNeel’s  camp.  It  was  late  in 
the  evening  of  a  warm  day  when  Davis 
arrived  at  the  camp.  He  had  ridden  the 
75  miles  through  the  heart  of  a  bandit- 
infested  region  to  say  nothing  of  the 
groups  of  Mexican  revolutionists  which 
might  happen  along  the  trail  any  time. 
Notwithstanding  the  long,  tiresome  horse¬ 
back  ride  Davis’  clothes  were  immaculate¬ 
ly  clean.  He  was  dressed  in  white  duck 
and  wore  a  cork  helmet.  His  outfit  was 
all  right  for  a  campaign  in  the  Sudan, 
but  nothing  like  it  had  ever  been  seen  by 
Captain  McNeel  or  his  men.  Davis  in¬ 
troduced  himself  to  Captain  McNeel  and 
the  rest  of  us.  McNeel  told  him  to  make 
himself  at  home.  I  noticed  that  the 
Rangers  could  not  keep  their  eyes  off  of 
the  white  cloth-covered  cork  helmet  which 
Davis  wore.  Finally  they  walked  off  a 
little  and  conferred  in  whispers.  They 
came  back  to  where  Davis  was  rtanding, 
and  the  spokesman  said : 


WM.  ALLEN  WHITE  SPEAKS  TO 
AUDIENCE  OF  ONE 


WILLIAM  ALLEN  WHITE,  wide. 
”  ly  known  editor  and  author, 
delivered  a  commencement  address 
at  the  Aiken  School,  Kansas  City, 
June  4,  to  a  graduating  class  of  one. 
The  class  consisted  of  Meibom  C. 
Hosp,  17.  After  hearing  White’s 
speech,  Hosp  played  two  piano  solos. 
The  audience  was  composed  of 
Hosp’s  relatives. 


“Partner,  we  all  would  like  to  take  a 
look  at  that  hat  you  are  wearing.” 

Davis  good  naturedly  handed  over  the 
helmet  to  the  Ranger,  who  with  the  others 
inspected  it  carefully. 

“I’ll  bet  I  can  hit  it  more  times  than 
you  can  before  it  touches  ground,”  one 
of  the  Rangers  challenged. 

His  remark  was  directed  at  Captain 
McNeel,  but  he  looked  Davis  square  in 
the  eye  when  he  said  it. 

Then  the  sportsmanship,  humanity  and 
worldliness  that  was  in  Davis,  and  which 
made  him  one  of  the  best  reporters  this 
country  has  ever  seen,  showed  itself. 

He  caught  the  eye  of  the  Ranger,  a 
smile  curved  the  corners  of  his  mouth. 

“I’ll  go  you  on  that,”  he  said.  "Give 
me  a  gun.” 

The  helmet  was  tossed  into  the  air  time 
after  time.  It  was  riddled  with  holes, 
and  Davis’  well  aimed  shots  helped  to 
do  it. 


Bakersfield  Paper  To  Build 

Bakersfield  (Cal.)  Californian  has  an¬ 
nounced  it  will  erect  a  new  two-story 
structure  to  cost  approximately  $100,000. 
Alfred  Harrell,  owner,  states  that  work 
will  start  early  in  1926. 


“The  new  German  tariff  is  directed 
especially  against  American  automobiles," 
.says  a  Berlin  cable.  Obviously  the  (}er- 
mans  wish  to  roll  their  own. — New 
Orleans  Times- Picayune. 
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EDGECOMBE  SUCCEEDS 
BY  “JOY  IN  DOING” 

President-Elect  of  N.E.A.,  Though 
Blind  for  34  Years,  Magnifies  His 
Calling  Through  Loee  of  His  Work 
— Represents  11  Consolidations 

“And  withal  to  have  joy  in  the  doing, 
that  the  workmanship  may  attain  that  de- 
I  gree  of  perfection  only  attained  by  those 
who  love  their  work.  Then  shall  power 
be  added  to  words  fitly  written,  and  then, 
u  it  was  with  Paul  to  the  Romans,  his 
lulling  shall  be  magnified.’’ 

The  writer  of  these  lines,  Frank  O. 
Edgecombe,  editor  of  the  Geneva  (Neb.) 
Signiil,  a  weekly,  was  this  week  elected 
president  of  the  National  Editorial  Asso¬ 
ciation. 

And  “love  of  his  work’’  is  one  of  the 
dominant  characteristics  of  the  man  so 
honored. 

Handicapped  34  years  ago  by  total 
blindness,  Mr.  Edgecombe  refused  to  be 
halted.  The  success  which  has  come  to 
iiim  since,  was  not  a  matter  of  luck. 

On  the  job  all  his  waking  hours,  and  at 
Ms  office  in  the  morning  every  day  of 
’Jk  year  at  7 :30  o’clock,  where  he  re¬ 
mains  until  5 :30  in  the  afternoon,  is  his 
record.  In  his  office  Mr.  Edgecombe  fol¬ 
lows  every  detail  of  the  business  down  to 
•Jie  smallest  local  item.  Every  evening  a 
paid  reader  acquaints  him  with  what  he 
cants  from  magazines  and  newspapers 
pertaining  to  his  work. 

Two  years  before  he  lost  his  sight,  Mr. 
Edgecombe  had  started  his  newspaper 
career  in  charge  of  the  Falls  City  (Neb.) 
loumal.  This  was  in  1890. 

During  the  prairie  chicken  season  in 
1992,  he  was  invited  by  a  friend  to  go 
umiiig.  While  the  two  men  were  cross¬ 
ing  a  lield  a  flock  of  chickens  flew  up  and 
I  'ere  fired  at  by  another  man,  who  failed 
,  see  the  approaching  hunters.  The  shot 
cpfired  Mr.  Edgecombe  from  the  top  of 
’  ■  '  hat  to  his  knees,  and  that  which  en¬ 
ured  his  eyes,  completely  destroyed  his 
"don. 

In  1894  he  came  to  Geneva  and  bought 
e  two  weekly  papers  there,  which  he 
in  under  the  hyphenated  name  the  Re- 
-tMiiiin-Journal.  The  Signal  at  Fair- 
■int  was  then  purchased  and  its  name 
lioptcd  During  the  next  few  years  oth- 
'  papers  of  the  county  were  absorbed 
lythe  Signal,  until  now  it  represents  11 
fl^'lidations. 

From  1904  to  1908  the  Signal  editor 


also  was  interested  in  the  Nebraska  Far¬ 
mer,  published  at  Lincoln.  He  was  presi¬ 
dent  of  the  company  and  devoted  half  of 
his  time  to  that  work.  The  Nebraska 
farmer  is  now  owned  by  Samuel  R.  Mc- 
Ke'.vie,  former  Governor  of  Nebraska. 

Mr.  Edgecombe,  on  disposing  of  his  in¬ 
terest  in  the  farm  paper,  took  over  a  con¬ 
trolling  interest  in  the  Beatrice  Express. 
He  continued  this  12  years  before  selling 
out. 


Election  to  the  presidency  is  not  the 
first  honor  conferred  upon  Mr.  Edge¬ 
combe  by  the  N.  E.  A.  Last  year  he 
was  awarded  the  silver  loving  cup  offered 
to  the  weekly  newspaper  maintaining  the 
best  editorial  page  in  1924.  Then  in  1923 
he  received  a  cash  prize  for  the  best  sin¬ 
gle  editorial  of  the  year. 

It  was  from  this  editorial  entitled  “Ed¬ 
itorial  Responsibility”  that  the  opening 
quotation  was  taken. 


FIRST  HAND  KNOWLEDGE  OF  COSTS  STRESSED 
BY  N.  E.  A.  ADVERTISING  COMMITTEE 


T  ACK  of  dependable  records  upon 
which  to  base  advertising  cost  re¬ 
search  is  hampering  the  work  of  the 
Advertising  Committee  of  the  N.  E.  A., 
according  to  the  report  of  that  group 
made  at  the  annual  convention  at  Rich¬ 
mond  \'a.,  this  week.  The  committee 
consists  of  Herman  Roe,  Northheld 
(Minn.)  Neti's,  chairman,  W.  H.  Bridg¬ 
man,  Stanley  (Wis.)  Republican  and  O. 
J.  Benjamin,  Nezada  (la.)  Journal. 

First  hand  knowledge  of  costs  was 
stressed  in  the  report  as  the  only  basis 
upon  which  a  lair  rate  can  be  established. 

“.\s  an  indication  of  the  results  ob- 
ained  from  efforts  to  interest  country  pub¬ 
lishers  in  installing  some  sort  of  cost 
keeping  system  a  survey  of  125  publish¬ 
ers  revealed  the  fact  that  only  30  made 
any  effort  to  ascertain  hour  costs,  83  ad¬ 
mitted  they  made  no  effort,  while  12  said 
they  depend  upon  various  price  lists,”  the 
report  continued. 

“What  is  the  answer?  There  is  only 
one  sure  and  dependable  compass  which 
will  aid  the  publisher  in  piloting  his  pa¬ 
per  into  profitable  channels  and  that  is  a 
cost  system. 

“The  education  that  really  counts  is 
that  acquired  by  doing,  not  telling.  It 
does  not  help  much  to  tell  the  average 
printer-publisher  that  he  is  .selling  his  ad¬ 
vertising  space  below  cost  or  that  he 
billed  a  certain  job  of  printing  at  a  loss. 
He  must  learn  that  by  experience,  by 
the  cost  system  method,  then  he  will 
know  it.  When  he  knows  his  costs  he 
will  cease  to  sell  below  cost. 

“.As  a  result  of  the  publicity  given  the 
N.  E.  .A.  scale  of  advertising  rates  rec¬ 
ommended  for  country  weeklies  and  the 
publication  of  state  newspaper  lists 
quoting  rates  compiled  by  field  secretaries 
the  movement  toward  greater  uniformity 
in  the  rates  prevailing  in  the  country 


N.  E.  A.  CODE  OF  ETHICS  STRESSES  NEWSPAPERS 
AS  PUBUC  SERVICE  INSTITUTIONS 


HK  National  Editorial  Association 
formally  adopted  the  following  code 
spared  by  the  Committee  on  Ethics : 
‘We  believe  in  the  newspaper  profes- 
'H.  that  every  newspaper  is  a  public 
fice  institution  deriving  its  power  and 
iulnc'.s  from  those  who  read  it,  that 
who  enter  this  calling  should  be 
d  men  and  women,  prepared  to  de- 
their  lives  to  the  best  interests  of 
people  in  unselfish  service. 

"We  believe  that  every  newspaper 
d  be  a  loyal  supporter  of  the  Con- 
ion  of  the  United  States  and  an  ad- 
te  of  the  enforcement  of  law. 
y>t  believe  that  nothing  should  be 
ed  in  a  newspaper  which  may  not  be 
in  the  home. 


I 


In  New  Orleane  lt*9 

the  morning  tribune 

(Published  loeek-day  mornings) 

the  new  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

to  NatioBal  AdvortiMr*  at  a 
••■danation  rate  15c  a  line 
•••k-day*  and  18c  a  line  Sun- 
•yw 


“We  believe  that  truth  should  be  set  as 
the  standard  for  every  newspaper  in  news, 
editorial,  advertisement  and  circulation. 

“We  believe  that  only  such  newspapers 
as  strive  to  maintain  the  highest  ideals 
of  truth,  justice,  honesty,  fairness  and 
decency  in  all  departments  deserve  the 
support  of  the  people  and  we  pledge  our¬ 
selves  to  maintain  as  best  we  may  these 
standards.” 


FLASHLIGHTS  OF 

FAMOUS  PEOPLE 
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Give*  your  readers  a  “Face 
to  Face”  with  over  three 
hundred  folk  who  are  do¬ 
ing  things  worth  while. 

A  Business  Builder 
For  Your  Paper 


Joe  Mitchell  Chappie 
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weekly  field  has  been  greatly  accelerated. 

“Where  cost  data  is  available  a  sur¬ 
prisingly  slight  variation  in  the  cost  per 
inch  of  advertising  service  in  country 
weeklies  is  shown  even  though  the  pa¬ 
pers  submitting  the  figures  vary  widely 
as  to  make-up,  character  of  reading  mat¬ 
ter,  size  and  circulation.  A  greater  uni¬ 
formity  in  the  selling  price  should  there¬ 
fore  be  encouraged.  The  wide  variation 
in  prices  (luoted  by  country  weeklies 
works  to  the  disadvantage  of  all  because 
the  variations  are  not  usually  in  keeping 
with  the  circulation  given.  They  merely 
indicate  a  disposition  on  the  part  of  the 
publishers  to  charge  what  the  traffic  will 
iK-ar  without  much  regard  to  cost  or  the 
value  of  the  service.  The  only  remedy 
for  this  situation  is,  again,  a  knowledge 
of  costs — first  hand  knowledge  from  ex¬ 
perience  in  your  own  plant.  Using  the 
co.sts  indicated  by  the  experience  of  some 
one  else  has  never  been  successful  or  con¬ 
vincing.  The  tracer  showing  the  exact 
cost  of  an  issue  of  your  paper  is  always 
convincing.  It  represents  the  sweat  of 
your  brow  together  with  some  of  your 
hard  earned  dollars.  After  studying  a 
few  of  these  tracers  you  will  begin  to 
consider  the  space  and  service  of  your 
paper  sacred  and  will  lavish  it  less  gen¬ 
erously  on  the  time  honored  aggregation 
who  have  everything  to  exchange  for  it 
except  cash. 

“This  seems  a  logical  place  in  this  re- 


For  those  who  accept  the 
principle  that  want-ads  fur¬ 
nish  the  surest  test  of  reader 
confidence — and  who  will 
doubt  it? — the  want-ad  pages 
of  The  Dallas  News  tell  a 
convincing  story. 

Still,  the  fact  that  The 
News  leads  all  Texas  papers 
in  number  of  want-ads.  will 
occasion  no  surprise  among 
those  who  know  their  Texas. 

Dallas  Morning  News 

Supreme  in  Texas 


Pittsburgh 

Press 


“Giant 
of  the 
Newspaper 
World” 

A  Scrippt-Howard  Newspaper 

Represented  by 

ALLIED  NEWSPAPERS, 
INC. 


port  to  incorporate  the  N.  E.  A.  schedule 
of  advertising  rates  for  weekly  newspa¬ 
pers,  with  the  comment  that  the  commit¬ 
tee  considers  the  rates  recommended  as 
very  conservative: 

“For  500  or  less  circulation  25c 
“For  1,000  or  less  circulation  30c 
“For  1,500  or  less  circulation  3Sc 
“For  2,0(X)  or  less  circulation  40c 
“For  2,500  or  less  circulation  45c 
“For  3,000  or  less  circulation  48c 
“For  3,500  or  less  circulation  51c” 
National  advertising  in  weeklies  slump¬ 
ed  during  1924  it  was  stated. 

“A  ‘survey  thermometer’  applied  to 
country  newspapers  in  Iowa — a  service 
carried  on  annually  for  several  years  by 
Prof.  F.  W.  Beckman  of  the  Depart¬ 
ment  of  .Agricultural  Journalism,  Iowa 
State  College,  Ames — revealed  that  there 
was  a  falling  off  in  the  volume  of  national 
advertising  carried  in  1924,  a  condition 
(Continued  on  Next  Page) 
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geles  metropolitan  market. 


•FIRST  IN  PUBLIC  SERVICE’ 


The  World  and  the  Eve¬ 
ning  World  have  a  com¬ 
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ing  and  evening  combination. 

diSSll  OhnfO 

Pulitzer  Bulldbi^,  New  York 
Mollere  Bldg.  Geneiml  Motore  Bldff. 

Chicago  Detroit 


Trq  OutC'itq 


THE  PEORIA 


JOURNAL 

(Tronsrriiil 

-  Puts  TryoutsOaer/ - 


X 


38 


Editor  &  Publisher  for  June  6 ,  1925 


missioner  of  Massachusetts,  and  at  pres-  Tr/r^ 
ent  special  representative  of  the  National 
Convention  of  Insurance  Commissioners 


to  the  National  Council  on  Compensation 
Insurance;  Arthur  Freeman,  president. 
Freeman  Strong  Company,  and  chairman 
of  the  board  of  the  Window  Display  Ad¬ 
vertisers’  Association,  and  John  A. 
Price,  financial  advertising  authority  of 
Pittsburgh,  Pa. 

Assisting  Oiairman  Mays  on  the  pro¬ 
gram  committee,  are  Clifford  Klvins,  ad¬ 
vertising  manager.  Imperial  Life,  Toron¬ 
to,  Canada,  Clark  J.  Fitzpatrick,  United 
States  Fidelity  &  Casualty,  Baltimore, 
William  F.  Roehrer,  Jr.,  Fidelity  & 
Casualty,  New  York,  H.  E.  Taylor, 
American  Fire,  Newark,  Ray  C.  Dreher, 
Boston  Insurance,  Boston,  and  Edw'in  E. 
Sterns,  Guardian  Life,  New  York,  Com¬ 
missioner  Chauncey  S.  S.  Miller,  North 
British  &  Mercantile,  and  Arthur  H.  Red- 
dall.  Equitable  Life,  former  program 
committee  chairman. 


Plans  have  been  completed  by  F.  G.  Bell,  proprietor  and  publisher  of  the 
Savannah  (Ga.)  Morninf;  News,  for  additional  buildings  and  equipment  for 
that  paper.  A  drawing  of  the  new  exterior  appears  in  the  above  reproduction. 


Prepare*  for  “Monkey  Trial” 

Press  associations  have  already  ordered 
special  wires  cut  in  to  Dayton,  Tenn., 
preparing  for  the  so-called  “Monkey 
trial,’’  stt  for  July  10.  Little  is  yet 
known  about  press  arrangements  in 
Dayton.  The  United  Press  this  week 
carried  a  story  to  the  effect  that  the 
court  proceedings  would  be  held  at  a  lo- 
■cal  baseball  field. 


which  prevailed  no  doubt  in  all  agricul¬ 
tural  states,”  the  report  said.  “Of  144 
papers  reporting  in  the  survey,  114,  or 
about  80  per  cent,  said  they  received  less 
national  advertising  in  1924  than  in  1923. 
Ten  others  reported  the  same  volume; 
only  20,  or  about  14  per  cent,  reported 
an  increase. 

‘■.•\n  encouraging  fact  brought  out  in 
this  same  survey  was  the  evidence  that 
in  spite  of  the  unfavorable  situation  in 
both  the  national  and  the  local  advertis¬ 
ing  fields  in  1924,  and  notwithstanding 
the  pressure  exerted  by  local  dealers  to 
secure  a  reduction  of  rates  because  of  less 
prosperous  times  not  a  single  publisher 
reported  a  decrease  in  rates.” 

The  pressure  of  advancing  costs,  cou¬ 
pled  with  the  demand  from  advertisers, 
will  compel  the  consolidation  of  papers 
where  the  field  can  be  adequately  and 
more  efficiently  served  by  one  paper,  it 
was  prophecied. 

“The  result  will  be  better  and  more 
profitable  papers,  with  improved  srvice 
to  advertisers,  subscribers  and  the  com¬ 
munity,”  the  report  concluded. 


INSURANCE  AD.  MEN  TO 
DISCUSS  “WASTE” 


Bresnahan  Back  From  Vacation 

John  F.  Bresnahan,  business  manager 


of  the  New  York  IVorld,  returned  to 
New  York  this  week  from  two  weeks’ 
vacation  spent  at  Rangley  Lakes,  Maine. 


Haley  Fiske,  Victor  Barry  and  John 
Price  Among  Important  Speak¬ 
er*  at  Briarcliff  Meet 
June  8-10 


Daily  I**ue*  Bank  Directory 


The  financial  department  of  the  Worce¬ 
ster  (Mass.)  Telegram-Gazette,  has  com¬ 
piled  and  is  distributing  a  “Bank  Direc¬ 
tory  of  Central  Massachusetts,”  contain¬ 
ing  the  financial  reports  of  68  banks  in 
its  territorv. 


Queen  Marie  in  65  Dailie* 

Queen  Mane  of  Roumania  is  now  writ¬ 
ing  a  series  of  dailv  articles  for  the  65 
members  of  the  North  .\mericatt  News- 
pajter  Alliance. 


Waste  of  advertising  material,  waste  of 
advertising  effort,  waste  of  advertising 
time,  and  the  corresponding  waste  of  ad¬ 
vertising  money,  will  be  the  keynote  of 
the  forthcoming  convention  of  the  In¬ 
surance  Advertising  Conference  at  Briar- 
cliff  Lf)dge,  N.  Y.,  June  8-10. 

The  Insurance  Advertising  Conference 
is  affiliated  with  the  Associated  Adver¬ 
tising  Oubs  of  the  World.  Its  member¬ 
ship  comprises  advertising  and  publicity 
managers  of  insurance,  casualty  and 
surety  companies  in  this  country  and  Can¬ 
ada. 

Edward  A.  Collins,  assistant  secretary 
and  advertising  manager  of  the  National 
Surety  Company,  New  York,  is  presi¬ 
dent  and  will  preside  over  the  Briarcliff 
sessions.  John  G.  Mays,  secretary  of  the 
Royal  Indemnity  Company,  New  York, 
is  chairman  of  the  program  committee. 

Important  messages  will  be  delivered 
by  distinguished  speakers  including  Haley 
Fiske,  president,  Metropolitan  Life  In¬ 
surance  Company;  F.  Highlands  Burns, 
president,  Maryland  Casualty  Company; 
G.  Snow,  president.  Home  Insurance 
Company,  New  York,  J.  Victor  Barry, 
vice-president.  Metropolitan  Life;  Clar¬ 
ence  W.  Hobbs,  former  Insurance  Com- 


Colter  on  Leave  of  Ab*ence 

John  R.  Colter,  of  the  North  Ameri¬ 
can  Newspaper  Alliance  staff  has  been 
granted  an  extended  leave  of  absence. 


A  •  • 

fimencas 
most  complete 
newspaper 


HlhcNen)  Qork 

Hjerald 

tribune 


William*  in  Charge  of  Syndicate 

During  the  absence  of  H.  M.  Senevily, 
general  manager  of  the  Ball  Syndicate, 
New  York,  on  a  business  trip  to  the 
Pacific  Coast,  Jay  Jerome  Williams  has 
been  placed  in  charge  by  John  N.  Wheel¬ 
er,  president. 


EV 


Los  Angeln.  0011. 

Gainad  3,741  Dafly  Avaraga  Orculatian 

Bwom  Ooreriunaiit  Statement,  Six  tiontb* 
■ndlng  Uirch  81,  1924,  173,M9  Dally.  Six 
Ifonth*,  Bndinc  March  31,  1925,  177,298 
Daily.  Increaee  la  Dally  Arerage  Circula¬ 
tion,  8,749.  _ 

rr  OOVEKB  THE  nSLD  OOKFXETELJ 


BBPBB8EVTATTVZB: 

K.  W.  Moloney,  604  Timaa  Bldg.,  Varw  York. 
O.  Lagan  Payna  Co.,  401  Towar  Bldg.,  6 
Korth  HioUgan  Ave.,  Chioago. 

A.  J.  Horri*  Hill,  710  Haarat  Bldg.,  San 
Praneiioo.  Calif. 


A  COMMUNITY 


whose  manufactured 
products  amount 
yearly  to 


$210,752,900.00 


is  a  good  place  to 
run  your  advertising. 


Norristonin 


Montgomery  County’s 
Great  Home  Newspaper 
Covers  such  a  community. 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Tovms 
Are  Covered  Completely  by 


THE  DAILY  ARGUS 

of 

Mount  Vernon 


THE  STANDARD  STAR 

of 

New  Rochelle 

(Batk  Maiiban  af  ABC) 
Weetchester  Newspapers,  Inc. 


FfwakliB  A.  lf»rriEB«  Pres* 
Meant  Vneo— New  BeeheUe 


QUICK 

STICK 


World  Man  to  Tour  Britain 

Stephen  Berger,  of  the  advertising  de¬ 
partment  of  the  New  York  World,  will 
leave  July  1  on  a  trip  to  England. 


Is  Superior 

For  Bundle  Wrapping 


For  single  and  bundle  wrapping  yoa 
can’t  surpass  Quick  Stick.  Mixes 
quick  with  hot  or  cold  water  and 
when  once  applied  the  bundles  will 
not  pull  loose.  Speeds  up  bundling 
in  the  mailing  room. 

As  A  “Mat”  Paste 

When  Quick  Stick  is  mixed  thin 
and  strained  it  forms  an  exceptional 
paste  for  facing  “mats”  which  gives 
unusually  good  results  with  half-tone 
work.  It  makes  them  stand  out 
clear — sharp  and  distinct. 

For  Splicing  Webs 

Splice  your  webs  with  Quick  Stick. 
Some  pressmen  do  it  without  stopping 
the  press.  Use  Quick  Stick — it  ha: 
many  advantages — equally  efficient  in 
all.  See  for  yourself — how  well  it 
may  be  used  in  every  department. 


No.  705 
Will  Not 
Clog 


This  paste  » 
work  perfectly  ' 
any  standard  ^la^ 
of  mailing  mach::; 


It  will  not  clog — gum — and  it  r' 
vents  the  frequent  delays  in  the  nw 
ing  room.  Send  for  prices  on  v  : 
requirements. 


coPAscor 

NEEDS  NO  WATER 


Copasco  is  a  liquid  paste — iika 
suited  for  the  men  at  the  desks, 
is  creamy  white — 
sweet  smelling — 
never  dries  up  and 
sticks  like  glue. 

Will  not  soak 
through  the  thin¬ 
nest  sheets.  The 
Copasco  jar  is  an 
exclusive  feature 
that  many  news¬ 
paper  men  demand, 
our  complete  lines. 


THE  COMMERCIAL  PASTE 


Maker*  of  67  Different  Adfetisai 
DEPT.  51  OOLUMlOA  <1 
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Editor  &  Publisher  for  June  6,  1925 


— — — — — — j  country  weekly  needs  national 

advertising  today.  It  is  your  duty  to  the 

LACK  OF  SPECIFIC  DATA  KEEPING  MANY  future  of  American  commerce  to  put  your 

medmm  properly  within  reach. 

NATIONAL  ADVERTISERS  FROM  RURAL  FIELD  - 

NIGHT  AIR  MAIL  TO  CHICAGO 


^OUNTRY  newspapers  are  not  getting 
a  larger  volume  of  national  adver¬ 
tising  because  of  lack  of  specific  informa¬ 
tion  regarding  their  rates,  circulations, 
and  trade  territories,  James  O’Shaugh- 
nessy,  executive  secretary,  American  As¬ 
sociation  of  Advertising  Agencies,  told 
members  of  the  National  Editorial  Asso¬ 
ciation  at  their  annual  meeting  at  Rich¬ 
mond,  \’a.,  this  week. 

“The  answer  to  the  question,  ‘How  . 
the  N.  E.  A.  Can  Extend  National  Ad¬ 
vertising?’  is  found  in  a  study  of  costs,” 
he  declared. 

“National  advertising  must  pay.  It 
mu>t  find  a  profit  on  its  investment.  It 
goes  where  that  profit  is  to  be  found. 

It  grows  and  thrives  where  that  profit  is 
found.  The  selection  of  media  for  ad¬ 
vertising  is  not  a  matter  of  personal  pref¬ 
erence.  It  is  the  result  of  much  study. 
The  making  of  a  national  campaign  today 
calls  for  many  things  on  the  part  of  the 
advertising  agency  that  were  not  previ¬ 
ously  required.  Every  growth  and  ex¬ 
tension  in  national  advertising  affects  the 
total  field.  The  requirements  of  planning 
national  advertising  for  1925  will  not  be 
the  same  in  1926.  They  will  differ  as 
growth  and  progress  demand. 

“The  publishing  industry  has  grown  so 
large  and  is  divided  into  so  many  units 
with  so  much  variance  of  appeal  that  the 
manufacturer  cannot  find  time  to  know 
about  all  the  publications.  He  needs  help 
for  that  and  the  advertising  agency  sup¬ 
plies  it. 

“Broadly  speaking,  the  advertising 
agency  knows  all  about  the  publications. 
As  a  matter  of  fact,  much  of  what  the 
agency  knows  about  many  publications 
has  been  put  in  the  possession  of  the 
agency  by  the  publisher  himself.  Every 
publisher  has  a  right  to  promote  his  own 
interests.  Some  have  been  very  success¬ 
ful  in  doing  that;  others  have  been  ne¬ 
glectful. 

“Five  years  ago  I  spoke  to  the  conven¬ 
tion  of  the  National  Editorial  Association 
in  Boston  with  a  view  to  inducing  the 
country  publisher  to  tell  the  advertising 
agency  more  about  himself.  My  purpose 
then  was  to  bring  about,  if  possible,  a 
fuller  knowledge  of  the  country  publish¬ 
ing  field,  a  better  appreciation  of  its  es¬ 
sential  value  and  to  bring  the  country 
newspaper  better  within  the  costs. 

“At  that  time  I  called  attention  to  the 
fact  that  a  complete  and  correct  list  of 
country  newspapers  in  the  United  States 
with  their  circulations  and  rates  was  not 
to  be  ff)und  in  any  one  spot. 

“Efforts  of  agencies  to  get  such  a  list, 
made  repeatedly  at  great  expense,  were 
not  completely  successful  then.  That  was 
the  answer  as  to  why  country  newspapers 
did  not  get  more  national  advertising. 

“Even  if  the  list  had  been  complete,  as 
I  called  your  attention  at  that  time,  the' 
country  newspapers  were  unable  to  use 
mats  and  the  bare  cost  of  a  plate  was  so 
great  that  it  was  largely  forbidding. 

"Since  that  time  much  progress  has 
b«n  made  among  the  country  publishers. 
Lists  of  country  newspapers  now  are 
available  in  most  of  the  states.  The  num¬ 
ber  of  country  weeklies  that  can  use  mats 
now  is  surprisingly  large. 

“All  of  the  things  that  I  suggested  then 


It  covers  an  ideal  teat 
metrket  used  by 

National  Advertisers 

UOfl(N.J.)TIMES 

KELLY-SMITH  CO. 

NaHnari  KmiUMtadTM 

BU«.  Lrttaa  SUc. 


as  practical  steps  toward  the  getting  of 
national  advertising  have  been  done  com¬ 
pletely  in  three  states — Iowa,  Missouri 
and  the  state  of  Washington.  There  are 
complete  lists  in  these  states  giving  cir¬ 
culations  and  rates  in  approved  figures 
and  arrangements  have  been  completed 
by  which  every  iwper  on  the  list  in  all 
three  of  those  states  can  use  mats. 

“All  that  remains  for  the  publishers  in 
those  states  now  is  to  do  what  publishers 
in  other  fields  have  been  doing  for  years 
and  that  is  to  go  after  the  national  busi¬ 
ness  by  adequately  and  properly  present¬ 
ing  the  information  as  to  their  medium. 

“If  every  state  were  in  the  advanced 
position  of  these  three  it  is  easy  to  believe 
that  national  advertising  would  flow  into 
the  country  weeklies  in  a  satisfactory  vol¬ 
ume. 

“If  every  state  were  in  that  advanced 
position  of  those  three  it  is  easy  to  believe 
vertising  the  country  weekly  as  a  national 
medium  would  instantly  take  on  a  new 
status  in  the  advertising  agency  and  I 
should  say  also  in  the  mind  of  the  na¬ 
tional  advertiser. 

“Today  the  controlling  thought  is  that 
the  country  weeklies,  considered  nation¬ 
ally,  are  not  practically  available.  The 
cost  of  getting  information  as  to  their 
circulation,  rates  and  ratings  is  too  great. 

“The  advertiser,  not  the  agency — please 
keep  this  point  in  mind — cannot  afford 
the  cost.  The  country  weeklies  still  can¬ 
not  use  mats  in  national  extent.  That 
means  plates  and  again  the  advertiser 
cannot  afford  that  burden  on  his  adver¬ 
tising  costs. 

“The  size  of  the  circulation  in  the  aver¬ 
age  country  weekly  is  too  small  to  carry 
a  single  waste  cost,  that  can  be  cured. 

“National  advertising  operates  on  too 
narrow  a  margin  to  carry  any  unneces¬ 
sary  costs. 

“What  three  states  have  done  forty- 
eight  states  can  do.  When  all  of  the  states 
or  at  least  all  of  the  more  populous  states 
have  moved  into  the  advanced  column 
then  the  advertiser  will  no  longer  be  de¬ 
terred  by  these  forbidding  costs.  The 
country  weekly  will  then  be  within  his 
knowledge  and  within  his  reach.  Once 
in  that  favorable  position  the  merit  of 
that  most  intimate  and  powerful  of  all 
the  circulations  will  be  taken  properly 
into  account. 

“It  is  true  that  many  national  adver¬ 
tisers  are  using  country  weeklies.  It  is 
regrettable  that  all  are  not.  It  is  a  fine 
promise  to  the  future  of  advertising  that 
more  national  advertising  is  going  into 
the  country  weeklies. 

“The  American  Association  of  .Adver¬ 
tising  .Agencies  will  bless  the  day  when 
the  country  weeklies  in  every  state  in  the 
union  can  present  themselves  in  the  field 
of  national  advertising  with  the  same 
facility  and  the  same  economies  as  the 
three  forward  .states  that  I  have  named. 

“The  time  may  be  coming  more  rapidly 
than  we  realize  when  national  advertis¬ 
ing  will  need  the  country  weekly  more 


DURING  1924 


Plain  Dealer 


published 

51% 


of  ALL  the  National  lineage  ap¬ 
pearing  in 


New  Schedule  In  Operation  July  1, 
Postmaster  General  Announces 

Plans  are  completed  for  opening  the 
New  York  to  Chicago  overnight  air  mail 
service  July  1,  Postmaster-General  New 
announced  June  3. 

Emergency  landing  fields,  from  ten  to 
fifteen  miles  apart,  have  been  established 
in  the  mountain  regions  of  Pennsylvania, 
and  powerful  beacons  have  been  put  in 
place  to  guide  the  night  flyers. 

The  schedule  as  mapped  out,  calls  for 
a  plane  to  leave  the  New  York  field  each 
night  except  Saturday  and  Sunday  at 
9:30  P.  M.  and  to  arrive  at  the  Cliicago 
field  at  5  :45  A.  M.,  with  an  elapsed  fly¬ 
ing  time  of  nine  hours  and  15  minutes. 

To  connect  with  the  plane  the  mail 
must  leave  the  New  York  post  office  for 
the  field  at  8  o’clock.  Eastbound  mail 
will  leave  the  Chicago  office  at  7  :30  p.  m., 
each  evening  except  Saturday  and  Sun¬ 
day  to  catch  the  plane  scheduled  to  de¬ 
part  at  8:30.  This  plane  arrives  at  the 
New  York  field  at  6  .A.  M.  and  the  New 
York  Postoffice  at  7 :30  .A.  M. 

The  postage  rate  has  been  fixed  at  10 
cents  an  ounce  or  fraction  thereof. 

Advertising  Raised  Church  Attendance 

Returns  from  a  questionnaire  sent  to 
members  of  the  Council  of  Christian 
Churches,  Springfield,  Mass.,  by  the  presi¬ 
dent  of  the  Council  showed  that  in  some 
cases  an  increase  of  attendance  as  high 
as  30  per  cent,  followed  an  advertising 
campaign  conducted  in  the  newspapers 
of  the  city. 

Why  should  the  Treasury  Department 
be  puzzled  over  the  growing  popularity 
of  the  dollar  bill?  Everybody  who  has 
associated  with  one  admits  that  it  is  a 
delightful  companion. — Memphis  Com¬ 
mercial-Appeal. 

A  Security  Market 

with  complete  newspeper  financial 
•ervice. 

Buffalo  offera  a  promiaing  market  for 
high  grade  aecuritiea.  The  Buffalo 
Evening  News  financial  and  butineaa 
pages  are  complete,  interesting,  prompt; 
carrying  TO-DAY’S  newa  of  activities 
in  commerce  and  markets  TO-DAY. 

The  Newa  with  ita  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiaer  the  com¬ 
plete  audience  in  the  Buffalo  territory. 

A.  B.  C  Sept.  30,  1»4,  *l^,4fiB  total 
net  paid. 

Cover  the  Buffalo  Uarket  with  the 

BUFFALO  EVENING  NEWS 

'Present  avarmgw  dreulathas  194M 
Edward  H.  Butler,  E<Btar  astd  PuhUahsr 
Kelly-Stnith  CompoBy,  Rsprsasotatlvas 
Marbridge  Bldg.  Lytton  Bldg. 

New  York,  N.  Y.  Chicago.  DL 


Beaumont  and 
20  mile  area 
Population  over  150,000 

Ranks  in  importance  to  the  other 
four  large  Texas  markets.  Sales 
managers  cannot  cover  Texas 
with  only  four  papers. 

The  BEAUMONT 
ENTERPRISE 


AU  aevelsnd  Newspapers  |  BEAUMONT  I 

I  Q^PLain  Dealer  i  j  o  u  r  n  a  l  i 

IqWE  ^Medium-OSt.  Curt  (ff.U«i:i19‘y/// seU  U  ' 


Imperial 

Serves 


I  The  Cleveland  1^| 


T  T’S  a  great  pleasure  for  us 

to  present  here  the  na¬ 
tionally  known  and  well- 
liked  newspaper  group.  The 
Scripps  -  Howard  News¬ 
papers,  as  another  group  that 
depends  upon  the  Imperial 
Plus  Metal  Plan  to  take  care 
of  the  etticiency  of  their  type 
metal. 

The  Pins  Plan  is  particu- 
larl}’  well  fitted  to  serve  the 
progressive  Scripps-Howard 
newspapers.  It  keeps  the 
type  metal  for  each  indi¬ 
vidual  paper  in  an  efficient 
balanced  condition.  Further¬ 
more.  it  prolongs  the  work¬ 
ing  life  of  the  metal  for  many 
years.  'ITiese  facts  mean  an 
economy  to  the  individual 
paper  as  well  as  to  the 
group  itself. 

The  Imperial  Plus  Metal  Plan 
knows  no  service  limits.  You  who 
have  watched  this  column  from 
time  to  time  have  seen  that  the 
Plus  Plan  serves  the  small  individ¬ 
ual  paper.  You  have  also  seen 
that  it  is  adapted  to  large  news¬ 
paper  groups,  such  as  the  Scripps- 
Howard  Newspapers. 

And  What  About 
Your  Metal? 

Is  it  being  systematically  and 
economically  cared  for  by  a  con¬ 
cern  whose  entire  efforts  are  de¬ 
voted  to  type  metals  or  is  it  run 
on  a  “wait  until  trouble  occurs” 
basis.  Send  for  a  copy  of  the  Plus 
Plan 


METAL 

Linotype — Moiwitype  Inteitypw 

Steieotnw 

Elrod — Ludlow^Unograpli — 'Hiampeoo 

Imperial  Type 
Metal  Co. 

PkiUfcIpkia  -Cl«v.laaf — New  T.rk — Ckicef • 


J.  B.  VMdwvrd 
I»  B.  4U  St. 
New  Tetk 


Weedward  «  KaUj 
Seawily  Bldg. 

CUeagt 


cover  the  Fifth  Market  ki  Teaaa  and 
the  Third  Market  In  I  miklwia 

“Ask  Beckifith — He  Knor»s'* 


BEST  BY  ACID  TCSl' 
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LOCHNER  WINS  N.  E.  A.  MEMBERSHIP 
DRIVE  — 809  NAMES  ADDED 


TO  INCREASE  EQUIPMENT  start  when  a  year  ago,  Mr.  Fildes  pro- 

_  ceeded  to  organize  a  daily  newspaper  in 

_  ~  Miami,  making  the  third  daily  in  tl.at 

Fildet  to  Expand  Hi*  Two  Flonda  field. 

Dailies  Thi*  Fall  _ 


Plans  have  been  completed  for  ad- 

JOHN  C.  LOCHNER  of  Sarasota,  Office  Desk  Set,  Howard  Paper  Com-  ditional  press  and  mechanical  equipment 
Fla.,  won  first  prize  in  the  National  pany,  Urbana,  O.— Herman  Roe,  North-  this  fall  for  the  Miami  Tribune  and 
Editorial  Association’s  membership  cam-  field,  Minn.  .  ,  „  ^  ^  , 

paign  which  closed  May  1.  C.  M.  Mere-  Advertising  Course,  International  Cor-  Fimci  Frank  P.  - "  ■_  - 

dith  of  Quakertown,  Pa.,  and  James  C.  respondence  Schools,  Scranton,  Pa.— Paul  hildes,  publisher, 

Latimer  of  Staunton,  Va.,  won  second  Goddard,  Washington,  111-  announced  this 

and  third  place  respectively.  Mr.  Loch-  $25.00  of  Engravings,  N.  E.  A.  En-  week.  u  ■  • 

ner  who  also  won  the  1924  drive,  ob-  graving  Department,  St.  Paul  Minn.—  lo  house  the  ^ 

tained  132  new  memberships.  Mr.  Mere-  G.  S.  Chapman,  Sandersvill^  Ga.  additional  equip-  J 

dith  and  Mr.  Latimer  turned  in  110  each,  Bamboo  Rod  and  Reel,  R.  R.  rn^'^C  *‘‘.19''.  ^  i 

but  on  the  basis  of  priority  of  receipt  Brainerd,  Minn.  E.  L.  Wheeler,  of  the  Tribune  s  , 

Mr.  Meredith  was  given  second  place  Waitsburg,  Wash.  plaid  will  be  en- 

As  a  result  of  the  contest  809  new  Twelve  Volume  Printers  Lib^ry.  larged,  Mr. 

members  were  added  to  the  association.  Porte  Publishing  Co.,  Salt  Lake  CUy, 

Of  the  more  than  $4,000  worth  of  Utah— J.  A.  Sharpe,  Lumberton,  N.  C.  Ihis  news 
prizes  offered  Mr.  Lochner  chose  the  Advertising  Mat  Service.  Bonnet-  draws  attrition 

Louisiana  Chest  furnished  by  the  Ne  Brown  Corporation.  Chicago— G.  L.  Car-  o  Mr.  Hides 
Orleans  Qiamber  of  Commerce.  Mr.  -^nies,  la.  ^ 

Meredith  chose  the  Louis  XIV  watch  Thoroughbred  Police  Dog  Van  Den  's  tne  central  F.  P.  Fildes 

oflf^ered  by  the  Gruen  Watchmakers  •'^sfiland,  W  is.  N.  A.  .  ^  "  e  .  .  ,  , 

Guild,  Cincinnati,  and  Mr.  l^timer  the  ^«'chols,  El  Reno,  Okla.  blmVi-  ,  '^d™^dce,  which  has  given 

pure  bred  Holstein  calf  donated  by  Mr.  Twenty-five  Found  Sack  of  Brown-  Horida  these  two  iiew  newspapers 

W.  F.  Schilling  of  Northfield,  Minn.  wood  Pecans,  Will  H.  Mayes,  Austin  Mr.  Fildes  is  a  IToridian  by  birth  He 
The  selections  made  by  other  contest-  Tex.— Chas.  G.  Jenness,  Rochester  N.  H.  was  born  at  Gainsville,  Fla.,  Oct  11, 

ants  follow  Numbering  Machine,  C.  I.  Johnson  has  been  m  the  newspaper  bnsi- 

Ithaca  Double  Barrel  Shot  Gun,  Capt.  Co.,  St.  Paul,  Minn.— Carl  G.  ness  aU  of  his  b^^^ 

W  H  Fawcett  Robbiiisdale  Minn _ H  Clarke,  Perry,  N.  \.  ^  newsie  and  has  worked  iii  various 

T  Porte  Lit  Lakfc  r  mall  Week’s  Stay  for  Two  People  at  At-  capacities  n  the  business  since  at  N>w 

Pure  Bred  Duroc  lersev  flilt  Miller  l^ntic  City,  Hotel  Ambassador,  Atlantic  Joplin,  Mo.,  Tulsa,  Okla.,  Fort 

gy.  VV.  Ko„.  Coraopolis.  « hI'''" 

'.BorSam  d,.  ss'Tk  "'■ 

Bangkok  ^Siam-\S  B^Ca^d^  One  ‘  Dozen  Eagle  Goif  Balls,  A.  J.  fartnig  his  own  daily  newspaper  He 

Falls  s’  D  ‘  tt  e  tJ.  Va  lin,  bioux  Company,  Philadelphia,  Pa.— J.  boarded  a  tram  for  Chicago,  there  bought 

\dvertisine  Mat  Service  Mever-Both  W.  Spradling,  Sparta,  Wis.  a  Goss  Comet  flat-bed  press,  a  couple  of 

.■vavertising  .yiat  service,  Me>«  Botn  ,  Pounds  of  News  Ink  Philio  type-setting  machines,  a  type  cabinet  and 

eCK  ir  s,  Paul  Mint-E  R  ?  sl'irt->“i'  M'  '“T? 

Six  by- luu.  Silk  FI.B,  I-aglo-lipped  „  « “ed^heVe  tasS'a' "Tu^IW 

Prtlp  Rplt  nnfl  Tnvpr  Ulnl/P  VVillcrlrf^ti  MoroCCO  Bound  Ncw  Standard  Die-  jurucu  mere,  Itabcu  a  yuiiuiii^,  niM.  iieu 
^ole,  Belt  an(l  Lover,  S.  Blake  W  illsden,  p  o  Waenalls  Co  New  within  thirty  days  of  .ns 

K'TSd  york-Andre»  W.  Hopkins,  Madison,  publishing  daily  the  Pain, 

Bo-  «<  Oranges,  Citrus  Gron.rs  As-  Barely  bad  the  Tiutes  go,  off  to  a  good 
$50.00  of  Type.  American  Type  Found-  fociation,  Qermont  Fla.— S.  S.  Buzzerd, 
ers  Company,  Jersey  City— Wm.  Grote,  f^crkeley  Strings,  W.  Va. 

Pikeville  Kv  Business  Training  Course,  LaSalle  Ex- 

Remington  Portable  Typewriter,  Rem-  ’  C^'c^go  George  G. 

ington  Typewriter  Conqiaiiy,  New  York  ^^ced.  Pine  Bluffs,  >' yo. 

-Timothy  Brownhill,  Puente.  Cal.  „  News^per  Feature  Service  Bonnet- 


Barely  had  the  Times  got  off  to  a  good 


White  House  Photographer*  Elect 

Kemper  Cowing,  publicity  director  for 
Harris  &  Ewing,  was  elect^  president  of 
the  VV’hite  House  Photographers’  As.^o- 
ciation  this  week.  J.  C.  Brown,  of  the 
International  News  Reel  Corporation, 
was  elected  vice-president,  and  H.  E. 
French,  of  National  Photo,  secretary- 
treasurer.  H.  N.  Vantine,  of  Interna¬ 
tional  News  Reel,  and  I,awreiice  Ruhel, 
of  Underwood  and  I'nderwixid,  were 
elected  to  the  executive  committee. 


Smith  Joins  Press-Gazette 

Harry  FI.  Smith,  formerly  publisher  of 
tlie  Atlantic  City  (N.  J.)  Gazette-Re- 
7'ie7i’,  is  now  managing  editor  of  the 
Atlantic  City  Sunday  Press-Gazette. 


Use  the 

COMBINATION  RATE 

OF 

The  Gazette  Times 

(Morning  and  Sunday) 

AND 

Chronicle  Telegraph 

(Evening) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost. 

Member  A.  B.  C. 

URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ.,  PITTSBURGH,  PA. 
National  Repi  esentative : 

E.  M.  BURKE.  Inc. 

42nd  and  Broadway,  N.  T, 

122  S.  Kichlgan  Blvd.,  Chicago. 
Constitution  Bldg.,  Atlanta,  Oa. 

B.  J.  BISWELL  CO. 

742  Market  St..  San  Francisco.  Cal. 
Times  Bldg.,  Los  Angeles,  Cal. 


Full  I'age  Adverti'sing  S|.ace,  Fourth  ]^own  Corporation.  Chirago-James  H. 
Fstate,  New  Vork-J.  P.  O’Furey,  Hart-  <^''amer,  Marmarth,  N.  D. 


ington.  Neb.  - 

cii?SKS„''“A,'TS  CoTo.  "ORNING  DAIUES  TO  ADVERTISE 

Full  Page  Advertising  Space,  The 

.'Unerican  Press,  New  York — Homer  Knight  Agency  Arranging  Detstil*  of 
Harwood,  Warren,  Mich.  Proposed  Campaign 

Set  of  Joseph  Conrad’s  Works,  The  »  ,  r  r  .l  r-.  nr  r  i 

Outlook  Company,  New  York-C.  T.  A.  Schaefer,  of  the  f/.  /oKmo/- 

Rand,  Philadelphik,  Miss.  Gazette,  and  president  of  the  Morning 

Advertising  Cut  Service,  Western  Newspaper  Pubh.shers  Association,  an- 
Newspaper  Union,  Chicago-J.  W.  E.  '''’^''‘■‘=‘1  j^is  week  preparations  were 
W'addell  Walker  Minn  being  made  for  launching  an  advertising 

(Jne  Year’s  Service  and  Casting  Box,  carnpaign  to  promote  use  of  morning 

Publishers  Autocaster  Service— Erwin  ir  ■  ,  .  r  .u  •  ua 

Funk  Rogers  Ark  F,merson  B.  Knight  of  the  Knight 

Pure  Bred  ’Duroc  Jersey  Boar,  E.  T.  morning 

Winship,  Owatonna,  Minn.-W.  C.  Lusk  ".^wspaper  publishers,  making  prepara- 


Times 


Evening 

120,000 

5 

Sund^ 

a<ko,ooo 


Yankton,  S.  D. 


Barrel  of  AHiemarle  Pippins,  Chesa-  ^ drive,  he  said 
peake  &_Ohio  R.  R.,  Richmond,  Va. — S. 

M.  Saufley,  Richmond,  Ky. 

$1(X)  Credit  on  New  Machine,  Inter-  1^  I  T  O 

type  CoriKiration,  Brooklyn,  N.  Y. —  In  ^  v3 1\ 
Benjamin  Yale,  W'aynesfield,  O.  • 

Full  Page  Aclvertising  Space,  Editor  accounti 

&  Publisher,  N.  W.  W'.  Aikens,  fu.  *7.* 

Franklin,  Ind.  ruzed  the  fact 


lions  and  gaining  financial  support  for 


NU  GRAPE  CO. 


is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  TVashing- 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 


For  All  Newspapers 

DUPLEX 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organization  a^cialiai^  aolcly 
in  newapaper  building  deaign,  man¬ 
ufacturing  and  prodncticn  problema. 

S.  P.  WESTON 

Nrmtpmper  ButUirngt 
FImS  tnyast* 


120  West  42d  Street 


New  Y«rk 


The 

Washington 

Times 

The  futility  of  the  “one  paper 
bu3^  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  Qty — Boaton 

a  LOGAN  PAYNE  CO. 

Chicago  -  Detroit  -  St.  Lmiia  -  Loa  Angalea 


“OUR  CUSTOMERS 
WRITE  OUR  ADS” 
DUPLEX  FLAT  BED 

**Th«  Duplex  Flat  Bed  we  purchased 
from  you  is  now  an  indispensable  part 
oi  our  business.  We  could  not  yo  back 
to  the  old  cylfader.'' 

Crowly,  Pa. 

Signal 

Duplex  Printing  Press  Co. 

BATTLE  CHEEK.  MJCH. 


Local  and  National 

The  department  store.s  of 
.Munhattaii  place  more  ad¬ 
vertising  in  The  Sun  than  in 
any  other  New  York  news¬ 
paper — morning  or  evening. 
National  advertisers  will  do 
well  to  he  guided  by  the 
preference  which  local  mer¬ 
chants  show  for  the  adver¬ 
tising  columns  of  The  Sun. 

2S0  Broadway  New  York 
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he 


'UR  OVN  Voi^ 

"  or  Letters 


By  JAMES  MELVIN  LEE 


COMETHIXG  like  3000  stories  were  York  World  and  the  \ew  York  Even- 

^  submitted — most  tVipm  hv  thp  incf  Wnrirl  furnish  parh  n  ctr>rv 


the  ing  World  furnish  each  a  story. 


The  next  story  in  the  volume  is  "The 
Escape  of  Mr.  Trimm”  by  Irvin  S.  Cobb 
— the  first  piece  of  avowed  fiction  he 
ever  rote.  Then  on  the  city  staff  of  the 
New  York  Evening  World,  he  was  sent 
to  report  the  trial  in  a  Federal  Court 
of  a  famous  financier.  The  accused  man, 
although  he  had  distinguished  counsel, 
conducted  his  own  defense.  He  did  so 
well  that,  even  though  the  jurors  brought 
in  a  verdict  of  guilty  and  the  judge  sen¬ 
tenced  him  to  a  long  term  of  imprison¬ 
ment  at  hard  labor,  Cobb  said  to  himself 
that  this  man  would  never  serve  out  his 
sentence.  He  would  find  a  way  to  beat 
the  law  even  though  his  appeals  were  de- 


Maureen  McKernan  tells  how  she  won 
the  Cunningham  confession  for  the 
T  rihune. 


I  AM  sure  that  even  William  Randolph 


^  Hearst  will  find  numerous  chuckles 
in  the  parwly  of  the  Aiuvrican  Examiner 
which  appears  in  Life  for  June  4.  Column 
1,  headed  “Tcxlay"  by  ‘‘Arthur  Mem¬ 
brane”  has  a  laugh  in  every  paragraph. 
F'ven  the  streamer  headlines  contains  a 
smile  or  two  for  the  “tired  newspaper 


managing  editors  of  the  papers  in  which  The  rural  and  provincial  press  is  the  "  „  „  a  \ 

they  appeared-for  the  collection  “The  one  that  tlie  reader  feels  has  been  neg-  He  would  find  a  ^^^ay  to  beat 

Best  News  Stories  of  1924”  edited  by  lected.  Yet  good  material  must  be  here.  tli  HirT^KpaH  rl'siVc*  Wpwn^ti 

Joseph  Anthony  and  Woodman  Morri-  And  it  is  the  job  of  editors  of  volumes  ,  ^  ..  pvnlnfinn  of  thp*  imi  lip  1 

U  (Small.  Maynard  &  Co.).  The  edi-  like  this  to  dig  out  the  nuiterial.  The  f ‘  evolution  of  the  t.mshed  pro- 
tors  frankly  admit  in  the  preface  that  work  on  the  metropolitan  press  has,  in  .  r.i„ 

the  liook  is  put  to  bed  in  the  full  con-  the  opinion  of  mainV  become  too  stereo-  ,  T  L,  r  L  rfp^  Tu 

sciousness  tlmt  it  is  bound  to  be  marred  typed  The  fresh  note  is  to  be  found  in  a  wnrU  L  Jal’ 

by  errors  of  omission.  Such  an  assertion,  the  provincial  press.  It  is  there,  for  I  ^ 


4  j  •  L  r  1*.  r  I  nie<i — ana  ne  aui.  Kcaa  \.()dds  lorewora 

And  It  IS  the  job  of  editors  of  volumes  **.«:.i,«i 

like  this  to  dig  out  the  material.  The  ‘  evolution  of  the  linished  pro- 


by  errors  of  omission.  Such  an  assertion, 


however,  does  not  disarm  just  criticism,  have  seen  it  in  the  papers  coming  to  my 
The  editors  have  assumed  a  self-imposed  desk. 


Frankly,  the  title  of  the  volume  irri- 


should  be  judged  on  how  well  they  have  tates  me.  The  word  “best”  is  a  misnomer. 


duct. 

This  volume  of  “short  sixes”  is  not  only 
a  collection  of  short  stories  well  told, 
hut  is  a  work  both  informative  and  valu¬ 
able  to  every  one  who  wants  to  write 
fiction.  Readers  of  this  department  will 
make  no  mistake  in  taking  it  along  on 
the  vacation  trip. 


LJENRY  JUSTIN  SMITH,  for  many 
years  news  editor  of  the  Chicago 
Daily  Xeies,  tells  in  Collier’s  H'eekly 
for  June  6,  how  the  Union  Ix!ague 
Foundation  for  Boys'  Clubs  invaded 
benevolently  the  dark  region  of  Chicago 
to  he  big  brothers  to  the  youngsters  in 
the  slums.  Smith  now  holds  an  executive 
]X)sition  with  the  University  of  Chicago, 
but  he  has  not  forgotten  how  to  cover  a 
storv  well. 


covered  the  story. 

The  volume  is  divided  into  the  follow- 


“News  Stories  of  Distinction,”  for  ex- 


ing  parts ;  “Straight  Reporting,”  “For-  priate  title.  The  word  “best”  should  not 


ample,  would  appear  to  be  a  more  appro-  A  LLYN  &  B.ACON,  of  Boston,  an- 

Aov-tve  wi  tKI  «r«'v  4 


nounce  for  early  publication  “News 


«i^  Correspondence,”  “Sport  Stories,”  be  used  until  the  term  has  been  at  least  Writing”  by  Leo  A.  Borah,  Instructor  in 
“Pp-jtnrp  sttnrJpc  ”  “14. .m-...  Interest  clearly  defined.  . '  '  ' - '■ - ‘  - 


Stories,”  and  “Interviews  and  Personality  But  in  spite  of  these  critical  comments  Washington.  The  volume  is  designed  as 
Stories.”  The  editorial  balance  in  the  the  volume  is  interesting,  even  to  the  a  textbook  for  use  in  high  schools  of- 
matter  of  space  allotted  to  these  features  lay  reader.  But  the  editors  certainly  un-  fering  instruction  in  journalism. 


the  Sch(M)l  of  Journalism  at  University  of 


matter  of  space  allotted  to  these  features  lay  reader.  But  the  editors  certainly  un¬ 
is  admirable.  Stories  selected  are  so  well  dertook  a  whale  of  an  assigtiment  when 


written  that  the  following  comment  in  they  headlined  their  selections — “The 
the  foreword  seems  almost  unnecessary:  Best  News  Stories.” 


TN  “The  Public  Life”  J.  A.  Spender 
(Cassell)  the  chapter  called  “The  Press 
and  the  Public  Life”  tells  somewhat  in 


Newspaper  writing  is  done  under  great  stress,  ♦  ♦  ♦  ^ ‘ 

and  the  best  of  reiaorters  is  apt  to  overwork  ,  ,  .  ■Jud  the  Public  Lite  tells  Somewhat  in 

certain  phrases- -particularly  when  the  city  I  HE  volume  My  Story  That  I  Like  detail  press  tendencies  in  Englantl.  The 
editor  is  tearing  the  sheets  out  of  his  machine  Best”  bv  Edna  Ferber,  Irvin  S.  Cobb,  author  has  been  for  years  one  of  the 

and  sending  them  up  the  chute  to  the  compos-  _ o  l'* _ t  r\t'  /-  i  i  *•  •  i  •:  •  t  « 

ing  room  as  fast  as  wch  fresh  paragraph  is  ^  ctcr  o.  K.ync,  Jamcs  ()i!\cr  Lurwocxi,  IcEUin^  editorial  writers  in  London, 
completetl.  But  if  writing  that  has  strength,  Meredith  Nicliolson,  and  H.  C.  Witwer  where  he  furnished  the  leader  each  even- 
^or,  intensity,  cannot  live  down  an  occasional  (Cosmopolitan  Book  Corporation)  is  ing  for  The  Westminster  Gazette.  The 
anwer  for.  ”  °  °  "o'r ‘s  *  ve  muc  o  criticism  than  the  collection  volume  in*  general  belongs  to  the  news- 

In  the  stories  sclecterl  for  inclusion  stories  just  mentioned.  An  in-  paper  library  on  the  reference  shelf  for 

in  this^  volume  the  iSropc^litan  field  'f  'J*”*'*’  sheds  on  political  life 

.  v  II  I  -r  .u  *he  editor  of  the  Cosmopolitan  Magazine,  m  F.ngland. 

seems  to  be  well  covered.  To  the  t-i,..*  _  u  »  •  -i  _  ^  w  *  w 

thoughtful  reader,  however,  several  things  .  x' .  »  "  ^ 

suggest  themseWes.  For  example,  in  f  ^  expressed  is  evident  jx  The  Tr.7i-<levotc<l  to  shop  talk  about 

L> _ _ >>  .u_  _  -r-;  from  his  own  words:  J.  ,1,.  ri,:/.orxx. 


in  this  volume  the  metropolitan  field 
seems  to  be  well  covered.  To  the 
thoughtful  reader,  however,  several  things 
suggest  themselves.  I'or  example,  in 
Straight  Reporting”  the  Chicago  Tri¬ 
bune  leads  all  other  newspapers  with 
three  stories  to  its  credit.  Is  the  Tribune 


to  the  one  1  have  expressed  is  evident  jx  The  TnVi— devoted  to  shop  talk  about 
from  his  own  words  :  1  Chicago  Tribune— John  Kelley  re- 

I  grow  irritated  every  now  and  then  when  ,u„  (cenp  tbp  famous  T)r 

some  self  apiwinted  critic  arises  to  say  that  he  the  .May  ISSUe  the  tamous  1  ir. 


tntitletl  to  such  distinction?  One  has  the  What  he  means,  of  course,  is  that  he  has  selected 


selected  the  best  short  stories  for  the  year.  Cronin  murder  Case.  Ill  the  same  issue 


feeling  that  possibly  tlie  editors  of  the 


the  stories  which  tn  his  of^ittion  are  best.  More 
often  than  not.  his  opinion  is  worthless;  it  may 


volume  may  have  been  too  much  in-  even  be  harmful.  Kor  if  those  studying  for  a 
lluenced  by  the  booklet  giving  Tribune  far^r  in  writing  accept  his  views,  they  may 


Stories  of  1924-already  been  reviewed  .ni^l^ction 

in  this  department.  The  three  Tribune  .p,  ■  i ,  .  ,i  1 1  i  .  i  • 


stories  are  bunched  together.  The  Neiv 
York  Ez’ening  Post  and  the  New  York 
H'orld  have  each  two  stories  in  “Straight 


This  volume  has  the  added  advantage 
that  a  foreword  is  contributed  by  each 
short  story  writer  in  which  the  story  of 


Vanderbilt 


•  r  wrm  llctvv:  VdCll  IWU  dlUl  1C3  III  OliaiKlH  A  •  A.  1  1  Ta  •  •  •  t_ 

Reporting,”  but  these  stories  are  scattered  j®  '?  s«'-P'-'s>n8 


along  through  the  section. 


frequently  the  germ  of  the  story  has  come 
from  a  newspaper  incident.  F'or  example. 


means 


In  “Foreign  Correspondence”  the  Netv  cxamyie 

York  Times  comes  first  with  two  stories 


•  vfK  i  irrus  L.uiiic>  HIM  \Miii  iwu  mui  t  •  •  /--u*  _  i 

•hh  single  stories  for  the  Chicago  Nm;.  t  '.T* 


Chicago  TrUmoc.  New  York  World.  an<i  Windsor  Hotel,  a  larelirurk.  teas 

the  United  '» 

In  “Qxxxxrt  c.  ’’  n/x  n..  <:n.,xvo  tx-.c  CTiicago  papcr  told  how  a  rather 

In  sport  Stories  no  newspaper  has  ,  i ,  f,  *•  '  u  i  i  r.  ~ 

more  than  one  entry,  though  tile  New  s^rty  old  (  liicago  bachelor  af^r  living 

York  World  and  the  NVw  York  Evening  »»  ° 


Wnrld  .rrnx^rnUninl  ^  ^  ■'efuge.  He  was  Called  the 

World  are  represented. 

No  newspaper  has  more  than  Jwo  ,  ,  ,  •  ,  ; 


BotT'f  ‘t-  f  •^'■some  knd  unintelligible  to  those  who 

«Hd  not  live  in  or  near  C'hicago,  How 


Newspapers 
Clean  Enough 
For  Every 
Home ! 


treatment  this  section  deserves  special 

memirtn  for  it  rtin  Kn  r.x.,1  to  stocy  _grew  IS  told  in  detail  n 


tnAni:  r  'a  l  1  a  I  a  ntrr  mhui  muiv  kicw  luiii  iii  iicidii  iii 

r  rti  t  be  read  to  advantage  ,  foreword.  Her  tale  bears  the  title 

by  the  best  men  on  the  staff.  Similar  ,  rx _ .. 


comment  can  be  made  for  “Human  In¬ 
terest  Stories” — the  next  section  in  the 
volume.’ 

In  the  concluding  section,  “Interviews 
2nd  Personality  Stories,”  the  New  York 
Times  is  the  only  newsjiaper  with  more 
than  one  story,  although  again  the  New 


“The  Gay  Old  Dog”. 


WTiere  iId  you  want  your  a(hrartWn( 
to  go? 


A  Dependable 
Means  of 


Dominates  its  field 


Increasing 


The  circulation  of  the  New 
York  Evening  Journal  is 
larger  than  the  next  two 
evening  papers  combined. 


y  (spitjt’sifii'v  ■ 


Classified 


Lineage 


Aroeruaj  Lar§«t  Circulat  ioi\ 
Building  Organization 

ResuitjCount 


Write  for  Particulars 


.An  enormous  circulation  of  649,072 
daily  is  one  reason  why  the  Eve¬ 
ning  Jfiurnal  publi.shcs  more  adver¬ 
tising  than  any  other  New  York 
evening  paper  and  why  it  has  done 
so  for  ten  years. 


_6 Floor  OcCIOEKTAL Bid 
JNDUNAPOLISINO 


Associated  Editors,  Inc. 

440  S.  Dearborn  St.,  Chicago 


Largest  Evening  Circulation  in 
America — and  at  3c  a  copy 


Complete  Markets 


NEWS  THAT  MAKES 
THEM 


Together  with  leads  and  comment 
that  authoritatively  interpret  day 
to  day  developments  in  the  financial 
and  business  worlds. 


Full  leased  wire  (averaging  8,000 
words,  exclusive  of  tables),  or  pony 
service. 


Central  News  of  America 


EsUblUhed  1914 

42  New  Street  New  York  City 


Largest  organization  in  the  world 
specializing  in  financial  and  market 
news  for  daily  newspapers. 


EDITORIAL  RESEARCH  RE- 

^  PORTS  supply  accurate  in¬ 
formation  upon  the  major  prob¬ 
lems  which  call  for  frequent 
editorial  comment. 

The  reports  are  for  the  in¬ 
formation  and  review  of  editors 
and  publishers,  rather  than  for 
publication. 

They  are  in  use  by  the  leading 
American  newspapers  and  maga- 


The  cost  of  this  service,  based 
upon  circulation,  is  compatible 
with  every  moderately  liberal 
editorial  expense  budget. 


EDITORIAL  RESEARCH 
REPORTS 

1425  G  Street,  Washington,  D.  C. 


THE  WELFARE  COMMITTEE 


INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 


Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


4 
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Editor  &  Publisher  for  June  6,  1925 


CALIFORNIA  GROUP  TO 
SELL  ENTIRE  FIELD 


Ben  H.  Read,  Managing  Director, 
Southern  California  Elditorial  Associ¬ 
ation,  Outlines  Plan  for  Obtain¬ 
ing  More  National  Lineage 


Ben  H.  Read,  managing  director 
of  the  Southern  California  Editorial 
Association,  has  formulated  what  he 
terms  “The  Cali¬ 


fornia  Plan :  Sell¬ 
ing  the  Field  as  a 
W  h  o  1  e,”  as  a 
means  for  devel¬ 
oping  more  for¬ 
eign  advertising. 

In  an  announce¬ 
ment  to  the  mem- 
iK-r  publishers  the 
miinaging  director 
explans  the  plan 
as  follows : 

“The  California 
Plan  will  be  to 
sell  the  Southern 
California  field  as 
a  whole  to  the  na¬ 
tional  advertiser 


Ben  H.  Read 


This  we  propose  to  do 
by  mail  before  the  eastern  agencies  and 
by  persrmal  calls  in  Los  Angeles  and  pos¬ 
sibly  one  or  two  visits  per  year  to  San 
Francisco. 

“We  are  now  completing  the  task  of 
compiling  data  on  circulation  and  rates  of 
the  member  papers.  This  will  be  put  into 
shaiK.-  and  sent  to  each  national  agency, 
with  a  letter  telling  about  our  organiza- 
advertisers. 

‘AVe  will  stress  the  fact  that  this  office 
is  the  clearing  house  for  newspaper  in- 
ffirmation.  After  we  have  sent  out  the 
information  we  will  follow  up  with 
monthly  circulars  or  letters  regarding  our 
field. 

“W’e  will  not  supplant  any  representa¬ 
tives  that  memlKT  papers  may  now  have, 
but  our  work  will  back  up  the  efforts  of 
all  special  repre.sentatives.  Credit  infor¬ 
mation  on  agencies  will  be  looked  up  for 
memlK-rs. 

“If  this  campaign  is  to  f)e  made  a  suc¬ 
cess  we  must  have  the  co-operation  of 
each  and  every  memlxT  as  follows: 

‘AVe  must  have  standard  rate  cards, 
prepared  in  conformity  with  the  forms 
used  by  the  advertising  agencies. 

“MemlK-rs  must  stick  by  the  rate  given 
the  association. 

“Members  are  requested  to  advise  the 
managing  director  when  a  new  account  is 
received  by  them.  Often  times  other 
memfiers  can  get  this  account  if  they  have 
a  tip  on  it. 

“These  are  the  principal  points  in  the 
California  Plan.  But  we  have  warned 
each  member  that  he  cannot  expect  direct 
returns  immediately.  It  will  take  months 
and  years  to  properly  exploit  our  field. 
W’e  are  making  a  beginning  which  must 
be  followe<l  up  {XTsistently,  but  we  arc 
told  that  in  two  or  throe  years’  time  the 
campaign  will  show  an  increase  in  the 
volume  of  foreign  business  in  this  field.” 


ing  to  do,  and  to  show  the  public  how  its 
money  is  being  used. 

“The  school  material  given  on  a  school 
page,  I  believe,  should  be  in  addition  to 
‘news  that  will  not  wait'  which  is  used 
in  the  regular  local  pages  during  the 
week.  This  later  news  consists  of  most 
of  the  material  coming  out  of  the  Board 
of  Education  offices,  as  appointments, 
resignations,  roceedings  of  the  board,  out- 
of-town  visitors  to  the  schools.” 

“Other  papers  have  their  school  de¬ 
partments,  but  none  that  has  come  to  our 
notice  has  been  turned  out  by  the  school 
children  themselves,”  Mr.  Benner  said. 
“It  has  added  visibly  to  our  circulation. 

“The  psychology  of  the  parent  of 
children  in  school  was  a  goo<l  enough 
reason  for  trying  it.  The  school  author¬ 
ities,  then,  very  naturally  lend  their  sup¬ 
port  to  it  more  readily  when  it  contains 
something  of  educational  value,  which  is 
accomplished  by  the  practical  experience 
in  writing  offered  to  the  children  and  the 
spirit  of  competition  induced  by  the 
child's  desire  to  be  good  enough  to  be 
chosen  to  write  for  print. 

“In  a  city  where  there  is  a  flourishing 
organization  of  boy  scouts,  the  idea  can 
be  extended  in  their  direction.  It  is 
being  done  here,  but  has  not  taken  yet 
as  successfully  as  the  school  page.” 


ger,  and  T.  J.  McBreen,  chief  of  traffic 
department,  was  sent.  Seigler,  who  leaves 
a  wife  and  daughter,  was  buried  from  his 
home  in  Chicago.  He  had  served  as 
traffic  chief  in  Chicago  since  1921.  Pre¬ 
vious  to  that  time,  he  held  a  similar  po¬ 
sition  with  the  Associated  Press. 


Finlay  Sells  to  Carroll 

P.  R.  Finlay,  president  of  the  Keokuk 
(la.)  Gate  City,  has  resigned,  effective 
June  15,  and  will  move  to  Battle  Creek, 
Mich.  S.  E.  Carroll,  business  manager, 
has  acquired  the  Finlay  interests  and  be¬ 
comes  controlling  owner. 


Mexico  May  Expel  U.  S.  News  Men 


The  Mexican  government  announced 
this  week  through  its  h'oreign  Relations 
Dci)artment  that  it  intends  to  expel  cer¬ 
tain  .-Kmerican  correspf)ndents  on  the 
grounds  that  they  have  abused  the  hospi¬ 
tality  of  Mexico.  The  Government  com¬ 
plains  that  ordinary  street  rows  and 
hold-ups,  which  are  common  in  the  cities 
of  the  United  States,  are  magnified  by 
the  correspondents  and  used  in  damaging 
fashion  against  Mexico.  Xo  correspond¬ 
ents  were  mentioned  by  name  in  the  an¬ 
nouncement. 


Dispatch  Company  Formally  Dissolved 


A  formal  decree  dissolving  the  old 
Dispatgh  Publishing  Company  which 
published  the  former  Pittsburgh  Dis¬ 
patch  was  handed  down  in  the  .Allegheny 
County  Common  Pleas  Court  on  May  28. 
The  petition  for  dissolution,  presented 
by  Lawrence  P.  Monahan,  representing 
the  stockholders,  bore  the  affidavit  of 
Col.  Charles  A.  Rook,  former  president- 
editor  of  the  Dispatch,  setting  forth  that 
the  company  had  discharged  its  liabilities 
and  had  paid  all  State  and  tiovernment 
taxes. 


Marion  Star  In  New  Home 


CONDUCTING  A  SCHOOL  PAGE 


Different  Aims  and  Methods  Discussed 


by  Two  Editors 


Bartlett  Presents  American  Gift 


Different  aims  and  methods  of  con- 
flucting  a  schwl  page  were  told  this 
week  by  Miss  Julia  .M.  Traver,  school 
editor  of  the  Rochester  (X.  Y.)  Demo¬ 
crat  &  Chronicle  and  E.  A.  Benner  of 
the  Lcnvcll  (Mass.)  livening  I. coder. 

Mr.  Benner  claims  circulation  gains 
have  followed  an  idea  which  he  started, 
providing  that  the  weekly  school  page 
of  the  newspajxr  be  conducted  by  the 
children  themselves. 

Miss  Traver  established  her  page  in 
September,  1923  under  the  title  of  “In 
the  Educational  Field.” 

“There  is  a  threefold  aim  in  publishing 
this  page,”  she  said. 

“hirst,  to  interest  children;  second,  to 
interest  the  teachers  and  give  them  op¬ 
portunity,  in  a  small  way,  of  course,  to 
see  what  other  teachers  in  the  system 
are  doing,  and  third,  to  interest  the  pub¬ 
lic,  and  especially  the  parents,  and  in¬ 
terpret  to  them  what  the  schools  are  try- 


Supplies  and  Equipment 

FOR  NEWSPAPER  MAKING 


Presses  For  Sale. 

Goss  Comet,  Duplex  Angle-Bar,  Duplex  16- 
page  tubular,  Goss  HO-page  and  several  other 
desirable  newspaper  presses.  Also  Junior 
.■\utoplate,  .\utoshaver,  Semi-.\utoplate  and 
general  stereotyping  equipment.  Griffiths 
Publishers’  Exchange,  154  Nassau  St., 
N.  Y.  r. 


Wanted. 

Csed  hand  proof  press  with  stand,  about  9x3t 
State  lowest  price.  J.  B.  .Acorn  .Agency,  56 
\V.  45th  St.,  N.  Y.  C. 


Printers’  Outfitters. 

Printing  Plants  and  business  bought  and  sold. 
American  Typefounders’  products,  printers' 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Kendler  &  Co.,  96  Beekman  St., 
New  York  City. 


The  new  publishing  plant  of  the 
Marion  (f).)  Star,  was  dedicated  on 
Memorial  Day.  A  room  has  been  set 
apart  as  a  memorial  to  former  President 
Harding.  The  walls  are  lined  with  re¬ 
productions  of  pages  of  newspapers 
throughout  the  country  detailing  the 
former  President’s  public  life.  Two 
presses  in  the  plant  were  started  by  the 
father  and  sister  of  the  late  President. 
A  fiO-page  Xew  Hrime  etlition  was  print¬ 
ed  Mav  27. 


Edward  E.  Bartlett,  president  of  Bart¬ 
lett  Orr  Press,  Xew  York,  and  .American 
member  of  the  board  of  the  International 
f iutenburg-Museum.  will  return  June  8 
from  Europe,  where  he  has  spent  several 
weeks.  While  in  Germany  he  delivered 
to  the  management  of  the  International 
f iutenburg-.NIuseum  in  Mainz  the  sum  of 
$5,090,  representing  the  first  installment 
of  the  subscription  l)eing  made  by  the 
.American  printing  industry,  and  lovers 
of  printing  to  the  international  work  of 
the  institution. 


Silent  Tribute  To  Seigler 

Consolidated  Press  wires  were  silenced 
for  two  minutes  at  10  ;02  on  Memorial 
Day  in  memory  of  Robert  Seigler,  traffic 
chief  of  the  Western  Division,  who  died 
of  pneumonia  on  May  28  in  Chicago.  .A 
tribute  signed  by  David  I^wrence,  presi¬ 
dent;  Robert  B.  McClean,  general  mana- 


Don’t  Pig  Metal 

It  Wastes  Money 


Don’t  melt  yonr  metal  twice  to  as# 
it  once.  Write  for  trial  offer.  Tke 
Monomelt  “Single  Melting  Sys¬ 
tem.”  References  gladly  furnished. 


IZtoteaSa  tk»  Mlal  Fmrmmem 


Printers  Manufacturing  Co. 

417  South  Dearborn  St. 
Chicago  IlL 


MODERNIZE 


yovr 


COMPOSING  ROOM 


with 


HAMILTON  EQUIPMENT 


Made  in  both  wood  and  stceL 


Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  Rivers,  Wia. 


For  tale  by  all  promiaant  Typa 
FoixMlars  and  Ptalari  averjrwtiara. 


CUne-Westinghouse  Double  Motor-Drive 
with  full  automatic  push  button  control. 


USED  BY  THE 

Hazleton  Standard 

Hazleton,  Pa. 

We  refer  you  to  them  for  their 
I  opinion 


MAIN  OFKICE  EASTERN  OFFICE 

Conway  Bldg.  Marbridge  Bldg. 

Ill  W.  Washington  St.  Broadway  at  34th  St. 
CHICAGO  NEW  YORK 


Ik  Highest  StaNDARD 


Write  for  Information  Concerning 


Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 


Metals  Refining  Co. 


Hammond,  Indiana 


Warehouses  in  Principal  Cities 


Hoe  Automatic  Curved  Plate 
Finishingy  Cooling  and  Drying  Machine 


Trims,  tail-cuts,  shaves,  cools  and  dries  six  plates  a  minute. 


R.  HOE  &  CO.,  Inc.  504-520  Grand  St.,  New  York  City 


7  South  Dearborn  Street 
CHICAGO,  ILL. 


alio  at 

DUNELLEN,  N.  J. 


7  Water  Street 
BOSTON,  MA^S. 
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The  Market  Place  of  the  Newspaper 


I*  per  word  per  insertion,  cash  with  order, 
for  advertisements  under  the  classifica- 


for  advertisements  under  the  classifica- 
tion  of  ^'Situations  Wanted.*' 


Situations  Wanted 


HELP  WANTED 


on_  per  line  per  inaertioti,  cash  with  order, 
if  white  space  is  used  at  top  and  bot- 
tcoi  of  advertisefnent. 


per  word  per  insertiao,  cash  with  order, 
for  advertisements  under  any  other 
dsssification. 


per  line  per  insertiao,  cash  with  order, 
if  white  space  is  used  at  top  and  bot- 
Icsn  of  advertisement. 


Classified  Manager. 

Ktnir  years’  experience  on  large  midwest  daily 
as  assistant  manager.  Knowledge  of  Smith 
System.  Young,  married,  small  family,  pre¬ 
fer  paper  in  southwest,  will  go  anywhere. 
Start  on  moderate  salary  if  future  looks 
bright.  Good  references.  Address  Box  A-543, 
£<litor  &  Publisher. 


Account  and  Office  Manager. 

Married  man  with  newspaper  training.  Attrac¬ 
tive  small  city,  splendid  schools,  reasonable  liv¬ 
ing  costs.  Write  fully,  covering  qualifications, 
age,  s.'ilary,  references.  Daily  Gazette,  Sterling, 


property.  All  corre¬ 
spondence  will  be  held 
in  strict  confidence. 


Palmer,  Dewitt  &  Palmer 


Newspaper  Properties 

350  Madison  Ave.,  New  York 


SITUATIONS  WANTED 


Florida  Publishers. 

Head  of  copy  desk  of  one  of  largest  papers  in 
Middle  West  wants  good  location  in  Florida. 
On  present  job  more  than  two  yearv  Address 
.\-530,  Kditor  &  Publisher. 


Advertising  Salesman  Wanted 

(>1  afternoon  paper  in  city  of  50,000  popula¬ 
tion.  Must  be  able  to  write  good  copy  and  sell. 
Give  full  qualifications  and  salary  expected.  Ad¬ 
dress  A-'Sj?,  Editor  &  Publisher. 


Advertising  Solicitor. 

Over  fifteen  years’  practical  experience,  includ¬ 
ing  personal  contact  with  advertisers  direct, 
also  agencies.  F'amiliar  with  territories— New 
England,  New  York,  Pennsylvania,  South  and 
West.  Seeks  connection  with  special  repre¬ 
sentative  or  publication  direct.  Best  of  ref¬ 
erence  as  to  character  and  alxlity.  Address 
R>x  .\-556,  Editor  &  Publisher. 


Managing  Editor 

of  afternoon  daily  in  city  of  lOO.fO)  seeks  con¬ 
nection  with  publisher  on  bonus  or  profit- 
sharing  plan  which  directly  rewards  service. 
Interested  in  ultimate  part  ownership.  Can 
qualify  as  general  manager.  Let’s  discuss 
this.  Age  34,  married,  university  graduate. 
Address  A-544,  Editor  &  Publisher. 


City  Editor 

for  evening  daily  near  New  York,  city  40,000. 
Youth,  experience,  ability  required.  No  barn¬ 
stormers,  geniuses  or  whirlwinds  desired.  Job 
is  what  yixi  make  it.  Write  giving  age,  previ¬ 
ous  experience,  education,  references,  salary. 
.\-548,  care  Editor  &  Publisher. 


Successful 

Performance 


News  Editor 

F'or  Florida  evening  daily  wanted;  exceptional 
opportunity  for  competent  news  writer.  State 
salary  wanted,  ago  and  experience.  -Address 
A  .son.  Fall  tor  &  Publisher. 


This  firm  has  a  record  of  almost 
15  years  of  successful  performance  in 
the  difficult  work  of 

PURCHASE,  CONSOUDA’nON. 

SAL.E  AND  APPRAISAL 
of  newspaper  and  magazine  properties 
throughout  the  U.  S. 


Advertising  Solicitor. 

Age  30,  experienced  on  regular  accounts,  special 
xlition,  business  pages,  classified  and  co-opera- 
tive  advertising.  Who  has  shown  excellent  re- 
flilts  and  can  show  proof  of  producing  aUlity. 
Now  employed  on  combination  daily  as  assistant 
idvertising  manager.  Seeks  connection  in  the 
South  (prefer  Florida).  Will  consider  .salary 
or  commission.  Address  A-514,  care  Editor  & 
^blisher. 


News  Executive. 

High  class  newspaper  man  of  ten  years’  ex¬ 
perience  seeks  permanent  connection  on  after¬ 
noon  daily.  Splendid  record  as  managing  edi¬ 
tor  and  city  editor.  .Age  31,  married,  ctJlege 
education,  good  personality,  hard  worker, 
absrdutely  reliable.  'Thoroughly  acquainted 
with  all  problems  of  editorial  defiartment.  A 
builder  of  good  will  and  real  newspaper  qual¬ 
ity.  A-549,  Eklitor  &  Publisher. 


Symlicate  Wants  Salesman 
To  grow  with  organization.  Salary,  commission 
and  exiienses.  F'ull  time  or  side-line.  Oppor¬ 
tunity  for  right  man  to  become  sales  manager 
or  member  of  firm.  Permanent  position.  Un¬ 
limited  possibilities.  State  present  territory  and 
experience.  Replies  confidential.  A-509,  Editor 
&  Publisher. 


HARWELL  &  CANNON 

Time*  Bldg.  New  York 


iWC  CONNECT  THE  WIRES! 


All  Around  Advertising  Man. 

1  want  a  job  that  will  take  all  the  energy, 
ability  and  enthusiasm  that  I  can  put  into  it. 
My  six  years’  experience  includes  a  working 
knowledge  of  copy,  layout,  typography,  <mt- 
lining  local  campaigns,  production  and  selling. 
Age  thirty-five  and  married.  Personal  inter¬ 
view  solicited.  Available  now.  Box  A-551, 
Editor  &  lAiblisher. 


Newspaper  Artist 

-And  cartoonist  desires  change  from  large  city  to 
.smaller  piece.  A-538.  Editor  &  Publisher. 


Wanted. 

A  daily  evening  newspaper  in  I>ong  Island  has 
an  opening  for  a  special  edition  man  in  the 
real  estate  field.  Send  all  communications 
threugh  hox  numt)er  A-S34,  Editor  &  Publisher. 


Newspaper  Librarian. 

Morgue  expert.  (an  install  or  build  up  a 
clean,  accurate  and  efficient  filing  system  for 
clippings,  cuts  and  photographs.  Nine  years’ 
newspaper  experience.  A-547,  Editor  &  Pub¬ 
lisher. 


Wtuited. 

Circulation  manager  acquainted  with  home  de¬ 
livery  through  carriers,  for  an  evening  daily 
news;, apt  r  in  Long  Island.  Send  all  communi- 
calitns  through  box  number  A-532,  Editor  & 
I’ubli-hei . 


Artist. 

Has  a  number  of  comic  cartoons  a  two-char¬ 
acter  series,  four  pictures  to  a  strip,  could  run 
it  indefinitely,  would  like  to  syndicate  it.  Ad¬ 
dress  Jack  I-ewis,  Queens  Village.  N.  Y._ 


Newspaperman, 

19,  can  re.ad  copy.  Knows  makeup  and  ad¬ 
vertising.  Fixiierienced  on  country  and  metro¬ 
politan  newspainrs.  Will  go  anywhere.  Box 
A- 554,  Fiditor  &  Publisher. 


Circulation  and  Promotion  Manager. 

Capable  circulatit.n  manager  will  consider 
opening  on  daily  or  combination  papers  in 
strongly  contested  fields.  Capable  of  promot¬ 
ing  any  class  of  circulation  and  maintenance 
cf  departmnet  at  reasonable  cost.  Backed 
up  with  Metropolitan  experience  and  gilt 
edge  reference.  Box  .A-555,  Editor  &  Publisher. 


Newspaper  Man- 

Thoroughly  trained  newspaper  man,  former 
Sunday  editor,  wants  position  as  special  fea¬ 
ture  writer  for  national  magrazine.  Can  do  own 
camera  work.  Will  submit  references  and 
samples.  Plenty  of  ideas;  single;  salary  $50. 
Box  C-982,  Editor  &  Publisher. 


Wanted. 

Country  Circulation  Manager.  A  yixtng  man 
who  desires  bi  make  a  change  to  a  large 
mctriqsditan  newsjiaper  and  who  has  had  con- 
siileralde  country  circulation  experience  can 
secure  a  permanent  position  with  a  bright 
future.  Newspaper  has  over  50.001)  circulation. 
Give  full  details  of  your  work  and  yourself, 
references  and  salary  expected.  A -552,  Fiditor 
&  Publisher. 


0\y  MANAGING  F-I)ITOR. 
midille  western  daily  of 
30,000  circulation.  Has  reached 
limit  after  five  years’  continu¬ 
ous  service,  and  seeks  new 
omnectiun.  No  hurry — for  em¬ 
ployer  writes;  ‘‘.As  long  as  I 
am  manager  he  is  sure  of  a 
place.  He  has  displayed  real 
executive  ability;  gets  go<xl  work 
out  of  mediocre  men.”  Age  31. 
Marrieil.  College  graduate. 
Now  $75.  (No.  115.16) 


Fernalo’s  EXCHAN6E.INC 

TMino  NATL.Bio'*.. 


FEATURE  ARTICLES 


BUSINESS  OPPORTUNITIES  Publiahersi — Atteothml 


Qrculation  Manager  Seeks  Qiange. 

Efficient,  energetic,  tactful,  enthusiastic  work¬ 
ing  circulation  manager,  30  years  of  age;  15 
years’  working  experience  in  every  angle  of 
drculation  work  from  carrier  boy  to  circula- 
tioo  manager  on  papers  of  5,iJ0O  to  27,(J(X)  circu¬ 
lation  seeks  change  for  reason  has  reached 
top  in  present  field.  Have  added  4,0(n  daily 
and  7,000  Sunday  in  present  connection  during 
past  two  years  and  have  increased  cash  rev¬ 
enue  40  per  cent  with  the  advantage  of  having 
an  excellent  newspaper  to  sell.  Expense  of 
department  up  only  3  per  cent.  Best  of  ref¬ 
erences  from  all  past  employers.  Salary  $60 
and  commission;  more  if  I  earn  it.  Ask  and 
pledge  confidence.  Thoroughly  understand 
promotion,  administration,  A.  B.  C.  require- 
niCTts,  routine,  delivery,  mail  room  and  dis¬ 
tribution  from  actual  working  experience. 
Southerner,  A-545,  Bklitor  &  Publisher. 


Newspaper  Manager. 

Thoroughly  practical  in  all  departments;  now 
general  manager  of  West  Virginia  daily  that 
shows  wi  I  ilerful  record  in  one  year  under 
most  .tdverse  conditions.  I  want  to  make  a 
cluinge.  Have  no  objection  to  run-down 
projierty  in  a  promising  community.  Would 
like  Flastem  or  middle  west  city  of  forty  to 
lOu  thousand.  Salary  must  he  at  least  $6,000. 
Write  Newspaperman.  718  Grand  street, 
Morg-antown,  W.  Va. 


A  Rea]  Opportunity. 

Evening  and  Sunday  newspaper;  established 
more  than  40  years;  circulation  lO.CiOO  A.  B.  C. ; 
Associated  Press;  gross  business  more  than 
$300,000  annually ;  met  profits  over  10  per  cent; 
owner  wishes  to  retire  from  business.  If  you 
have  at  least  $100,000  cash  and  a  good  record, 
address  “Newspaper  Opportunity,’’  A-517,  Ed¬ 
itor  &  Publisher. 


We  furni.sh  MSS  on  all  subjeota  by  competent 
authors.  Will  take  advertising  in  exclunTC 
for  all  or  part  of  our  service.  Reasonable 


rates.  Write  up  your  wants.  Literary  Bureau 
Pub.  Dept.  MOJ4,  Hannibal,  Mo. 


NEW  EAST  ST,  LOUIS  DAILY 


Newspaper  Solicitor. 

Man  with  selling  ability  is  open  for  position 
as  newspaper  solicitor;  a  live  wire,  not  an 
every  day  canvasser.  Address  A-542,  Editor 
ft  Publisher. 


California  Doily. 

Business  manager  will  lie  offered  opportunity 
to  invest  in  California  morning  eftily  in  metro¬ 
politan  city.  F'ield  is  inviting  and  exclusive 
with  friendly  sentiment.  Big  development 
ahead  and  practical  man  will  be  convinced  of 
future.  Will  require  alxiut  $75,000  cash.  Full 
particulars  if  suitable  fin.ancial  reference  given. 
Box  .A-553,  Editor  &  Publisher. 


F.  W.  Kraft  Plans  to  Launch  Afternoon 
Paper  About  SepL  1 


Qty  Editor, 

^tern  morning  daily  city  of  65,000  desires 
change  to  afternoon  field,  street  or  desk.  Box 
A-531,  Falitor  St  Publisher. 


Newspaper  or  Advertising  Agency. 

Connection  desired  by  young  woman,  now  em¬ 
ployed.  Competent  to  manage  national  ad¬ 
vertising  department  miglium  sized  news^per ; 
three  years'  experience.  Box  C-977,  Editor 
&  Publisher. 


For  Sole. 

Bl.ackshear  Times.  Weekly.  Established  1882. 
Official  organ,  and  only  i>aper  in  Pierce,  a  pros¬ 
perous  agricultural  county.  Money  maker. 
Cash  price  $8,500.  Owner  has  other  interests 
requiring  entire  time.  Jack  Williams,  owner, 
Waveross,  Ga. 


DON’T  WAIT  FOR 
OPPORTUNITY 
TO  KNOCK 


Get  busy  now  and  invest  your 
savings  in  a  profitable  business. 

A  small  “Business  Opportuni¬ 
ties”  advertisement  in  Editor  & 
Publisher  will  locate  a  well-pay- 
“ig  property  to  suit  your  require- 


Promotion  Department  Manager. 

Desires  to  effect  a  permanent  position  contin¬ 
gent  up,)n  results  obtained  with  newspaper  in 
town  of  75,000  up,  that  has  or  wishes  to  inau¬ 
gurate  such  a  deiKirtment.  Guarantee  increased 
lineage  for  Week  Days  from  Non-Advertisers. 
Age  33.  12  years  successful  work  for  many 

publishers  promoting  Feature  Numbers  and 
Special  Pages  of  every  description.  Highest 
references  as  to  character  and  ability.  Hard 
worker  and  understand  the  business  from  the 
ground  up.  Commi.ssion  or  salary  with  bonus. 
No  contract  until  you  are  satisfied.  Hire  me 
and  if  1  don’t  produce  fire  me.  Personal  in¬ 
terview  solicited.  Box  A-535,  Editor  &  Pub¬ 
lisher. 


Have  a  Few  Thousand  to  Invest 
With  services,  where  responsibility  can  be 
shared  by  young  all-around  newspaper  and 
printing  executive.  Present  connection  in  Chi¬ 
cago.  Single  and  an  orphan,  therefore,  will  go 
anywhere  that  offers  a  real  future.  Good  char¬ 
acter  and  references.  A-504,  care  Editor  & 
Publisher. 


Mail  your  copy  now  to  the 


Telefrai^  and  Make-Up  Editor. 

All-around  man,  wants  city  editor's  berth,  or 
would  start  as  special  assignment  man.  Small 
town,  if  progressive,  not  objected  to.  Box 
A-541,  Editor  &  Publisher. 


Hieh  Class  Investment. 

Publisher  with  exceptifmal  metroprilitan  m.in- 
.Ttrement.  experienced,  who  has  owned  three 
TiewsjKijters  and  now  owner  of  newspaper  in 
city  of  170.0011.  is  preparing  to  purchase  an¬ 
other  newspai>er  in  city  rrf  same  p^ipulation. 
If  y«m  have  nnaiey  to  invest,  tf»gether  with 
services,  and  want  to  join  live  organization  of 
well  known  young  newspaper  men  who  have 
made  pn)ven  successes.  Address  Box  A-5S0, 
care  F.<litor  Si  Publisher. 


Classihed  Department. 

editor  &  PUBLISHER 


Wanted  Potition. 

Circulation  Manager  by  thoroughly  experi¬ 
enced  capaMe  man  at  present  employed;  12 
years  on  same  publication.  Prefer  city  of 
from  25, (W)  to  .SO.OIX)  population,  Ohio,  Penn¬ 
sylvania  or  Florida.  .A-5^,  Editor  &  Publisher. 


Proroerous  Weekly  for  Sole. 

Owning  other  interests  re<|iiiring  time,  will 
sell  my  weekly  newspaper,  located  near  New 
York  Ofy.  Reasonable  price,  terms.  Splen¬ 
did  pmpr«ition  for  live  newspaper  man.  Box 
.A-.5.57.  E<lifor  &  PuHisher. 


The  /:ust  .Vf.  Louis  Daily  Neit's  will 
Ih;  the  name  of  a  new  daily  to  begin 
publication  in  that  city  about  Sept.  1, 
according  to  Fred.  W.  Kraft,  real 
estate  dealer  and  one  of  the  backers. 

.Although  plans  are  incomplete  as  yet, 
Mr.  Kraft  said  the  paper  will  probably 
be  published  in  the  afternorm  with  one 
edition  a  day.  .A  Sunday  morning  edi¬ 
tion  may  bt;  issued  later. 

An  independent  political  policy  is  an¬ 
nounced.  A  charter  for  stock  company 
to  be  capitalized  at  $75,(K)0  will  be  ap¬ 
plied  for  some  time  next  week.  Other 
ea.st  St.  Louisans  who  will  be  incorp<jra- 
tors  togetlier  witli  Mr.  Kraft  are  fienry 
Drummond,  real  estate  dealer,  and  James 
H.  Donahue,  an  insurance  agent.  Pa¬ 
pers  of  incorporation  will  be  filed  as 
sfMin  as  the  total  stock  to  lie  issued  has 
been  sub.scribed,  Mr.  Kraft  declared. 

Kcpiii'ment  for  the  new  paiier  has  been 
pnrcliaseil  in  Chicago  and  alterations  are 
now  under  way  on  the  two-story  plant 
which  it  will  riccupy  at  126  North  Main 
street. 

The  Hast  St.  Louis  Journal,  afternoons 
anil  Sunday  morning,  has  the  field  to  it¬ 
self  at  pre.sent. 


Desirable  Dailies,  Weeklies  and  Monthlies. 

In  the  F-ast,  West,  North  and  South.  If  you 
are  in  the  market  call,  phone  or  write.  J.  B. 
Shale.  Times  Building,  New  York  (Tity. 


Plans  New  Iowa  Daily 

Mark  Hud.son,  who  established  the 
Fort  Maditnn  (la.)  Broadcaster  three 
months  ago  as  a  semi-weekly  has  an¬ 
nounced  he  will  begin  daily  publication 
this  month. 


Editor  &  Publisher  for  June  6,  1925 


DOLLAR  *  * 
**  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


BUSINESS  TICKLERS 


A  CENTS  who  have  charge  of  rent- 
ing  offices  in  large  buildings  can  now 
be  readily  induced  to  run  a  cut  of  the 
building  in  advertising  for  tenants.  An 
illustration  of  a  typical  office  might  also 
be  suggested.  The  cuts  should  increase 
the  lineage  use<l.  Saturday  or  Sunday 
issues  are  especially  adapted  to  this  kind 
of  advertising. — G.  Sme<lal,  Minneapolis. 

Last  summer  the  merchants  of  Moline, 
Ill.,  got  together  aiwl  advertised  their  city 
as  a  pleasant  place  to  visit.  The  city  had 
lieen  known  lx- fore  as  a  manufacturing 
center.  This  campaign  emphasized  it  as 
a  desirable  place  to  shop,  drive  about,  and 
visit  for  a  dinner  or  luncheon  party. 
Page  copy  was  used  each  week.  The 
campaign  eventually  ran  for  22  weeks. — 
DeA. 

“Intrcxlucing - .”  \  lead  for  a 

series  of  free  lance  advertisements  pre¬ 
senting  the  names,  descriptive  comment, 
etc.,  concerning  department  heads  and 
clerks  in  various  stores  hilled  at  space 
rates  to  the  various  stores  represented 
as  their  turn  comes  around. — B.  K.  T. 

Newspapers  which  find  it  difficult  to 
obtain  country  carriers  will  find  it  very 
beneficial  to  put  on  a  contest  among  their 
pre.sent  carriers  for  the  best  letters  on 
“My  Route  and  I.”  Publish  these  letters 
with  the  pictures  of  the  boys. — G.  E.  P. 

Put  on  a  subscription  baseball  game 
contest  for  your  carriers.  Divide  them 
into  teams  of  nine  each.  Each  start  is 
a  single  hit  each  four  starts  is  a  score. 
Each  complaint  is  an  out.  Run  Contest 
until  one  team  has  made  27  outs,  then 
award  prizes  to  players  on  the  teams  ac¬ 
cording  to  the  standing.  This  not  only 
is  a  great  promotion  event  but  also  im¬ 
proves  the  service  to  subscribers. — G.  E. 
Peer. 

“In  the  Land  of  Kiddies”  is  a  double 
streamer  in  the  Shmvport  Journal  under 
which  school  news  and  features  of  inter¬ 
est  to  children  are  run  surrounded  by 
advertising  copy  of  shops  handling  child¬ 
ren’s  wear,  laundries,  sfxla  fountains, 
photographers,  etc. — \V.  Roe. 

V'acation  time  is  here.  Offer  prizes  to 
carriers  for  vacation  orders.  Train  them 
to  always  try  to  get  a  subscriber,  who  is 
going  on  a  vacation,  to  have  the  paper 
follow  by  mail. — G.  E.  P. 

Every  time  the  numlier  of  marriage 
licenses  issued  in  your  county  mounts  to 
a  new  high  figure  it  would  be  a  good 
stunt  to  get  the  firms  who  handle  wedding 
goods  to  run  special  ads  commenting  on 
the  new  record  and  stating  that  one  of 
the  big  reasons  why  there  are  so  many 
marriages  locally  is  that  the  local  people 
know  they  can  get  such  splendid  wedding 


goods  at  the  stores  of  the  advertisers. — 
T.  H.  W. 

The  New  York  American  has  been 
offering  a  prize  of  $20  for  the  best  letter 
received  from  persons  securing  positions 
through  its  advertisements,  stating  how, 
when,  and  where,  the  writer  got  the  job 
The  published  letters  no  doubt  prove 
strong  ad-pullers. — Hyman  Gershon. 

Where  are  the  one-time  traveling  scis¬ 
sors  grinders  and  piano  tuners?  Gone 
the  way  of  the  hobo.  Now  this  work 
is  done  by  permanent  residents.  Get  the 
scissors  grinders,  piano  tuners,  keymakers, 
locksmiths  and  odd-jobs  men,  etc.,  to  take 
eciual  space  on  a  half-page  captioned : 
“Keep  This  for  Future  Reference.” — 
Harold  J.  .Xshe. 

N.  J.  PRESS  TO  TRAVEL 

Will  Hold  69th  Annual  Meet  At 
Lenox,  Mass.,  June  26-29 

Concluding  one  of  the  most  active  years 
in  its  history,  the  New  Jersey  Press 
.Association  will  hold  its  69th  annual 
meeting  at  the  Hotel  .Aspinal,  Leno.x, 
Mass.,  June  26  to  29. 

Congressman  Charles  A.  Eaton  of  New 
Jersey,  who  delivered  an  address  at  the 
Houston  convention  of  the  Associated 
Advertising  Clubs  of  the  World,  will  be 
the  principal  speaker. 

In  addition  to  committee  reports  and 
election  of  officers  for  the  coming  year, 
there  will  be  round-table  discussions  by 
the  daily  and  weekly  publishers  and  edi¬ 
tors.  The  dailies  will  be  in  charge  of 
William  B.  Bryant,  Paterson  Press 
Guardian  and  the  weeklies  in  charge  of 
F.  A.  Robertson,  Washington  Star. 

Professor  Allen  Sinclair  Will  of 
Columbia  University,  selected  by  Rutgers 
University  to  take  charge  of  the  new 
course  in  journalism  made  possible  by 
a  recent  appropriation  of  the  New 
Jersey  legislature,  will  give  an  outline 
of  his  plans  for  the  course. 

The  members  wil  leave  New  York 
by  Hudson  River  Day  line  on  the  morn¬ 
ing  of  June  26,  arriving  at  Hudson, 
N.  V.,  at  about  4  o’clock.  The  40-mile 
trip  from  Hudson  to  Lenox  will  be  made 
by  automobile.  The  return  trip  will 
lie  made  over  the  same  route  on  Mon¬ 
day,  June  29. 

The  committee  in  charge  of  the  ar¬ 
rangements  for  the  meeting  consists  of 
F'rederick  L.  Crane,  lilizabeth  Daily  Jour¬ 
nal,  W.  B.  R.  Mason,  Hound  Brook 
Chronicle,  and  John  W.  Clift,  Summit 
Deraid. 


' - ' -  -  . *  "  ' 

]VOVV’  that  the  vacation  season  is  here 
^  it  is  a  good  time  to  offer  a  daily  or 
weekly  prize  to  the  person  who  best 
tells,  in  a  limited  number  of  words,  his 
biggest  vacation  thrill.  A  person  need 
not  have  gone  out  of  town  to  have  ex- 
jierienced  a  thrill.  A  man  could  have 
painted  his  house  during  vacation  and 
fallen  off  the  ladder  with  a  bucket  of 
paint  in  pursuit. — Robert  B.  Miller. 

How  many  people  read  Nick  Carter 
books  in  your  town?  The  Dime  Novels 
of  the  past  century  are  still  “best  sellers” 
as  the  book  stores  in  your  town  will  tell 
you,  and  some  amusing  facts  can  be  pre¬ 
sented  for  your  literary  readers. — 
Haynes  Trebor. 

“Free  developing  of  your  film  with 
two  free  prints  from  each  negative  even 
if  we  don’t  use  the  pictures,”  is  the  offer 
made  by  one  newspaper  to  amateurs  who 
show  speed  in  getting  their  snapshots  of 
accidents  and  other  news  stories  to  the 
office.  The  plant  often  enables  this 
newspjiper  to  score  a  good  picture  beat 
on  the  opposition.  If  the  pictures  are 
used,  the  amateurs  are  paid,  of  course. — 
B.  A.  T. 

.A  help  for  the  carriers  of  its  papers 
is  extended  by  the  Vancouz’er  (B.  C.) 
Proi’ince,  in  the  publication  above  its 
classified  columns  the  following  notice, 
which  assists  in  collections ; 

“Each  Province  carrier  is  responsible 
for  the  collection  and  losses  on  his  own 
route,  and  must  in  order  to  balance  his 
,  account,  collect  from  each  subscriber 
each  month.  Please  help  him  to  make 
all  collections  promptly  by  having  the 


Now  Ready  for  Release 

Ella  Cinders 

This  new  comic  strip  has  won 
immediate  recognition. 

If  your  territory  remains  open, 
we’d  suggest  that  you  wire  at 
once  for  terms. 

Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.,  Cent.  Mgr. 
150  N.issau  Street,  New  York  City 


F^EvtnJng  mdSuadUftky^Kpret 
bilcrnational  New*  Service 

WorM  Bieldliic.  N«w  Yo>k 
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STEP  WORD 
PUZZLES 

By  ARTHUR  WYNNE 

Father  of  Modern  X-  Words  invents  and 
patents  new  popular  bit.  Gel  it  via-  - 

KING  FEATURES 
SYNDICATE,  Inc. 

241  W.  58th  St.  NEW  YORK  CITY 


SIR  PHILIP  GIBBS 

Brilliant  Journalist 

and 

Novelist 

has  written 

Six  Articles 

on 

Present  Conditions 

in 

Germany,  France,  Egypt 

WEEKLY  RELEASE 

Ask  for  Samptee 

The  McClore  Newspaper  Syodicate 

373  Fourth  Avenuo,  New  York  Qty 


amount  due  ready  for  him  at  the  end  of 
the  month  when  he  calls.” — C.  M.  L 

Women’s  organizations  in  your  town 
probably  are  working  on  a  plan  to  dis¬ 
courage  or  prevent  sale  of  salacious 
magazines.  Have  your  women’s  editor 
or  star  reporter  get  in  touch  with  them, 
line  up  the  story  and  then  analyze  some 
of  the  magazines  under  fire.  If  none  of 
the  organizations  is  taking  action,  your 
quizzing  may  give  them  the  idea. — Man 
Bridgman. 


The  World's  Greatest 
Newspaper  Feature 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 

4  page  ready-print  color  comiea. 
Write  for  samples  and  rates 

CI.EVSLAND.OH:0^!^;s-_^ 


BY  UNITED  PRESS 
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UNITED  PRESS  ASSOCIA’nONS 

World  Bnilding  New  Yeih 


The  Possibilities  of  the 

South’s  Great  Purchasing  Capacity 

Are  Indicated  By  These  Facts 

I 

The  South  has  one-third  of  the  country’s  population  and  area.  In  this  area  are  found  more 
natural  advantages  for  industrial  development  and  for  agriculture  than  in  any  €|ther  equal 
area  in  the  world. 

It  produces  nearly  all  the  country’s  cotton,  sugar  cane,  bauxite,  barytes,  turpentine,  rosin 
and  fuller’s  earth. 

Three-fourths  of  the  world’s  output  of  sulphur  comes  from  the  South,  while  nearly  all  of 
the  country’s  phosphate  rock  comes  out  of  Southern  mines. 

The  South  produces  over  one-half  of  the  country’s  petroleum,  lumber,  natural  gas,  graphite, 
lead  and  zinc. 

The  South’s  wealth  is  over  $72,000,000,000. 

The  annual  value  of  Southern  agriculture  is  over  $6,350,000,000  and  its  manufactured 
products  have  an  annual  value  of  more  than  $9,100,000,000. 

The  South  has  uncounted  resources  beneath  its  surface,  water  power  to  turn  the  wheels  of 
its  factories,  ports  to  dock  the  shipping  of  all  oceans,  and  a  soil  to  grow  an  unlimited 
variety  of  produce. 

The  South  has  risen  to  a  point  in  the  development  of  its  resources  where  it  compels  the 
attention  and  investigation  of  the  merchandising  and  selling  world. 


’These  Newspapers  Influence  the  Southern  Market 


AXABAMA 

*Binninfhain  Newt  . (£) 

*BirmlnKbam  Mewt  . (8) 

*l(obile  News-Item  . (E) 

•Mobile  Beciiter  . (M) 

•Mobile  Reriiter  . (8) 

IXORIDA 

•Daytona  Daily  Newt . (E8) 

•Florida  Timea-Dnion,  (M)  40,679 . (8) 

•Miami  Herald  . (M) 

•Miami  Herald . (8) 

•Orlando  8eintinel  . (MA8) 

t8t.  Petertbunr  Independent . <E) 

•Tampa  Timet  . (E) 

•Tampa  Tribune  (M)  >8.529 . (8) 

OEOBOIA 

•Augntta  Herald  . (E) 

•Augusta  Herald  . (8) 

tMacon  Telegraph  . (M) 

tMacon  Telegraph  . (8) 

•Savannah  Morning  Newt  (M),  90.479.(8) 

KENTDCKT 

•Lexington  Leader  . (E) 

•Lezitigton  Leader  . (8) 

•Fadueah  Sun . (E) 

NOBTH  CAROLINA 

fAthevUle  Citixen  . (M) 

t Asheville  Oitixen  . (8) 
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tOreentboro  Daily  Newt  . 

- (M) 

25,673 

.08 

.07 

tOreentboro  Daily  Newt . 

. (B) 
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tRaleigh  Newt  and  Observer . 

....(M) 
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tRaleigh  Newt  and  Observer .  . . 

. (8) 
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•Winston-Salem  Smtinel  . 
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•Columbia  Record  . 
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•Spartanburg  Journal  . 
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•Spartanburg  Herald  (M)  6,901... 
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TENNESSEE 

•(Thattanooga  Timea  . . 

. (M) 
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•Chattanooga  Timea . 

. (B) 

97,606 
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•Nashville  Banner  . 
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•Nashville  Banner . 
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TIROINIA 

•Danville  Register  and  Bee . 

..(MAE) 
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•Danville  Register  (Sunday)  . . . . 
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•Newport  Newt  Timea-Herald.... 
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•Newport  Newt  Daily  Frees . 
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•  A.  B.  C.  Statement,  March  81,  1925. 
tOovemment  Stat«nent,  March  31,  1995. 


Editor  &  Publisher  for  June  6,  1925 


A  Round  Peg  in  a  Round  Hole 

OW  much  of  the  copy  that  pours  over  your  tele¬ 
graph  desk  goes  into  the  waste  basket? 

We  asked  a  half-dozen  publishers  what  per 
cent  of  the  general  run  of  telegraph  copy  for  their 
Sunday  editions  was  used. 

The  replies  showed  an  average  use  of  less  than  3S%, 

The  rest  was  “whittled  away”  fitting  a  square  peg  in  a 
round  hole. 

We  keep  an  accurate  check  of  the  use  of  our  Friday  Night 
Leased  Wire  Service  for  Sunday  papers.  The  figures  show 
an  average  use  in  many  cases  of  1 00%  and  never  as  low  as  the 
estimate  for  all  other  wire  services  combined. 

Mighty  little  money  wasted  in  ** whittling**  there! 

The  Friday  Night  Leased  Wire  for  Sunday  morning 
papers  furnishes  exclusive,  non-duplicating  dispatches  by  trained 
specialists  who  write  up-to-the-minute  cables  and  dispatches  on 
the  news  behind  the  news,  that  are  1 00%  printable. 

Rapid  delivery.  Early  copy. 

Special  toll-saving  proposition  for  smaller  papers. 
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